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e A one-player multi-level pusher in the 
Crompton Klondike tradition 

e Ticket or token redemption plus 
an optional “ticket every time” feature 

e Full tilt alarm system 

e Vibrant graphics 

e Exciting sounds 

e Fully metered 

e Also available in three player model 





BETSON ENTERPRISES 


DIV. OF H. BETTI IND., INC. 
303 PATERSON PLANK RD., CARLSTADT, N.J. 07072-2307 
IN N.J. (201)438-1300 * TOLL FREE 1-800-524-2343 


FAX (201)438-4837 






NEWS BULLETIN 


CAPCOM, WILLIAMS IN PINBALL BATTLE... 


A lawsuit filed by Williams against Caocom makes clear what has long 
been rumored: Capcom is entering the pinball arena. Play Meter at- 
tempted to obtain a copy of the lawsuit, filed on June 4 in Cook County 
(Ill.) Circuit Court, but it's been sealed under court order. What we did 
get, however, was a copy of a lawsuit filed by Williams on Sept. 9 against 
former designer Mark Ritchie. It sets forth the following: 

Capcom-Japan and its ‘affiliates'—Capcom USA and Romstar—created 
an Illinois corporation, Gamestar, on June 3. According to the lawsuit, 
‘Due to Capcom-Japan’'s lack of knowledge or experience relevant to the 
development of the Gamestar pinball (project), Capcom-Japan deter- 
mined that the most effective short-cut to bring (it) to fruition was to 
wrongfully appropriate Williams’ trade secrets and proprietary infor- 
mation by inducing Williams’ employees to disclose such information 
to the Capcom companies: Design team members Bill Pfutzenreuter and 
Mark Coldebella joined Gamestar in early 1993 (they're also defendants 
in the lawsuit against Capcom). The Ritchie lawsuit alleges that he be- 
gan providing assistance to Gamestar while still employed by Williams. 
He left for Gamestar shortly after the date of incorporation, it alleges. 

Williams accuses Ritchie of violating his employment agreement and 
an invention assignment/confidentiality ag reement,; (he) threatens to 
continue such activities unless enjoined,’ says the lawsuit. Williams, 
which believes it has been damaged at least in excess of $3 million, also 
seeks compensatory, punitive, and exemplary damages against Ritchie. 

Officials at Williams and Capcom declined comment, though the lat- 
ter said that no pinball product would be ready for at least a year. 


VIDEO POKER STIRRINGS IN LOUISIANA... 


Video poker made the headlines in Louisiana on back-to-back days in 
september—and the news wasn't positive. On Sept. 9, Gov. Edwin Ed- 
wards, a longtime critic of video poker, told the State Police to cancel 
plans that would've allowed as many as 100 machines in truck stops. Ed- 
wards then went a step further by saying the Legislature should repeal 
the state's video poker law, though he said he wouldn't push for repeal 
during the next legislative session. 

“video poker is convenient in too many places,” said Edwards to The 
Times-Picayune. “It places the ability to gamble in easy reach of people 
going home from work who stop to have a beer. It was a bad step in 
the gaming area.’ 

Rep. Emile “Peppi’ Bruneau, R-New Orleans, who authored the video 
poker bill in 1991, told Play Meter that he too, isn't in favor of 100 
machines in truck stops. In fact, he doesn't like them in truck stops at 
= inl Bruneau says Edwards’ criticisms of video poker in general are 

aseless. 

“Video poker is totally regulated," Bruneau said. “Every quarter that 
goes in has a paper trail back to the La. State Police At any given mo- 
ment, the State Police can tell you anything you want to know about 
every machine in Louisiana: 

“Edwards doesn't like video poker because he didn't think of it. He's 
also afraid it'll interfere with his precious (New Orleans) casino. Edwards 
is all for having the casino suck every dollar out of every human being 
in the state.’ 

Bruneau says he doubts the video poker law will be repealed. "Video 
poker provides a significant amount of revenue to the state and to lo- 
Cal law enforcement,’ he explained. "I'm sure it's to Edwards’ great char- 
gin that the revenue provided is exactly what we predicted it would 
be after a year (about $31.5 million). And insofar as video poker not fur- 
nishing jobs, that's an absolute falsehood. 

Though he doesn't think repeal of the law is imminent, Bruneau Says 
those involved in video poker "should remain vigilant and prepared to 
fight for video poker at all times. This man (Edwards) is so enraptured 
with the casino that you never know what he might try; nothing he ever 
does surprises me. He must wake up in the morning thinking about the 
pag go to bed thinking about the casino, and dream at night about 

€ Casino.’ 

The day after Edwards’ comments, it was announced that the State 
Police had suspended the operations of two video poker companies, 
Worldwide Gaming of Louisiana and Louisiana Route Operators. The ac- 
tion was taken because the companies allegedly violated six state sta- 
tutes, including associating with members of organized crime and fail- 





ing to disclose hidden ownership. The companies have the same inves- 


tors; Worldwide is the distributor, with LRO serving as the operating arm. 
Both are in Chapter 11 bankruptcy. Their president, James Martin, 
couldn't be reached for comment. 

What is Bruneau's response to this development? "I think the law 
ought to be, and basically has been, enforced aggressively,’ he said. We 
shouldn't allow any suspicious characters in the video poker business, 
and that includes Edwin Edwards’ friends and relatives.” 
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AAMA, AMOA TO ADDRESS 7-ELEVEN SITUATION... 


AAMA and AMOA are working together on a letter to the Southland 
Corp. that will express the industry's concern over plans to remove video 
games from 7-Eleven Stores. Excerpts of a letter from Jeff Schenck, 





Manager of the Greater Midwest Division, to area franchisees illustrates 


Southland’s intent: 

“One of the decisions that was made as we entered into “Operation 
Restore” was to eliminate amusement games from our business con- 
cept. While| am aware that amusement games were encouraged inthe 
past, it is important that we not remain stagnant and continue to at- 
tract new and different customers. The image that we are Striving for 
is a high-quality, safe, and friendly store Amusement games have not 
displayed that image. They can attract loitering while projecting an un- 
safe environment for many of our potential customers, especially wom- 
en and older clientele’ 

schenck went on to say that those stores which choose to keep their 
games may not bea part of Operation Restore ie, they may not get the 
store renovations that compliant franchisees receive. 

Larry Mitchell of Larry Mitchell Amusements in Glendora, Calif, has 
games in about 50 7-Elevens. The handwriting is on the wall, he Says, SO 
he's prepared to take the games out and put them in other locations. 
But Mitchell thinks the games are coming out for a reason other than 
what's been stated. 

“Southland Japan bought Southland USA about a year ago, and they 
have ties with the Japanese manufacturers,’ Mitchell explained. "I think 
what's going to happen is Southland will get most of the games out, 
and then in two years, say, the Japanese will put their own equipment 
in. This is going to hurt a lot of operators, including myself, but | don't 
see i we can do anything about it. Southland is going to do what it 
wants.’ 


BARONE LEAVES SNK... 


John Barone has resigned his position as senior vice president of sales 
for SNK Corporation of America, where he spent six years. The compa- 
ny says he left to pursue other interests. (We) would like to thank John 
for his past contributions and wish him the best of luck in his future 
endeavors.’ 

National sales manager Tracy Tate will oversee SNK's sales functions, 
with Mark Chan and Jim Chapman handling the eastern and western US. 
respectively. Tom Keil is in charge of national accounts. 


LOVE PASSES AWAY... 


Play Meter extends its deepest sympathies to the family of Clyde Love, 
who died Sept. 7 at his home in Visalia, Calif, at the age of 71. He was chair- 
man Of Royal Vending Services Ltd. in Santa Fe Springs, Calif, anda 48-year 
veteran of the coin machine industry. 

Love is survived by his wife of 47 years, Phyllis; sons Jack and Russell: 
a brother and sister; six grandchildren; and three great-grandsons. A 
memorial fund has been set up to benefit prostate cancer research. Do- 
nations should be made through the American Cancer Society, 120 E. 
Murray, Visalia, CA 93291. 


CHANGES AT ROCK-OLA... 


Antique Apparatus president Glenn Streeter, marking the one-year an- 
niversary of his company's acquisition of Rock-Ola Mfg., has announced 
changes to his management team and additions to the staff. Ken Urban, 
a 20-year ROCk-Ola veteran from Chicago, has been promoted to produc- 
tion manager. He will oversee all production of Rock-Olaand Antique Ap- 
paratus jukebox lines. 

Other promotions include Russell Etheridge assistant to the presi- 
dent/project manager, and Ross Blomgren, chief engineer. Jim Leiva has 
joined the management team as purchasing manager. 

“ROCK-Ola’'s first year has gone faster and better than | ever imagined,’ 
Streeter said. “Our skilled and enthusiastic team has performed beauti- 
fae as We prepare to launch some exciting new additions to our music 

ine’ 

One such addition is the Rocket, which can be seen at the AMOA show. 
Streeter says it's designed for those locations where space may be at 
a premium, or where collections may not justify the expense of a full- 
sized, conventional jukebox. 


The Half Century Club International will get together on Oct. 22 from 
3-5 p.m. as part of the AMOA show. Thesite is the Rendondo Room inthe 


‘Hilton Hotel. Those members who plan to attend should contact Steve 


Kordek at (312) 267-2240, ext. 548. 


NOTICE ANYTHING DIFFERENT?... 


No, your eyes don't deceive you: we've changed the magazine's de- 
sign. The new look comes courtesy of our art director, Jane Nisbet, who 
spent countless hours on the project. Let us know what you think! 
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EQUIPMENT POLL 


REDEMPTION 


VIDEO & PINBALL COMBINED 


MO.ON MO.IN 
_ GAME CHART TOP 10 

























GAME MFG. 


4. NBA JAM Midway 7 7 
ALLEY BOWLERS 2. Mortal Kombat Midway 13 13 
. Skee-Ball Skee-Ball 8.04 3. Samurai Shodown SNK ri r 
a Jurassic Park bata East Pr Fr 
. Virtua Racing Sega 
2. Slugfest Williams 6.40 7. Out Runners Sega a. 1 
3.FullCourt Frenzy = I.CE. 6.36 8. Lethal Enforcers Konami 12 12 
4. Hoop Shot Doyle 6.29 9. ee Zone Bally 6 6 
5. Sonic Blast Man Taito 5.83 10. Suzuka 8 Parte Namco 14 10 
6. Putting Challenge /.CE. 5.41 11. Street FighterChamp = 18 18 
7. Around the World UETD 5.33 , Capcom 
8 UB-QB Football National Sports 5.07 1s Seen ae ee 
14. Creature from the 8 7 
SINGLE COIN PUSHERS Black Lagoon Bally 
Rock N' Roll Betson 15. Terminator 2 Williams 27 27 
. Klondike Betson ; <f onan 
18. Title Fight Sega 3 2 
SINGLE CRANES 49. Mad Dog II 33/50" 8 6 
1. Big Choice Betson 7.23 Am. eer 
2. Clean Sweep Smart 6.67 20. Rocky & Bullwinkle Data East 7 5 
3. Top Choice Betson 6.00 21. Mad Dog McCree 33/50" 8 5 
4. Action Claw Betson 5.88 Betson 
5. Kramer Krane Kramer 5.83 22. Slam Masters Capcom / 0 
6. Rainbow Rainbow 5.50 23. Street Fighter I|Capcom 31 31 
7. Hollywood Crane Maxwell 5.22 24. Tee'D Off Premier 3 4 
8. Skill Crane Grayhound 9.00 a et AL - i: 
_ Hard-Driving Atari 
27. Dracula Williams 6 5 
lier dai gt 28. World Heroes 2 SNK 5 5 
eae JR. ae C 29. Terminator 2 Midway 24 21 
yee ran th ae a 30. Super Chase Taito 7 4 
Si ump the Ump Voyle 31. Time Killers Strata 9 8 
._ Kiddie Whac-A-Mole Bob's Space 33. Fish Tales Williams 43 41 
35. Race Drivin’ Panorama Atari 27 19 
36. The Getaway Williams 18 13 
Soca win iaseraion 37. White Water Williams 8 6 
' Tic-TacToe Sy ales q Premier ; : 
40. Fatal Fury 
FPORSTEN® eee! 41. Martial Champion Konami 4 0 
42. Fighter's History Data East 6 4 
NOVELTY 43. Lethal Weapon 3 Data East 15 8 
1. Flip N Win Bulldog 7.43 44. Elvira Midway 47 32 
2. ROcK-N-Bowl Bromley 795 45. The Machine Williams 28 21 
3. Feed Big Bertha Smart 7.24 46. Steel Talons Afari 23 A7 
i Wacycator” — DataFast_ 889 | | Ae ue Come on 
-A-Mo ob's Space : 
G pupereanwrt — Gapcom PL | So. Enattap Namco = 3 
8. TmnT Pizza Drop Exit 6.33 51. Whirlwind Williams 44 29 
9. Wheel’m In Bromley 610 ee ae yy East a 
. Knock Down Meltec 6.09 . Final Lap 5 Namco 
- Big Mouth Meltec 6.08 54. Sunset Riders Konami 24 14 
_ Hop-A-Tic-Tac-Toe Data East 6.00 55. Cue Ball Wizard Premier = 111 2 
. Hungry Hungry LCE. 5.80 2s aha HA Mc is i a“ 
Hippos . Mad Dog McCree 25" 
. Cracky Crab Namco 5.44 Am. Laser 
.Lippy the Clown __ Data East 5.40 58. Rai Den Fabtek 36 17 
. Fire Fighter Skee-Ball 5.33 59. WWF Wrestle Fest 24 19 
. Neck-n-Neck Bundra Games 5:1 Am. Technos 
. B.C. Bash Skee-Ball 5.00 . Art of Fighting SNK 
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EQUIPMENT POLL 


VIDEO KITS 









POINT 
VALUE 


LONGEVITY 


GAME POINTS 













































1. samurai Snodown 8.60 58 
2. Street Fighter Champ 7.60 1021 
Capcom 
3. World Rally 7.00 57 
Atari 
4. Street Fighter II 6.82 1632 
Capcom 
5. World Heroes 2 6.75 196 
SNK 
6. Time Killers 6.61 418 
Strata 
7. Fatal Fury 2 6.20 244 
SNK 
8. Turbo Out Run 5.96 1463 
Sega 
9. In the Hunt 5.95 125 
lrem 
10. Road Riot Atari 5.94 868 
11. Sunset Riders 5.79 711 
Konami 
12. Aero Fighters 5.76 344 
Mc O'River 
13. Rai Den Fabtek 5.69 734 
14.WWF Wrestle Fest 5.68 857 
Am. Technos 
15. Art of Fighting SNK 5.56 290 
16. Super High Impact 3.52 727 
Midway 
17. World Heroes SNK —5.47 382 
18. Skins Irem 5.38 97 
19. Golden Axe-Revenge 5.36 89 
Sega 
20. Warriors of Fate 5.36 23 
Capcom 
21. Final Fight 5.34 1196 
Capcom 
22. Baseball Stars 2SNK 5.24 ’ 
23. Capcom Bowling 5.21 . 
Capcom 
24. Track-Pak Leland 5.05 708 
25. Clutch Hitter Sega 5.04 479 
26. Peek-A-Boo! Jaleco 5.00 * 
27. Relief Pitcher Atari 4.97 78 
28. King of the 
Monsters 2SNK 4.92 181 
29. Gal's Panic Il Kaneko 4.89 66 
30. WWF Super Stars 4:85 ‘ 
Am. Technos 
31. Tetris Atari 4.82 382 
32. Fatal Fury SVK 4.75 324 
33. Turtles in Time 4:74 175 
Oonam|l 
34. High Impact Football 4.72 595 
Midwa 
35. Captain America 4.69 531 


Data East 


















VIDEO DEDICATED 


POINT LONGEVITY 




















GAME VALUE POINTS 

1. NBA JAM Midway 9.26 417 

2. Mortal Kombat 8.69 767 
Midway 

3. Virtua Racing Sega 8.45 612 

4. Out Runners 8.17 54 
€ga : 

5. Lethal Enforcers 8.16 653 

Oonaml 

6. Suzuka 8 Hours 7.94 635 
Namco 

7. Punisher Capcom 7.54 133 

8. Race Drivin’ Atari 7.30 1832 

9. Title Fight Sega 7.00 123 

10. Mad Dog Il 33"/50" 6.94 313 
Am. Laser 

11. Mad Dog McCree 6.83 330 
33''/50" Betson 

12. Slam Masters 6.83 39 
Capcom 

13. X-Men Konami 6.78 836 

14. Hard Drivin’ 6.78 2496 
Atari 

15. Terminator 2 6.73 1231 






Midway 





PINBALLS 







POINT LONGEVITY 


GAME VALUE POINTS 















1. Jurassic Park 8.46 223 
Data East 
2. The Addams Family 8.28 1152 
Bally 
3. Twilight Zone Bally 8.10 331 
4. Creature from Black 7.15 341 
Lagoon Bally 
5. Terminator 2 7.06 1431 
Williams 
6. Fun House Williams 7.02 1543 
7. Rocky & Bullwinkle 6.89 275 
Data East 
8. Tee'D Off Premier 6.82 88 
9. Dracula Williams 6.76 224 
10. Fish Tales Williams 6.50 540 
11. Star Wars Data East 6.50 449 
12. The Getaway 6.42 714 
Williams 
13. White Water 6.42 318 
Williams 
14. Street Fighter II 6.23 146 
Premier 
15. Lethal Weapon 3 6.03 517 






Data East 






Results are based on monthly Equipment Poll ballot returns. Point Value: average of ballot ratings on 


a scale Of 1-10. Longevity Points: determined by standings in Video & Pin Combined column (#1 game 
receives 60 points, #2 game receives 59 points, etc.) * Indicates new or reappearing games. 
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FROM THE 
EDITOR 


we are really a lucky group! 


I’m either the luckiest or the unluck- 
iest person you've ever met. In the past 
several months I’ve been besieged by 
incidents that were terribly unlucky. 
But, on the other hand, I could consid- 
er myself lucky because things could 
have been a whole lot worse. Here's 
what happened: 

A girl pulled out in front of my 
daughter Becki as she was driving 
down the highway, causing an acci- 
dent. Of course, the girl had no license, 
no insurance, was pregnant (and really 
was barefoot), and was 
driving someone else's 
car. Becki had $5,000 
damage on her brand 
new car. But for the 
lucky part: she was 
wearing her seatbelt 
and came through it 
perfectly alright, other 
than being downright 
mad. 

My other daughter 
Mindy was driving her 
two young cousins to 
swimming lessons when 
a guy ran a red light, 
causing her to plow into 
him. Her Blazer suf- 
fered severe injuries, 
but luckily everyone 
was wearing seatbelts and was not 
hurt. 

Next, my “handyman” husband was 
welding something on his brother's 
truck, when the hose from the welding 
tank caught on fire. He quickly thought 
to shove the tank off the truck. It fell off 
the truck all right, but it landed under 
it, still spewing fire. After the four fire 
trucks and an assortment of officials 
left, he could only say how lucky it was 
that no one was hurt. 

No, I’m not finished yet! The very 
next weekend I was peacefully watch- 
ing “Rescue 911” in my favorite comfy 
chair when suddenly there was an 
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Oldsmobile in the room. A neighbor 
lost control of her car, hit a classic 
Corvette in the driveway, and 
careened through my house. Her car 
picked up a very heavy pool table and 
it acted like a bulldozer, destroying 
everything in its path. There was only 
one spot in the whole room not 
destroyed—the chair where I was sit- 
ting! 

Well, am I the luckiest person you 
know? In looking back on the events, I 
can only say that I wouldn't have had it 
any other way if these things had to 
happen. Everyone’s OK; now all we 
have to do is deal with insurance com- 
panies. Now that really is an unlucky 
thing to have to do! 

If we look back on past events within 
our beloved coin-op industry, we can 
describe episodes that seemed like dis- 
asters, yet we have emerged with only 
minor injuries. 

Do you remember when the bingo 
machines were banned? Now that 
seemed to spell the demise of the 
industry. Not so, though. 

How about when pinball games were 
declared “gambling” devices and put 
out to pasture. It was time for the 
industry to band together and fight it. 
And fight they did. 

In a short 10 years the industry has 
been at an all-time high and an all-time 
low, yet still survived. It’s taken dedi- 
cated people to resuscitate the indus- 
try. But there’s always been someone 
willing to live up to the challenge. 
Those that don’t, well, we don’t really 
need them anyway, do we? 

We’ve been lucky to be a part of such 
a vital, interesting industry. We attend 
trade shows, talk with fellow industry 
veterans, view the stimulating equip- 
ment, and feel renewed. We may grum- 
ble and complain when “someone runs 
his car through our house” or “runs a 
red light” but after the dust has cleared, 
we see how truly lucky we are. 
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Anaheim plays host to AMOA Expo ‘95 


The Orange 
County 
Performing Arts 
Center. 


Mention the city of Anaheim 
and the first image that comes to 
mind is that of Disneyland—the 
original grand-scale amusement 
park. While this entertainment 
landmark put Anaheim on the 
map, the entire Southern Cali- 
fornia region has developed into 
a visitor’s feast, offering such 
diversions as Knott’s Berry Farm, 
Universal Studios Hollywood, and 
Sea World. 

In addition to these man-made 
attractions are surfing and sailing 





along legendary beaches bearing 
names such as Newport, Laguna, 
Balboa, and Huntington. AMOA 
chose Anaheim for its Expo ‘93 
site and invites the coin machine 
community to come share in the 
fun Oct. 21-23. 

Over 1,000 booths will display 
the latest in videos, pinball, darts, 
redemption, table games, kiddie 
rides, countertops, sports games, 
novelties, and accessory items. 
Five educational sessions are 
scheduled: “Saving the Family 
Business,” “Depreciation—Learn 
How to Make Money,” “Vending 
Development From A Through Z,” 
“Unplug the Holidays,” and 
“Video Gaming—What’s Hot? 
What’s Not?” 

The glittering awards show and 
banquet will honor the best juke- 
box recordings of the year, out- 
standing amusement games, and 
cigarette vending machine pro- 
motions. Celebrity singer/song- 
writer Kenny Loggins headlines 
the floor show. Loggins has won 
two Grammy awards, as well as 
multiple platinum and gold 
albums. 

A spouse’s program includes a 
visit to the Orange County Perf- 
orming Arts Center, a lunch and 
fashion show, and a shopping 
spree at the South Coast Plaza. 
Don't forget to purchase Hesch 
Scholarship Raffle tickets; you 
might win a sporty new car. 

The exhibit floor will be open 
from 10 a.m. to 5 p.m. daily, with 
special distributor hours from 9 
a.m. to 10 a.m. the first two days. 
A welcome reception for AMOA 
members takes place on Thurs- 
day, opening night, and the ban- 
quet is set for Friday evening; 
both functions will be held at the 
Anaheim Hilton & Towers. 

For the fist time AMOA will use 
the Galaxy registration and mes- 
sage system. Each attendee will 
receive a plastic Expocard and 





Simple Simon is an easy 
redemption game that all ages 
will have fun playing. Simple Simon 
talks to the player coaching him how 
to play the game and encouraging 
the player to "try again"! 

A "Simple Simon" jingle plays during 
the attract mode and gives the 

game real personality! 
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The game simulates the rules of 
tic tac toe. The player tosses 3 balls 
onto the play field and trys to match 
me the lit squares on the backglass. 

ei ae Bel), \ ALS : If the ball lands in the lit square, 

r > S See] NUIANIN EC- 3 fy the player scores a higher ticket 
RN de RRR a we AL 9 , | FP: value. If all three squares are 
| matched, the player gets a 

ticket bonus! 


Up to 4 coins or tokens per game 
can be inserted - Each coin 
increases the ticket values of 
each square. 
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Game Features: LED Display for number of coins in play 
Cabinet Quality built with tongue and groove construction Payout percentages and Bonus Levels Dip Switch Settable 
< Metal Ticket Door and Deltronics ticket dispenser Drain hole provided in front of cabinet 


Ticket reset button on ticket door Game shipped with 5 balls, 3 for game play, 2 for Back Up 
< Diagnostics and Volume Control located in Coin Door “Game has casters to make the game easy to move 


LED Ticket bank counts down tickets as they are paid out Game shipped in 1 carton with skid for forklift accessibility 


® we be Game Specs: 80" H x 87"L x 31.5"W Weight: 600 Ibs. 


American Sammy Corporation 


* | odo - 901 Cambridge Drive Elk Grove Village, IL 60007 (708)364-9787 Fax:(708)364-9831 
® 


© 1993 American Sammy Corporation. All Rights Reserved. 
SIMPLE SIMON" is a trademark of American Sammy Corporation 


Shipping Weight: 700 Ibs. 
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Left: Sleeping Beauty's castle, a Disneyland landmark; Right top: King Kong awaits at Universal Studios Hollywood; Right 
middle: Historic Balboa Pavilion at Newport Bay; Right bottom: Ride the Boomerang at Knott's Berry Farm. 





name badge. The card is equip- 
ped with a computer chip that 
holds registration information 
and should make it easier to 
obtain product information, 
retrieve messages, and review 
the day’s schedule of events. 

All major airlines service 
Anaheim; the closest access is 
through the John Wayne or 
Orange County Airport (25 min- 
utes away). Area airports offer 
coach shuttle service to Anaheim 
hotels. To whet your appetite for 
the trip, consider what the Ana- 
heim vicinity can provide. You'll 
be surprised by the diversity. 


Nearby adventures 


Catalina Island—A leading 
resort 22 miles from the main- 


PLAY METER 


land, Catalina can be reached by 
sea and air. A number of tours 
are available on the island, from 
glass-bottom boat trips to twilight 
dining cruises. In order to pre- 
serve the natural state of the 
island, cars are not allowed. 
Disneyland—Walt Disney's 
fondest dreams became reality in 
this year-round amusement com- 
plex featuring longtime favorite 
rides such as Pirates of the 
Caribbean and Big Thunder 
Mountain; new are Splash Moun- 
tain and Star Tours. Special note: 
AMOA offers discounts on one- 
day Disneyland passports for Oct. 
23-25 only; check at registration. 
Hobby City Doll and Toy 
Museum—Over 3,000 dolls and 
toys, including toy soldiers and 
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antique German and French 
dolls, are found here. A 12-gauge 
train travels the property. 
Knott’s Berry Farm—Five 
themed areas with shows and 
attractions in Buena Park, be- 
tween Anaheim and Los Angeles. 
Look for Camp Snoopy, 26 shops, 
numerous restaurants, and 165 
rides (Big Foot Rapids, Monte- 
zuma’'s Revenge, and the new 
Boomerang, a high-energy roller 
coaster that reaches 50 mph). 
Movieland Wax Museum—A 
display featuring 250 movie and 
TV stars in appropriate settings, 
also located in Buena Park. 
Newport Beach—Brunch and 
dinner/dance cruises are avail- 
able at Newport Harbor (20 min- 
utes from Anaheim). Balboa Fun 
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©» QUARTERBACK-MATERIAL? 


CONTACT TAITO OR YOUR : ae 
LOCAL DISTRIBUTOR TO FIND OUT. ‘ 


BRT Com avanl-1s(er-m@xe)sele)e-ltlea 
390 Holbrook Drive 
Wheeling, IL 60090y 
Telephone (708) 520-9280 
Fax (708) 520-1309 
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2 Minute Drill ©1993 Taito Corporation. 
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Zone, located at the bay end of 
Main Street on the Balboa penin- 
sula, features shops, restaurants, 
and outdoor rides. There’s also 
an art museum, harbor cruises, 
and a cultural center with botani- 
cal gardens. 

Queen Mary—The former luxu- 
ry liner that traveled the Atlantic 
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Ocean for decades has been fully 
restored and can be toured daily. 
It is docked at Pier J in Long 
Beach. 

Ripley’s Believe It or Not 
Museum—Believe it! Bizarre, 
humorous, and interesting exhi- 
bits from all over the globe. 

Universal Studios Hollywood— 
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ZIPPY SHIN JIUN CORP. 


40F, NO. 50, MIN CHYUAN RD., SHIN-TIEN. CITY, TAIPEI HSIEN, TAIWAN, R.O.C. 
TEL: 886-2-9188512 © FAX: 886-2-9155765 © TLX: 33418 ZIPPY 
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E.T., King Kong, and others await 
your visit to Universal City, where 
a narrated tram and walking tour 
takes guests behind the scenes of 
movie-making. A self-guiding 
tour of live show performances 
completes the experience. — 

San Diego Zoo and Sea World— 
If time permits, travel down the 
coast to San Diego and stop at 
one of the world’s largest zoos, 
featuring walk-through aviaries, 
simulated rain forests, and over 
4,000 animals. Next, visit the 150- 
acre marine park that offers a 
dolphin pool, exhibits, rides, and 
the Penguin Encounter, plus 
more. 


Dining and entertainment 


The major host hotels offer fine 
dining, for example: The Over- 
land Stage at the Inn at the Park 
is marked by a Western decor 
and a menu of beef, poultry, 
seafood, and wild game; Pavia at 
the Anaheim Hilton & Towers has 
a formal atmosphere and fea- 
tures homemade pasta and fresh 
seafood; and J W’s in the Anaheim 
Marriott Hotel has an elegant 
atmosphere. 

In addition, consider the Foxfire 
Restaurant for casual dining in 
Anaheim Hills for lunch, dinner, 
or Sunday buffet brunch (child's 
menu available). 

There’s also the Mr. Stox Res- 
taurant featuring California cui- 
sine in pleasant surroundings 
(child’s menu available), or The 
White House Restaurant, fine din- 
ing in a restored home decorated 
with a colonial flair. 

Other choices include The 
Piano and Song Olive Tree 
Restaurant in Anaheim and 
Crackers, an Anaheim fun spot 
with food, dancing, and the 
“Crazy Zany Show.” 

Cuisine, an Orange County 
restaurant guide, highlights a 
number of recommended eater- 
ies a bit further away: in Irvine, 
find seafood specialties at McCor- 
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mick & Schmick’s, and Cantonese, 
Mandarin, and Szechwan dishes 
at China West; in Newport Beach 
try the prestigious 21 Oceanfront 
and world-class Antoine. 

And who could resist names 
such as The Golden Truffle, a 
Costa Mesa bistro that accents 
French Caribbean cooking, and 
Romeo Cucina, a frescoed estab- 
lishment with a menu inspired by 
Southern Italy. Looking for con- 
temporary American cuisine? 
Stop at Watercolors in Dana Point 
for traditional ambience. For a 
sumptuous buffet or a Sunday 
brunch to remember, sample 
Cielo Mare in Huntington Beach. 


For a bit of the unusual try: 

Medieval Times Dinner & 
Tournament—Something differ- 
ent in Buena Park: tournament 
jousting with costumed knights 
on horseback as a four-course 
dinner is served. Matinees and 
nightly performances offered; 
reservations required. 

Wild Bill’s Western Dinner 
Extravaganza—Nightly perfor- 
mances and a Sunday matinee of 
Western-style entertainment and 
family-style dining. Included: lari- 
at twirling, hatchet throwing, and 
can-can dancing; reservations 
required. | 

If your funny bone needs a tick- 
le, sample the stand-up comedy 
at the Improv Comedy Club in 
Brea. Other nightlife includes the 
Cowboy Boogie Company in 
Anaheim, The Hop 50s-60s Night- 
club in Fullerton, or Pepper's 
Restaurant and Nightclub in 
Garden Grove. 


Shopping unlimited 


Most hotels offer shuttle bus 
service to three shopping areas: 
The Anaheim Indoor Market- 
place, The City Shopping Center, 
and the South Coast Plaza. Check 
at the front desk of your hotel for 
details. 

Other coast shopping choices 
include the Fashion Island 


PLAY METER 


Knott's Berry 
Farm's Camp 
Snoopy will 
delight children 
and adults. 


Get “up close and 
personal” at Sea 
World's Penguin 

Encounter. 








Newport Center in Newport 
Beach, Main Place in Santa Ana, 
and The Brea Mall in Brea. 
Bargain hunters may wish to 
check out the Citadel Outlet 
Collection. 

A variety of sightseeing tours 
can be arranged for half-day or 
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full-day excursions. There’s even 
single- or multi-day tours to Las 
Vegas, Grand Canyon, and North- 
ern California, just check at your 
hotel. Whether you choose to stay 
close or travel far, the Anaheim 
vicinity attractions and mild 
weather will enhance your visit. — 
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INCREASE YOUR CASHBOX 


The Rowe LaserStar’ America CD-100C 
The Fastest And Most Spectacular Display 
Of Music Merchandising Ever 

e Panoramic view of 12 CD jackets ¢ View 12 new CDs at the touch of a button 
e INCREASE YOUR CASHBOX e INCREASE YOUR CASHBOX 

e Attract more and more players e Music merchandising at its very best 

e INCREASE YOUR CASHBOX e INCREASE YOUR CASHBOX 

e Increase Your Cashbox _ 
e Make It Fast, Make It Easy — Your Customers Will = It ¢ 


SROWE/\\ 


Whippany, NJ 07981 USA (201) 887-0400 Fax (201) 887-2851 
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SHOW PREVIEW 


Games galore await 


show-goers 


t's always a shot in the dark to fig- 
ure out what operators will be 
looking for and what manufactur- 
ers will be offering atthe indus- 
try's trade shows. In just three 
Short weeks we'll meet in 
Anaheim, Calif., to find that per- 
fect game. 

After being tantalized with 
promises of virtual reality, it’s 
certain that most will be search- 
ing the aisles for this new tech- 





nology. Stop at the Alternate 
Worlds Technology booth for its 
Reality Rocket virtual reality sys- 
tem, shown previously at ACME. 

Our next stop is at the Sega 
booth, where we saw Virtua 
Racing last year. Sega is readying 
Virtua Fighting, a two-player 
interactive virtua fighting game. 
It features 3-D polygon graphics 
and pits two players against one 
another in hand-to-hand combat. 

In addition, Sega will show 
OutRunners, also with state-of- 
the-art polygon graphics that 
“create images that rival reality,” 
says Sega. There’s a choice of 
eight cars, each with unique han- 
dling characteristics. 

But virtual reality is still new, 
and it will be awhile before any- 
one dominates that product. At 
AMOA there will be some new 
players offering up their wares, 
hoping to be a contender. One of 
these companies is Visions of 
Reality. It has the exclusive 
license for Kaiser Electro-Optics’ 
vision immersion module and will 
use the technology in the devel- 
opment of its product line. The 
first game is scheduled to be a 
simulated inter-galactic battle. 

VR8 had an impressive exhibit 
at ACME, but we haven’t had any 
luck contacting them to see 
what—or if—the company will 
even be exhibiting at the show. 

Operators are always in the 
market for a good video. Show- 
goers will be seeking them out in 
all configurations, themes, and 
price ranges. And manufacturers 
will have videos in all shapes and 
sizes. Atari's World Rally has 
already filled the bill for a high- 
earning kit. It’s a one- or two- 
player driving game with a choice 
of rallies, track layouts, road sur- 
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American Laser Games 
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HIGH PROFIT, LOW COST WITH EXCITING REALISM 


It’d be easier to walk through a den of rattlesnakes than it would be to walk 
through unsettled Old Tucson... because the deadly drifters who await you will 
strike without warning, and prey on anyone who challenges their territory. 


For distribution referral, call 1-800-863-1718 


WELASER GAMES « 
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faces, and conditions. It’s billed as 
the perfect update kit for Pole 
Position games. 

One place to find exciting video 
games is at the Namco booth. Its 


achieved through 3-D polygon 
imaging on a 46-inch rear-projec- 
tion TV. And although we don't 
know exactly what else the com- 
pany will show, based on past 


latest, Air Combat, is a flight sim- 
ulator that immerses players in a 
360-degree, 3-D battlefield. 
Realistic air warfare action is 
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e We love helping existing or beginning 
Redemption Centers select the Right Stuff! 


experience, whatever it has will 
be worth a look. 

If you already visited Sega's 
booth to see Virtua Fighting and 








¢ No account too large or too small 

e We service thousands of retailers 

e We stay up with the changing trends for kids 
e We feature personalized service 
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800/777-2235 


Ext. 121 
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OutRunners, you also saw Alien 3, 
The Gun. It’s a new shooting 
game where aliens attack colo- 
nial marines after they drift into 
outer space. Here’s your chance 
to defend the marines while the 
aliens attack. 

American Laser Games will 
introduce two new games that the 
company says “will be the talk of 
the show!” Drug Wars is the sev- 
enth game from the company that 
gave us Mad Dog McCree. This 
time players encounter the 
henchmen of an evil drug lord. It 
will come in dedicated (50-, 33-, or 
25-inch monitor) and a kit for 
older ALG games. 

The second game, Shoot Out at 
Old Tucson, runs on a new high- 
performance technology hard- 
ware system, which puts the thrill 
of cinema action game playing 
into the more affordable price 
range of traditional video game 
units. Set in and around Tucson 
of the Old West, the player’s goal 
is to get from one end of town to 
the other—alive. Along the way 
he encounters an unpredictable 
collection of drifters, bad guys, 
and sharpshooters. It’s in a 25- 
inch cabinet with one- or two- 
player options. 

Konami will highlight Meta- 
morphic Force, a two- or four- 
player horizontal kit. Players are 
up against The Evil One. He 
grows stronger with every crime. 
The Greek goddess of wisdom 
has chosen four brave fighters 
and bestowed speical powers 
upon them. They must bring life 
back to a world of destruction. 

Kaneko, on a roll with its Gal’s 
Panic and Gal’s Panic II, is excit- 
ed about Bonk, a fun, cute dedi- 
cated game named after the main 
character. Bonk and his equally 
cute girlfriend travel through a 
land of dinosaurs confronting 
enemies and dodging obstacles. 
Bonk attacks his enemies with his 
head, which makes a “bonk” 
sound. 
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journey through mystical mazes 
and multiple paths that lead to 
different sub-adventures. The 
game will officially launch onto 
the market in early ‘94. 

If you thought nothing could 
top Mortal Kombat, just take a 
look at Williams’ Mortal Kombat 
II. The company gave no details, 
Saying, “Everything is under 
wraps until the show!” 

SNK has had phenomenal suc- 
cess with Neo-Geo and continues 
to offer outstanding games for the 
system. The latest, Samurai 
Shodown, gives players the 
choice of 12 heavyweight charac- 
ters, each with special powers. 
You'll also see Fatal Fury Special. 
We were assured there would be 
even more, but the company was 
not divulging even one detail 
about what it would be. 

All eyes will be on the latest 


: The world’s favorite air cushion hockey game has a brand-new heads- 

ByUp Scoring system—Top Scorer! Heavy gauge, chrome-plated tubular steel 
ruside bars support the largest Digital Read-Out scoring system available in |) | 
e athe market. This rugged scorer is designed to withstand the stress of } 
Bactive players in busy locations. The electronics have proven solid-state 
SIE le) ih Ware late re lecmer- SI \asiclauleciep 


Top Scorer is available as an option on all new SST’s. It is also available 
fas an optional retrofit to all existing SST’s on location including those made 
soy U.S. Billiards. The easy-to-install Top Scorer retrofit converts any existing 
ASST in the field—even your older SST’s with step-up light scoring—to both ; ean 
mBig Digital Scoring and Over the Top Scoring at the same time. It works pe 

with all existing logic boards and gives a whole new look and excitement {> 9 
Ba that will help to increase play—and earnings! Call, fax or write 


redemption games, which keep 
gaining in popularity. New com- 
pany Amutronics, which made its 
debut at ACME, will preview 
Wacky Wheels, featuring three 


“After being tanta- 
lized with promises 
of virtual reality, it's 
certain that most 
VTL el=mx=y-]aelallale| 
the aisles for this 
~ new technology.” 


carnival-style wheels numbered 
one through six. Players spin, 
then skill-stop twice for their total 
score. Sounds like fun! 

“Everyone wins big with Double 
Cheese,” said Midway Mfg. of its 
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latest redemption piece. When a 
player lands on Double Cheese, a 
jackpot screen and sound effects 
announce the big win. The Big 
Cheese winners’ screen encour- 
ages repeat play. Games can be 
linked for a progressive jackpot. 
Midway also hinted at showing 
another redemption piece, but 
like other companies, it wants it 
to be a secret until showtime. 
There promises to be a 
redemption surprise from anoth- 
er new company, this one with a 
familiar name: Moloney Manufac- 
turing. This new venture is from 
Don Moloney, son of Bally 
founder Ray Moloney, cousins Bill 
and Earle Moloney, Herb Perkins, 
and others whose coin-op experi- 


- ence adds up to over 200 years. 


Smart Industries has given us 
many of the most popular re- 
demption games,such as Big 








Extra-large, Extra-bright \ \ 
/ | Digital Scoring \y 
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complete with electronics 
and retrofit hardware 


m@ today and order your SST with Top Scorer or 
‘4 Top Scorer retro kit and get in with the action. 


with Stainless Steel Top 





251 Dixon Avenue, Amityville, NY 11701 
Tel: (516) 842-4242 Fax: (516) 842-0532 
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Bertha, Smartball Alley, Buddy 
Bear, Chuckles the Clown, Classic 
Watch Crane, and Jackpot. In 
addition, the company has pro- 
mised a “terrific game that will be 










o>» 





ao 


ANAHEIM, CALIFORNIA 





PLAY METER 


Music 
Operafors 
Service 


1-800-354-5853 on (714) 879-1771 
45s & CDs 


-— with pre-printed title strips 


Stop by our booth #1048. We 
would enjoy the opportunity to 
meet you. 


Authorized Distnbutor 


WURLIIZER 


Deutsche Wurlitzer GmbH 


Deivery IN 3 Days or LEss 
Fast, FRIENDLY SERVICE 
ComPETITIVE PRICES 


a wonderful surprise.” It’s called 
Killer T-Rex, and all Smart would 
say is “its a redemption game 
you won't want to miss.’ 

Bromley will show Super Wheel 
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M In, which it calls “three times 
as good as Wheel M In, but the 
rest is secret!” 

If you’re in the market fora 
new crane, you may want to 
check out Advanced Games and 
Engineering. The company will 
debut Winner Every Time. Or take 
a look at Rainbow's two new 
cranes—a 42-inch and a 60-inch 
model. 

Since we've all come to expect 
only the best from Lazer-Tron, 
what will we see this time? I think 
you'll agree after a walk through 
its booth that the company has 
not disappointed. You'll see 
Aftershock, a coin-sliding game 
themed around a San Francisco 
earthquake. Ribbit Racing is a 
two-player, mallet-pounding- 
characters game. 

‘-Lazer-Tron will also present 
Awesome Toss ‘em (love the 
name!), a new ball-toss game. The 
player must toss the colored balls 
into matching color holes. The 
game features patent-pending 
color recognition technology. And 
finally, treat yourself to a chal- 
lenge of Spin-A-21, the newest 
version of a favorite, Spin-To-Win. 
Here you play a game of 
Blackjack against the machine. 
Lazer-Tron swears it’s even bet- 
ter than Spin-To-Win. 

GaMCO has promised “the 
strongest product roll-out ever!” 
Here’s what it will be highlight- 
ing: Dino Shoot, designed after an 
old-fashioned shooting gallery 
like we all loved at carnivals. 
There’s colorful cartoon dino- 
saurs moving in different direc- 
tions on different levels. Even the 
rifle is brightly colored. 

Tiddly Dinks also takes us back 
to a familiar theme—tiddly winks. 
In this modern version players 
flip coins into different height 
tubes painted in Day-Glo colors. 
The inside of the game changes 
colors while you're playing. 

Dream Team is basketball with 
a twist. Small ping-pong-sized 
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balls are shot from a brightly col- 
ored tube as the player aims at 
baskets. It’s about the size of a 
video game. Also look for the 
new-and-improved versions of 
Boogiemen and Fuddie Duddies. 
Betson will have a brand new 
game called Flippa-Winna, a new 
Crompton coin pusher fashioned 
and named after an old favorite. 












(604) 324-2164. 


¢ Multiple 
Coin. 
¢ Bonus Play---- 


Good, dependable equipment is 
the key to higher cane We are 
ere to provide exactly t 


Representing: Arachnid e Atari e Bally e Betson e Capcom e Data Easte 
Dynamo e Exidy e Fabtek e Grayhound e |.C.E. elremeJalecoe Konami e 
Leland e Leprechaun e Merit e Midway e Namco e Pioneer e Rock-Ola Music e 
Romstar e Rowe e Seeburg e Segae SNK e Tecmo e Valley and Williams 


Pacific Vend Distributors 


8250 Fraser Street, Vancouver, BC V5X 3X7 
(800) 663-5953 


Coins are catapulted off of a 
“steel soap pad” and popped up 
to the playfield. 

Fabtek will be re-introducing a 
redemption game guaranteed to 
appeal to kids of all ages because 
it features the most recognized 
characters in the world, the 
Mario brothers. The game, Super 
Mario World, has been updated 
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‘ Now Available For 
\ Seidel Games 


8436 Washington Place NE 
Albuquerque, NM 87113 
(505) 821-6878 « Phone 
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since the ACME show to help pre- 
vent cheating and enhance game 
play. Players throw balls through 
holes on the backboard. The ball 
then drops down onto the play- 
field through an oscillating tube 
passing through a lane with the 
same point value. 

Century Vending will preview a 
new redemption piece called 
Paint & Puzzle. For children of all 
ages, it allows players to “paint” 
and illustrate or complete a puz- 
zle to win tickets. It’s played with 
a touch of the finger to the game’s 
video screen. 

Exidy is promising several new 
skill games, so don’t pass up this 
booth. If these are anything like 
the wonderful Troll redemption 
game, were in for a treat. We do 
know that the company will be 
debuting Critter House, a gun 
redemption game. 

At the American Sammy booth 
you ll go back into your childhood 
for Simple Simon, its first release 
into the redemption market. The 
cute, lovable character will talk 
players through a simple and 
easy version of tic-tac-toe by 
using a lighted backglass with 
nine squares. 

Stop over at Doyle’s booth and 
get ready to be a kid again. Doyle 
will be showing its line of non-vio- 
lent children’s story games, des- 
tined to entertain kids for a long 
time. There's Humpty Dumpty, 
Old Woman in the Shoe, Jack and 
the Beanstalk, Jack and Jill, 3 Li'l 
Pigs, and Mother Hubbard. 

Speaking of games for kids, 
International Laser Productions 
will show a computer-animated 
video ride, billed as the first simu- 
lated “virtual reality” machine for 
kids. The Kids Adventure Dome 
contains three programs and 
allows interaction with children. 
While being bombarded with 
meteorites, for example, the seat 
vibrates and stereophonic sur- 
round sound produces realistic 
sounds of meteorites deflecting 
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EARNS BIG ! 


Here’s Proof.... 


After 5 weeks, did 2700 plays last week (that’s $1350). 
SOMMA’S PIZZA PARTIES & FUN 
Salem, Virginia 
The game’s been here for 8 weeks...Last week, 
it did 1400 plays (that’s $700 ). 
PISTOL PETE’S PIZZA 
Glendale, Arizona 


Full Court Frenzy is my top earning game in a 
location with 25 other sports games...It’s been 


HUT that way for 3 months!! 

HH | L it bil EMPIRE SMOKES AND MUSIC 
tH | HF ih } | Buffalo, New York 
iit i i inti iM | : ¢ The best game | ever put into a Sports Bar!!! 

Ht AU AGE il CHILTON VENDING 
i NINA LA Wichita, Kansas 
| , “yy ® Great money maker...Earned $600 last week 





...My best purchase ever! 


7 " 
— (=> 
if j 
t 















SPORTS PAGE 
Homestead, Florida 
¢ After 3 months at the arcade, always ranks in the 
top 5!! Extremely Reliable. 


PUTT PUTT GOLF AND GAMES 
Tonawanda, New York 





Basketball 
Of The 90’s!! 


FOR 

FURTHER ; U.S. PATENT No.5,074,552 
INFORMATION | Other U.S. and Foreign 
CALL YOUR Patents Pending 


DISTRIBUTOR OR: Licensed From G.L. Technology, Inc. 


Innovative Concepts in Entertainment Inc. 
1501 Kensington Avenue, Buffalo, New York 14215 
Phone: 1-716-833-0481, 1-800-342-3433 ¢ Fax: 1-716-833-1342 
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against the defense shield. 

New kids on the block Purple 
Star will debut two new games in 
addition to Chase the Rainbow, 
which was introduced earlier. 

Alvin G. & Co. will be showing 
Punchy the Clown, Alvin G.’s pin- 
ball/redemption piece, which 
marks its entry into the the 
redemption market. And the 
company will debut Dinosaur 
Eggs, its first novelty, non-pinball, 
redemption piece. 

Alvin G. will also be introduc- 
ing a third novelty piece. Al- 
though there are no details, the 
company did say that “this piece 
will find itself equally as prof- 
itable in the redemption environ- 
ment as in the bar, tavern, and 
street environment.” 

The pinball manufacturers 
have been giving every pinball 
fan just what they want—fast 
action, challenging play, and 
exciting themes. Bally's Judge 
Dredd is based on Britain’s num- 
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ber one comic hero. Sylvester 
Stallone is set to star in a movie 
based on this character. Look for 
the “ultimate shot” worth 100 mil- 
lion points! 

Williams will show Indiana 
Jones, a pinball that faithfully 
delivers the dramatic artistry of 
the hit movie trilogy. The back- 
glass features the hero, complete 
with whip and famous fedora. 

Data East, which hit a solid 
bullseye with Jurassic Park has 
another licensed pinball, Last 
Action Hero. It features Arnold 
Schwarzenegger, star of the 
movie of the same title. Two of 
the exciting features are a Ruger 
Blackhawk .45 caliber pistol to 
propel the ball onto the playfield 
and hit music from AC/DC, 
Queensryche, and MegaDeth. 

Although we’ve listed some fas- 
cinating pieces to be previewed, 
there’s bound to be lots more sur- 
prises from companies like Bay 
Tek, which has a strong product 
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line that includes Clown Roll- 
down, Pizza Roll, Fielder’s Choice, 
Rock n’ Roll 4, and Standard 
Rolldown. American Alpha will 
show a new photo booth, Amer- 
ican Games plans to debut a 
vending pull-tab machine; Xytek 
will show SuperStar Golf; and 
Bundra Games, which gave us 
Neck ‘N Neck last year, will have 
something new. 

In addition, Quick Silver Devel- 
opment is planning to show its 
Turbo Pusher, a skill rotary push- 
er coin roll down game; Hi 
Tension, a maze, skill ball-rolling 
game, using a tiltable playfield; a 
premiere line of Sound Leisure 
music equipment; and Winner's 
Choice, a pull tab/break open 
ticket machine. 

As impossible as it is to know 
all the games that are awaiting us 
in Anaheim, I think you'll agree 
that from what we know so far, 
the trip will be well worth the 
time. LJ 


OCTOBER 1993 





The Performer Series . \ 


Much more than just pretty new faces. 


__ Yes, they're pretty. And, yes, something is always in motion ... lights chase, 
f _  CD's-twirl. Because the first job of any jukebox is to catch the patron’s eye. 


But that’s only what you see. What you get is ever so much more. di 


The Performer Series of machines are all fitted with new ESY technology - 
HyperBeam™ sound systems. A system so advanced, it has features and 
provisions that cannot even be used today. 
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UP FRONT 


Remember the past, 
look to the future 


Remember when all telephones had 
cords, bacon and eggs were considered 
good breakfast fare, only women wore 
earrings, and sneakers were, well, just 
sneakers instead of celebrity-labeled 
designer footwear? 

Those were the days when the words 
aerobics, yogurt, and megabytes were 
unknown. Cars were distinctively 
styled, rear-wheel drive mega-horse- 
power giants instead of look-alike, 
chromeless front-wheel drive jelly- 
beans. You could buy a pretty snazzy 
car for less than a first home. 

It was also the time when pinball and 
foosball were on top in the coin-op 
entertainment world. And the time 
when Play Meter opened for business 
and devoted itself to the 
concerns of coin ma- 
chine operators. 

Much has changed 
since the early ‘70s—in 
society, in politics, and 
in the coin machine 
community. The one 
constant has been Play 
Meter’s central focus: to 
provide useful informa- 
tion for the business- 
men and women who 
make up our industry. 

Video changed the in- 
dustry in the late ‘70s, 
CauSing it to earn the 
moniker “video game 
industry.” While videos 
still account for a major 
portion of most amusement machine 
routes, redemption equipment is tak- 
ing hold in the ‘90s. No one can afford 
to overlook the revenue earned the 
redemption way—not in today’s econo- 
my. Those long-lasting ticket-dispens- 
ing games can make any bottom line 
much brighter. The entire family 
becomes your audience when redemp- 
tion games are added into the mix. 

And where are pinball and foosball? 
Pinball is better than ever and more 
imaginative. Talented designers con- 
tinue to reinvent the wheel, so to 
speak, in terms of what can be accom- 
plished on the pinball playfield and 
backglass. 

Foosball is being rediscovered, as air 
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hockey was a few years back. Want to 
increase your price per play? Simply 
look to foosball games and air hockey 
at 50-cent play. Women have an equal 
chance to trounce men in these two 
sports. Pinball games are more often 
than not set from the factory for 50 
cents—one play, 75 cents—two plays, 
and $1—three plays. 

What can be said about jukeboxes? 
Plenty. The advent of CD technology 
has affected more than the physical 
makeup of the jukebox. Superlative 
sound, that CD hallmark, has irrevoca- 
bly changed both the music world and 
the coin machine world. 

Where once only “happening” high- 
traffic locations requested CD jukebox- 
es, now the average location expects 
one. The minimum number of new 
vinyl releases has contributed to CD 
jukebox demand. It’s just not possible 
to get the proper programming for 
accounts with limited vinyl. Customers 
want that CD quality; they have it at 
home. The younger generation is dri- 
ving the change to CD-quality sound. 

Leagues and tournaments! Another 
new development in the last 20 years. 
Electronic dart and pool leagues have 
proven to be a godsend to many opera- 
tors. Look no further than the thou- 
sands of competitors at the AMOA- 
NDA, BullShooter, and VNEA champi- 
onships. 

Video stands on the brink of new dis- 
coveries in the form of virtual reality 
systems. Add this to a field of incredi- 
bly realistic simulators and fantasy 
adventures for top entertainment 
value. 

Don't overlook kiddie rides. In the 
last two years our Spring Buyer's 
Guides have literally exploded with 
fancy racing cars, animal figures, 
trucks, spaceships, and carousels that 
serve as a child’s first introduction to 
coin-op amusements. 

What of the future? We can only 
guarantee that it will constantly 
change and we will be here to chroni- 
cle the developments. As the great 
modern-day philosopher Clint East- 
wood said: “You've got to keep pro- 
gressing, or you decay.” (1) 
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INTERVIEW 


Craig Johnson 


s is customary for the AMOA 
show issue, we’ve selected the 
outgoing AMOA president as 
the subject of our interview. 
This year, of course, that person 
is Craig Johnson of Tataka in 
Salt Lake City, Utah. 

Among the topics we discussed 
were technological advances and 
their impact on this industry, the 
depreciation victory secured by 
Johnson and 
what it means 
to operators, 
and the need 
for operators to 
keep abreast of 
issues and lend 
their support to 
state associa- 
tions. 

Are you glad 
that your year 
as president is 
at its end? 

Though it has 
been a taxing 
year, I had an 
opportunity to 
learn so much 
and meet so many wonderful peo- 
ple. That’s why it’s hard for me to 
say I’m glad it’s over. It’s more of 
a letdown from having a fun, 
exciting year. 

I’m sure you had a pretty good 
idea of what the job entailed, hav- 
ing served on the board and 
watched other presidents in 
action. Did you encounter any- 
thing that surprised you? 

No, for the most part I had a 
real good idea of what I was going 
into. The biggest surprise is to 
come to the realization that, as 
president, you're not just travel- 
ing around the country, meeting 
people, and talking about AMOA. 
I felt that most of my time would 
be committed to the road, and I 
certainly did travel a lot. But the 
realization is that, “Hey, day-in 
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and day-out, I’m helping to run a 
multi-million-dollar business.” In 
our own businesses, we all have 
issues that have to be dealt with 
on a daily basis—but so does 
AMOA. The staff is really good at 
taking care of the vast majority of 
them, but there are others that 
AMOA wants the president to 
have input in and influence over. 

What were your goals as presi- 
dent, and which of them reached 
fruition? 

The biggest goal I had as presi- 
dent was to complete the depre- 
ciation project, and it’s been 
done. A mailer has been sent out 
to operators explaining it. Per- 
sonally, I feel it’s a very big suc- 
cess for the association. It’s a 
giant step forward to equalizing 
the books for our industry and 
helping us become more accurate 
in what we’re doing. 

The next goal was to complete 
the technology project and get it 
moving. While it hasn’t been fin- 
ished yet, I still have a lot of opti- 
mism that it will be by the time 
the convention rolls around. I'll 
be in a better position to talk 
about it then, but I can say that 
when this project is completed, 
it’s going to mean a lot of money 
to operators. 

Obviously technology is going 
to dramatically change our world, 
not just our industry. Technology 
is almost doubling every 12 to 18 
months in its advances. For ex- 
ample, we’re seeing huge suc- 
cesses in communication rates 
between computers and in the 
compression of data to handle a 
lot more information. Our indus- 
try needs to utilize these things to 
make us more competitive in the 
entire amusement entertainment 
arena, not just the coin-op 
amusement arena. We believe we 
have a very aggressive program 
to deal with that, and are encour- 
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aged that we'll be in a position to 
talk about it once the AMOA 
Expo arrives. 

Let’s discuss the areas in which 
technology can be used to the 
industry’s advantage and, on the 
other hand, to the industry's 
detriment. 

I have some real problems with 
those who stand up and Say, 
“We’re in trouble; these guys are 
going to compete with us, those 
guys are going to beat us up.” 
Competition is what our society is 
predicated on. If we as an indus- 
try fail to believe that we're in a 


movie rental market. Those are 
all competitors for our dollar, the 
dollar that, as operators, we need 
to survive and grow. 

An event that will surely be 
associated with your tenure was 
the IRS allowing your company, 
Tataka, to use the income-fore- 
casting method of depreciation. 
Talk some more about the ruling 
and what it means for all opera- 
tors. 

I heard a comment the other 
day that just floored me. This 
individual said to me, “What's the 
big deal? Income-forecasting has 





Craig Johnson at this year's Minnesota state show with Valley's Bill Nemgar (I) and 


Dick Hawkins (c) of D & R Star. 





position to compete, then we cer- 
tainly will be the losers. 

I think our infrastructure is 
greater than virtually any other 
industry when it comes to dealing 
with these things. We have opera- 
tors and games of some sort in 
almost every town in the United 
States. So we’re in a position to 
offer a lot of things to compete for 
that entertainment dollar. We 
just need to make up our minds 
that we’re good enough to com- 
pete with what’s going on in the 
home market, the cable TV mar- 
ket, the satellite market, and the 
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been around for 20 years, and 
we've been using it.” So did I; I 
used it in the late ‘70s. That's 
exactly why we got the letter rul- 
ing from the IRS. It had been 
looking for people in the industry 
who used income-forecasting, but 
the problem was that not enough 
operators did so. 

They weren't using income- 
forecasting because when it came 
to audit time, the vast majority of 
CPAs said to operators, “Look, if 
you read the documentation on 
income-forecasting, you ll see 
that you just don’t qualify. Don't 
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use it; we'll have a hard time 
defending you should you come 
to an audit with income-forecast- 
ing.” 

We had only one goal in mind: 
to make our depreciation realis- 
tic with what’s going on in the 
marketplace. We don't have a 
problem with five-year deprecia- 
tion if our equipment is depreci- 
ating over five years, but it’s not. 
So we felt we needed the ability 
to obtain more accurate depreci- 
ation. 

The letter ruling lets the enor- 
mous operator who operates, say, 
5,000 pieces, battle and fight for 
what he’s doing. But it also allows 
the everyday operator, who 
before wouldn’t have been in a 
position to challenge the IRS, to 
prove his case now. We've put the 
ammunition in every operator's 
hands to run income-forecasting, 
to become far more accurate in 
his bookkeeping, to depreciate 
his equipment at a rate that’s 
equal to what’s happening in the 
real world, and to have the docu- 
mentation to back it up in case he 
gets audited. 

Another event that happened 
during your presidency was a 
meeting between AMOA board 
members and officials from 
Capcom. You expressed displea- 
sure with a revenue-sharing 
arrangement between Capcom 
and its operating companies, 
Hustle Enterprises and Diver- 
sified Coin. Has anything more 
come of that, and have you heard 
of other manufacturers interest- 
ed in this sort of arrangement? 

I just came back from the 
JAMMaA show in Japan, and while 
there I spent some time with 
Capcom. We had conversations 
with them about their program 
and what they’re doing. In no 
uncertain terms, we said that we 
were still unhappy with their pro- 
gram and that we don’t think it’s 
the right approach. 

They say they want to have rev- 
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"IT AIN'T OVER 'TIL IT'S OVER" .vociserRA 
Was Yogi referring to '01 DARTS??? We don't know, but his immortal words ring true when 
the game is played on the new SCORPION STINGER ‘94. Our exclusive player selectable '01 
EQUAL DARTS™ feature adds an entirely new element to the game — STRATEGY = and 
keeps the tension mounting 'til the last player throws the very last dart. 


THE GAME DOESN'T END WITH THE FIRST PLAYER TO REACH "0". 
INSTEAD, EACH REMAINING PLAYER IN THAT ROUND HAS A FINAL 
TURN TO GO OUT, IF POSSIBLE. THE PLAYER WHO FINISHES WITH 
THE LEAST DARTS THROWN IS THE WINNER. 
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it's now stricly a game of skill — the disadvantage of unfavorable throwing order is 
eliminated. With '01 EQUAL™, players sharpen their skills by setting up the most strategic 
"out" shots, and then going for the win with the fewest darts. The feature opens up a 
completely new form of league competition. 


‘01 EQUAL™ js part of the STINGER '94 expanded game menu - the widest choice ever 
available. We've added the entire range of '01 games, 301 thru 1001, with the touch of a 
single button. Check out all the new features that continue to make SCORPION the BEST 
game in town .. . right, YOGI ?! 
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SHANGHAI/ New BASEBALL - An American Favorite. 


HI-SCORE/ Ncw LO-SCORE - A new twist - 
Low score wins, but missed darts count 50! 
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enue-sharing because there's a 
market for it; that’s fine. Our 
problem comes not necessarily 
with revenue-sharing but with a 
desire to control the market by 
either denying shipment of prod- 
uct to one or more distributors, or 
by giving an operator an edge by 


I don’t know if revenue-sharing 
is going to take off, but several 
manufacturers are looking at it. 
They all see 15,000 to 20,000 units 
as being the sales ceiling in the 
United States, and they all want 
to crack that barrier, to get back 
to the era of placing 40,000 to 
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only letting him have Street 
Fighter in a certain market, 
thereby causing the other opera- 
tors to lose locations. We have a 
real problem with that. Based on 
our discussions earlier this year, 
Capcom swears that’s not a part 
of their program. 


60,000 units. I don’t blame them 
for that. But they have to recog- 
nize this: we need to increase our 
markets out there, but it has to be 
done in such a way that we can 
preserve what we have and not 
jeopardize long-term viability. 

If we start disrupting the cycles 
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that we have by allowing opera- 
tors to have exclusives, the manu- 
facturers will become 100 percent 
dependent on the financial health 
of those particular operators and 
their ability to maintain a service 
organization. We've already 
proven that anytime you take 
competition out of a marketplace, 
the service drops. That’s the rea- 
son our industry is as successful 
as it is: the vast majority of mar- 
ketplaces have several operators 
competing. You can't take com- 
petition away, because it makes 
operators do a better job. That’s 
why I don’t think revenue-sharing 
will work in the end. 

You've called Indian gaming 
the number one threat to the 
industry, yet we’ve talked to some 
who think the issue is overblown, 
that we have just as much compe- 
tition from other forms of gam- 
ing. Do you still stand by what you 
said? 

My feeling about Indian gaming 
is that it’s blatantly unfair. How 
can you mention the words 
“Indian gaming” in the same 
breath with “competition,” when 
we re prohibited by law from 
doing what they're doing? That’s 
not competition. One side is 
allowed to engage in gaming 
activity; the other is not. 

Unfortunately, I’m not con- 
vinced that we're going to be able 
to beat the issue, particularly 
when you see that President 
Clinton has reversed his position 
and is now in favor of Indian gam- 
ing. He’s done so despite the fact 
that the country’s governors 
have, almost unanimously, come 
out against it. That tells me that 
the ability to reverse Indian gam- 
ing is virtually non-existent. 

What’s your view of where 
video lottery efforts are headed? 
If more states begin to adopt it, 
do you think they will include 
coin machine operators? 

First of all, I don’t think many 
more states are going to adopt 
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COINMAN INTERVIEW 


video lottery. AMOA said from 
the very beginning that the win- 
dow of opportunity would be lim- 
ited. Here we are several years 
down the road, and if what we 
were saying is true, that window 
is either closed or rapidly closing. 
West Virginia is a horror story, 
and I’m afraid those kinds of hor- 
ror stories are going to continue 
to exist. 


remember at all times is this: 
there’s no reason to be stuck in 
the mode were in right now. For 
five years, aS an industry, we ve 
been so totally consumed by 
video lottery that we can't see 
straight. It’s time to change our 
thinking. 

An operator recently told me 
he was happy that, as it stands 
now, gaming manufacturers 
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Should operators forget about 
it? 

I don't think anyone should for- 
get about it, but what we need to 





won't be allowed to exhibit work- 
ing machines at the AMOA show. 
He said, “We shouldn't be in- 
volved with gaming; it hurts our 
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reputation worse than it already 
is.” Your thoughts on that com- 
ment? 

No matter how many of us 
would like to think otherwise, the 
reality is that gaming is a huge 
part of this industry. Let’s not kid 
ourselves. As long as that’s the 
case, gaming has a place and 
belongs in our trade shows. It’s 
absolutely irrelevant what any of 
us believes philosophically. As 
long as gaming is out there as an 
industry, we need to be chasing it, 
because gaming so dramatically 
affects the health of our people. 

One of the things the typical 
operator doesn't understand, 
because he’s so consumed in the 
immediate world around him, is 
that the health of the industry has 
a direct relationship on every 
operator’s individual health. If 
our industry as a whole isn't 
healthy, there won't be healthy 
operators; it’s as simple as that. 
We need to come to terms with 
this very quickly. 

Many operators hear about dif- 
ferent threats to their well- 
being—Indian gaming, the tele- 
phone companies, excessive gov- 
ernment intervention—yet don’t 
seem to take them too seriously. 
Are you Satisfied with the level of 
operator involvement, and is it 
natural that they would be more 
concerned with their day-to-day 
problems? 

I think there should always be 
more operator involvement, but 
let’s look at reality. It’s not realis- 
tic that every operator can dra- 
matically participate in every- 
thing that goes on. But in absence 
of that, at least stand up and 
actively support the associations 
that are doing the work. 

I had the chance this year to 
visit different states and talk with 
people about their state associa- 
tion programs. Now, you can 
argue all day long about whether 
they're doing the programs right 
or wrong, but as a group they 
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made a decision and are moving 
forward in a direction. You may 
not personally agree with that 
direction, but don’t put down the 
whole program! Get in there and 
tell them why the direction, in 
your opinion, needs to be altered. 
Those people who say that associ- 
ations don’t do anything for them 


$$ 


have absolutely no concept of 
what the associations are doing. 
Absolutely none. 

This failure to support associa- 
tions seems to be getting worse. 
Do you agree? 

I don’t think it’s getting worse. I 
just think many people are so 
confused by the issues: telecom- 
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munications, technology, tax law, 
sales tax and licensing laws, and 
so on. Since most of us are very 
small businessmen, it’s difficult to 
stay abreast of all this and remain 
competitive. That’s why it’s so 
critical to support associations. 

For example, I’m involved in 
two other industries—pay tele- 
phones and sound products—that 
have associations. I belong to 
both of them but don’t actively 
participate. I send in my money, 
but that’s about it. Each associa- 
tion has had its successes, yet 
there are times when I think, 
“Why did these idiots do that?” 
But I didn’t sit in on the meetings 
and find out their reasons, and | 
suspect there are very good rea- 
sons why they chose the direction 
they did. Who am I to question 
them? Whenever you can support 
our industry’s associations— 
whether it’s for a year, a month, 
or a week—jump in there and do 
it. 

The Washington Conference is 
a prime example. Maybe you 
can’t go every year. Fine, but go 
every other year or every third 
year. Lend your support and 
become a part of what we're try- 
ing to do. 

Speaking of Washington, has 
there been any movement on the 
dollar coin legislation? 

Unfortunately, I think it’s taken 
its usual place on the back burn- 
er, and that’s going to hurt us all. 
But why should we sit back and 
continue to wait for it? Instead, 
let’s find alternatives. Let’s bite 
the bullet and put more bill 
acceptors on our equipment, for 
example. 

Also, there’s no question that 
our price per play must go up. 
Anyone who thinks he can contin- 
ue to operate on a quarter and 
still buy new equipment is not 
spending much time on his books. 

How would you characterize 
the relationship between AMOA 
and AAMA, or, in general, 
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between operators and manufac- 
turers? 

I believe the relationship is 
very good right now. I think we’re 
all coming to grips with the fact 
that as small as our industry is, 
we need to work together. There 
are always going to be conflicts as 
to what's right, what’s wrong, who 
should do what, who should pay 
for what, etc. But if we don’t come 
together, all these outside forces 
that we talked about before are 
going to beat us. 

As for those manufacturers 
who want to push the sales ceil- 
ing higher, I’m all for them. I’d 
love to see them sell 60,000 units, 
because that would mean the 
industry is healthy. We need to 
become healthy in what we do: 
otherwise, this industry is going 
to be in trouble. 

Of late, would you say you’re 
happy with the quality of product 
being provided by the manufac- 
turers? 

Yes, but I certainly think there 
are problems. For example, it’s 
no secret that we have certain 
segments that are adamantly 
opposing the violence in video 
games, and we must address this 
issue. When you see 7-Elevens 
using violence in video games as 
the reason to get rid of them, 
we re in trouble. 

What did you see at JAMMA 
that was interesting? 

The biggest thing I saw at 
JAMMA was the reality that the 
Japanese live in a whole different 
world than we do. Their structure 
is different; everything they do is 
different. But I think it’s a bigger 
problem on their side of the fence 
than ours. The Japanese need to 
improve their understanding of 
our marketplace, though they are 
getting better. I say that because 
our marketplace is so different. 

The Japanese are way ahead of 
us in the area of price per play. 
They understand that as the 
industry grows and becomes 
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more sophisticated, the price per 
play must also go up. The Japan- 
ese like to point to theirs and say 
it's basically at $1, or 1,000 yen. 
But it should also be pointed out 
what their cost-of-living structure 
is in comparison to ours. 

What are AMOA’s strongest 
and weakest areas? 

Our committee structure is the 
strongest part of AMOA. It allows 
us to make sound, well-thought- 
out decisions. None get made 
without a lot of thorough discus- 
sion. For an association this size, 
that’s very important. 
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ally optimistic or pessimistic? 

I think most operators right 
now are optimistic; they're feel- 
ing good. They all want a better 
environment to operate their 
businesses in, and they recognize 
that this industry is changing dra- 
matically. For the most part, the 
operators I’ve talked to this year 
are pretty happy with the world. 

Finally, is Craig Johnson opti- 
mistic or pessimistic about this 
industry’s future? 

I am totally excited about 
where the industry is going, and 
it’s for a reason. 
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On the other hand, because of 
Our size, it’s very difficult for us to 
react quickly. When we’re not in 
session, the vast majority of our 
decisions can be made by the 11- 
member executive committee. 
But even then, trying to get 11 
people from all around the coun- 
try to make a decision is hard. 
Just finding these guys on any 
given day is a difficult proposi- 
tion. Still, this structure has 
worked well for AMOA. 

As AMOA president, you’ve 
traveled all over the country and 
had conversations with scores of 
operators. What feeling do you 
come away with: are they gener- 
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One of the greatest sadnesses 
of ending my presidential year is 
losing the advantage of hearing 
about industry happenings very 
quickly. Someone was always 
calling to ask me if I knew about 
people moving here, people mov- 
ing there, factories doing this, 
operators doing that. Coupling all 
that I’ve learned while president 
with the programs I know are out 
there—not just AMOA programs 
but AAMA and JAMMA pro- 
grams—makes me very opti- 
mistic. I’m going to miss the con- 
duit that provided me with that 
information so quickly. 
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Capcom showed 
Super Street 
Fighter in the 
linkable 
Tournament 
Battle format. 
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NEWS FEATURE 


JAMMA showcases 
fighters and drivers 


Brad Brown of Higbee Enter- 
prises in San Diego, Calif., filed 
this report upon his return from 
the recent Japan Amusement 
Machine Manufacturers Associa- 
tion trade show. The observations 
and product details are most 
informative. 
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Tokyo is a long way from home. 
The flight took about 11 hours, 
with an additional 40 minutes for 
customs and an hour-and-a-half 
ride to the Hilton Hotel in Shin- 
juku (Shinja-coo), Tokyo. The 
hotel ran out of the usual grade of 
room accorded budget-minded 
travelers like us, so rather than 
disappoint they apologized and 
gave us a Suite instead. The two 
rooms were quite large. As any- 
one who has been to Japan 
knows, space is treasured. 

The JAMMA show was held 
north of Tokyo Disneyland at the 
new convention center, requiring 
a one-hour train ride to and from 
the hotel. We arrived early on 
‘opening day to be one of the first 
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to see Capcom’s new Super Street 
Fighter. Not more than three min- 
utes had passed before the 
Capcom booth was packed with 
players. 

My first impression of Super 
Street Fighter? All I could initially 
see were new moves for existing 
warriors and four new charac- 
ters. I knew that Capcom had 
made this game with a new sys- 
tem board (rumored to be Cap- 
com’s approach to replacing 
games), which meant it would ini- 
tially not be a reasonably priced, 
inexpensive upgrade for opera- 
tors of existing STFCE boards. 

Initially I felt it might not return 
enough income to justify the high 
price I expected to pay, but by the 
end of the second day I changed 
my mind. Here's why: I never saw 
Super Street Fighter without 
someone playing it and there 
were always people in line wait- 
ing for a turn. I didn't notice any- 
one getting up after only a few 
rounds of play, which leads me to 
believe this game has new depth. 


I can’t be sure, but perhaps the 
differences and added characters 
will spark renewed interest from 
the Street Fighter fold. One thing 
is certain: operators cannot 
ignore purchasing this game 
because every player and loca- 
tion will undoubtedly ask for it. 
Unless it falls short of expecta- 
tions, the Street Fighter legacy 
will continue. 

The JAMMA show indicated 
that every major manufacturer is 
making big, expensive arcade 
games. Driving games, virtual 
reality, and specialized sit-down 
games were everywhere. 

This trend fits in with the over- 
all marketing strategy of pur- 
chasing and building larger 
theme arcades that cater toa 
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broader base of players, who will 
come to see arcades as suburban 
amusement parks. 

It appears that the days of 
smaller, independent machine 
locations are numbered. If manu- 
facturers continue to lean in this 
direction, then we will have to 
look to other sources for our 
street games. Perhaps companies 
such as Electronic Arts will see 
this opening niche. 

There is no doubt that Sega, 
Taito, and Namco are aggressive- 
ly pursuing R&D in the larger cat- 
egory of “game experiences,’ 
while simultaneously expanding 
by building new centers through- 
out the world to create mini- 
parks. It is only natural to con- 
clude that it’s in their best inter- 
est to produce games/rides that 
fit into this type of location. 

Many manufacturers do offer 
games for the street operator, 
although fewer were on display. I 
can’t help but believe that less 
time and energy are needed to 
create these games when they 
are so similar to what we have 
been seeing for the past two 
years. 

Most were fighting games, 
which will have to sort them- 
selves out through testing. There 
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were several non-violent games 
worth mentioning. Konami had a 
basketball game that played well. 
It must also earn well and be 
aggressively priced against com- 
petitor’s sports-themed games to 
be taken seriously. Namco show- 
ed Numan Athletics, a futuristic 
take-off of Track N Field with 
exceptional music. It was fun and 
was always being played. Be on 
the lookout for Ridge Racer from 
Namco. There was something 
special in that game. 

How many more fighting- 
themed games can operators 
buy? Maybe one more, and that 
one may be Virtua Fighting by 
Sega. The graphics were out- 
standing (really outstanding) and 
even though the game play was 
the usual jump, kick, and punch, 
the graphics will knock you and 
your players for a loop, especially 
in a large screen format. 

Let’s hope the game play has 
depth and keeps players return- 
ing for more after the initial surge 
of interest subsides. If Sega can 
successfully combine these 
graphics and the game play ofa 
superior fighter, then Virtua 
Fighting may be the game of 1994. 

SNK had a big booth at the 
show, reflecting how much atten- 
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tion they pay to the market and 
street operators in particular. 
SNK has dedicated itself to bring- 
ing quality games to the coin-op 
market via the affordable Neo- 
Geo system. 

While other manufacturers 
continue to build big pieces, SNK 
has quietly amassed a library of 
decent, inexpensive games. SNK 
is one of the few companies with 
reasonably priced games that 
offer the operator/arcade owner 
a chance to make a profit in six to 
10 weeks no matter what the 
game, rather than the somewhat 
frustrating 20-40-? that the more 
expensive PCBs offer. 

SNK’s Samurai Shodown is 
doing well. The next game in the 
lineup is Fatal Fury Special. Will it 
top Samurai? If it's only three- 
fourths as good, street operators 
will be happy with it. 

SNK also displayed an in-house 
coin-op machine designed for 
hotel rooms. It’s an interesting 
concept and one that bears fur- 
ther inquiry. This is one way to 
get more life out of older car- 
tridges. Most operators have car- 
tridges that have little value: the 
hotel concept may have merit. | 
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(305) 527-0907 ext. 22 I.A.A.P.A. Show 


Booth 1211 
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Mending fences to kill a tax in Florida 


Though both sides rec- 
ognize the enemy—a 7.8 
percent gross receipts 
tax that’s killing operators 
—the Florida Amuse- 
ment and Vending Asso- 
ciation (FAVA) and the 
Family Arcade Alliance 
(FAA) have disagreed on 
how to defeat it. But now, 
with the chance to get 
the issue placed on the 
Legislature’s October 
special session call, the 
groups are putting aside 
their differences and 
working together. 

Key members of FAVA 
and FAA met in Old 
Town (near Disney 
World) on Sept. 1 to plot 
strategy and come up 
with legislation that each 
association could live 
with. They agreed to 
pursue a bill that passed 


in the House during the 
regular session but 
stalled in the Senate. It 
calls for a reduction in 
the tax from 7.8 percent 
to 3 percent, with an 
additional $20 per ma- 
chine annual license fee. 

FAA administrative 
committee member Lar- 
ry Naddeo, president of 
the Happy Days Family 
Amusement Center, 
says industry-wide sup- 
port will be necessary to 
pull this off. “We need 
large and small opera- 
tors around Florida to 
write letters and place 
phone calls to their state 
senators and represen- 
tatives, asking that this 
issue be placed on the 
special session’s call 
and, ultimately, that the 
bill be enacted into law,” 





Duke back to Capcom 


Who says you can't go 
home again? Brian Duke 
has returned to Capcom 
USA as the company's 
national sales manager, 
coin-op products divi- 
sion. He says he’s happy 
to be back. 

“It clears up an awful 
lot of rumors as to why I 
left Capcom,” Duke said. 
“If any of them were 
true, I certainly wouldn't 
have been hired back. I 
didn’t want to have to 
leave Capcom before, so 
I'm grateful for a second 
chance and look forward 
to dealing with the cus- 
tomers again. 

“Joe Morici, our senior 
vice president, has been 
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very supportive. Besides 
knowing the coin-op 
industry so well, he lis- 
tens. It’s not a situation 
where Joe thinks his 
opinion is the only one 
that matters. He has 
other people's interests 
at heart, not just Cap- 
com's.” 

Said Morici, “We are 
extremely pleased to 
have Brian back, be- 
cause he brings a wealth 
of industry knowledge 
and experience. His con- 
tributions to our team 
will be significant.” 

Duke will be responsi- 
ble for managing all 
sales and distribution 
activities. 
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he said. “Also, because of 
the expense of the pro- 
ject, I encourage all 
operators to make a con- 
tribution toward the ini- 
tiative.” 

The gross receipts tax, 
which went into effect in 
October 1991, reaches as 
high as nine percent in 
some counties because 
of local option taxes. 
“Because most operators 
cannot pass the tax on to 
their customers, and 
because they cannot 
usually raise the prices 
charged for play, the 
industry in Florida has 
been reeling since its 
introduction,” Naddeo 
said. 

FAVA board member 
Steve Piantieri of 
Charles Music Co. said, 
“I think each side has 
things hammered out, in 
the sense that we’re both 
in favor of the three per- 
cent tax and the $20 fee 
per machine. It'll be best 


for everyone in the long 
run.” 

The arcade owners 
who comprise FAA split 
off from FAVA because 
they didn’t feel the asso- 
ciation was giving them 
proper representation. 
But Naddeo says once 
this two-year tax head- 
ache is resolved, look for 
FAA to disband and 
return to the FAVA fold. 

“We agree that every- 
body has to pay his fair 
share of the tax,” he said. 
“In any meeting I’m in- 
volved in, I say, ‘We're 
not south Florida vs. cen- 
tral Florida; we're one 
coin-op family here in 
Florida. Without a 
doubt, when this is all 
over, we will all be unit- 
ed under one associa- 
tion—FAVA.” 

Naddeo added that 
operators can call (800) 
842-2353 for regular 
updates on the legisla- 
tion’s progress. 





Sharp to handle JCM product 





A 


® 


JCM has established a distribution and service arrangement 


. 


with Kevin Sharp Enterprises, which “has a long-standing 
reputation for quality and dependability in the amusement 
market,” said JCM sales director Steve Kinder. Pictured, (I-r): 
Vince DiVincenzo of James Industries, Richard and Linda 
DeBord of Kevin Sharp Enterprises, Kevin Sharp, and Steve 


Kinder. 
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- If Someone 
Recommended Us, 
They’ve Probably Been 

Paid Off... 


Both in the cash box, and 
their return on investment. 


Antique Apparatus makes iF 

the most reasonably priced ; 

jukeboxes on the market, 

and they are available at 
a Rock-Ola distributor 


near you. 
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2335 208TH STREET, TORRANCE, CALIFORNIA 90501 
TEL (310) 328-1306 ° FAX (310) 328-3736 
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NEWS 


Clapton tops ‘93 jukebox award nominations 


In the mid-1960s, it 
was common to see graf- 
fiti around London pro- 
claiming “Clapton is 
God,” referring to guitar 
legend Eric Clapton. 
While not a deity, Clap- 
ton is the leading nomi- 
nee for the 1993 AMOA 
Jukebox Awards. The 
winners will be announc- 
ed at the Awards Show 
and Banquet, which 
takes place during AMOA 
Expo ‘93 in Anaheim, 
Calif., on Oct. 21-23. 

Clapton received three 
nominations for: “Layla” 
as Jukebox Pop Single of 
the Year; “Unplugged” 
as Jukebox Pop CD of 
the Year; and as Juke- 
box Legend (living) along 
with George Jones, Paul 
McCartney, Van Morri- 
son, and Frank Sinatra. 

Receiving two nomina- 
tions each in various 
award categories were 
Whitney Houston, Brooks 
& Dunn, Ugly Joe Kidd, 
Spin Doctors, Mary J. 
Blige, Arrested Develop- 
ment, Michael Bolton, 
and “The Bodyguard” 
soundtrack. The 11 cate- 
gories include Jukebox 
Pop, Country, and R&B 
Singles of the Year; 
Jukebox Pop, Country, 
and R&B CDs of the 
Year; Jukebox Rising 
Star Awards (male, 
female, and group); and 
two Jukebox Legend 
awards (living and de- 
ceased). 

Kenny Loggins, known 
for such hit records as 
“This Is It,” “Footloose,” 
and “I’m Alright,” will be 
the featured performer 
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at this year’s Show and 
Banquet, which takes 
place Friday evening, 
Oct. 22. Singer Rita 
Coolidge will serve as 
emcee. 

As for the 1993 Game 
Awards, the nominees 
are: 

Most Played Video 
Game: Street Fighter II, 
Capcom; Lethal En- 
forcers, Konami; Mortal 
Kombat, Midway Mfg.; 
NBA JAM, Midway Mfg.; 
and Virtua Racing, Sega. 

Most Played Pinball 
Game: The Addams 
Family, Bally; Creature 
From The Black Lagoon, 
Bally; Fish Tales, Wil- 
liams; Terminator 2, 
Williams; Star Wars, 
Data East; and Cue Ball 
Wizard, Premier. 

Most Played Conver- 
sion Kit: Mortal Kombat, 
Midway Mfg.; Street 
Fighter II, Champion 
Edition, Capcom; Time 
Killers, Strata; X-Men, 
Konami; and World 
Heroes, SNK. 

Most Innovative New 
Technology: Ernie, Val- 
ley; Fully Electronic 
Opto-Switch Flippers, 
Williams/Bally; Galaxy 
Modem Transfer, Arach- 
nid; Street Games, New 
Image Technology; and 
Virtua Racing, Sega. 

Most Played Jukebox: 
Firebird, NSM; LaserJuke, 
Pioneer; Gala, Rock-Ola; 
LaserStar CD-100, Rowe; 
and One More Time, 
Wurlitzer. 

Most Played Dart 
Game: Galaxy, Arach- 
nid; Scorpion, Merit; and 
Cougar Dart, Valley. 
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Kenny Loggins, featured performer at the AMOA Banquet. 





Most Played Pool 
Table: UD 2000, Dynamo; 
Eagle, Great American 
Billiards; Shark, Gray- 
hound; and Cougar, Val- 
ley. 

Most Played Redemp- 
tion Game: Skill Crane, 
Grayhound; Clean Sweep 
Crane, Smart; Shoot-To- 
Win Basketball, Smart; 
Skee-Ball, Skee-Ball; and 
Spin-To-Win, Lazer-Tron. 

Most Played Other 


Game: Air Hockey, Dy- 
namo; Foosball, Dynamo; 
Foosball, Tornado; Put- 
ting Challenge, I.C.E.; 
Shuffle Alley, Williams; 
and UB-QB, National 
Sports Games. 

Cigarette Vending Ma- 
chine Promotional Award: 
American Tobacco; Brown 
& Williamson; Lorillard; 
Philip Morris; and R.J.R. 
Sales. 





Smoyer leaves Merit 


After almost 10 years 
with Merit Industries, 
Howard Smoyer has left 
the company to join New 
Image Technology. He 
had served as head of 
sales for the Midwest 
region. 

“I’m happy to be with 
such an innovative, suc- 
cessful young company,” 
Smoyer said. “I’m also 
thrilled that the team 
includes so many friends, 
such as Bob Whitehead, 
Jack Sullivan, Jim Sul- 


livan, Tom Nicholas, and 
Andy Houriet. New 
Image Technology has 
an exciting line of new 
products for the coin-op 
industry, and I’m proud 
to be a part of it.” 

Smoyer will service 
accounts in the western 
half of North America 
from his office in Min- 
nesota. He can be 
reached at (612) 435- 
7790; the FAX number is 
(612) 435-3137. 
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Limited Edition 
BIG CHOICE 
Plush & Watch Cranes 
Available in | & 2 player versions 
BIG CHOICE Versions also available 


CROMPTON PUSHERS 
Available in 1, 2, 5, 4 & 6 player 
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Call the amusement, arcade and redemption specialists-at 1-800-524-2343 for more 
information or the name of your authorized Betson distributor 


Redemption games BETSON ENTERPRISES 
have lasting appeal- DIV. OF H. BETTI IND., INC. 

303 PATERSON PLANK RD., CARLSTADT, N.J. 07072-2307 
so buy products 


IN N.J. (201)438-1300 * TOLL FREE 1-800-524-2343 
that are built to last FAX (201)438-4837 
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Steve Epstein, presi- 
dent of the Professional 
and Amateur Pinball 
Association, has reached 
agreements with the 
four major pinball manu- 
facturers that guarantee 
their support of the full 
PAPA schedule through 
the PAPA 4 Champion- 
Ships, which takes place 
in New York City next 
February. 

That schedule in- 
cludes the PAPA “Fall 
Flipoffs,” six-week tour- 
naments that begin Oct. 
29 in San Francisco, 
Atlanta, and Chicago; a 
two-week competition in 
Minneapolis’ Mall of 
America starting Nov. 
19; and a collegiate tour- 
nament in the New 
York/New Jersey mar- 
ket. 

“Pinball is in the mid- 
dle of a juggernaut of 
popularity,” Epstein said. 
“I'd like to take all the 
credit for it, but the fact 
is that the recent resur- 
gence is primarily due to 
the manufacturers giv- 
ing the players great 
games. Starting with The 
Addams Family, Star 
Wars, and Cue Ball 
Wizard, and right up to 
Jurassic Park, Tee’d Off, 
and Twilight Zone, the 
last couple of genera- 
tions of machines have 
really made it easy for 
me to get players in- 
volved in PAPA.” 

The Fall Flipoffs will 
involve 75 to 100 loca- 
tions in each market; 
barnstorming tours and 
the standard PAPA 
media blitz by PAPA 
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adult champions Lyman 
Sheats Jr., Kai Bateman, 
and -Rick Stetta, and 
junior champions Willy 
McKinney, Dale Epstein, 
and David Seninsky; 
radio promotions in 
each market that begin 
with call-in contests for 
the CD of Broadway’s 
“Tommy and climax 
with the on-air giveaway 
of a pinball machine; and 
a prize package that will 
bring the winners (plus 
the Minneapolis winner) 
to New York for PAPA 4, 
including six days at the 
tournament headquar- 
ters hotel and a back- 
stage visit with Michael 
Cerveris, the Pinball 
Wizard in “Tommy.” 

Gil Pollock (Premier), 
Gary Stern (Data East), 
and Ken Fedesna (Wil- 
liams/Bally), issued a 
joint statement regard- 
ing their support for the 
PAPA program: “Steve 
Epstein and PAPA are 
the right idea for pinball 
in the ‘90s. PAPA pinball 
is exciting, in-your-face, 
over-the-top pinball. 
Most of all, it gets people 
to take a fresh look at 
the game—and to walk 
through the door to play. 
Were confident that the 
PAPA idea will work in 
the four markets we’re 
Opening up this year, 
and we're already look- 
ing at expansion in 
1994.” 

Said Ira Bettelman of 
C.A. Robinson & Co., 
which has distribution 
offices in San Francisco 
and Los Angeles, “This 
smells like a winner in 
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PAPA readies for Fall events 





Steve Epstein 


the Bay area. The Flip- 
offs are an upbeat, easy- 
to-run promotion. Oper- 
ators around here have 
been waiting for some 
organized pinball ac- 
tion.” Other supporting 
distributors include Bet- 
son Pacific, American 


Vending Sales, Atlas 
Distributing, Greater 
Southern, and Lieber- 
man Music. 

Distributors or opera- 
tors interested in partici- 
pating in future PAPA 
events can call Epstein ~ 
at (212) 247-3725. 


U.S. Games names Klingel, Jacobson 


Tom Klingel 


U.S. Games has filled 
two executive positions 
with Tom Klingel, execu- 
tive vice president/chief 
operating officer, and 
Michael Jacobson, chief 
financial officer. Klingel 


-played a key role in 


developing state lotter- 
ies between 1976 and 
1987, while Jacobson 
served as partner and 
CFO of Squirrel Com- 
panies Inc. 





Michael Jacobson 


“With Tom and Mike 
on board, we have the 
strongest, most experi- 
enced executive team in 
the history of US. 
Games,” said founder/ 
president Mike Pace. 
“We are in a period of 
rapid growth, and they 
will play critical roles in 
assuring that we main- 
tain our high standards 
of quality and customer 
service.” 
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Have you ever before seen such 
tantalizing girls on the screen? 
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¢ Gal's Panic Il utilizes a first ever, high 
resolution digital technology that 
leaves nothing to the players’ 
imagination! 

* Gal's Panic Il adds eight-way joystick 
controls and a two player 
simultaneous play competition option 
for added earning power and game 
play versatility. 

¢ Gal's Panic Il features 65 different 
tantalizing girls from all over the 
world, seducing players through six 
levels of excitement! 

* "Visual Discretion" options are 
available providing greater location 
versatility. 
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Merit dart tour to 
kick off in October 


Merit Industries, man- 
ufacturer of Pub Time 
and Scorpion electronic 
dart games, will begin its 
7th World Series of Darts 
tour with the Liberty Bell 
Classic in Philadelphia 
on Oct. 15-17. 

This year marks the 
beginning of a new for- 
mat and payout struc- 
ture, which Merit says 
“emphasizes fairness for 
all by guaranteeing prize 
money for all player lev- 
els. Shooters will be 
ranked on site using a 
‘points per round’ sys- 
tem, and allowed to play 
only against players of 
equal ability.” 

Another new wrinkle 
is something called “01 
Equal Darts.” Here’s how 
it works: when a player 
reaches 0, the game does 
not necessarily end. Re- 
maining players in that 
round have a final turn 
to go out, if possible. The 
player finishing with the 
least darts thrown is the 
winner. If there is a tie, 
the game is played over. 

Merit will use this fea- 
ture in all “01” matches 
when a tiebreaker game 
is necessary, i.e., the 
third game of a best-of- 
three, the fifth game of a 
best-of-five, etc. An en- 
tirely new strategy 
comes into play, with 
players having to think 
about the quickest—not 
necessarily safest—out- 
shot. 


To facilitate the 
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changes, Merit will again 
use the “Tournament 
King” software program, 
which allows multiple 
events to be run simul- 
taneously. And, once 
again, Great Lakes Darts 
Distributors and All 
About Graphics will co- 
Sponsor the tour and 
provide dart apparel, 
respectively. 

This year the average 
guaranteed payout will 
be $10,000, in addition to 
trophies, medallions, 
and MVP jackets. The 
following are the con- 
firmed North American 
regional tournament 
dates and sites; others 
will be announced later. 

¢ Oct. 15-17: Liberty 
Bell Classic, Philadel- 
phia, Pa. ; 

¢ Nov. 5-7: Sunshine 
Classic, Tampa, Fla. 

e Nov. 12-14: Orlando 
Dartathon, Orlando, Fla. 

e Nov. 19-21: Silver 
State Classic, Reno, Nev. 

e Jan. 21-23: Jackson- 
ville Classic, Jackson- 
ville, Fla. 

e Jan. 28-30: Indy Clas- 
sic, Indianapolis, Ind. 

e Feb. 18-20: Wisconsin 
Classic, Kaukauna, Wis. 

¢ March 4-6: Califor- 
nia Classic, Sacramento, 
Calif. 

Note: The Orlando 
Dartathon and Silver 
State Classic are Merit- 
sanctioned, but they are 
not a part of the World 
Series of Darts tour. 
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ATEI’s Peter Rusbridge (Il) and Charles Henry herald the 


show's marketing campaign. 


ATEI making big push 
for 50th show 


London’s Amusement 
Trades Exhibition Inter- 
national (ATEI) has 
launched a massive 
worldwide marketing 
campaign for its 50th 
show, which takes place 
at Earl's Court 1 on Jan. 
25-27, 1994. The cam- 
paign, which includes 
more than 60 full-page 
color advertisements in 
35 publications, is de- 
Signed to consolidate 
ATEI’s position as, ac- 
cording to organizers, 
“the world’s most cos- 
mopolitan amusement 
and gaming trade exhi- 
bition.” 

To build on this year’s 
19 percent increase in 
attendance , organizers 
have introduced a wide 
range of initiatives. The 
increased capacity of 
Earl’s Court 1, ATEI’s 
home for at least the 
next five years, will allow 
for a streamlined regis- 
tration process and 
improved hall traffic. 

Overseas attendance 
Jumped by 42 percent at 
the last show, and orga- 


nizers intend to keep 
that momentum going. 
ATEI has negotiated spe- 
cial accommodation 
rates—up to 50 percent 
off—at some of London’s 
leading luxury hotels. 
The 1994 show will also 
feature the introduction 
of a VIP visitors’ lounge 
reserved exclusively for 
overseas guests. 

“Everything is in place 
to ensure that the 1994 
show goes down as one 
of the most significant in 
a distinguished 50-year 
history,” said Peter Rus- 
bridge, ATEI’s exhibition 
manager. “Visitors plan- 
ning their exhibition 
presence can be certain 
of seeing the very latest 
industry products—the 
vast majority of which 
will be launched at 
ATEI—all conveniently 
housed under one roof.” 

Overseas visitors wish- 
ing to gain free admis- 
sion to ATEI and the 
International Casino 
Show should contact 
Rusbridge. His FAX is 
+44 71 713 0446. 
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| STANDARD FEATURES 


All structural cabinet parts 
are made of cabinet grade 
plywood for a lighter 
stronger design. 

q 16-digit alpha-numeric 
message display. 
(Ticket aenaeiet with extra 
large, front loading 
ticket bin. 

g Select from 8 fixed game 
percentages -or- design your 

own award schedules. 
cy Battery Backed-Up 
Bookkeeping. 
<Q Operator adjustable 
maximum coins pel game. 
cy Much More! 





































BOUNCE YOUR WAY TO PROFITS 


Kids and adults alike are captivated by our games with their 
appediing "line 'em up" themes. Easy-to-understand, elegant 
game designs combined with solid-like-a-rock engineering 
are making DOUBLE CROSS™ and BOUNCING BANDIT™ 
required games for any arcade. 
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NEWS 


Valley changes World Cup requirements 


Valley Recreation Pro- 
ducts has restructured 
operator eligibility re- 
quirements to make par- 
ticipation in qualifying 
World Cup dart tourna- 
ments easier. Now oper- 
ators with as few as 10 
Cougar dart machines 
on location can partici- 
pate; they used to need 
50. 

“We want to give 
smaller, growing opera- 
tors the extra boost that 
the Valley World Cup 
championships can give 
them,” said Dick Shel- 
ton, Valley's senior vice 
president and general 
manager. “We've set up 
eligibility categories for 
operators who have less 
than the 50-machine 
minimum wed required 


in previous years. Essen- 
tially, the more Cougar 
machines the under-50- 
machine operator buys, 
the more tournament 
expenses we cover.” 

Valley's championship 
tournaments start out 
with operator-run quali- 
fiers, locally and/or 
regionally (sometimes in 
combination with anoth- 
er operator or two in his 
area). Winners then pro- 
ceed to the North Amer- 
ican Championships, 
held next July in Las 
Vegas. Those winners 
then form Team USA, 
which travels to Europe 
to compete for the World 
Cup. There are ban- 
quets, parties, and prizes 
all along the way. 

For more information 


on the World Cup, con- 
tact Valley at (517) 892- 
4536 or FAX (517) 892- 
6513. 

In other company 
news, Valley’s customer 
service department is 
now open from 7 a.m. to 
7 p.m. (Central time), 
Monday through Friday. 
According to national 
sales manager Bob Cor- 
rigan, the expanded ser- 
vice hours will allow cus- 
tomers in any North 
American time zone to 
call Valley during nor- 
mal business hours. 
Service for all Valley 
products is handled in 
Sycamore, Ill.; the toll- 
free number is (800) 331- 
0420. 





Moloneys back in shows ida new company 


The Moloney family, 
long a prominent name 
in the coin-op industry, 
has returned with a new 
company, Moloney Mfg. 
Inc. It’s based in Elgin, 
Ill., and operates out of a 
60,000-square-foot facili- 
ty for game assembly 
and finished production. 
Several new games will 
be exhibited at the 
AMOA show, as well as 
“a unique new redemp- 
tion concept.” 

Don Moloney, son of 
Bally Mfg. founder Ray 
Moloney and a former 
Bally vice president, 
heads up Moloney Mfg. 
Other management mem- 
bers include cousins Bill 
and Earle Moloney, as 
well as a team of indus- 
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Don Moloney 


try veterans with over 
200 years of coin-op 
experience. 

“We started this com- 
pany with one objective: 
to bring greater imagi- 
nation and innovation to 
the coin-op games indus- 
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try,’ Don Moloney said. 
“Our operating philoso- 
phy will be strongly 
geared toward the devel- 
opment and introduction 
of many new game con- 
cepts. These will be 
games that provide more 
fun for family-oriented 
locations—and more 
profits for the opera- 
tors.” 

The new company and 
the family ties are fur- 
ther enhanced by a joint 
manufacturing venture 
with the Molon Motor 
and Coil Corp., which 
was founded in 1954 by 
Earle Moloney, Ray’s 
brother. Molon was be- 
gun to provide custom 
motors for Bally pinball 
machines. 


Sheats, 
Blackwell join 
Data East 
Pinball 


Lyman Sheats Jr., best 
known in the industry as 
the 1993 PAPA world 
pinball champion, is now 
a member of Data East 
Pinball’s engineering 
staff. Previously he was a 
software development 
engineer for MITRE, a 
firm that does extensive 
work with the U.S. Air 
Force. 

“Lyman brings to us a 
great and deep under- 
Standing of pinball,” said 
vice president/general 
manager Gary Stern. 
“He has a knowledge of 
what in pinball is fun for 
players of all skill levels, 
and we're sure he'll aid 
us in making better and 
better games.” 

Also new at Data East 
Pinball is Joe Blackwell, 
who will head up pinball 
service as product sup- 
port manager. He spent 
11 years with Bally’s 
Aladdin's Castle as tech- 
nical services manager, 
and was responsible for 
the maintenance and 
upkeep of all coin-op 
equipment, among other 
duties. Blackwell worked 
most recently for Mont- 
gomery Ward as techni- 
cal supervisor. 

“Joe brings to us a 
unique blend of knowl- 
edge and experience,” 
Stern said. “He ran ser- 
vice for one of America’s 
largest operators, which 
gives him tremendous 
industry knowledge. His 
time with Montgomery 
Ward gave him insight 
into how one of the coun- 
trys largest retailers 
views the importance of 
quality service.” 
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SPECIFICATIONS 
Model PD16: 6'x16'x7.5' 
Model PD12: 4'x12'x7.5' 


Tas Dida Io eeoaers 


or excitement and profit, there’s never been a game like A PITCHER’S DREAM! Its state-of-the-art 
nteraction with players turns less than 50 square feet of floor space into a grand slam of opportunity. If 
jou're looking for a game that'll line ‘em up, it’s A PITCHER’S DREAM. ..Don’t miss this hit! 


“Excellent earnings! It seems to 
have an irresistable appeal for all 
Rele(-<MelileMe(-1e(-1-M 

| Garry Hayes, Fun Factory 
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| Where Sports and Technolc on) Veer: 

| 

_ 3260 N. 7th St. Trafficway 

| Kansas City, KS 66115-1180 


For more information, or the name of a nearby authorized 913-281-9192 
distributor, call or fax today! | Fax 913-281-9198 


Sportech, Inc. ©Unlimited Ideas Corp. 1992 
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NEWS 


JCM creates new department 


JCM’s North Ameri- 
can bill acceptor division 
has created a customer 
support engineering de- 
partment. It will be 
headed by Paul Beshe- 
nich, formerly senior 
development engineer 
with Mars Electronics 
International. 

“This is a logical step 
in the growth of our busi- 
ness,” said president 
Wayne Bozeman. “Paul 
is a 12-year industry vet- 
eran who’s well versed 
in every technical aspect 
of payment systems. We 
feel fortunate to have 





Paul Beshenich 


him as part of our team 
and are certain that our 
customers will find him 
extremely helpful.” 





AAMA gets results from 
consumer survey 


Sixty-three percent of 
America’s coin-op game 
enthusiasts play the 
games in shopping 
malls; 28 percent play 
the games once a month; 
and 45 percent play 
them with friends. These 
are just some of the 
results gleaned from a 
survey taken by AAMA 
at this summer's base- 
ball All-Star Game in 
Baltimore. Over 6,000 
men, women, and chil- 
dren responded to the 
survey. 

Here’s a sampling of 
the questions and an- 
SWers: 

1. Where do you most 
often play coin-operated 
amusement games (in- 
cluding videos, pinballs, 
darts, pool, etc.)? Shop- 
ping malls—63.2 percent; 
stand-alone arcades—8.5 
percent; bars/restau- 
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rants—6.9 percent; bowl- 
ing centers—6.2 percent; 
other—4.5 percent. 

2. Approximately how 
often do you play coin- 
operated games? Once a 
month—28.7 percent; 
once a week—19.5 per- 
cent; one to three times 
a week—15.2 percent; 
two to three times a 
month—13.6 percent; 
more than three times a 
week—9.5 percent; nev- 
er—8.6 percent. 

3. Do you play by your- 
self or with friends? With 
friends—45.6 percent; by 
myself—35.1 percent; no 
answer—19.2 percent. 

4. What are your Ccur- 
rent favorites? Baseball 
video games—13.1 per- 
cent; Street Fighter II— 
10.8 percent; NBA JAM— 
7.3 percent; X-Men—5.1 
percent; Mortal Kombat 
—3.7 percent. 
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An IFPA success story 


As an example of how 
the AMOA-International 
Flipper Pinball Associa- 
tion (IFPA) can help 
boost revenues through 
pinball leagues, execu- 
tive director Doug Young 
pointed to the case of 
Sam’s Amusement Co. 
in Kenosha, Wis., which 
joined the IFPA in 
March. 

“This was a way for us 
to provide a level of com- 
petition and team partic- 
ipation that would bene- 
fit the local taverns and 
ourselves,” said compa- 
ny owner Sam laquinta. 
“Pinball has become a 
very popular item, the 
craze of the ‘90s. On top 
of that, you don't have to 
be a skilled player to 
enjoy it. Pinball is just 
fun.” 

His pinball league has 
been successful in bring- 
ing more players and 
patrons into the bars. 
“It’s worthwhile for us, 
whether we see the 
financial benefits right 
away or not, [aquinta 
said. “It’s establishing 


the customer and loca- 
tion loyalty that’s impor- 
tant to our company.” 

According to Lisa 
Iaquinta, Sam’s pinball 
league coordinator, 
IFPA deserves much of 
the credit for getting the 
company’s pinball pro- 
gram off the ground. 
“Things wouldn't have 
been nearly as easy if I'd 
had to start from scratch 
and do it myself,” she 
said. “The IFPA program 
is a complete turn-key 
operation. The advice 
and guidance available 
from IFPA headquarters 
and fellow members is a 
real advantage.” 

Some players say they 
spend $40 to $80 a week 
at the different league 
locations to practice. It’s 
necessary, aS no two 
machines are alike. 

For more information 
on the IFPA league pro- 
gram, contact Doug 
Young at P.O. Box 442, 
Muskego, WI 53150; (414) 
422-0600; FAX (414) 422- 
0707. 





Open house dates 


As always, there will 
be a slew of distributor 
open houses after the 
AMOA show. Here are 
the sites and dates we ve 
confirmed so far: 

e C.A. Robinson, San 
Francisco, Oct. 27, 9 
a.m.-4 p.m.; Los Angeles, 
Oct. 29, 9 a.m.-4 p.m. 

e Atlas Distributing, 
Chicago, Nov. 3, 10 a.m.- 
4 p.m.; Grand Rapids, 
Nov. 4, 6-10 p.m.; Cin- 
cinnati, Dec. 3, 5:30-11 
p.m. 

e Mondial Distribu- 
ting, Springfield, Nov. 4, 
2-7 p.m.; Philadelphia, 
Nov. 6; Norwood, Nov. 7, 


1-5 p.m.; Pittsburgh, Nov. 
13; Rochester, Nov. 14. 
(Note: Those branches 
without specific times 
listed will likely run any- 
where from 11 a.m.-5 
p.m.) 

e Struve Distributing, 
Salt Lake City, Nov. 12, 
noon-5 p.m. 

e Greater Southern 
Distributing, Atlanta, 
Nov. 14, 11 a.m.-5 p.m. 

e Lieberman Music 
Co., Minneapolis, Nov. 3, 
9a.m.-4 p.m. 

e Pacific Vend Distri- 
butors, Vancouver, B.C., 
Nov. 12, 10 a.m.-5 p.m. 
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JALECO ® AND BASKET BULL™ ARE REGISTERED TRADE MARKS 
AND TRADE MARKS RESPECTIVELY OF JALECO USA INC. © 1993 






JALECO PRESENTS A CHALLENGE FOR KIDS OF ALL AGES 


SLAM DUNK FOR PROFITS! 


THE REDEMPTION GAME FOR THE 90'S 
BASKET BULL is an exciting sports game for any location from 
arcades to taverns. Captivated players launch the ball through a 
GIANT loop into a very impressive rim shot. They try to time 
their shot and finesse the nudge button to enter the spinning 
target to score different ticket payouts. If the player is good ...he 
can hit all six targets and collect JACKPOT. If he is VERY good 
and gets all six targets INORDER...he can collect SUPER JACK- 
POT and get up to 400 tickets! (Operator adjustable) If he just 


thinks he's good, you collect from a FAT CASH BOX! 
FEATURES 


COMPACT SIZE fits all locations 


ae H.GDS" W. 24" D. 24" 240 ibs 

ae Great sounds, voice and music. 
== Operator adjustable number of 
misses, target hole payout, 
JACKPOT AND SUPER JACKPOT. 


JALECO ® 


JALECO USA, INC 
685 Chaddick Drive, Wheeling 11.60090, USA 
Tel 708-215-1811 Fax 708-215-2642 


JALECO EUROPE 

Rowlandson House, 289 Ballards Lane, Finchley, London 
N12 8NP, United Kingdom 

Tel.081-446-8431 Fax 081-445-6493 


JALECO LTD. 
2-19-7 Yohga, Setagaya-ku, Tokyo 158, Japan 
Tel. 03-3708-4830 Fax 03-3708-4822 Telex. J2 7891 
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Sega to unveil entertainment center in Las Vegas 


Sega USA will open its 
first VirtuaLand, a high- 
tech entertainment cen- 
ter, in the Luxor Las 
Vegas as part of a three- 
level business partner- 
ship with Circus Circus 
Inc. The Luxor is set to 
open Oct. 15. 

Sega VirtuaLand will 
be a featured venue at 
the Luxor, a 30-story, 
bronze, pyramid-shaped 
hotel/casino. It will also 
house the world’s largest 
atrium, 10,000 square 
feet of casino space, a 
full-sized replica of King 
Tut's tomb, and many 
other big-ticket attrac- 
tions. 

“Sega VirtuaLand is 
just the beginning of 
what we see as a new 
form of family enjoy- 
ment—the merging of 
destination resorts with 
interactive, technology- 
driven entertainment 
centers,” said Sega USA 
president Tom Petit. 
“Our strategic business 
partnership with Circus 
Circus, a leader in the 
destination resort indus- 
try, demonstrates how 
Sega USA commercial 
products, with the latest 
in virtual reality and 3-D 
polygon technology, 
bring added value to 
entertainment 1loca- 
tions.” 

The 20,000-square-foot 
VirtuaLand will show- 
case Sega’s most advan- 
ced commercial products. 
The centerpiece will be 
the AS/, an eight-person, 
interactive “motion the- 
ater” simulator. Hosting 
riders through the AS! 
adventure is pop super- 
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Virtua Formula. 





star and Sega fan Mic- 
hael Jackson. 

Virtua Formula is a 14 
x 50’ racing game that 
incorporates the latest in 
3-D polygon graphic 
technology. It uses a com- 
bination of big screen, 
live monitors, and indi- 
vidual motion-based 
race cars to pit eight rac- 
ers against each other. 
And players can experli- 


ence 360-degree maneu- 
vering with the R360, a 
simulator that utilizes a 
gyro-moving, spherical 
cockpit system. Other 
Sega simulator games 
will also be on hand at 
VirtuaLand. 

“Sega USA's joint ven- 
ture agreement with 
Luxor is a solid partner- 
ship that enhances Lux- 
or’s positioning as the 


source of cutting-edge, 
high-tech entertain- 
ment,” said Bill Paulos, 
senior vice president of 
Circus Circus Entertain- 
ment Inc. and general 
manager of Luxor. “We're 
delighted that Luxor will 
serve as the launching 
pad for Sega to debut the 
VirtuaLand arcade. 

The three-level part- 
nership also includes 
Sega developing and 
managing a new canyon 
arcade within the Ad- 
venturedome at Grand 
Slam Canyon, behind 
Circus Circus. In addi- 
tion, Sega is taking over 
the management of 
Circus Circus’ Midway 
entertainment center, 
updating and renovating 
this venue with Sega's 3- 
D interactive commer- 
cial products. 


ee 


In other news 


e International Game 
Technology has named 
the following: Warren 
White, director of soft- 
ware; Tracy Powell, 
manager of advanced 
development; Scott 
Shackelton, corporate 
controller; and Rich 
Pennington, controller of 
IGT-North America. 


e Merit Industries is 
offering a special financ- 
ing program for the 
Superstar 30 Pit Boss. 
Operators can purchase 
five games from a partic- 
ipating distributor, with 
no money down. The dis- 
tributor will finance the 
sale through Firestone 
Financial, for 12 months 
at five percent interest. 
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For more information, 
call your Merit distribu- 
tor or the company di- 
rectly at (800) 523-2760. — 
e Due to a typesetting 
error in the September 
classifieds, Games of 


Tennessee’s price under 
the “Complete Games” 
heading was incorrect. It 
should've been $1,275. 
We're sorry for any 
inconvenience this may 
have caused. 





On the move 


Please make a note of 
the following changes of 
address: 

NSM-America_ has 
moved to larger and bet- 
ter facilities, according 
to the company. The 
address is 1158 Tower 
Lane, Bensenville, IL 
60106. The phone and 
FAX numbers are (708) 
860-5100 and (708) 860- 
0144. 

Seidel Amusement 


Machine Co. now oper- 
ates at 8436 Washington 
Place N.E., Albuquerque, 
NM 87113. The phone 
and FAX numbers are 
(505) 821-6878 and (505) 
821-6876. 

Finally, A.L.D. Services 
has new digs at 1901 
Scherer Pkwy., St. 
Charles, MO 63303-3833. 
The phone and FAX 
numbers are (800) 777- 
5874 and (314) 349-5137. |! 
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Cedarbrook Golf 
Course was an 
inspiring setting 
for the PAMMA 
group. 


NEWS 
FEATURE 


FORE! But not for-gotten. 


“The inspiration for the atten- 
dance at the first annual PAMMA 
golf tournament, oddly enough, 
came in the form of one Chris 
Caire of Play Meter,” said Lou 
Larson, one of the tournament 
directors. 

He continued, “Chris is the 
orchestrater of the article that 
blasted operating companies 
around the country for not partic- 
ipating in their state associations. 
Chris should be proud that the 
vendors of Pennsylvania came 
through with flying colors.” 
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The Pennsylvania Amusement 
and Music Machine Association 
(PAMMA) first annual golf tour- 
nament, directed by Larson of 
Betson Pittsburgh and Lou Man- 
olios, president of PAMMA, was a 
huge success. PAMMA had been 
forced to cancel its 1993 conven- 
tion this year because of low 
operator response. 

The golf tournament was con- 
ceived to honor PAMMA’s 1993 
Coinman of the Year and con- 
clude some outstanding business. 
To maximize attendance, the 
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The biggest box ‘office draw of 
\\the last-ten years lends his 
likeness to the latest 
eyialey<limitrs(@elials 
from Data East. 
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ACTION HERO’. 
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that will gun down 
the competition. 


This game is loaded with features that 
will have players coming 
back for more! 








Watch the Super Crane™ carry J ee = ita > oe —. 
the ball from ramp to ramp. Y.) 6 cee a _ mae oe EN Get your ball through the 
ii” 6 | - ; > Lt. Deckker spinner and you'll 
have to listen to him chew out 
the department! 


You'll feel the crane shake 


the earth as it moves across 
the playfield. 


Piles 
Hand 
RS 


; x Shoot your ball into the 
double scoop to start 1 of 13 


separate Dynamite Feature 
mini-games. 


Featuring 
Quality Coin Doors 
and Validators 


from 
aco 
CONTROLS 


r nusement Only 





Hold Flipper Button for Instant Info 


. ; and see Backglass for Replay Value 
(an eyay pay 3 BALLS 1 PLAY FOR 50¢ 
alg : Cor PER GAME 4 PLAYS for $1.50 
EAST 


ies [BEST VALUE 6 PLAYS For $2.00 | 


oo 


Listen to hit music from 
chart-busting bands AC/DC™, 
Queensryche™ and 
MegaDeth™ played through 
the industry's leading sound 
source, the BSMT 2000. 









Start the action by grabbing hold 
of Arnold’s Ruger Blackhawk .45 
Caliber Pistol to propel your ball 


We've ig MA onto the playfield. 


Data East USA, Inc. 
1850 Little Orchard St., San Jose, CA 95125 
Phone: (408) 286-7080 

Fax: (408) 286-0842 © 1993 COLUMBIA PICTURES INDUSTRIES, INC. ALL-RIGHTS RESERVED 





NEWS FEATURE 





First place winners, (I-r): Vince Agnatius 
(Angelo Amusement) and Jack Fabean 
(Angelo Cigarette Service). 


board of directors rounded up a 
veteran of years past, Lou 
Georges. Georges is a founding 
member, past president, and 
long-time PAMMA supporter. 
PAMMA relied on his talents to 
rally ‘round the cause. A special 
thanks also goes to Georges 
daughter, Suzanne McWilliams, 
who assisted in the planning. 

The tournament, held at the 
Cedarbrook Golf Course, was 
deemed a total success. There 
was a chance to win a 1993 3000 
GT sports car with a hole-in-one 
on the 11th hole, lots of special 
bonanza prizes, and fund-raisers 
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PAMMA president Lou Manolios (r) pre- 
sents the “Coinman of the Year” award 
to Wayne Delucca. 





Nancy Manolios wanted to win this car with a hole-in-one. 


on each hole. 

That evening, PAMMA toasted 
its Coinman of the Year, Wayne 
Delucca. Delucca has been the 
counsel for PAMMA for 10 years 
and has been instrumental in leg- 
islative efforts ranging from video 
lottery to regulations governing 
tournament play. Delucca's best 
effort came two years ago when 
PAMMA passed a video lottery 
bill through the Pennsylvania 
House and Senate. It reached the 
governor’s desk for signature, but 
was vetoed. 

Larson and his auction buddy, 
Jim Wittler, had the group laugh- 
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ing as they presented the golf 
awards. Top honors went to the 
team of Vince Agnatius of Angelo 
Amusement and Jack Fabean of 
Angelo Cigarette Service. 

The evening was highlighted by 
three special guests, all past pres- 
idents and Coinman of the Year 
recipients: Russ Warner, Domi- 
nick Salvatore, and Sam Strangis. 
President Lou Manolios said, 
“The presence of these founding 
members represents the rekin- 
dling of a new beginning for the 
association.” || 
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New from 


LAZER-TRON 


Players will tremble with delight when playing Aftershock. 
The player deposits his coin on the vibrating playfield and tries 
fo skillfully guide the coin into the target holes as it slides 
down the playfield. Players tip the playfield to the left or right 
fo guide the coin into the high point target holes which are 
worth up to 100 tickets. 
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Bonus Jackpots ! Innovators in Redemption ! Aftershock” Features 
To win thousands of tickets on the Aftershock” is the new top earning ticket * Skill dominant coin sliding game —* Quality heavy 
Progressive Jackpot on Aftershock, the redemption game by Lazer-Tron, thesame —* Progressive Bonus Jackpot Display duty construction 
player must navigate his coin down the people who brought you such great games as * San Francisco themed art & sounds * Stool optional 


playfield, across the bridge and into the Spin to Win”, Jungle Rama”™ Slugger's Alley; * Fully operator adjustable * Made with pride 
bonus hole on the 5th coin played. Hop-A-Tic-Tac-Toe” and Super Bank-It" — * Size: 26"Wx 60"L x 96'H in the U.S.A. 
* Weight 350 Ibs. 


Call Lazer-Tron today for the distributor 
nearest you. 





LAZER-TROM (100. Winn 


Super Bank-It” is distributed Innovators in Redemption 
iy Casa USA. ; P | Pleasanton, CA 94588 


by Data East USA Phone: (510) 460-0873 
Patented & Patents applied for Fax: (51 0) 460-0365 
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Left: President 
Marty Kitazawa. 
Middle: National 

sales manager 

Tracy Tate. Right: 
Product manager 
Susan Jarocki. 





COVER 
STORY 


SNK is never satisfied! 


SNK introduced its Neo-Geo 
game system 3-1/2 years ago to a 
very skeptical audience. After all, 
the concept of a multi-game sys- 
tem was not a new one and few 
saw the future in it. SNK did. 
Although it took old-fashioned 
hard work to make it happen, the 
success stories the company hears 
from operators make it all worth- 
while. In a recent conversation 
with SNK executives, we found out 
exactly what SNK was thinking 3- 
1/2 years ago and why Neo-Geo 
has turned out to be such a suc- 
cess. 


What made SNK think that a 
multi-game system would work? 

The concept wasn’t novel, but 
there were many obstacles to 
overcome to make a multi-game 
concept really work. The only way 
that SNK could make it work was 
to live up to our word. Our con- 
cept was unique because we 
incorporated the latest technolo- 
gy. Others who tried multi-game 
systems were using antiquated 
hardware, with nothing to bring 
the industry forward. We backed 
up state-of-the-art technology 
with our promise of quality 
games. 
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Who came up with the idea of a 
multi-game system? 

It’s always good to give credit 
where credit is due. The idea 
came from Mr. Kawasaki, SNK’s 
chairman of the board, who is 
quite a visionary. He saw the in- 
dustry changing and envisioned 
operators needing games they 
could afford while still attracting 
the player base. 

But it didn’t happen overnight. 
Even with the right idea and 
integrity to make it happen, there 
were many skeptical operators. 
However, we worked hard, kept 





our word, and now have over 40 
titles. 

All eyes seem to be on virtual 
reality. Any plans in this area? 

SNK is not limited to anything. 
We could venture onto any course 
that fit the needs of the current 
market. However, right now the 
market is hungry for what we 
offer. We are totally dedicated to 
Neo-Geo. Taking a look at virtual 
reality, the question is: “What's 
the application?” The answer is 
obvious: major family entertain- 
ment complexes. You don't play 
virtual reality for a quarter. 

We have succeeded in the 


OCTOBER 1993 


A Perfect Fit... 


MVS-1 UPRIGHT MVS-4 UPRIGHT 


Whatever your needs, SNK’s NEO*GEO has 
a cabinet style to suit. All cabinets have 25" 
monitors, (excluding MVS-2 Mini Cabinet) 
tempered monitor glass, Lexan control panel 
cover, and corner protect brackets. 


NEO-GEO offers easy convertibility of 
software in seconds through the control panel. 
The hinged marquee retainer on all models 


provides quick and easy access to the title cards. 


NEO*GEO’s extensive bookkeeping system 
provides daily, weekly, monthly and yearly 


- SNK 


© 1993 SNK CORP. OF AMERICA 





MVS-2 UPRIGHT 


MVS-2 MINI 


income information. And software titles can be 
accessed through the bookkeeping system to pro- 
vide you with up-to-the-minute earnings reports. 


Sports, Adventure, Fighting and Fantasy games 
are in the lineup of NEO*GEO software, provid- 
ing a variety of games for every location. And 
for even greater versatility, NEO*GEO is also 
available as both a single-slot kit and a two-slot 
kit. See your authorized SNK distributor today, 
or contact SNK Corporation of America, 20603 
Earl Street, Torrance, California 90503. (310) 
371-7100, Fax (310) 371-0969. 


AL VIDEO GAMES 
de MEXICO 


SNK’S AUTHORIZED DISTRIBUTOR FOR MEXICO 


COVER STORY 


We w ? ON 
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Sales reps, (I-r): Tom Keil, Jim Chapman, and Mark Chan. 





Latin America division, (I-r): Mitsuo Okamura, Eli Davalos, 


and Tatsuya Yamahata. 





street business, where others 
have had problems. Virtual reali- 
ty will not be applicable to street 
locations for a long time. So 
street operators need something 
like we are offering. 

Does the industry have a total 
understanding of the average 
player? 

Industry discussions usually 
focus on manufacturers, distribu- 
tors, and operators. The industry 
is seriously lacking in data and 
knowledge regarding game play- 
ers. We don’t spend enough time 
or money finding out anything 
about them. Manufacturers are 
winging it. They spend millions 
on research and development, 
introduce a game to the market, 
and hope it catches. It’s the funni- 
est thing in the world to realize 
we don't have a data base about 
our game players. 

What are some things we 
should know about game play- 
ers? 

The profile of the coin-op (not 
home) game player has changed 
drastically over the past nine 
years. There is no doubt that 
home games have taken money 
from arcades. The problem has 
intensified because street opera- 
tors cannot afford to recapitalize 
their routes on the current 50/50 
split. They can’t bring in new 
equipment and new equipment is 
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what attracts players. It’s ironic, 
too, because operators need new 
equipment more than ever. 
There’s more threat to the coin- 
op industry than we've ever seen. 
Operators can't afford to attract 
back lost players. 


can offer examples with our own 
kids. We have personally seen 
our own kids spend up to $80 
playing redemption games and 
be thrilled with the $10 worth of 
prizes. But they don’t spend 
much playing video. 


mimel(olammarle)el-lame\U-laallelai@m AUca muds ama 
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there were many skeptical operators.” 


There's been a migration away 
from street locations because 
there’s not enough to appeal to 
players. Those in middle income 
families have found satisfaction in 
playing video games at home. 

Coin-op game players today 
are not the middle class kids who 
have money to buy home systems. 
The real players are those with 
very little disposable income— 
those in low-income families. And 
what are they playing? Fighting 
games! The kids on the streets 
can relate to this. 

Take a look at family amuse- 
ment centers. Kids play a lot of 
redemption and spend very little 
playing video. Why should they? 
They can play all they want at 
home. They are not thrilled with 
what is offered in the center. We 
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Has SNK given street operators 
the opportunity of offering new 
games at affordable prices? 

Yes, we have. Mr. Kawasaki is a 
huge operator in Japan; he knows 
operating. He saw through opera- 
tors’ eyes the need to bring new 
entertainment to street operators 
at a price they can afford. Ob- 
viously, our system does that. I 
won't talk price, but I will say that 
an operator can buy a Neo-Geo 
with a hit game for about half of 
what he'll pay for any average 
video game. 

But the key here is using the 
advanced technology necessary 
to inspire players. Multi-game 
systems prior to ours fulfilled a 
need but the technology wasn't 
there. 

Manufacturers keep coming 
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out with games that just don't 
sell. If it wasn’t for the consumer 
market, it would be hard for man- 
ufacturers to exist. The home 
market is subsidizing coin-op. 

What about the social aspect of 
playing video games in a 1loca- 
tion? 

It used to be a valid argument 
but it won’t work now. There are 
too many other ways of fulfilling 
social needs. Kids can go into 
family amusement centers and 
socialize without playing video 
games. 

Are you saying that coin-op 
video games may one day be 
obsolete? 

We don’t want to paint a 
gloomy picture, but the facts are 
there. The days of mediocre coin- 
op games are over. There's only 
one answer when people ask why 
SNK is doing so well: operators 
are not going to lose money with 
SNK. Even a mistake is not a mis- 
take with Neo-Geo. We'd go so far 
as to advise an operator who lost 
money with his Neo-Geo system 
to reevaluate his locations. 


Why have SNK games been so 
popular? 

Too many companies are oper- 
ating on the next-big-hit-syn- 
drome. It’s a frightening philoso- 
phy because operators are not 
buying every game offered. This 
industry is in a replacement 
mode, not a growth mode. When 
operators make buying decisions 
they take their time because they 
simply can’t afford to make mis- 
takes. 

Manufacturers can’t continue 
to throw everything at the wall, 
hoping something will stick. 
There's just not enough meat on 
the bone for operators to make 
bad buying decisions. 

Buying video games is now a 
risky move. Operators know they 
- have to leave a game in a location 
for three months to recoup their 
investment. Players don't have a 
three-month attention span. 
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Product testers, (I-r): Chad Okada and Jorge Hicks. 





For every problem there's the 
potential for someone to come 
along with a workable solution. 
That’s why SNK is successful. We 
saw a problem and are offering a 
solution. Operators can now 
update their routes at affordable 
prices and minimum risk. We 
have redefined value to opera- 
tors. 


versial is going to sell! 

SNK has added something 
unique to its games without addi- 
tional blood and guts. With 
Samurai Shodown, our best title 
to date, we added different 
options to simply punch, jump, 
and kick. Players have taken to it 
without extra violence. 

Asking someone to define vio- 


“The concept wasn't novel, but there were 
aatclal"Me) oh} lol (= meme) (-] cere) aal-mnom ant) (ome 


multi-game concept really work.” 


How has SNK addressed the 
issue of violence in video games? 

The coin-op industry has a lot 
at stake. We must have a positive 
public image and violent games 
have a way of lessening that pub- 
lic image. 

SNK does not sell violent 
games. Most are martial arts 
themes, like you'd see in a real 
boxing match. It’s hard to accept 
that there are companies offering 
gore way beyond a fighting cham- 
pionship and have innocent vic- 
tims on the screen. 

But adding blood and guts is 
the easy way to go. Instead of 
offering new challenges, manu- 
facturers can offer new shocks. 
It’s ironic that anything contro- 
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lence is like asking them to 
define pornography. Ten years 
ago the definition for both would 
have been dramatically different. 
Society's norms change over the 
years. I’m not saying that’s good 
or bad, but our young people are 
exposed to a lot more than ever 
before. But even though stan- 
dards are changing, we need to 
stay within acceptable guidelines. 
We have to police ourselves 
because eventually someone will 
be looking to do it for us. 

Which format (six-, four-, two-, 
or one-slot) has been most suc- 
cessful? 

We started with six and four. As 
our software strengthened we 
discontinued the six. It was just 
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overkill. We looked hard at the 
economics of operators and of- 
fered a two-slot version, which 
became our bread and butter. We 
then assessed a need for a one- 
slot version. I think it goes to 
show how strong the software for 
the Neo-Geo really is. 

Operators are featuring the lat- 
est game in the one-slot version 
right next to a four-slot model 
with other titles. 

What surprises will SNK have 
at the AMOA show? 

We'll show Fatal Fury Special, 
an updated version of the origi- 
nal. In this new version there's a 
higher level of play and faster 
action. There’s also different 
backgrounds, new characters, 
and exciting new moves. 

We will also have some other 
games, but we can't give you any 
details. 
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BEST wn DESIGN! 


It’s been over three years and 
lots of work. Was it worth it? 

It’s very satisfying to know that 
the idea did fly and will be flying 
for a long time. But we are never 
satisfied. We continually talk with 
distributors and operators to 
enable us to offer the best games 
possible. We are now embarking 
on an extensive program to find 
new locations for the system. 

What new locations have you 
found? 

We are testing games with 
McDonald’s and have games in 
Burger King stores. 

The advantage for these loca- 
tions is added revenue. For 
McDonald’s, it’s a way to support 
Ronald McDonald House. They 
have made a major commitment 
to RMH. Their share of revenues 
goes directly to RMH. 

As for Burger King, they know 







ROSETTE... 


THE Best in 


STUFFED TOYS 
BEST in QUALITY! 


CALL FOR LATEST FREE catacoe: 


1-800-426-6665 


ROSETTE, INC. 


OFFICE AND SHOWROOM 


29 BALA AVE., BALA CYNWYD, PA 19004 (PHILA.) 
215/668-8392 * 800/426-6665 


FAX: 215-664-0125 
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that the fast food business is 
becoming very competitive. 
Burger King has the theory that 
when making a choice, kids will 
choose Burger King because they 
can play games at the same time 
they eat. 

Because of image we are stick- 
ing with sports games in these 
locations. 

Has your sales staff grown to 
implement the new program? 

Yes, and we have a great team: 
Jim Chapman is our east coast 
regional sales rep; Tracy Tate, 
national sales manager; Mark 
Chan, west coast regional sales 
rep; and Tom Keil, national 
account manager. A lot of the 
credit goes to them. It takes a 
team of dedicated employees, in 
addition to great product, to 
make a successful company. Here 
at SNK we have both. 
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Lucky Coin and 
S.S. Natchez bring 
gaming to the river 


While New Orleans’ citizens 
and visitors await the launching 
of the state’s first riverboat casi- 
nos, the Sternwheeler Steamboat 
Natchez has quietly stolen the 
gambling thunder by adding 
three video poker games to its 
top deck lounge. The vessel 
becomes the first “floating” gam- 
ing opportunity in town. 
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The S.S. Natchez, 
one of five 
remaining steam- 
powered paddle- 
wheels on the 
Mississippi River. 


Passengers crossing the gang- 
plank of the 265-foot Natchez, 
which is docked at the Toulouse 
Street Wharf in the heart of the 
French Quarter, have a pleasur- 
able experience in store. Not only 
is the vessel one of five remaining 
steam-powered paddlewheels on 
the Mississippi River, it features a 
steam calliope; breathtaking 
views of the historic city; morn- 
ing, afternoon, or evening jazz/ 
dinner cruises; and low-profile, 
adult gaming entertainment in a 
relaxed atmosphere. 
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Louisiana legalized video poker 
games in 1991 for Class A alco- 
holic beverage licensed establish- 
ments. The law was implemented 
in July 1992, as video poker 
games found homes in local tav- 
erns, restaurants, hotels, race 
tracks, OTBs, and truck stops. 

Lucky Coin Machine Co. of 
Metairie, La., recognized the 
potential of the Natchez as an 
ideal location. Pat Conner, vice 
president of marketing, says: “We 
thought this would be an attrac- 
tion for out-of-state visitors. We 
continue to look at applications 
for this new entertainment form.” 
Lucky Coin chose Premier 
Technology’s Louisiana Poker 
machines because of the “festive 
glass and graphics.” 

Jerri Nims, president of Lucky 
Coin, was a staunch supporter of 
the idea, adding: “I thought it was 
great to place the first legal video 
gaming machines on the river in 
Louisiana. I’m always excited 
about new locations.” 

Nims explained that every de- 
partment in the company has 
enlarged as a result of video gam- 
ing. Thirty-one new employees 
joined Lucky Coin in the comput- 
er, collection, and service depart- 
ments. 

Both Nims and Conner ex- 
pressed their appreciation for the 
cooperation of the La. State 
Police, the regulating agency for 
video poker devices. As Connor 
put it, “Lt. Riley Blackwelder and 
the state police have been very 
fair.” 

The movable aspect of the loca- 
tion called for the installation of 
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When a player clears the ACE 
level, they must land on an 
aircraft carrier. If this landing is 
successful a Bonus Stage is 
awarded and.... 
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@ The 3-D polygon imaging and excellent sound effects keep players enthralled. Weight: 


@ The player can select from three levels of difficulty, CADET (easy), CAPTAIN (moderate) 1041 Ibs. (471.5kg) 
and ACE (difficult). Dimensions: 


Flight instructions are provided in the Cadet Level to help the player when enemy planes ee oe oe 
. a : al Depth 110.62" (279.4cm) 
fire missiles or scatter chaff, or when the player needs assistance controlling their aircraft. 


Width 42.81" (106.6cm) 
m One of 15 ranks from TRAINEE to COMMANDER-IN-CHIEF is awarded to the player 


according to their skill. 
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special electronic safety equip- 
ment to make machine polling 
possible at any time. South-West 
Utilities established the commu- 
nications system; SWI’s Frank 
Lapocolla and Larry Curtis head- 
ed the project. Optical fiber cable 
connecting the machines is tuck- 
ed neatly out of view, covered by 
decorative molding on the wall 
and along the ceiling. 

Nims and Conner also thanked 

Gordon Stevens, president of the 
New Orleans Steamboat Co., and 
other Natchez personnel: Dave 
Mesler, operations manager; 
Rhonda Neely, assistant director 
of food and beverage; David 
Blitch, director of food and bever- 
age; and Ken LaPorte, director of 
admissions. 
Lucky Coin’s Pat Conner and Jerri Nims with happy winner Rhonda Neely of the Prior to the vessel’s departure 
S.S. Natchez. on a recent morning cruise, Neely 
explained that the games have 
been very well received. 

Cynthia Tamplain, bartender in 
the top deck lounge, says, “It’s a 
change of pace for passengers, 
including those from foreign 
countries. They stop in for a 
drink, see the games, and decide 


to try them. It’s like a mini-trip to 
IN MINT CONDITION | Jf tsveeas: 


Games can be played during 
Since 1906, GDC has provided amusement and transit tokens to a long the boarding process, before the 


list of satisfied customers. Now, as a subsidiary of the prestigious IMI Natchez leaves the dock. as well 
Birmingham Mint, GDC has acquired even greater resources and the ex- une h ia oases if. Th 
pert knowledge of master craftsmen. as during the cruise itselt. © 


vessel is family-oriented; signs 
clearly indicate that no minors 








Customers appreciate our: 


Quality products are allowed in the lounge. Two 
Stock designs for immediate delivery additional beverage outlets are 
poveer order delivery in 3 weeks or less located on other decks and do not 
ttentive service ; 
Competitive pricing have any poker machines. Where 
families are concerned, one par- 
Allow GDC to quote your ent can tour the steam engine 
next amusement and transit token order. room with the children while the 
And see the many significant differences ; 
a committment to excellence can make. spouse takes a break in the 
lounge. 


() Conner commented that “after 

everyone talks about casinos and 

Sr. riverboats with more gaming 

C USOM (inting Ohnce 1900 equipment, the biggest advantage 

2601 Elm Street » Hernando, MS 38632 of video poker lies in that fact 

1-800-647-6168 * 601-429-9033 * FAX 601-429-1906 that we’re sharing the profits with 
Louisiana businessmen.” [1] 
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ONLY TOP GAMING 
INDUSTRY MANUFACTURERS 
CHOOSE ONE PRINTER FOR 
THEIR GAMING NEEDS. 


THAT PRINTER IS: 


There's no need to take chances when you have a sure winner. In the 
Gaming Industry, ITHACA is the undisputed leader in supplying printers for 
all Gaming applications. 

Ithaca's Series 50 Standalone 40 Column Printer provides fast, easy 
receipt printing with journal and validation functions for Bingo, Keno and 
Lottery tickets. 

The Series 50's Integral Cash Drawer Driver saves 40 to 60 percent 
on the cost of comparable cash drawers that require serial 
or parallel interfaces. It simplifies operations by 
eliminating complex cables and excess power cords 
and operates both printer and cash drawer through 
a single port. 

Series 50 options include Automatic Cut-Off 
and Turbo Speed, which allows receipt printing 
at speeds of 7 lines per second or more with- 
out compromising print quality. 

ITHACA designed its Series 70 Video i. |: 
Lottery Printer for Video Gaming and KIOSK appli- Nae, 
cations requiring a printer located within a gaming me ( 
unit that offers consistent peak performance. 


LOTTERY PRINTER 
MODELS 71, 72, 75 & 76 


The Ithaca Series 70 not only meets but exceeds industry stand- 
ards, including state regulations concerned with down time, with such 
impressive statistics as a 200 million character printhead and a mini- 
mum of 25,000 hours before failure. 

The Series 70 is a totally engineered package that includes print 
speeds of up to 6 lines per second with fast logic seek, paper cutter, 
AC or DC power supply, rewind, bar code printing and horizontal 
or vertical mounting capabilities as standard equipment (custom 

configurations available). 
Both the Series 50 and the Series 70 - in fact ALL 
Ithaca printers - are backed by a full one year war- 
ranty that includes parts AND labor. 
Don't take chances. Remember: Top 
Gaming Industry Manufacturers choose one 
| printer: ITHACA. 


Be: , | THA CA 
Se 


PERIPHERALS INCORPORATED 


A subsidiary of Tridex Corporation 
20 Bomax Drive, Ithaca, NY 14850 


 — Phone: 607/257-8901 
FAX: 607/257-3868 
RECEIPT PRINTER 
MODELS 51, 52 & 53 





From left: Nolan 
Estopinal of 
Chalmette 
Amusement Co.; 
Sarah Whalen, 
executive 
director of 
LAMOA; and Bob 
Nims of A.M.A. 
Distributors. 


Bonnie 
Theard 
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VIDEO 
GAMING 
OUTLOOK 


LAMOA gets good news 
at summer meeting 


Automobile salesmen used to 
tout speed in these terms: “This 
baby goes from zero to 60 (mph) 
in 10 seconds.” Louisiana's video 
poker program can now claim to 
go “from zero to 10,500 games in 
one year.” 





That was part of the good news 
delivered at the Aug. 19 meeting 
of the Louisiana Amusement and 
Music Operators Association in 
Baton Rouge, La. The rest of the 
good news centered around the 
implementation of a new law 
allowing $5s and $10s in addition 
to quarters and $1s in legal poker 
devices. The law became effective 
on Sept. 15. 

LAMOA board member Bob 
Nims of A.M.A. Distributors in 
Metairie, La., opened the meet- 
ing, and reinforced the associa- 
tion’s dedication to all amuse- 
ment machine equipment con- 
cerns. 
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Following are highlights of the 
meeting: 

David Melius, vice president of 
the Louisiana Association of 
Alcoholic Beverage Licensees, 
discussed the need for a network 
of communication and support 
between LAMOA and LAABL: ‘I 
believe in exchanges among asso- 
ciations. It’s not only healthy but 
vital for us to maintain SUCCESS. 
We must all become vocal and 
aggressive this year. The alcohol, 
gaming, and tobacco industries in 
particular must combat negative 
press, and as one New Orleans 
official said, ‘put a new face on 
our industries. ” 

Sarah Whalen, lobbyist and 
executive director of LAMOA, 
stressed understanding the leg- 
islative process and the power 
that can be exerted by ordinary 
citizens. “You as an individual do 
make a difference,” said Whalen. 

She explained that since as 
many as 3,000 bills can be under 
consideration each legislative 
session, there’s no way legisla- 
tors can appreciate the impact of 
each one. Voters must make it 
their business to know their legis- 
lators personally if they expect to 
be heard on measures that 
directly affect them and their 
businesses. Whalen affirmed: 
“Grass-roots contact with repre- 
sentatives is of the utmost impor- 
tance.” 

Sen. Heitmeier, 

Lt. Blackwelder 
Two of the biggest “drawing 
cards” at the meeting were Sen. 
Francis Heitmeier, author of 
Senate Bill 292, which legalized 
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Dana Waggener (I) and John Nicastro Il of WMS Gaming flank David Goudeau of 


Gerald's Amusement Machines. 


$5s and $10s in the state, and Lt. 
Riley Blackwelder of the La. State 
Police, video gaming division. 

Heitmeier, who also authored 
the original riverboat gambling 
bill in 1991, reminded the audi- 
ence: “What the legislature 
giveth, the legislature can taketh 
away. He spoke of the need for 
both a strong association and lob- 
byist, and emphasized the value 
of becoming good friends with 
legislators. 

Heitmeier cautioned, “There 
will always be opposition to gam- 
bling.” Some legislators and vot- 
ers object on moral grounds, 
which are difficult to counter. 
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Since a move was afoot this 
year to establish one regulatory 
body for all gambling activities, 
Heitmeier commented: “I want to 
see all these industries get up 
and running. Perhaps one board 
is feasible years down the road.” 

Status report and changes 

Lt. Blackwelder presented an 
enlightening statistic: $429.6 mil- 
lion passed through the machines 
during the first year of operation 
(July 1, 1992-June 30, 1993). That 
Should answer the question: Is 
video poker going to be popular? 

In one week alone $14 million 
gross went into the 10,500 
machines statewide, netting $1 
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Video poker needs 
extended warranty 


Q: What's the first item a 
new car buyer considers after 


the deal is concluded? 


A: An extended warranty, 
knowing full well that some- 
thing serious can (and proba- 
bly will) go wrong when the 
one-year warranty expires. 

Video gaming with coin 
machine operator involvement 
needs an extended warranty of 
its own in the form of financial 
support from those who bene- 
fit from the program. That was 
the message from Joe Palermo 
of Jackpot Novelty in Lake 
Charles, La., when he addres- 
sed fellow LAMOA members 
at the August meeting. 

Palermo came to the point: 
“If we don't stick together and 
support what we have, were 
going to lose it. We can't just 
react when a crisis arises. 
Legislators don’t start raising 
funds for a campaign 90 days 
before the election. We must 
do the same and put money 
aside for the future. We want 
this to be a long-lasting indus- 
try.” 

He cited South Dakota's 
ongoing battle to retain its 
video lottery program and pro- 
tect it from further govern- 
ment tinkering. 

Palermo was quick to point 
out that many locations were 
barely getting by, having a 
hard time making ends meet, 
before video poker became 
legal in the state. Enlist their 
help and support, he suggest- 
ed. Unity and financial re- 
serves mean the organization 
will be able to sustain a pres- 
ence on the legislative level 
and fend off challenges to this 
new industry. 

“This room is full of good 
people,” said Palermo, “but we 
can’t get help on love alone.” _— 





OCTOBER 1993 










The Players hole 


PEReR CREE, 


e 


21“ Screen 


el 
: 


Players Choice 
Arcade™ Combo 


Players Choice 
Classic Touchscreen™ 





Players Choice 
Drop-in Bar/Slant Top™ 


FIRST IN GAMES FIRST IN SERVICE FIRST IN PROFITS 













Da 
arly, . : 
ee % - - 
ae SS Sree y Pp 
a AG 3 << 
p, * ors yy me 
His T e " Ee y Se , 
AS ey 
“Ae Se agie DP SSE ee g 
aed See > 
sn ay 
einer) 


vat 33 ; ERD 



















al wm! 


| 
4 
- at TSA LT of eps ORO NS OMS HN oteee Dai TTT 
ey zy ; 
ao Kemal» owe 
4 (Waa ite PARK | 
+ isa riotex,! = figirgig Peary t + 
























u peas aan Sa ER Set Seas te 
ble Up Poker Deuces Wild Poker 


Introducing IGT’s Players Choice™ 
video poker/video lottery machines 


Available in any configuration: 


» Buttons, touchscreen and IGT’s exclusive Combo’, 
which gives players the choice of playing poker with the latest 
touchscreen technology or the proven reliability of buttons | 


eo) 


» Thousands of game software variations including ”21“ and poker 





» Single-chip conversion kit i a 
» JCM Bill Acceptor with 1000-bill stacker standard | He SR 


» Features the Star Micronics printer 


» Dynamic graphics and sounds for maximum 
player appeal 


»$10-$12 million spent each year for new machine 
and software development 


» Inventor of video poker and the world’s first video 
lottery terminal 





Players Choice 
Arcade™ Buttons 


Ask any IGT customer about our reliability and profitabiity. 
For more information, contact: 

Linda Dunaway, (702) 688-0240 

Field Service 24-Hour Hotline 1-800-845-3948 


*Patent pending Players Choice Classic Combo™ 
(Touchscreen and buttons combined) 
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International Game Technology 


Exclusive Distributors: 

Delta Gaming, Harahan, LA (504) 733-1400 » Betson Pacific Distributing Company, Moonachie, NJ (201) 438-1300 

SODAK Gaming Services, Rapid City, SD (605) 341-5400 » Hi Tech Games, Inc. Moncton, New Brunswick, Canada (506) 858-8049 
American Vending Sales, Inc. Elk Grove, IL (708) 439-9400 » Collins Music Company, North Charleston, SC (803) 268-1111 

All games may not be available in all jurisdictions 
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Harry Thompson (Il) of HWT Properties 
talks about chip updates with Norbert 
Courville of the La. State Police. 





Richard Ross (I) of Ross Investments 
and Veda Jackson of Tridico. 





Val Haydel (I) of Delta Gaming and Lt. 
Riley Blackwelder of the La. State 
Police. 





Sen. Francis Heitmeier (1) and LAMOA 
president Kevin Craighead of 
Craighead Amusement. 
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VIDEO GAMING OUTLOOK 


million for the state. 

(For the record: the state 
receives 22.5 percent of net rev- 
enue, with 3/4 of that amount 
going to the state and 1/4 to 
parishes and municipalities 
where machines are located; the 
remaining 77.5 percent is divided 
between locations and the coin 
machine operators who pur- 
chase, place, and service the 
equipment.) 

Next question: Is it here to 
stay? Blackwelder noted that 
“we're turning on 200-300 ma- 
chines per week.” An expected 
level of 15,000 machines can be 
reached by the end of the second 
year of operation. 


Neither change is required, just 
desired. The goal: scheduled 
chaos instead of chaos. 

Note: Licensed machine manu- 
facturers submitted new chips to 
Gaming Laboratories Interna- 
tional in Toms River, N.J., for 
approval. After passing muster 
they were sent to the state police 
and in turn to Louisiana distribu- 
tors for dissemination. 

Blackwelder addressed many 
operator concerns: 

e “There is no grace period for 
renewing licenses. This was a 
problem for the locations. One of 
the last things we want to do is 
disable machines. I don't think 
we ll have this problem again 


m (0) 0 a'(-Me lo) al—e- me lelolem(elem-lalemjaleleliomel= 
recognized for it. Most of the time when 


Molo) palm komm (o] 0] mi (eler-lale) atm (-Melelam malate 
any problems.” 


Now to the long awaited $5 and 
$10 upgrade. Two chip changes 
are scheduled—an upgrade to the 
Clerk Validation Terminal, avail- 
able Aug. 23, and the change over 
to accept $5s and $10s, beginning 
Sept. 15. The best method for a 
fair conversion is on a first-come, 
first-served basis. 

The hours of 8 am.-noon are set 
aside for the new chip change, 
with routine machine enabling 
scheduled for noon-4:30 p.m. The 
process: operators call the state 
police from a location, machines 
are turned off, and chip changes 
are made. Operators place a sec- 
ond call, this time to the help 
desk, and machines are brought 
back up. 

The same steps are repeated 
for each location. Both chip 
changes (CVT and denomination) 
can be made simultaneously. 
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next year. Over 500 locations did 
not renew their licenses.” 

e “If you know of any illegal 
machine operations, let us know. 
We have addressed all reported 
illegal activities.” 

e “Promotions are not illegal, 
as long as they do not ‘entice’ 
patrons to play the video poker 
devices. The only legal raffle is for 
charitable gaming.” 

e “It is not illegal to have an 
ATM machine in a location. Many 
pre-existing truck stops, race 
tracks, and OTBs had them 
before video poker became 
legal.” 

e “It is not illegal for a location 
to cash checks for customers, but 
not for the purpose of playing 
video poker.” 

e “Poker tournaments? It 
they're going on they’re probably 
not going to be legal. If it’s orga- 
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VIDEO GAMING OUTLOOK 


nized, somebody organized it. 
The maximum win is still $500.” 

e “From us looking at you: 
you’ve done a good job and 
should be recognized for it. Most 
of the time when we come to your 
locations we don’t find any prob- 
lems. Our goal, with 32 troopers, 
is to try to look at it as one person 


would and that’s been difficult.” 
Blackwelder alluded to upcom- 
ing changes in the rules: “Just as 
legislation changes every year, so 
probably will the rules.” One rule 
that may be reviewed: advertising 
restrictions. Blackwelder refer- 
enced extensive advertising cur- 
rently appearing in the state from 


Nobody does it better! 


F broker HM QUUR exclusively at 


Peninsula Vending Products 


6 Column Sticker Mania 


6 Column Combo 


We proudly feature 


NFL & NHL 


Stickers & Tattoos. 


3 and 4 Column 
Units Available 


The choice is very simple... when you compare Quality, 


Price, Service and Reliability, 


Our huge selection is ready for Immediate delivery. 


Team) 


For Stickers, Candy & Capsules 
Call our Toll Free Number NOW 
1-800-266-3589 


Peninsula Vending Products, Inc 


Quality Stickers and Vending Products 


North American Headquarters: 3801 Charter Park Court, Suite C San Jose, Califomia 95136 (408) 978-3588 Fax (408) 978-9694 
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Mississippi's dockside gaming 
interests, and anticipated adver- 
tising from Louisiana's riverboats 
and future land-based casino. 

The first rule change is based 
on new legislation that requires 
all locations to post a sign with a 
1-800 number to assist people 
with gambling problems. It must 
appear wherever gaming activi- 
ties are permitted. 

Suggested changes in the rules 
and regulations must go to the 
Oversight Committee for 
approval, then it’s 120 days before 
they are implemented. When 
changes occur, Title 55: Video 
Draw Poker will be obsolete. A 
copy of the new version will be 
required for each licensed loca- 
tion. 

Know the rules 

Regarding the existing rules 
and regulations, Dale Fremin of 
Delta Music in Thibodeaux, La., 
compared video poker to base- 
ball: “If you’re going to be a player 
you must know the rules, whether 
you like them or not. The better 
you know the rules the better 
player you're going to be.” 

Fremin’s laundry list of impor- 
tant items to remember: 

1. The ultimate sin—never 
allow minors to play the games. 

2. Affix the proper decals for 
license renewal. 

3. Don’t take for granted that 
locations know the rules. Provide 
a copy of the rules and review 
them together. Don't let locations 
sway from the truth. 

4. Maintain meticulous records; 
if not, you will pay the price. 

5. Provide the state police with 
a list of key personnel and all 
contracts, written and verbal, 
along with any amendments. 

6. Don’t use ignorance as an 
excuse to break the rules. 

Fremin reminded fellow opera- 
tors, “New legislation changes the 
rules and regulations. We must 
keep up with the changes.” || 
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A 100% Plywood 
Cabinet 


A 100% Solid State 
Electronics 


A BSP 2000 Quality 
Stereo Sound 
(The same used in 
Pinballs) 


A Designed, Developed 
& Manufactured 
in USA 


A Display Board Audits 
& Coin Meter Audits 


A 4 Ticket Adjustments 


A Low Ticket Indicator 
Light 


A Double Stack Ticket 
Holder 











For information on the distributor 
nearest you, please call: 

West of the Mississippi River 
Leprechaun, Inc. 
18338 Redmond Way 

Redmond, WA 98052 

Phone 206/869-6400 

Fax 206/869-6401 


East of the Mississippi River 
Bromley Sales 
136 Forest Avenue 

Lake Zurich, IL 60047 
Phone 708/438-3834 

Fax 708/438-5254 


Outside the United States 
Lauran Bromley 
3231 W. Victoria 

Chicago, IL 60659 

Phone 312/267-6030 

Fax 312/509-9508 


Patent applied for 
©1993 Bromley Incorporated 
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BROMLEY INCORPORATED 
INTRODUCES 


Wheel 'M In 
Bank Em & Bank The Profits! 













Dimensons: 
yy ee 
H=57 1/4" 
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*NEW FEATURE — have you ever run out of tickets while a game is in the middle of rewarding the player?? 
The player tells you how much is owed. NO MORE! ‘‘Wheel ‘Min’ has a display board inside indicating exactly 
what is owed to the player. No if’s, and’s, or but’s about it! You are back in charge. 





For information on the distributor nearest you, please call: 


West of the Mississippi River East of the Mississippi River Ouside the United States 
Leprechaun Inc. Bromley Sales Lauran Bromley 
18338 Redmond Way 136 Forest Avenue 3231 W. Victoria 
Redmond, WA 98052 Lake Zurich, IL 60047 Chicago, IL 60659 
Phone 206/869-6400 Phone 708/438-3834 Phone 312/267-6030 
Fax 206/869-6401 Fax 708/438-5254 Fax 312/509-9508 


Patent applied for 


©1993 Bromley Incorporated 













We'd like to know your opinion, so we've made it very simple. Just 
answer the questions and if you have more to say, we've left a space 
at the bottom. We'll have the results in an upcoming issue. 


1. Have you checked out any of the virtual reality systems that are 
currently on the market? 





2. Ifso, are your impressions of the graphics and game play favorable 
or unfavorable? 





5. Do you think this technology will ever be made applicable to street 
operators? 





4. Could you see yourself spending $15,000 to $20,000--or more-- 
fora virtual realitysystem, even ifyou were impressed with it? 





5. In the final analysis, is it important that technologies like virtual 
reality make their way into the coin-op industry? Please give us your 
comments. 

















Cut out and FAX to: 


Play Meter Magazine 






Boy, were we over- 
whelmed with responses 
to our questions about vio- 
lence in video games! We've 
listed the percentage of 
responses and some of the com- 
ments penciled in under the par- 
ticular question. Thanks for your 
time! 

1. Has violence in video games 
gotten out of hand? NO: 80% 

YES: 20% 

"Violence in the whole country 
has gotten out of hand.” 

2. Has the media blown game 
violence out of proportion? 

NO: 30% 
YES: 70% 

"The media blows everything 
out of proportion if they smell rat- 
ings.” 

3. Do you think video game vio- 
lence will encourage violent 
actions in the real world? 

NO: 70% 
YES: 30% 

"Violent people are violent peo- 
ple who aren't going to change 
one way or the other because of 
video games.” 

“Only from inherently violent 
people who don’t need any help 
from video games.” 

“Thinking someone will blow 
another's head off because of a 
video game is a pretty lame 
excuse for real violence.” 

4. Should the coin machine 
trade press take a hard stand 
against video game violence? 


NO: 70% 

YES: 30% 

"No, let the public decide. They 
vote with their quarters. 


Eventually manufacturers will lis- 
ten.” 
“No, the press should encour- 
age free speech and thought.” 
“The press should reflect what 
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the majority of the public wants.” 

“The press should keep us 
informed but there’s no need to 
take a stand against (or for) vio- 
lence in games.” 

5. Are you personally offended 
by the level of violence in video 
games? 

NO: 70% 
YES: 30% 
Do you operate them anyway? 
NO: 20% 
YES: 80% 

And here are the heartfelt com- 
ments: 

“We will not buy video games 
that feature violence. The prob- 
lem is that too many people will 
do anything for the almighty dol- 
lar. We are one location that does 
not have Street Fighter—ouf per- 
sonal choice.” 

“I believe that video game vio- 
lence is an accepted form of 
entertainment. Most people can 
tell the difference between fanta- 
sy and reality. There are excep- 
tions, however. Manufacturers 
should learn to use good taste 
and common sense when design- 
ing games. Despite profits, every- 
one has an obligation to the 
future. That future will reflect 
what we teach our children.” 

“Parents, not government, 
Should decide how children 
spend leisure time. No child has 
left an arcade and murdered 
someone because he just played a 
video game. The reality of vio- 


lence in video games 
compares to any car- 
toon character on TV. We 
as an industry should stand 
up for our rights, not buckle 
under to the media who are 
looking only to sell copy and kiss 
the asses of local politicians.” 

“I really believe we should 
spend more time on promoting 
the values of a civilized society 
and passing those values on to 
the next generation. The cartoons 
of the ‘50s certainly were less 
graphic but were they any less 
violent? Accountability for one’s 
actions needs to come back in 
vogue, not the sorry excuses for 
why some people behave the way 
they do.” 

“It’s a Classic example of the 
‘garbage-in/garbage out’ princi- 
ple. If that is what we give the 
kids, that’s what we'll get out of 
them.” 

“I feel that our society is to 

blame. However, society prefers 
to blame something else. A man 
slashed a woman's face in our 
court yesterday with a razor 
blade. How will they blame that 
on video games?” 
* “Why not update some older 
titles and bring themsback. 
What’s next? Rodney King-The 
Video Game?” 

“Video game violence is noth- 
ing compared to the violence in 
the real world. Until respect for 
fellow human beings and true 
é@mily values are top. priority, we 
sure don’t have to worry about 
video game themes. The fantasy 
violence in video games will be 
popular only as long as violence 
is aS common as it is.” 

“I remember when some ani- 
mal rights advocates were up in 
arms over Whac-A-Mole. They 
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_ THE WILLIAMS BALLY/MIDWAY ADVANTAGE: 
REPUTATION AND RETURN ON INVESTMENT 





Today this 1864 Chateau Lafitte-Rothschild Bordeaux is worth over $5,000. 


The SUCCESS of an investment 
is measured by 
its ability to age well, 





B ecause the true value of a wine might not be known for That’s why Williams Bally/Midway is the operator/investor’s 

years, the serious connoisseur places faith in the vineyard. ally. We’ve earned a reputation for consistently producing 

Its name and reputation can make the difference between games that stand the test of time. And they not only age well, 

vintage and vinegar. but maintain a high resale value. The same cannot be said for 
The same is true in the coin-op business, where a game that many of our competitors’ products. 

ages poorly can quickly sour your investment. So whether you’re a connoisseur of the game, or strictly an 
Likewise, choosing a name that represents the utmost investor, make sure your next purchase has one of our names 

in quality is the smartest decision you can make in an over- on the label. 

crowded market. Or you could be crying “sour grapes.” 
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FAX POLL RESULTS 


thought children would learn to 
hurt animals. Worrying about vio- 
lence in video games now is about 
as stupid.” 

“The media has its own agenda. 
The coin-op industry is a sitting 
duck! In Australia we are going to 
get official classification of games. 
This issue is not going to go 
away!” 

“IT don’t think that this is a 
‘funny’ topic. Adults make large 
incomes off of the young. No 
video games or movies are pro- 
duced by teenagers. We all have 
children; we all need to be con- 
cerned about kids.” 

“I think that if any of us really 
thought that violence in video 
games was going to cause kids to 
turn violent, we’d feel different. 
However, society is violent and 
we all have to face it. We may not 






Don't take chances! Dependable 






















10 years. 


effort that you have put forth to 
meet our unscheduled needs.” 


John S. Mc Ewan, MELTEC Inc. 


Joseph W. Sladek, SKEE BALL Inc. 






j= Deltronic 


Labs inc. 


performance, on time delivery, and 
outstanding service have made us the 
preferred choice of manufacturers, » 
operators and distributors for over 


“We very much appreciate all the 


Jack Mendes, Jr. Bob's Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 


“In our business where service is the key 
.. everyone in your organization excels.” 
Gene Cramm, ShowBiz Pizza Time, Inc. 


be giving our kids enough credit 
for knowing what’s right and 
what's not.” 

“It’s funny that people think 
video game violence will encour- 
age violence in real life. If that 
statement was true, we would 
make peace and love video 
games and solve all the problems 
in the world. The trade press 
should only take a hard stand 
against stupid regulations.” 

“Fighting and using weapons to 
kill your enemies is OK, but that 
should be the limit. Actual blood 
and guts, decapitation, and limb 
removal is too much and should 
not be shown.” 

“Video game violence is a 
senseless issue. On question #4 
about whether the trade press 
should take a stand against video 
game violence, I think the press 


Choose the “industry standard” for ticket dispensers 


Redemption Machine 


Ticket Dispenser 


e Push button loading 

e Validation 

¢ Quick release ticket 
suide for easy 
servicing 





120 Liberty Lane, Chalfont, PA 18914 e 215 997-8616 « FAX# 215-997-9506 


should take a hard stand that 
these games do not encourage 
violent actions. There is no evi- 
dence.” 

“There is too much violence in 
the world in general. The vio- 
lence we see in our games is cer- 
tainly no worse than what kids 
are exposed to daily. However, I 
don’t know if that’s an excuse or 
an explanation. Just because 
there is violence in the streets, do 
we want to condone violence in 
the one area where we have some 
control? As for the press taking a 
hard stand, I don’t believe that’s 
your job. No matter what kind of 
a stand you take, it’s only one 
opinion. Everyone needs to come 
to their own opinions, based on 
facts. Just keep giving us those 
and we'll be OK.” |! 


e Counts and destroys 
redeemed tickets 
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on your bank account 


SK Purple Star, Inc. 


See Us at: AMOA 
Booth # 3508 & 
IAAPA Booth # 897 








andard operator friendly features: 


Adjustable payout ticket dispenser 

Operator defined pricing 

Double coin mechanism with locking cash box 
(quarters or tokens) 

Ability to hold 4000 tickets, with low level ticket light 
Player stimulating voice action 

Electronic audits 

Adjustable timing 

Progressive JACKPOT (operator adjustable) 
All ticket payout indicated on display board 
Difficulty level automatically adjusts to player 
performance 

Exciting and challenging for players of all ages 


= 27-1/2 D = 29-1/2" H = 66" 
TO ORDER CONTACT: 


2900 JUSTIN DR. 
URBANDALE, IA 50322 
USA 


1(800)525-7475 “WE SHIP FUN WORLDWIDE ” 


or your local distributor 
PATENT PENDING 
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Ernie with Valley 
midwest sales 
representative 
Dave Kristal. 


NEWS 
FEATURE 


The game feature with 


personality 


Have you heard the one about 
the guy who walks into a bar with 
a stubby little brash fella sitting 
on his shoulder, and proceeds to 
order a drink? 

Well, that’s not quite how this 
story goes, but we do think we've 
found the stubby little brash fella. 
His name is Ernie and he’s been 
seen in thousands of bars across 
the country, most of the time 
taunting Valley dart players. 





Valley is the company that gave 
life to this brash character and he 
now resides in Valleys new 
Cougar dart machines. “Ernie” 
(short for Fairly Honest Ernie) is 
the name given to the computer 
inside the machine that players 
can compete against. 

Ernie is Valley’s new play-the- 
computer feature. Dick Shelton, 
vice president and general man- 
ager, explains, “We didn't want to 
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simply install a play-the-comput- 
er feature in our new machines 
without, somehow, really calling 
attention to it. By giving the com- 
puter a name we were able to 
build an entire marketing pro- 
gram around the new feature.” 

Valley’s purpose was to get 
maximum earnings for operators. 
The more attention they could 
attract to their new dart machine, 
the higher the likelihood of 
increased earnings. 

Now, a few months out of the 
promotional gate, Ernie has 
caught the fancy of dart-playing 
patrons. His less-than-perfect use 
of the language and his lack of, 
let’s say etiquette, seems to be 
ideal for the typical bar setting 
Ernie calls home. 

In addition to Ernie, Valley has 
also added three new games to its 
machines: 701, 901, and Mark 21 
(a no-score version of the popular 
Cricket dart game). Ernie and the 
new games are available in kit 
form, too, so operators can up- 
date most older Valley Cougar 
dart models. 

Valley is offering Ernie promo- 
tional materials with the pur- 
chase of new machines and 
update kits. The 37-piece promo- 
tional packet includes a marquee 
to fit atop the dart machine, an 
Ernie character that fits on the 
side, large posters for walls and 
windows, adhesive backed stick- 
ers with condensed instructions, 
and pricing starbursts (operators 
can either charge an extra credit 
for Ernie or let players use the 
Ernie feature for free—it’s opera- 
tor programmable). 

Valley has also included in the 
packet teepee-type cards that fit 
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What do you call a dart machine with 2 extra 
transistors, an extra diode, a coin mech that 
never rests ... and a British accent? 


Viect «guaran 
Honest ERNIE 


That's Fairly Honest Ernie ... to 
his friends. And he has a lot of 
those, more every day. Mostly 
operators. 
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Because Honest Ernie is the name 
of the computer inside our new Cougar electronic 
dart machine. Up to 3 dart players can play 
against him simply by choosing their favorite dart 
game, then pressing the green "ERNIE" button. 
Ernie plays at whatever skill level he's competing 
against. 


Ernie is an all but certain way to dramati- 
cally -- and consistently -- increase operator 
income. He makes practicing even more fun for 
experienced players. And he's quickly proving to 
be just the enticement new players need to get 
into darts. 


And just to make sure Ernie gets noticed ... 
We include a FREE high powered promotional 
packet with each new Cougar Dart Machine (for a 
limited time). It has Ernie side characters, an Ernie 
mu §$MArquee, 
“acc fam posters, table 
, tents ... every- 
~ thing you 
need to make 
sure Ernie, that 
_ Is your new 
-| dart machine, 
gets noticed. 





tory. There's 
much more. All new Cougar Dart Machines now 
come with 3 new super games ... in addition to 
the Ernie play-the-computer feature. There's 701, 
901, and fast-paced Mark 21™ ...a no score cricket 
game. And just about everything imaginable is 
now operator programmable ... rounds, bullseye, 
and pricing. 


For more information, just give us a call. 
We'll send you full details, along with the name of j 
our Distributor nearest you. Commitment To Excellence 


333 Morton Street, RO. Box 656 
Bay City, MI 48707 
(517) 892-4536 FAX (517) 892-6513 
TOLL FREE (800) 248-2837 


™ “Honest Ernie” and “Fairly Honest Ernie” are trademarks of Valley Recreation Products, Inc., Bay City, Ml © Copyright 1993, Valley Recreation Products, Inc., Bay City, MI. 
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on bars and tables. They re 
designed to entice customers to 







try a “friendly game of darts” with AC) Neo) annie § 
Fairly Honest Ernie. The cards . IS HERE! : 
also explain how to get started 2 Play against Honest Erie Computer 
playing darts. But on ct expect him to play clean’) 


What’s coming next from this 
pool and dart manufacturer? 
Valley intends to push very hard 
on its new “League Machine” con- 
cept. Valley has taken everything 
it has learned about leagues over 
the years and is in the process of 
packaging it for operators. Said 
Shelton, “Getting started in ae: 
leagues and getting them to max- | a. 
imum earnings will be much easi- 
er than ever before.” 

For operators who have shied The Ernie promotional kit. 
away from leagues because they 
seem to be too much work orabit like automated scoring systems ators, getting into leagues is 
confusing, look again. A lot has and league features on the equip- worth every bit of effort it takes to 
changed with the advent of things ment. From all reports from oper- do it. Right Ernie? U 
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BAY TEK ... 
THE HOTTEST 
GAMES IN TOWN! 


v Vv v v 

If you're looking for a hot 

game, Bay Tek has just 

the ticket... Any one of the 

latest & greatest Rolidown 

games. Bay Tek Rolidown 
Bes games consistently score at 

the top of Play Meter 


See Us At 
AMOA 
Booth # 1235 


.* equipment poll ratings. 
“And now, the #1 best-seller 
‘Clown Rolldown, is also 
available in a new kiddie 
Hf clown— kid-size version. 
SHE» Our Rolldowns offer 
. family-size profits. Leave 
nothing to chance. Roll with 
Bay Tek. 
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For information call 
Toll Free: 1-800-4-BILLIARD 


QUALITY WOOL & EXPERT FINISHING 
A Superior Fabric 


HOT 
Vv 
FIELDER'S CHOICE 
ORIGINAL ROLLDOWN 


Now with new graphics... 


CLOWN ROLLDOWN 
NeW & HOT 
Vv 


PIZZA ROLL 
ROCK 'N ROLL 4 


NEW & HOT FOR KIDS 
Vv 
JUNGLE PICNIC 
KIDDIE CLOWN ROLLDOWN 


W, 


Pulaski Industrial Park BAY 7, TEK 
1077 €. Glenbrook Dr. v Pulaski, Wi $4162 U.S.A. AER as oe 
(41 4) 822-3951 v FAX (414) 822-8936 Games Since 1977. 


Phone: (708) 677-3200 
FAX: (708) 674-5245 


D&R INDUSTRIES, INC. 
7111 N. Capitol Drive * Lincolnwood, IL 60645 
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If it’s new and money making, 
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U.S. and European ride 
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hydraulics, and consistently First in 
the ie 5 Amusement ngustry. 


We maintain the largest inventory 
of the latest, best money making 
rides in the marketplace. Our 
selection is unparalleled in the 
industry. Immediate delivery 
on most rides. | 
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inventory in the business with 8 


full time technicians to assist you. 


Call TOLL FREE for same day 
service and parts. 

We are NEVER UNDERSOLD! 
Lowest prices in the pat 
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Joel Campise 
Carmel Game Room Co. 
Carmel, Calif. 


There are some operators who 
are upset about virtual reality for a 
variety of reasons. Personally, I’m 
really excited about it. Anytime you 
can take your customers, the ones 
that spend their money in your 
location, and make them even 
more a part of the game, it will be a 
good thing. And that’s exactly what 
virtual reality will enable us to do 
with our customers. 

Another reason I’m excited 
about this new technology is the 
threat of competition from the 
phone companies. One way we can 
compete is by putting unique, high- 
quality games on our routes. No 
matter how stiff the competition, 
what really counts is having what 
the players want to play. By offering 
them a stimulating playing experi- 
ence like no other, we will keep 
them as customers. , 

There is so much potential with 
virtual reality. We haven't even 
begun to see what will be available. 
I just hope the manufacturers and 
the research and development peo- 
ple continue to develop virtual 
reality to its full potential. It’s up to 
the manufacturers to give opera- 
tors the best games possible. 
There’s a lot of money to be made, 
but only if we get the right equip- 
ment. 





Ricky Ross 
Ross Investments 
Leesville, La. 


To give you an honest answer, | 
don’t know very much about the 
virtual reality games. I’m bringing 
my son to the AMOA show, and we 
were discussing what to expect. We 
will definitely be looking at all that 
is available. Right now, I don’t know 
the cost or what kind of return on 
investment we can expect. 

I have been assuming that virtual 
reality games are going to be too 
expensive for the average operator. 
Of course, most new technology is 
expensive at first. I remember 
when I bought my first computer. 
Now I can get a much more ad- 
vanced model for a fraction of the 
cost. 

I think that, as with any new tech- 
nology, the manufacturers need to 
have all of the bugs ironed out 
before trying to sell the games to us. 
Virtual reality is a new concept for 
many of us, and we are always look- 
ing for something new. Not only do 
we want something new and differ- 
ent, we must have it. But we can't 
afford to buy equipment that is not 
really ready for the market. 
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What are your feelings 
about virtual reality? 


Charles Rowland 
Games People Play 
Richmond, Va. 


At the last show I played the vir- 
tual reality games by VR8 and 
Alternate Worlds Technology. 
VR8’s system came in an upright 
video-type cabinet, and frankly, I 
don’t think there was much to it. As 
for Alternate Worlds, I thought its 
helmet was very cumbersome. I 
had to take my glasses off to put it 
on, and my head tended to fall for- 
ward because it was so heavy. They 
need to come up with a much 
lighter helmet. The game play was 
a rehash of some stuff already 
available on a home system. 

I read recently where Sega said 
something like, “The technology 
drives the games.” In the same 
issue Konami was talking about 
Lethal Enforcers being only an 8-bit 
game, and that it’s the game play, 
not the technology, that sells a 
game. In my opinion, we have too 
many games with a lot of technolo- 
gy but little in the way of game play. 
Give me a simple game that’s fun 
to play over a high-tech wonder 
that’s a dog. ; 

The price tag on these virtual 
reality systems is going to have to 
come way down before the average 
operator can buy them. Many oper- 
ators passed on games like Mortal 
Kombat and Virtua Racing because 
they were just too expensive. How 
are they then going to turn around 
and pay $15,000, say, for a virtual 
reality system? At this point, even 
for my best locations, virtual reality 
isn’t within the realm of possibility. 


Gene Urso 
Madison Coin Machine 
Monona, Wis. 


I don’t know much about the spe- 
cific virtual reality systems that are 
out there. I know the technology is 
here, and it’s only going to get bet- 
ter, but your average operator, a 
street operator, can’t afford it. 

Look at Sega’s Virtua Racing, 
which costs about $10,000. You hear 
operators saying how great it is, but 
I don’t know anyone who’s bought 
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one and put it in your typical bar 
location. That kind of game is 
meant for an amusement park or a 
big arcade, and the same is true for 
virtual reality systems. I haven't 
seen a single one in a Madison bar 
location. 

Don’t get me wrong; I’m not 
knocking virtual reality. For those 
who can afford it—very large 
arcade operators, operators who 
have games in shopping malls, 
etc.—I’m sure it’s a great thing, a 
great attraction. But speaking for 
small street operators, virtual reali- 
ty isn’t something we can look at 
seriously at this point. 

I know operators who only aver- 
age $100 a week with NBA JAM, for 
example; not everyone does $1,000 
to $2,000 a week. If that’s the case, 
how could we possibly justify the 
costs of virtual reality systems? The 
cost will have to come way, way 
down. 


Randy Chilton 
Chilton Vending Co. 
Wichita, Kan. 


I’m not terribly familiar with vir- 
tual reality. To me, it’s not the most 
exciting of the opportunities that 
are going to present themselves to 
our industry in the next 12 months. 
I’m more impressed with what the 
AMOA technology committee is 
working on. 

Based on my conversations with 
manufacturers, I don’t think that 
virtual reality is here yet. The tech- 
nology is absolutely in its infancy. 
No one really knows the potential 
of virtual reality. 


Brad Brown 
Higbee Enterprises 
San Diego, Calif. 


Virtual reality will definitely be a 
big factor in the future of video 
games. Right now the large arcade 
owner or amusement park opera- 
tor can afford it and will probably 
do very well with the first ones out. 
People will want to play for the 
experience. It’s definitely too 
expensive for the average operator 
to gamble on. 

Essentially, virtual reality lets 
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Paperwork takes time... and 
because time is money, the 
Galaxy League System for elec- 
tronic soft-tip English Mark 
Darts was created with the 
operator in mind. 
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waste and more profits. 
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software, this all-in-one 
system provides not only a 
quick easy way to collect 
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stat sheets. 


Expand your business to a 
new level of profits... The 
Galaxy League System from 
Arachnid, Inc. 
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or your local 
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information on adding a 
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players go into a three- or four-foot 
space and feel as if they are ina 
huge warehouse. Whether players 
will enjoy the games in their pre- 
sent coin-op form is unclear. 

My guess is, the first to have vir- 
tual reality in their area should do 
well. That seems reasonable to me. 
I would also have to assume that 
soon after the first units are out 
they will be obsolete in a short peri- 
od of time, because the technology 
will change. 


Douglas Sernka 
Player’s Music Co. 
Port St. Lucie, Fla. 


Virtual reality systems are a pos- 
sibility in an arcade or bowling cen- 
ter setting. As far as a straight 
street operator with movable 
equipment is concerned, it would 
be difficult to create an area large 
enough to accommodate one. For 
the regular street operator it’s cost 
prohibitive. It would require a lease 
agreement over a period of years; 
you could not use the standard for- 
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mat on that type of equipment. 

Video per se is in for a dramatic 
change. Consider the advent of the 
“Baby Bells” and fiber-optics. The 
major communications corpora- 
tions are going to dramatically 
change entertainment. Already the 
home has become a full-line enter- 
tainment center with pay-per-view, 
cable TV, and movie rentals. So 
much can be obtained in your 
home, except for games that you 
physically play, such as darts, pool, 
foosball, and air hockey. 

The future of virtual reality 
depends on the software. Will it be 
interchangeable with the same 
hardware in place? The software 
will drive it because you cannot 
change the hardware around easi- 
ly. The next five years are going to 
be very interesting. 


Steve Bodenstein 
Game Exchange/ 
Southeast Inc. 
Marietta, Ga. 


I’ve read about virtual reality and 
talked to people who played a sys- 
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tem in my area. They didn’t com- 
plain about the price to play, but 
they did feel that the game itself 
was somewhat underdeveloped, 
less elaborate than they thought it 
was going to be. 

Eventually, virtual reality will 
have a place in our industry. Right 
now I see it as more of an amuse- 
ment park-type attraction that has 
to be run by an operator. It’s just 
not a coin game. 

Everybody is looking for some- 
thing right now. Lord knows I 
could use it. But I haven't yet seen 
how virtual reality can apply to 
me. It’s made a bigger splash in 
the media than it has in reality. 
Some people with the right venues 
can do well with it. Traditional 
route operators don’t have an 
application for it. Plus, I can buy 
eight CD jukeboxes for the cost of 
one virtual reality system. I’m con- 
servative; I look for long-term 
investment as opposed to short- 
term investment. _! 
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Virtual reality: the 
wave of the future? 


e put these and other questions to 
some virtual reality manufacturers 
who have given the technology coin- 
op amusement applications. Their 
answers—in fact, their very defini- 
tions of what virtual reality is—varied 
widely. But most agreed that the 
industry had better brace itself for 


this much-talked-about technology. 
Alternate Worlds Technology 


It’s time to take a virtual reall- 
ty quiz. 

Question #1: What is virtual 
reality? 

Question #2: Does the player 
have to wear some type of head- 
gear to truly experience virtual 
reality? 

Question #3: Are the graphics 
and game play in today’s virtual 
reality systems better than 
what’s found in typical video 
games, or are they inadequate? 

Question #4: What does the 
hardware cost? Is it, at this 
its lel-Mmetel-i reel melaliel ini - ig 

Question #5: How many games 
will be made available for the 
respective virtual reality sys- 
tems? 

Question #6: Might virtual 
reality just be a fad, a technolo- 
gy that’ll be here today and 
gone tomorrow, or is it some- 
thing that’s going to revolution- 
ize the coin-op industry? 





Alternate 
Worlds Techno- 
logy, a virtual 
reality hard- 
ware and soft- 
ware company 
based in Louis- 
ville, Ky., has 
three divisions, 
one of them 
devoted to en- 
tertainment. 
It’s this division 
that created the 
coin-op virtual 
reality system 
Reality Rocket, 
which debuted 
at last year’s 
IAAPA show in 
Dallas. 

While seated 
in the sit-down 
Reality Rocket, 
players guide 
their movement 
through the 
game by don- 
ning an HMD 
(headmounted 
display) and 
handling a con- 


Christopher 
Caire 


troller. AWT currently has two games 
available: Wolfenstein VR and Cyber 
Tag. But John Persaud, the company’s 
CEO, expects to have another 24 games in 
the next 12 months. 

“To develop this marketplace, we 
need more competition,” he said. “We 
need more product from different 
manufacturers and more player 


involvement. There’s plenty of room for 
everybody, but the key is getting a larg- 
er player base. It’ll take time, but I 
think it’s going to eventually happen.” 

Everyone has his own definition of 
virtual reality. What is Persaud’s? 
“There are two types of virtual reality: 
submersive and non-submersive,” he 
explained. “Submersive virtual reality 
enables you to actually capture the 
player’s visual and audio senses. In 
fact, the senses are fooled into believ- 
ing they’re in a different environment. 
This kind of virtual reality is what our 
company and W. Industries (the British 
manufacturer of the Virtuality system) 
do. 

“The pacing is important. Our game 
is really fast, which captures the play- 
er’s interest. We give the player such a 
deep feeling of submersion that vertigo 
becomes an issue. When that happens 
on our sit-down unit, the player just 
slows down. But when he’s standing 
upright and goes too fast, he can lose 
his bearings and fall down. Also, the 
more real the graphics and the sound 
become, the deeper the submersion 
into that environment. We have an 
advantage over other companies 
because our graphics are so real.” 

Ah, the graphics. One reason many 
operators have been skeptical about 
coin-op virtual reality systems is the 
belief that the graphics are behind the 
times. Said one operator, “None of the 
systems I’ve seen would make me a. 
profit on my route, because the game 
play is not up to coin-op standards and 
the graphics are still crude.” How does 
Persaud respond to that criticism? 

“I can’t believe that anyone who com- 
plains about virtual reality graphics 
has seen ours,” he said. “We have 
graphics that are much different than 
what’s common in the industry. There’s 
nothing available like what we have 
and what we’re continuing to develop. 
Most of our graphics are being done in- 
house, and we’re getting input from 
people familiar with coin-op software. 
Everyone who’s seen our software has 
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been enthusiastic. In Cyber Tag, 
for example, the player becomes 
a robotic warrior. Up to 16 play- 
ers can be hooked up to compete, 
each having total control of his 
environment but still interacting 
with the other players. 

“Say an operator wants to have 
a tournament. He buys 16 sets of 
Reality Rocket hardware and sets 
the units up in a bank, then orga- 
nizes a group of players for a 
Cyber Tag tournament. One per- 
son will emerge as the champion 
of each participating location, 
and they will go on to compete 
with other national winners by 
hooking the game up through a 
server network. Our virtual reali- 
ty system is ideal for tournament 
play.” 

Right now the unit sells to oper- 
ators for between $15,000 and 
$20,000. “It uses a computer and 
has a menu-driven system to 
select all the variables, such as 
pricing,” Persaud said. “The oper- 
ator can select a quarter a 
minute, $1 a minute, $10 a min- 
ute, or whatever he chooses, 
though we recommend $1 a 
minute. We also have a coin or 
bill validator that’s optional, so 
the unit can be self-contained, no 
operator or attendant required. 
That’s a big issue to operators.” 

Also at issue is sanitation— 
namely, that of the headgear 
often worn by players (some sys- 
tems utilize headgear, others 
don’t). Persaud doesn’t think it’s 
as problematic as one might 
think. 

“We talked to W. Industries, 
which has more units out there 
worldwide than anyone—about 
350—and they say they've never 
had a problem with sanitation,” 
Persaud said. “That doesn’t mean 
there won't be a problem in the 
future. But the fact is that there’s 
more contamination involved in 
simply handling a dollar bill than 
putting on a head-mounted dis- 
play. And of course, the operator 
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Players compete in Alternate Worlds Technology's Reality Rocket. 


is going to clean the headsets 
periodically.” 

Why shouldn't an operator view 
virtual reality as a technological 
flash in the pan, considering he 
also heard marvelous projections 
for the ill-fated laser disc technol- 
ogy? 

“I understand that operators 
are reluctant to try virtual reality, 
because other technologies 
haven’t made it,” Persaud said. 
“History has shown that there are 
failures with new technology. But 
the difference here is that virtual 
reality is for real; it’s legitimate. 
The experiences are much differ- 
ent than what the operator can 
provide with conventional video 
games, and you won't find virtual 
reality in home use. I think that’s 
very important. 

“Let’s not forget the kids, the 
players. They line up for hours to 
play Reality Rocket. We've had up 
to four-hour waits; that tells you 
something. Virtual reality is an 
experience, and it’s going to be 
with us for a long time into the 
future.” 


Visions of Reality 


What do you get when you com- 
bine an “I-can-do-it-better” atti- 
tude and a fascination with mili- 
tary aircraft, the latter height- 
ened by watching the Desert 
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Storm pilots on CNN? What the 
virtual reality marketplace got 
was a guy named Dan Rice and 
his company, Visions of Reality. 
The San Francisco-based firm has 
Spared no expense in creating a 
virtual reality environment that 
dazzles the senses and, it 
believes, outdistances the compe- 
tition. 

“You must understand: we're 
the only true virtual reality com- 
pany in the coin-op market,” said 
Sonny Beckham, CEO of The 
Black Diamond Group, VOR’'s 
marketing and merchandising 
firm. “Everyone else’s product is 
no more than a headset with a 
CAM-type lens system. VOR 
spent a fortune—over $4 million— 
to acquire the worldwide rights to 
the VIM (Vision Immersion 
Module) headset from Kaiser 
Electro-Optics Inc. The headset 
represents 20 years of military 
aircraft development. It’s used by 
every major military force in the 
world. When you tie that in with 
the software being developed for 
VOR by Gemini Technology 
Corp., Silicon Graphics Inc., and 
Sense8 Corp., you see that we've 
got a heavyweight lineup involved 
in this project. 

“What is virtual reality? It 
means total immersion; without 
total immersion, you don't have 
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virtual reality. Our graphics are 
3-D, fully textured graphics that 
are in real time. You almost can’t 
tell the difference between our 
graphics and a picture. We are 
light years ahead of everybody. 
That's not a boast; that’s a fact.” 

The company expects the first 
VOR entertainment centers to be 
operational in amusement parks 
and arcades by early next spring. 
VOR is also in negotiations to 
build its own entertainment cen- 
ters, with the first one slated to 
open in Orange County this 
December. By the summer of 
1994, VOR expects to have virtual 
reality entertainment complexes 
in each of the country’s top 50 
markets. 

“The package that we offer 
comes with six pods (the futuris- 
tic hardware that the player sits 
in) and a complete system that 
makes things interactive,” Beck- 
ham said. “The player is always 
competing against five other 
players, not a computer. The 
arcade or game room operator 
can clear out a section devoted to 
older games and put in our sys- 
tem of six with an optional kiosk 
package. It’s a total merchandis- 
ing package that takes up 800 
square feet of space and includes 
the machines, the merchandise 
center, the monitors—everything. 
That's what operators are going 
to see at AMOA and JAAPA. 

“With the kiosk, the package 
sells to operators for about 
$450,000. But you're talking about 
a system that’s geared to pay for 
itself in approximately 12 months, 
and we have a really good financ- 
ing program for those who quali- 


The VOR system can be set up 
for coin-op or debit cards, or run 
on a ticket basis, with the latter 
being the featured method. 
“Everything we do is set up 
around flights,” Beckham ex- 
plained. “Six people will come 
together as flight 227, for exam- 
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The Vision Immersion Module from Visions of Reality. 





ple. You're going to have people 
lining up and waiting for their 
turn, which is nice for the opera- 
tor who normally has people 
coming in to play one or two 
games before leaving. 

“The player pays about $10 fora 
ticket, which entitles him to a 30- 
minute experience. He gets 10 
minutes of pre-flight information, 
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VOR's futuristic pod. 
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the 10-minute flight, and then a 
10-minute debriefing. Our system 
is different than anyone else’s in 
that we feature a museum-type 
Situation in which the history of 
flight is explained.” 

VOR will have one game on dis- 
play at the AMOA show, with 
three more coming right behind 
it. “We already have licensing 
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arrangements with Silicon Gra- 
phics, Gemini, and Senses, and 
we're negotiating with about 40 
other companies to write soft- 
ware for us, though that doesnt 
mean we're going to take them 
all on,” Beckham said. “Our plans 
are to change the games out 
every 90 days.” 

The VIM headset weighs only 
15 ounces and comes in two 
pieces. “All the mechanics are in 
the master piece, which stays 
within the pod,” he explained. 
“You receive the other piece at 
the counter when you register for 
your flight. It’s an adjustable, fully 
sterilized piece that fits around 
your face and head. The piece 
will also be available to buy and 
take home. The player will have 
his name on it and can show that 
he’s a master cadet or comman- 
der, for example. This merchan- 
dising plan involves a full ranking 
system and merit badges. The 
versatility involved with the VOR 
system is simply unbelievable.” 

All this sounds good, but is 
there a large enough pool of 
operators to sustain VOR, given 
the cost of the company’s pack- 
age? 

“We are leading operators into 
a whole new generation of enter- 
tainment experiences,’ Beckham 
said. “If we fulfill this first year’s 
commitment of about 5,000 units, 
we could put a sign in our AMOA 
booth saying, ‘Sold out; see you in 
1995.’ That’s how high the interest 
level is now. For the amusement 
park operators and the large 
game room operators, as well as 
some shopping mall entrepre- 
neurs, the VOR system is going to 
take them into the year 2000. It 
will take them out of video into 
the next generation of games. 

“W. Industries started things 
and did an excellent job. They 
gave us entree into the market by 
using the term ‘virtual reality.’ No 
one had heard of it before. But we 
know that we have the only true 
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Scenes from a little girl playing the InVideo system. 


virtual reality system, period. 
Everything else is a buzzword. 
With the patents and the licenses 
we hold worldwide, we now have 
entree to marketplaces that no 
one else has.” 

VOR intends to separate itself 
from other virtual reality compa- 
nies by its player base and the 
nature of its software offerings, 
Beckham says. 

“With this system, a whole fami- 
ly comes in and books the six 
pods as a family experience,” he 
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said. “It isn’t your typical video 
game demographic, because it 
isn’t video. Another beautiful 
thing is the museum aspect that 
we provide with the history of 
flight. So we combine the enter- 
tainment experience with the 
educational experience. 

“Our first game is an inter- 
galactic game that gives you an 
idea of what failure to take care 
of the ecology did to two planets. 
The players are seeking a new 
life on other planets now that 
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theirs have been destroyed. We 
have no interest in games where 
arms and legs are cut off; we 
don’t want blood. What we want 
are games that combine educa- 
tion with entertainment. I think 
VOR will be different in that 
regard.” 

To give the company a face 
well-known to those in the coin 
machine industry, VOR has 
named Jerry Monday marketing 
director. Monday, who’s presi- 
dent of Century Vending & 
Distributing in California, will 
work closely with operators to 
familiarize them with the VOR 
System. “I don't think there are 
many people who know the coin- 
op industry better than Jerry,” 
Beckham said. “He’s going to be a 
real asset to VOR.” 

The company has also selected 
Six coin-op people to sit on an 
advisory board and share their 
industry expertise. 


InVideo Systems Inc. 


Not everyone believes that 
headgear is necessary to achieve 
“true” virtual reality. Take Dean 
Friedman, for instance. His com- 
pany, InVideo Systems Inc., has 
created a peripheral-free virtual 
reality system in which the play- 
er's live video image is captured 
by a video camera and projected 
into the game. Players see them- 
selves on a TV screen with the 
game's graphics—and interact 
with those graphics. 

Friedman, a musician and 
multi-media artist, originally 
designed the InVideo system for 
the Nickelodeon cable TV chan- 
nel’s “Nick Arcade.” Eat-A-Bug, 
already seen by millions of Nic- 
kelodeon viewers, also serves as 
the initial game offering for the 
coin-op version of InVideo, which 
debuted at Fun Expo ‘92. In mid- 
'93 it was installed in the Family 
Fun Jungle, located in Perry Hall, 
Md. 

“I think virtual reality should be 
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defined by the experience of the 
participant,’ Friedman said. 
“When I see someone who's play- 
ing InVideo leap off a 10-foot plat- 
form to avoid being hit by a fire- 
ball, or when I see a five-year-old 
lie flat on his stomach to avoid 
getting bitten by a killer bee, 
what’s apparent to me is the play- 
ers are physically orienting them- 
Selves in the virtual environment. 
Spatially, they’re orienting their 
bodies in a virtual world, and 
they re reacting in real-time to 
objects that aren't really there. 
That sense of being transported 
to another place is, for me, what 
defines virtual reality. 
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“The InVideo system is partial, 
not full, immersion. But it’s still a 
compelling experience. People 
easily orient themselves in that 
virtual dimension by seeing 
themselves on the monitor. 
What’s unique about our system 
is that it’s peripheral-free; it 
requires no helmet or glove. 
From the owner/operator’s point 
of view, that’s a critical issue— 
and one that’s being downplayed 
in the industry right now. It’s 
apparent to the owner/operators 
I’ve talked to that helmet- or 
visor-based systems have inher- 
ent problems with hygiene, com- 
fort, and maintenance.” 
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With the Eat-A-Bug game get- 
ting wide exposure on Nickelo- 
deon and in various children’s 
museums, one might think that 
the company is aiming for a play- 
er base of young children. But 
Friedman says it just so hap- 
pened that the first game was a 
kid’s game. A number of action 
and sports simulation games are 
in development for teenagers and 
adults to give the company a 
broad range of software. The 
games will be available within six 
months. 

“In an age when family enter- 
tainment is the focus, the InVideo 
system is the only virtual reality 
system suitable for children,” 
Friedman said. “There’s nothing 
to wear, nothing to put on. A 
three-year-old can enter an 
InVideo environment and play 
safely, without having to be 
supervised. It’s like watching 
yourself on TV. 

“The ultimate form of virtual 
reality is peripheral-free, with no 
helmet, no data suit, and no 
glove. Everyone in this industry, 
whether they care to admit it or 
not, aspires to create the Holo- 
deck on the Starship Enterprise. 
The goal is to press a button and 
create a reality around you with- 
out having to deal with any 
peripherals. People are enam- 
ored with the helmet; it’s the 
fashion de rigueur. But in point of 
fact, virtual reality isn’t defined 
by the helmet. Each form of virtu- 
al reality, in its own way, con- 
tributes to the main goal: creating 
an illusion that you’re somewhere 
else.” 

InVideo Systems Inc., which is 
based in Peekskill, N.Y., intro- 
duced a version of InVideo for 
under $20,000 at the recent Fun 
Expo. The coin-op system has a 
recommended $1 per play, and 
each environment runs for 2-1/2 
to 3-1/2 minutes long, though 
both are programmable. 

“We definitely believe the 
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InVideo system is viable for fami- 
ly fun centers, arcades, and other 
venues that use conventional 
video games,” Friedman said. “We 
feel that this is the next step. 
Envision your typical video game 
fanatic. He loves manipulating a 
joystick and pushing buttons. 
With the InVideo system, you get 
to actually step inside that game 
and jump around. You don't 
manipulate those little charac- 
ters; you re the character. 


“With the VOR 
system, a whole 
family comes in 

Lalo m olele) qm aalsmcyp 
pods as a family 
experience. Also, 

Make Wie ale) 
interest in games 
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“We recognize that the price of 
our virtual reality system is very 
much on the high end of what an 
operator is accustomed to spend- 
ing for a single game. But I’d like 
to point out that this isn’t just a 
video game; it’s a TV studio in a 
box. And since virtual reality is 
such a significant buzzword, 
InVideo will compel people to 
come check it out. The press and 
publicity we got when the Family 
Fun Jungle opened attracted 
thousands of people from the 
Baltimore area. That’s been the 
response everywhere we've 
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installed InVideo. It’s the kind of 
publicity you can’t afford, to pay 
for. And since millions of children 
have seen the technology on TV 
with Eat-A-Bug, there’s a built-in 
audience eager to play it them- 
selves.” 


W. Industries 


Virtual reality pioneer W. 
Industries of Great Britain isn’t 
about to stand pat while other 
companies enter the market- 
place. Look for improvements to 
the Virtuality system, says Andy 
Halliday, president of St. Louis- 
based Edison Brothers Mall 
Entertainment and Horizon En- 
tertainment, divisions of Edison 
Brothers Stores Inc. Horizon is W. 
Industries’ exclusive U.S. distrib- 
utor. 

“There's an upgrade pass that’s 
being devised for the current 
generation of Virtuality ma- 
chines,” he explained. “You'll be 
able to swap out graphic proces- 
sors and make other modifica- 
tions to the computer so that it’s 
brought up to a different level, 
one that can accommodate the 
improved resolution of a new- 
generation visette (headgear). 
The visette, as originally de- 
signed, is thought to be too heavy, 
cumbersome, and small in its 
field of view. All of this is focused 
on delivering improved graphic 
quality to a much lighter head- 
mounted display. 

“The next-generation system 
was Shown by John Waldern, the 
founder of W. Industries, at the 
Meckler Conference in San Jose, 
Calif. He showed video of output 
from the new graphics engine, 
which is based on the Motorola 
100 MIPS processor, as well as 
Static photography of the new- 
generation, lightweight visette. It 
looks like a pair of ski goggles, 
weighs well under two pounds, 
and has a wider field of view. The 
present visette weighs over six 
pounds, though it isn’t that 


OCTOBER 1993 


T 





he 
WIDE SCREEN 
ADVANTAGE 





Introducing the 


NEW Length 16 Inches 


Width 43 1/2 Inches 


Height 42 Inches 
Voltage 110-130 VAC 50/60 Hz 
Audio Standard Line Level, 600 ohms 


A/V Standard RCA Jacks 


Weight 138 Lbs. 
Native Gaming International, Inc. is the exclusive distributor for 
Native Vision and the unique circuiting involved in this product 
is patent pending and copyrighted with the U.S. patent Office, 


Arlington, Virginia. 


SPECIFICATIONS: 


Wide Play Game System 


* FAST, EASY INSTALLATION into any location in just MINUTES! 
from ¢ COMPACT, LIGHTWEIGHT CABINET makes it easy to move 
* NO FANCY CABLES, WIRES or strange hard to find connectors 
NATIVE GAMING INTERNATIONAL, INC. + Fully JAMMA compatible 
WIDESCREEN PROFITS WITHOUT WIDESCREEN PRICES!!! * LARGE WIDE Control Panel for multi-player games 
The NATIVE VISION Wide Play Game System is * Fully NTSC/PAL compatible - VCR compatible 


the World’s Finest Commercial Widescreen Game System 


NATIVE GAMING INTERNATIONAL, INC. 
107-A Commerce * Longwood, FL 32750 
(407) 831-GAME °¢ FAX (407) 831-3348 


PLAY METER 


uncomfortable for a three-and-a- 
half minute experience.” 

W. Industries has another game 
available for the Virtuality stand- 
up unit to go along with Dactyl 
Nightmare. It’s a four-player 
game called Grid Warriors in 
which players fly around in jet 
packs and fight each other, sort of 
like “Mad Max Beyond Thun- 
derdome,” Halliday said. More 
games will come as the virtual 
reality market grows and makes 
the expense of software develop- 
ment more feasible, he added. 

Most of the Virtuality installa- 
tions are not set up for coin-op 
use, though they could be. “Since 
you need an attendant to help 
with the headgear and to explain 
things, it just makes sense for 
him to collect the money,’ 
Halliday said. 

What about the cost of the 


NEW! 


hardware? Operators commonly 
buy the stand-up Virtuality in sets 
of two, which represents about a 
$100,000 investment. But the 
usual ROI formulas go out the 
window. 

“These units are being used as 
attractions, as drawing cards,” 
Halliday explained. “You don't 
figure to pay for them as you 
would a conventional video game. 
And while larger venues are our 
typical customers, it doesn't nec- 
essarily have to be that way. Bill 
Cravens has Virtuality in his 
Seattle arcade, which is just aver- 
age in terms of size. He’s thrilled 
with how well it’s doing, largely 
because it’s bringing people in 
the door.” 

It was announced this summer 
that Sega had signed an agree- 
ment with W. Industries that calls 
for joint development of virtual 


reality software and a helmet- 
type device, to be used by Sega 
and utilizing W. Industries’ tech- 
nology. “Having Sega as a partner 
in this sort of project is quite an 
honor for W. Industries,” Halliday 
said. 

Is this further evidence that vir- 
tual reality is here to stay? “Only 
time will tell,” he concluded. 
“We'll have to see if more players 
embrace virtual reality; without 
that, it can’t move forward. But 
I’m confident that virtual reality 
will be involved in the entertain- 
ment of the future.” 


Watch out for 
the big boys 
According to Dave Stubblefield, 
Play Meter’s technology guru and 
author of “The Outer Limits” col- 
umn, look for active participation 
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by Sega and Namco in the high- 
tech sweepstakes. 

“Sega is offering a virtual reali- 
ty home game set-up for its 16-bit 
Genesis system,” Stubblefield 
said. “Christened Virtua Sega, 
the unit utilizes some of the same 
virtual reality technology as 
NASA and the military. The sys- 
tem will offer full 360-degree, 3-D, 
stereoscopic vision with depth 
perception considerations. The 
system’s shipment is planned for 
this fall, and it will come with one 
game title. Four titles are expect- 
ed to be offered by the end of the 
year. 

“Sega is not finished yet. It’s 
linking up with the military 
industry division of General 
Electric to develop next- genera- 
tion game software. Sega will 
incorporate GE’s tremendous vir- 
tual reality technology base. 


COUNT ON US- 


“Namco, not to be outdone by 
Sega’s move into virtual reality 
technology, has linked up with 
U.S. military technology supplier 
Evans and Sutherland to develop 
game software based on E&S’s 
computerized flight simulator 
systems. This collaboration could 
produce some very good results if 
all goes well. Namco has access to 
the 3-D computer graphics tech- 
nology that E&S has supplied to 
the U.S. military, NASA, and pri- 
vate airline firms. It has a high 
level of sophistication and the 
potential to produce some really 
good games.” 

Nintendo is also entering the 
fray. It has announced plans to 
join forces with Silicon Graphics 
to develop a 3-D virtual reality 
machine for home use. Nintendo 
will invest a “significant amount 
of money” to fund the joint ven- 
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ture, while Silicon Graphics will 
provide the engineering exper- 
tise and its MIPS software and 
microprocessors. The company’s 
software and work stations were 
used by animators for the movies 
“Terminator 2” and “Jurassic 
Park.” 

“This product will leapfrog all 
other home entertainment de- 
vices,” said Howard Lincoln, 
Nintendo’s senior vice president, 
to United Press International. “It 
will be real-time, real fast, and 
way past cool.” As for companies 
licensed by Nintendo to develop 
games, Lincoln said, “The licens- 
ing agreements will be in line 
with what we've done in the past.” 
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THE OUTER 


LIMITS 


Things are heating up 
on the high-tech front 


he following is a brief overview of 
some of the areas that I feel are 
going to impact our industry, for 
better or worse. Some of the 
things happening in the area of 
communications will, in the next 
few years, greatly affect the struc- 
ture of electronically based enter- 
tainment. 
Atari 

Atari Corp. (the computer, not 
the arcade, company) has reach- 
ed an agreement with IBM to 
manufacture its new Jaguar mul- 
timedia home system. The deal 
brings IBM into the mass con- 
sumer electronics field for the 
first time. 
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years, greatly affect the structure of 
electronically based entertainment.” 
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The multi-year deal was report- 
ed to be in the $500 million range. 
The units have a retail target 
price of approximately $200. They 
will hit the national marketplace 
in 1994. 

The system specs are very 
impressive. The unit is to be a 64- 
bit-based multimedia entertain- 
ment system with 16 million-plus 
color capability, 24-bit true color 
capability, and shaded 3-D poly- 
gons that run in real time. The 
Jaguar will also accommodate a 
32-bit expansion port for cable 
and phone interactive use, as well 
as modem, digital audio, and dou- 
ble-speed CD peripheral use. All 
in all, it’s quite a deal for the 


Stubblefield price. 
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The 3DO Co. 

The ball is rolling at 3DO. The 
company has already signed 
Atari (the coin-op company this 
time) and American Laser Games 
as developers for its home multi- 
media system. Hopefully we will 
soon see some of the power that 
this system is purported to offer. 
The unit was due to come out last 
month. The price tag is about 
$700, but 3DO is billing it as an 
“interactive home entertainment 
system,” not just a video game. 

Panasonic is not the only one 
with a 3DO-type system. Sanyo 
also has one in the works, and I 
think this is only the beginning in 
this arena. 

Sega 

Then there is Sega. Boy, have 
these guys been busy. The compa- 
ny is working on everything from 
virtual reality for both home and 
arcade settings to taking off for 
the wild blue yonder—literally. 

Sega, in partnership with Japan 
Airlines (JAL), is developing an 
augmented portable version of 
the popular mega-drive. The unit 
will be a low-noise emission sys- 
tem to be approved for air travel 
use. It will feature a 16-bit mega- 
drive that has been shrunk but 
still works with the standard 
mega cartridges. JAL will place 
24 of the units, dubbed the “JAL 
Mega-Jet,” in each aircraft for 
business class and first class pas- 
sengers. Four cartridges will be 
made available to those passen- 
gers who don't bring their own. 

Sega will also have an edge in 
the interactive home game area 
by next summer. It has reached 
an agreement with AT&T to 
employ a device called “The 
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Edge” to utilize the phone lines 
and link two of their systems. This 
will allow two game players to 
link and play each other via the 
phone. It will also let them talk to 


tridges. It will utilize an add-on 
cartridge that links the system to 
the cable wire. 
Namco 
The double-speed CD-ROM 


“Sega is working on everything from 
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each other while they play, all on 
a single phone line. Will Sega be 
able to link two of its virtual sys- 
tems by phone? Now there's a 
concept. 

Finally, Sega has announced a 
deal with Time Warner to put its 
games out over cable TV systems 
so users can play without car- 
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drives are on the way from Nam- 
co. These units will allow a sus- 
tained data transfer rate of twice 
that of a normal CD reader. Add 
to this the new compression tech- 
nologies and you might soon be 
able to produce movie-level, fully 
interactive games. I think this is a 
couple of years off, but when it 
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gets here it will be a real power to 
contend with. 
Media Vision 

Another group to keep your 
eye on is Media Vision. The com- 
pany is working with Hyperbole 
Studios to create “virtual cine- 
ma.” This new concept in story- 
telling might just, when speed 
allows, make for some very inter- 
esting games. The concept is 
described by Hyperbole as “the 
art of digital storytelling.” 

Virtual cinema is the synthesis 
of film, novel, and interactive 
computing. It combines close-ups 
of live actors with a 360-degree 
perspective of the environment. 
An even better twist on the story- 
teller theme is that you can 
access the characters’ memories 
and thoughts. 

The cinematic pieces will have 
three levels and can take as long 
as 15 hours to complete. Level 1 is 
a 360-degree view of the sur- 
roundings, while Level 2 involves 
one-on-one social interaction 
with the players. In Level 3, the 
player goes into the mind of the 
character and witnesses his sub- 
conscious and emotional imag- 
ery. Players feel what the charac- 
ters feel—and they know the rea- 
sons why. The system will come in 
both Macintosh and IBM-compat- 
ible versions. Can games be far 
behind? 

Conclusion 

When people can play games 
against, and with, their friends 
while blocks or even states apart, 
what will it take to get them into 
the arcade? Would it be a good 
move to make an arcade game 
that can be linked via telephone 
to another unit at another loca- 
tion? This would not be difficult; 
think about it. 

I'll see you at the AMOA show. 
And once again, I wish you good 
games and big profits! L 
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TECHNOLOGY 


Touch screens: the ultimate 


Limber up that right (or left) index finger. It’s 
going to get a workout as touch screen technology 
finds expanded applications in such diverse spots as 
restaurants, the post office, discount stores, facto- 
ries, and amusement complexes. 

Let’s peer into the near future for a moment. You 
take your wife and kids out for an evening of fun 
and games at a nearby family entertainment center. 
In the diner you order via touch screen menu and 
even select songs from the jukebox in the same 
fashion. On the way out, the cashier uses a touch 
screen cash register to tally your bill. 

In the game room you play a driving game that 
uses a touch 
screen instead 
of buttons for 
choosing the 
raceway, diffi- 
culty level, and 
point of entry. 
Your 12-year- 
old son becomes 
the fighter of 
his choice via 
touch screen 
on Supreme An- 
nihilation III, 
The Adventure 
Continues, the 
latest upright 
video. 

Your wife and 
daughter gravi- 
tate to redemp- 
tion and gain 
lots of tickets playing a complete-the-puzzle game 
using a touch screen. At the redemption counter 
they use a touch screen to select prizes, which come 
down a chute in seconds. Want a snack? Use a touch 
screen at the yogurt stand to select the flavor and 
toppings. 

Unlikely scenario? Not so, says Jim Ragonese, 
sales director of gaming, lottery, and entertainment 
for MicroTouch, a leading manufacturer of touch 
screens. The Wilmington, Mass., firm spent $2.1 mil- 
lion in research and development in 1992 alone. Ra- 
gonese is presently involved in a number of projects 
involving touch screens in the amusement industry, 
among them an arcade piece set to debut at AMOA 
Expo ‘93. 
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self-service tool 


Touch screen applications 

A MicroTouch touch screen is an integral part of 
the new Paint & Puzzle redemption game from 
Century Vending and Distributing of Gardena, 
Calif. Players select challenge levels and “paint” an 
illustration to complete a puzzle and win tickets. 

Other examples of touch screens in the amuse- 
ment world include the Dater Base, a computer dat- 
ing system that stores personality profiles and pho- 
tos with input and access by touch screen. It was 
first seen at ACME ‘92. People Postcards by 
ImageWare utilizes a touch screen in the produc- 
tion of custom color postcards. 

Most of us 
became famil- 
iar with touch 
screen technol- 
ogy through au- 
tomatic teller 
machines. Now 
touch screens 
are appearing 
as frequently as 
unknown half- 
siblings of Pres- 
ident Clinton. 

Soon, your 
post office will 
feature a Postal 
Buddy, a multi- 
use touch screen 
unit that af- 
fords the oppor- 
tunity to pur- 
chase stamps, 
make change of address cards, and print business 
cards. 

Both Hallmark and American Greetings offer 
touch screen, make-your-own greeting card 
machines, Personalizelt! and CreataCard, respec- 
tively. Franchise outlets such as The Olive Garden, 
Shoney’s, Red Lobster, and Long John Silver use 
touch screen cash registers. 

The Big Bear grocery chain plans to reward its 
loyal customers with a “points for prizes” program 
that involves keying in accumulated points with a 
card and touch screen. Result: gifts can be obtained 
from Big Bear (anyone remember S & H green 
stamps”). 

Is all this technology making our world too imper- 
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FROGGY JR. WATCH CRANE 


CCE Coin Concepts, Inc. 


16 EDGEBORO ROAD, EAST BRUNSWICK, N.J. 08816 
TEL: 908-390-9009 © 1-800-462-COIN © FAX: 908-390-3373 


Exporting Fun Around The World 
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sonal, replacing people with 
machines? Janet Pannier, direc- 
tor of marketing for MicroTouch, 
says: “It’s more that people want 
more service and more hours of 
service. I don’t see it as replacing 
people. It’s a matter of conve- 
nience, not having to stand in line 
a long time. Many stores are too 
busy at peak hours, such as lunch 
time, to do everything manually. 
A good analogy is ATM machines. 
Did they make banking more 
convenient? I think you'll find 
they ve been a great help.” 


The MicroTouch Quik-Point GX140 plug-and-play snap-on universal touch screen. 


book there’s a touch screen ma- 
chine that asks questions about 
the vehicle, model, year, etc., and 
provides the part number and 
shelf where it can be found. 

“It’s fast, simple, accurate, and 
easy to use,” says Ragonese. ‘I 
hesitate to mention that worn-out 
term, user-friendly, but until the 
advent of touch screens user- 
friendly didn’t exist.” 

According to Ragonese, “A very 
important part of the touch 
screen industry is the software 
that eliminates the need for doing 





Notice the on-screen menu. Photo on first page: MicroTouch TruePoint TM-2 


touch monitor. 





Ragonese agrees: “Touch screens 
take tasks away from the clerk 
and put them in the hands of the 
end-user. Self-service terminals 
offer more options for the con- 
sumer.” 

At Wal-Mart outlets the auto- 
motive parts catalog has been 
replaced by touch screen units. 
Instead of the AC spark plug 
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multiple keystrokes. Software 
developers can now use graphical 
interfaces to give their products 
more power, power that wasn't 
available until you also had a 
touch screen to make it possible. 
“The touch screen makes the 
video screen also a keyboard. 
Touch screen technology gives 


developers a new tool they can 
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use and new types of applications 
they can bring to the CRT.” 

Says Ragonese: “The sky's the 
limit when it comes to touch 
screens. Outside of replacing but- 
tons, new applications are arising 
because of the flexibility that 
touch screens provide. People 
think in pictures; we're a picture- 
oriented society. As long as pic- 
tures are involved I think touch 
screens are going to grow phe- 
nomenally. People remember 
what they see, they don't remem- 
ber what they hear.” 

What drove touch screen tech- 
nology in the first place? The 
process control industry: oil 
refineries, food processing plants, 
and other businesses that look for 
efficiency savings. It’s as simple 
as touch screens are easier to use 
than keyboards. Ragonese ex- 
plains, “The interface is less sus- 
ceptible to human error. Touch 
screen technology gives a pro- 
grammer a chance to write a 
more simple interface, which 
means fewer errors.” 

Video gaming 

Touch screens have had a sig- 
nificant impact in the growing 
field of video gaming. Touch 
screen games are more popular 
than button control models in 
jurisdictions that allow the 
devices. 

Touch screens are innovative, 
fast, and software-flexible, mean- 
ing multiple game capacity in one 
machine (poker, keno, blackjack, 
bingo). When buttons are elimi- 


‘nated, players can focus their full 


attention on the video screen and 
play more games in a shorter 
time frame. 

Can video craps be far behind? 
“Some people say craps could 
never be played on a video tube,” 
says Ragonese. “But 10 years ago 
no one was playing poker ona 
screen. I’ve spoken to people who 
want to learn craps, but are too 
intimidated to go up to the table. 
Wouldn’t it be better to learn at 
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their own individual game? The 
novice in particular will play 
video craps and that will expand 
the market.” 

Ragonese feels that younger 
players growing up in new gam- 
ing jurisdictions will look for 
touch screen games. “As gam- 
bling expands outside of the tra- 
ditional areas of Las Vegas and 
Atlantic City, people are going to 
become accustomed to seeing 
touch screen gaming machines 
and you'll see more of them in 
casinos.” 

IGT, Bally, WMS Gaming, Spei- 
lo, and Dynamo are among the 
companies using MicroTouch 
touch screens in their video gam- 
ing equipment. 

What’s next for touch screens? 

At Visage Inc., a Framingham, 
Mass, touch screen manufactur- 
er, Jane Doherty of the marketing 
department reports that munici- 
palities are using touch screens 
for voter registration and for 
recording and retrieving deed 
information in the assessor's 
office. 

Visage has touch screen units 
at Hilton Head Island, S.C., in 
tourist information kiosks that 
offer access to historical data as 
well as a restaurant guide. The 
company joined with Advanced 
Multimedia Solutions to provide a 
touch screen unit for video rental 
outlets. It utilizes the Visage 
TouchMate and lets customers 
select movies by title, star, direc- 
tor, and Oscar winner. 

Doherty also noted other appli- 
cations: directories in large office 
buildings, catalog ordering and 
pick-up, grain scales, paint and 
hardware stores, hotels, and edu- 
cational training. 

Debbie Maxie of marketing 
communications at Elographics, 
an Oak Ridge, Tenn., supplier of 
touch screens, cited the Coca 
Cola Bottling Co.’s success with 
touch screens in employee train- 
ing sessions. “The touch screen 
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method saves time in training 
because it is so easy to use,” says 
Maxie. 

The Elographics IntelliTouch 
touch screens are used by Juno 
Systems, a company that writes 
programs for administering the 
written portion of driver’s license 
tests via touch screen. Arachnid 
utilizes Elographics’ touch 
screens in its video poker games. 


real estate market. With the 
Home View system, homeseekers 
Can use a touch screen unit to 
scan listed homes, traveling 
inside from room to room without 
leaving the real estate office. 
When you see touch screens 
being used at your local bowling 
center—to keep score, order bev- 
erages, turn lights off and on, and 
run lanes from the control 





IGT'’s Player's Choice touch screen allows players to focus their full attention on 


the video screen. 


Factory applications are quite 
common. Says Maxie: “We've had 
companies use them to run their 
conveyor belts. Touch screens are 
also used in the medical field, at 
nurse's stations and in emer- 
gency rooms.” 

On the East Coast, touch 
screens have also come to the 
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booth—don't be surprised. 

MicroTouch’s Ragonese feels 
that “visual impact is so strong 
that it will drive the demand for 
touch over voice, right now and 
into the distant future.” [| 


Bonnie Theard 
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REDEMPTION 


REPORT 


Examples of an “oops!” 


he stories you are about to read 
are true. They were taken from 
the streets, where redemption is 
king. The names have been 
changed—to protect the innocent, 
and to keep from embarrassing 
the guilty. 





Bohemian Sailors’ Arcade in 
River City ordered one million 
tickets. They came in 10 boxes of 
100,000 each. Nobody bothered to 
write down how many boxes were 
actually received from UPS, so 
when three boxes turned up 
missing, no one knew if the tick- 
ets had even arrived. 

Those 300,000 tickets had a 
value of $3,000. To make matters 
worse, the owner had not put 
ticket validators on all the games. 


the games, but never could catch 
the thief. 

Here’s some valuable advice 
from Horses for Glue Enter- 
tainment Center: “Make sure the 
doors in the bathrooms do not 
stick!” There have been children 
lost behind those doors. Parents 
seem to get upset when their chil- 
dren are missing, which I don’t 
understand, since I would pay 
someone to take mine! 

When the Roadkill Cafe and 
Entertainment Center in San 
Antonio first opened, it gave its 
supervisors a complete set of 
keys to the games—to unjam 
coins and reload tickets. Well, 
keys to almost all of the games. 
Oops, they forget to give keys to 
three of the games. When the 
tickets ran out, the supervisors 
posted attendants to personally 
hand tickets to the winners. It 
was areal productive day in La-La 
Land. 

Bongo Bozo's Park in New 
Jersey had a rotary. The playfield 
was set to spin so fast that the 
centrifugal force pushed the 
prizes to the outside. Needless to 
say, the payout was a bit high. 
The game took in $5,000, but gave 
out $7,000 worth of merchandise. 
Meanwhile, Beevis of Las Alami- 
tos set its playfield to spin back- 
wards! Oops, they wondered why 
the game spontaneously spit 
prizes at the customers! 

Once in a while, employees can 
be just as foolish as their employ- 
ers. At Merv’s Round-Up in Seat- 
tle, students were rewarded for 
good grades. Employees handed 
out script to be redeemed for 
tokens. Imagine that blue script 


sue Oops! The owner learned alesson was worth $1 in tokens, yellow 
Monday and soon installed validators on worth $5, and black worth $20. 
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© Bob’s Space Racers, 1993 


Bob’s Space Racers has been the 
redemption ticket to ride since 1970. 
With Bob’s you know that you are get- 
ting games that are in tune with today’s 
game players — true redemption games 
and proven money makers. Operations 
of all sizes have come to depend on 
Bob’s because of their decades of suc- 
cess, quality construction and legendary 
service. Bob’s also offers more than just 
games, they can provide time-tested 
operating methods and complete facili- 
ties design services. Call for complete 
information on games and services. 


427 15th Street | | T 
Daytona Beach, Florida 32117 

Telephone: 904-677-0761 

FAX 904-677-0794 


Sidewinder A Patented Game of Bob's Space Racers Designers and manufacturers of games since 1970 


QUARTER HORSE 


By Arjay Export 
The Ultimate in Video Entertainment 








Arjay Export has created the excitement of 
Quarter Horse racing on a heavy duty, 
performance-proven Pioneer Laser Disc Player, 
all enclosed in a durable wood cabinet. This unit 
has separate access for coin box and electronic 
components plus a bonus of "Double Odds.” 
Quarter Horse is available in Single or Dual 
monitor models. Compare their features with any 
other horse race game...there is no comparison! 





BALLY-IGT-SIGMA, SLOTS-POKERS-KENO. 

Call us for the best prices on BONANZA, MINI 

BOY POKER, BLITZ MEGASTRIP POKER, 
PCB, WINGS 8 LINES and POKER PCB. 


Ly ey EXPORT CO., Inc. 


1645 Falmouth Road E-2 - Centerville, MA 02632 
Tel. (508) 771-6088 Fax (508) 771-6119 
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REDEMPTION REPORT 


Now imagine that your employee 
does not bother to read the value 
amount, and as the kids line up, 
hands out all three colors, assum- 
ing they are all worth four tokens. 
Oops! It was quite a loss. 

Mitch at Lice-A-Loo complain- 
ed about Smurfs. He had ordered 
boxes and boxes of them and 
placed them on the top shelf in 
the storage room. Well, it rained. 
The roof leaked. Everything got 
stained blue—sort of Smurf stew! 


mi batsmed' salsa stclaace 
eM seielamelalemielels 
Tami (seMVElileeice) ac 


o}amtal-merleal-cmmelele 
never could catch 
the thief.” 


At the Hot Toddy in Michigan, 
the tickets didn’t have to be 
destroyed after they were re- 
deemed. Let’s guess, shall we? 
Can you say, “Employees recy- 
cling tickets?” You betcha—Hot 
Toddy wasn't feeling so hot! 

Jim in Mississippi gave his 
employees the keys to the upper 
part of the game—like they did at 
the Roadkill Cafe. The industri- 
ous employees taped off the slot 
to the coin box, then collected the 
tokens themselves. They then 
sold them back to the customers, 
pocketing the profits. They all got 
paid quite well—for awhile. 

Ah, the fallacies of the industry. 
There were many more mistakes 
made and many more to be 
made. However, you can learn 
from these and others. Now, 
before this article becomes mis- 
takenly too long—I guess a dan- 
gling participle is an oops, too! 
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If you really enjoy seeing 
Sreat new ideas, and you 
enjoy making out invoices 
and you enjoy making 
money — then you don’t 
want to miss the Innovative 
new games, and the unique 
new redemption concept 
offered in the new Moloney 
line at the Show! 


Come see all the excite- 
ment, and meet the new 
management of the new, 
old Moloney company at 
Booth #1186, 1188, 1190! 


MANUFACTURING INC. 


Moloney Manufacturing Inc., 
1100 Davis Road, Elgin, IL 60123 
Phone: 708-622-0994 . Fax: 708-629-0491. 


QUARTER 
NOTES 


Contracts: 








tract with any of their locations. 


That’s crazy! Would the bank 
finance your trucks or equipment 
without a contract? What about 
the building you rent? Did you 
just move in without a contract? 
Of course not. Then why is it that 








important items that should be addressed. Let me show } 
simple a contract can be and yet cover so much territory: _ 


I, Joe Smith, owner of Joe’s Bar and Grill exclusively allow 


Ralph’s Vending Company to place all coin-operated equipment 
Ss Degin- 


at the above business for a period of thirt 
ning (date). CSCO 
The proceeds from all the machines will be divided 50/50. 
Ralph’s Vending agrees to repair or replace any malfunctioning 
equipment in less than 24 hours after receiving the service call. 
Should either Joe’s Bar and Grill or Ralph’s Vending be sold, the 
new owners are to be notified that this agreement exists and is 
Binding: ee ee 


--six (36) month 





This agreement will automatically renew itself for like periods ' 


unless either party notifies the other by certified mail not less 
than 30 days before agreement ends. : 






(Signature) (Signature) : 





Witness | 
Date: 


Witness 
Date: 














so many operators are willing to 
purchase tens of thousands of 
dollars worth of equipment and 
put it in a location without some 
kind of protection? 
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he word “contract” carries an 
aura of negativism with it for 
most operator/location relation- 
ships. For that reason, too many 
operators are willing to put 
everything at risk by conducting 
business without having a con- 





The following is a basic guide to setting up a contract and some 
ne show you how 






to have or not to have, 
that is the question 


I'll tell you why. Most are afraid 
to ask for one, and others just 
don’t know how to go about get- 
ting one. It’s true that the location 
owner might threaten to “go with 
another company” when asked 
for a contract because he knows 
that it’s easy to find someone to 
come in without any strings 
attached. Do not be discouraged 
by this. It’s to be expected, but it 
is still possible to chalk up a con- 
tract with a little persistence, 
knowledge and tact. 

We've all heard location owners 
say at one time or another that 
they never use contracts and 
never will. That’s baloney! Ask 
them about the lease for their 
building; that’s a contract. Then 
go right down the list, from the 
company that puts the little 
things in toilets to make them 
smell nice to the company that 
takes away their garbage, and 
you'll find that Mr. “Never” has 
plenty of contracts. 

You see, “contract” is an un- 
friendly word. If a person can 
conduct business without one so 
that it is to his advantage, he will. 
Operators who are willing to sup- 
ply locations with equipment at 
the snap of a finger should realize 
that the same snap could find 
them loading their stuff up and 
taking it back to their warehouse. 

What is a contract? It’s an 
agreement between two or more 
parties, whereby each agrees to 
abide by rules set forth by the 
parties involved. It’s that simple— 
no dark mystery. So right away 
let’s get rid of the “C” word and 
call it an agreement, a document, 
an instrument, mutual paper- 
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QUARTER NOTES 


work, a bond, a pact, a set of stand. As a matter of fact, you Later in this article I will cover 
rules, etc. Call it anything but a don’t need an attorney. You will some important elements that 
contract when talking with your probably get better results if you should be considered when writ- 
prospective location because that and your location agree on cer- ing an agreement. The number of 
is too threatening a word tomany tain points and write it out items covered in any contract 
people. together. You can then take it to depends on the amount of money 

A contract does not have to be your office to have it neatened up you are | and how much 
six pages long and written in and typed, then return to have it risk you are willing to take. 
legalese that only lawyers under- signed. If you suddenly find yourself on 
the brink of closing a nice deal, 
where you have to invest $100,000 
or more and your previous expe- 
rience with contracts is limited, I 
would definitely recommend 
soliciting the services of an attor- 
ney skilled in this area. Usually, 
accounts of this magnitude are 
more willing to accept contractu- 
al agreements, and youl also 
find yourself dealing with profes- 
sional people. As previously stat- 
ed, a contract can be as simple or 
as complicated as you want it to 
be and that all depends on the 
deal. 

Forget about the so-called ver- 
bal contract. The days when our 
grandparents could go down to 
the local bank and borrow money 
with a handshake are gone forev- 
er. Try going down to Avis or 
Hertz to rent a car with a hand- 
shake. Even if both parties are 
sincere and mean everything 
they agree to, as time passes and 
things change, memories conve- 
niently forget details like dates 
critical to the verbal agreement. 
Ever try to enforce a verbal 
agreement? Gook luck! 

Here’s a list of some of the ben- 
efits of procuring contracts with 
our locations: 

1. Any kind of paperwork 
serves as a reminder to the loca- 
tion that, should they be tempted 
by the instant gratification of 
receiving some kind of incentive, 
bonus, or whatever from a com- 
petitor trying to get the account, 
they are committed to you for a 































VendaCard: 


An advanced Debit Card Access Control 
System that replaces obsolete coins/tokens 
and redemption tickets. 





Pa Increase Vending Sales $$$ 


Revenue 20% -30% Provide ease of use 
and multiple debit vend plays from | - 9999 
without having to revalue the card. 


x Eliminate Redemption Tickets! 
A total of 1 - 9999 Redemption points are 
written to the magnetic stripe of the patron's 
debit VendaCard for redemption. 


x Increase sales of redemption 
products. A VendaCard operated glass front 
automated Redemption Center permits 
redemptions to be vended automatically 24 
hours a day without assistance 


& Automated VendaCard ATM 
Dispenser/Encoder. Acceptance of paper 
currency and optional bank credit or debit 
cards. Allows impulse purchases of a new 
VendaCard or revaluation of the card. Most 
Currency Note Changers can be updated to 
dispense and revalue VendaCards. 










Fd An inexpensive field upgrade for 
existing obsolete coin/token and ticket game 
doors. Install a VendaCard Game Door 1n less 
than 15 minutes. VendaCard game doors 
available for replacement of virtually all ORM 
coin/token game doors 
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For additional Information: 














XCP Inc Happ Controls, Inc National Access Controls VendaCard Lid 
40 Elm Street 106 Garlish Drive 33 Laird Drive 3 Farringdon Ct 


Drvden. N Y. 13083 Elk Grove. IL ooo lPoronto. Ontano, M4G-3S89Y Southfields in ] gth Vv 
Tel 607-844-9143 Tel 708-593-6130 Tel 416-096-9364 Northamion, UK. NN3 SJD certa en of time. A oid the 
Fax 007-844-8031 Far 7OR-S93-6137 Fax 416-525-4858 44-40 604499075 


temptation to threaten your loca- 
tion with the fact that they are 
under contract to you. This 


Toll Free 800-647-7020 Fax (OWOR-231470 
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"Roll-O-Round" game sustain gen ir will allow Re | 
operators to easily interchange play fields for 
endless profitability. 


POT O' GOLD combines the fun and skill of a 
ball roll game with the action of a pinball 
machine. Players roll balls up and around 
the colorful ramp playfield and aim for faa le 
high score. Hit the "Triple Score Hole" 
and watch the tickets pile up. 


POT O' GOLD'S "Super Ticket Bonus" 
display allows up to eight games 

to be linked together to offer 

Q progressive ticket bonus. 


Features 
Infrared Scoring 
Digital Voice and Sound 
Easy Access “Works in a Drawer” 
Deltronic Ticket Dispenser 
Multi-Ball Reservoir 
Progressive Ticket Feature 
"Triple Score" Hole 
Fully Operator Adjustable 


Specifications 
Length 74 Inches Weight 450 Lbs. 
Width 31 Inches Power 4 AMPS @ 115 Vac. 
Height 68 Inches 
Height with Display 89 Inches 


For more information, contact your local distributor or call Meltec, Inc. 
15425 S.W. Beaverton Creek Ct., Beaverton, OR 97006 - (800) 356-4777 - Fax: 503-644-0558 


QUARTER NOTES 


accomplishes nothing but alien- 
ation and hard feelings—two 
things you always want to avoid. 

2. You are not likely to hear “I'll 
throw your equipment out on the 
sidewalk” if an account is con- 
tracted—not as often anyway. 

3. I have heard the argument 
many times that the personal 
relationship between an operator 
and location owner was so won- 
derful that nothing could break 
the bond. Oh yeah? Let either one 
of them win the lottery and I'll 
Show you a wonderful relation- 
ship. What if the location is sold 
and the new owner wants to bring 
in his cousin who is in the busi- 
ness? Or, what if you want to sell 
your business or part of it? It’s 
very difficult indeed to sell your 
relationship to someone else; it’s 
much easier with paperwork, and 
you get more for it also. 

4. If you operate a chain of 
stops owned by one company, I 
would hope that you are contract- 
ed. Just think—one new vice 
president fresh out of college 
could cause you a lot of grief. He’s 
going to be looking for things to 
“change” so it looks like he’s 
doing something important. If you 
do not have a contract, you could 
be easy to change. He won't be 
there for long because he'll be 
moving up the corporate ladder 
to bigger and better things, and 
you wont be there long either. 

5. It is very difficult for the aver- 
age operator to borrow money 
from lending institutions, as we 
all have experienced somewhere 
along the line. Even when you do 
find a lender, the rates are not 
the best. Because of the very fast 
rate at which some coin-operated 
equipment depreciates, particu- 
larly video games, securing loans 
with games as collateral is diffi- 
cult at best. Location contracts 
are what you need when you go to 
see your banker. The banks want 
to know that there is a reasonable 
chance that you will have a cer- 
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tain amount of cash flow fora 
given length of time before lend- 
ing you money, and contracts will 
do the trick. 

Securing an agreement 

Hopefully by now the blood is 
flowing a little faster and you are 
getting up the nerve to go geta 
contract from a location you have 
been doing business with for 
some time. This should be easier 
Since you know the person you've 
been dealing with, and obviously 
you must be doing OK because 
you are still there. 

Start the conversation by ask- 
ing if they are satisfied with your 
company. If the answer is yes 
except for a few “buts,” ask what 
they are and write them down. If 
they are totally satisfied, you’re 
on a roll. Ask if they would con- 
sider making a commitment to 
your company in exchange for a 
commitment by your company to 
them. Or say that any kind of 
paperwork between the two of 
you would be considerably help- 
ful when you talk to your banker, 
in terms of gaining leverage that 
would enable you to purchase the 
latest equipment necessary to 
keep his location current, thereby 
benefiting both parties. 

You may hear exactly what you 
were expecting—they do not want 
to be “stuck” for the term of the 
agreement. Ask what part of the 
agreement bothers them and 
offer to change it. They will prob- 
ably say that once the agreement 
is signed they will start getting 
poor service. Here is where you 
offer to guarantee, in writing as 
part of the agreement, that ser- 
vice calls will be responded to 
within a certain time frame, and 
should the game be unrepairable 
on location, what course of action 
will follow. Be very careful here 
and take note of these two impor- 
tant things: do not promise any- 
thing that you cannot deliver and 
document every service call. 
Record when the call came in, 
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QUARTER NOTES 


when it was responded to, by 
whom, and what action was 
taken. 

Sooner or later someone is 
going to say that you give terrible 
service. It usually stems from 
some minor incident like when a 
subordinate was instructed to call 
for service and didn’t, so the boss 
got mad because you did not 
respond. With proper documen- 
tation you can instantly refresh 
memories by showing the record 
of service calls (like the one on 
New Year’s Day that was taken 
care of in two hours!). These 
records are good to have for 
other reasons also, but, most 
importantly, they help prove the 
fact that you did what you 
promised to do. 

After you become proficient at 
negotiating contracts, you may 
discover that there was nothing 





particularly disturbing to anyone 
except maybe the term of the 
agreement. They just did not 
want to sign a contract. Go over 
each article carefully in lay terms, 
making everyone as comfortable 
as possible. Re-word things here 
and there to give the sense of 
goodwill and the perception of 
conceding. If you have to reduce 
the term from three years to one 
year, I would say it depends on 
the size of the deal. One year is 
better than nothing. Of course, 
you can try to split the difference 
and go for two years, but be sure 
to mumble how much your bank 
likes three years. 

It is not my intent to dictate 
how a contract should be written, 
because there is no one way to do 
so. The same basic criteria can be 
agreed upon and the same 
results achieved by different 


}* VENDING # JUKEBOXES ® FLIPPER GAMES # VIDEO GAMES ® VENDING # J 
NEW EQUIPMENT * NEW EQUIPMENT * NEW EQUIPMENT = NEW EQUIPM 


NEW & USED EQUIPMENT # N. 
THE WORLD'S FINEST RECONDITIONED COIN-OP EQUIPMENT # THE WORLD'S F 
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approaches. Some people are 
intimidated by fancy paperwork 
while others are very comfortable 
and accustomed to it. For this 
reason, the person you are deal- 
ing with needs to be quickly iden- 
tified and the agenda presented 
accordingly. For example, a per- 
son may know everything there is 
to know about running a success- 
ful bar and makes lots of money, 
but he also could be only margin- 
ally literate. You will have to deal 
with this very carefully without 
insulting or alarming that person. 

This being a starting point, the 
same items can be covered in a 
more comprehensive manner 
with as much attention being paid 
to verbiage and presentation as is 
necessary for each individual 
location or each category of loca- 
tions. 

Before agreeing to anything, 


WORLD WIDE DISTRIBUTORS, INC. 


2730 W. Fullerton Avenue 
Chicago, IL 60647, U.S.A. 
50 YEARS OF EXCELLENCE (345) 384-0300 Fax: 312-384-0639 
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New 
clam pack includes 
wallet and 6 spare tips. 


Exclusively made for 


DART WORLD. 


(617) 581-6035 


Made in the U.S.A. 





QUARTER NOTES 


you have to state who you are and 
who they are and how each of you 
will be referred to throughout the 
document. For example: this 
agreement is between Ralph's 
Vending Company, hereinafter 
referred to as a) the operator, b) 
lessor, c) Ralph’s Vending); and 
Joe’s Bar and Grill, hereinafter 
referred to as as a) the location, b) 
lessee, c) Joe's Bar. 

Then you can continue on to 
cover the following points with as 
much detail as you would like: 

1. A statement giving you the 
exclusive right to place whatever 
equipment it is that you are oper- 
ating at that location and the full 
address of the location. 

2. A breakdown of how the 
money is to be divided in the vari- 
ous categories of equipment. Any 
special deals such as who will pay 
for the various licenses, etc., 
should be clarified here. 

3. The term of the agreement. 
Try for as long as possible, but 
three years is OK. Note that the 
agreement will automatically 
renew itself for a like term unless 
either party notifies the other by 
certified mail within a specified 
number of days prior to the 
anniversary of the agreement. 

4. Spell out all the otherwise 
understood circumstances that 
we normally take for granted at 
any location: games to be plugged 
in at all times, operator to be 
promptly notified if machines 
need service, business to stay 
open for a specified number of 
hours each week, etc. 

5. State the exact time frame 
that you have agreed to repair or 
replace broken equipment and 
other little services that you 
promised to provide. 

6. This paragraph should clear- 
ly state that no other equipment 
will be installed by anyone else— 
including the proprietor—without 
your written consent. 

7. Should the business be sold, 
the new owners have to be noti- 
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fied that there is a contract and it 
is binding upon the sale. This is 
sometimes a tough one to get 
them to agree to, but rather than 
omit this paragraph entirely, it 
can be modified to say that the 
new owners have a time frame in 
which to notify you by certified 
mail that they wish to cancel. 
After that time has expired, the 
contract is binding. 

8. It must be clearly stated that 
you have the sole right to select 
and rotate the machines. You can 
also try to include the number of 
machines. You will have to con- 
vince them that you know what 
you are doing in your line of work 
if they try to dictate what equip- 
ment is to be used. Explain to 
them that it would be like you try- 
ing to tell them what to put on 
their menu (if that is the type of 
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location it is). If they knew games 
and you knew menus you could 
reverse roles. 

9. If the contract is breached by 
either party state here how it is to 
be resolved. One way is to submit 
it to arbitration in accordance 
with the rules of the American 
Arbitration Association. Here the 
decision of the arbitrator be- 
comes binding. 

10. The commencement date of 
service is (date). 

11. State that each party has 
read and understood everything. 

12. Each party should sign and 
date the document and have it 
witnessed. 

That’s all there is to it! You may 
have different circumstances 
which require the addition of 
items, while some may require 
the omission of items, but, re- 
member, your objective is to 
leave with a signed contract pro- 
tecting you and your investment. 
So even an amended version 1s 
better than no contract at all. 

I'd like to stress that you should 
never take the attitude that, 
armed with a contract, you are 
going to call your lawyer after the 
first little incident that arises. 
This type of juvenile conduct is a 
major contributing factor that has 
caused the taboo that exists with 
contracts in our business. Both 
parties involved should respect 
what they have agreed to: should 
anyone “forget,” the document 
should be reviewed and the incli- 
dent resolved. 

As you get more comfortable 
and skilled at this you will find 
many ways to relax the person at 
the other end of the table and 
coax them into something that 
initially they wanted no part of. 
Build up that confidence in vour- 
self. Look at it this way: if vou 
were good enough to get into that 
location, then you definitely have 
what it takes and should have no 
problem securing some kind of 
paperwork. | | 
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DIMENSIONS 
Height 33 1/2" 
Width 50" 

Length 98 1/2" 
Weight 570 lbs. 





Overhead scoring with integrated black light 
Radial compressor fan with 125 W capacity and 61 db noise level 

Operator adjustable timer and "goals per game" 

Digital displays for goals scored and time remaining 

Playing surface plastic coated and easily exchangeable (8 screws) 

All around profile strip prevents the puck from flying off the table 
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The Clay Music group, standing: Harold 
Arbaugh and Virgil Long; seated: 
Tommy and Mary Clay. 


NN 


Jack Alban (I) of Cleveland Coin joins Bennie Eplin of White 
Amusement and Becky Price and dad Kenny of Price Music. 





Pike of Star Amusement by the 
Treasure Chest. 
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STATE SHOW 


West Virginia hosts 
annual convention/expo 


The numbers were fewer than 
usual, but the heart and soul of 
the West Virginia Music and 
Vending Association was still 
there, as executive secretary 
Leoma Ballard welcomed a small 
contingent of operators to the 
39th annual convention and expo 
held in Charleston, W.Va., Sept. 
9-11. 


é td 


During the last two years, when 
the expansion of video lottery 
seemed eminent, operators turn- 
ed out to learn more about VLT 
product and hear from represen- 
tatives of the West Virginia 
Lottery. 

In late 1992, statewide expan- 
sion was announced by the Lot- 
tery; in early 1993 controversy 
arose over the decision to use a 
single source for both the ma- 
chines and the central computer 
System. An investigation into 
alleged misdeeds related to the 
expansion, Gov. Caperton’s sub- 
sequent decision to halt the pro- 
gram, and the resignation of 
then-Lottery director Butch 
Bryan dealt a blow to video lot- 
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tery and coin machine operators 
in the state. 

Those who did attend the 
September show were able to see 
the latest coin-op equipment and 
witness the success of the first 
annual Mountaineer Dart Classic. 
The agenda included several bus- 
iness meetings and a String of 
social events, including a golf 
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Lee Wesson of Peachtree Music with daughters Natalie (1) 
and Sara by Amutronics’ Bouncing Bandit. 


tournament and dinner cruise on 
the West Virginia Belle. 

John Schumacher, executive 
vice president of the Amusement 
and Music Operators Association, 
was a guest speaker. Kim Rundle, 
AMOA membership coordinator, 
also attended. 

Schumacher addressed mem- 
bers at the Friday evening dinner 
and discussed the value of the 
Hesch Scholarship Fund, the 
upcoming AMOA Expo, and tech- 
nology. “You've got a lot of com- 
petition right now and it’s not the 
guy next to you,” he said. “Our 
competition is satellite communi- 
cations, TV, and software.” 

He predicted that by the year 
2000 most equipment will handle 
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You buy jukeboxes with the expectation of 
Keeping them for a decade or longer. 


That’s why it doesn’t just pay to be well- 
informed about your choices in jukebox 
equipment . . . it’s absolutely imperative. 


That’s also why we’re making available a 
comprehensive jukebox comparison study to 
all music operators. At no charge. The actual 
results of a study evaluating NSM, Rowe, 
Pioneer, and Wurlitzer jukeboxes, unedited, 
just as we received it from the independent 
testing facility. 


The study compares everything from speed 
of music change to operating temperature 
inside the box to the size, type and quality of 
casters. 


You'll note that NSM came up on the short 
end of the stick here and there. A little embar- 
rassing because they were simple things that 
we should’ve known. But you'll also note that 
NSM - overwhelmingly and in most every way 
that really counts - outshined all the rest. 


However, the number one reason for buying 
NSM Jukeboxes wasn’t spoken to in the 
study .. . and really couldn’t be. That’s our 
equipment’s ability - unique ability - to adapt 
to forthcoming advances in digital technology. 
Advances that promise to be every bit as 
dramatic as the change from 45RPM to CD 
was in the first place. And we don’t believe 
that to be an exaggeration. We also don’t 
believe that those advances are far off. 


For a copy of the Study, stop by your 
nearest NSM Distributor. 


Performer-Wall™ 





The Performance Machine 


1158 Tower Lane 
Bensenville, IL 60106 
708-860-5100 FAX 5144 





Performer-Grand I"™ 

© 1993 NSM Companies ¢ Bingen, Germany & Bensenville, Illinois 

™ The Performer-Grand II, The Performer-Classic, The Performer-Wall, 
and The Performance Machine are trademarks of NSM Companies ¢ 
Bingen, Gerrmany & Bensenville, Illinois 
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Merit, and Jeff Yantz of Valley. 





From left: John Schumacher of AMOA, Leoma Ballard of 
WVMVA, Kim Rundle of AMOA, and Jerry Derrick of Derrick 
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Three dart amigos, (I-r): Dave Kristal of Valley, Bob Wiles of 


it 


From left: Genevieve Hincq of Entertainment Technology, | a 
Carlos Guerra and Sergio Catania of The Board Market, H.A. 
Devlin of Entertainment Technology, Joe Allen of Southland 
Distributing, and Terry Hayes of Quartermaster. 





Odds. 


Arlene and Joe Toler (I) of Joe’s Amusement join Jim 
Newlander of Atari and Bruce Homier of Shaffer 
Distributing by World Rally and the LaserStar CD-100 C. 


Karen Duke and David Beasley of Micro Mfg. with Magical 
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debit cards, machines will be 
monitored from a personal com- 
puter, and equipment will be 
downloaded to locations. He cau- 
tioned, “You are about to get into 
the world of technology whether 
you like it or not. If you're not 
ready to compete you will have 
difficulties.” 

Attendee comments covered 
equipment choices and the ill- 
fated video lottery expansion. 
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Here’s a sample: 

e “These days you need juke- 
boxes, pool tables, and dart 
games to make a good living. 
Dart games are now a Staple in 
the industry.” 

e “The people who are active in 
the association and aren't heart- 
broken over it (video lottery) are 
still going to work for it. It’s not 
over unless we want it to be over. 
One of the shots we have is grass- 
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roots lobbying. If we’re going to 
rely on hope we're going to be 
hammered every time.” 

e “The operators keep loca- 
tions alive. That's something gov- 
ernment doesn’t understand. It’s 
an ongoing partnership. I don't 
think a state employee running 
around reading meters is going to 
be the location’s partner.” 

e “When attendance is low it 
makes you wonder how much 
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STATE SHOW 





Bill Treger (I) and Bob Harzer (c) of Betstar with Phil Cornick 


of Xytek. 


work your fellow operators are 
willing to put forth.” 

e “There’s so much money to 
be made as a manufacturing facil- 
ity that the temptation to proceed 
incorrectly is overwhelming. In 
West Virginia’s case, had the 
manufacturers not been involved, 
wed be up and running VLTs 
today with games from up to 10 
Suppliers.” 

e “The gaming side of this 
industry is probably just as large 
as the video side.” 

e “All the states are hurting 
right now. They need the added 
revenue, know the machines 
(gray area) are out there, and 
want a part of it.” 

e “When there’s a controversy 
more people come to find out 
what's going on. In most states 
this is true.” 

e “People up here don’t look at 
the (gray area) machines as gam- 
bling machines. But it is a gamble 
to put them out there.” 

e “Everyone is ready for regula- 
tion. Not knowing where you 
stand, that’s the problem.” 

e “It would be better to tax 
(gray) machines and let operators 
run them. Then the state and 
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i. A player signs-in at the Mountaineer Dart Classic. Standing 


left: Jim Beyer of Arachnid; seated, (I-r): Rick Watkins, Tony 


Humphreys, and Kenny Price of Price Music. 


operators won't have to invest in 
new equipment.” 
Mountaineer Dart Classic 

On the closing day a crowd of 
84 dart players from around the 
state converged on the conven- 
tion facility to enjoy a day of 
“good darts.” Fourteen six-per- 
son, operator-sponsored teams 
(four men and two women) com- 
peted on games supplied by 
Arachnid, Merit, and Valley. 

Tony “Dart Man” Humphreys, 
league coordinator for Price 
Music, couldn’t contain his enthu- 
siasm for the sport: “Everybody 
seems to enjoy it. Right now 
there's a lot of scattered dart 
activity around the state. We’re 
trying to promote it in places 
where we don't have it, and 
enhance it in places where we do 
have it.” 

He added, “We were looking to 
feature electronic darts at our 
convention because darts have 
been very good to us. It’s been 
one of the hottest items to come 
to the amusement business in 
recent years.” 

Dart manufacturers donated 
numerous door prizes for the 
players. Prize money amounted 
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to $2,100 for the one-day event, 
which began at 11 a.m. and con- 
tinued into the night. 

Up until a year ago Humphreys 
had never been to a dart event. “I! 
absolutely fell in love with it,” he 
explained. “You have a roomful of 
people smiling, laughing, and 
talking. They’re from all over the 
State. Dart games are the com- 
mon denominator.” 

Officer roster 

Officers for 1993-94 were elect- 
ed at the Saturday morning mem- 
bership meeting: president (for 
another term) Jerry Derrick; first 
vice president, John Calandros; 
second vice president, Bennie 
Eplin; executive secretary, Leoma 
Ballard; assistant secretary, Linda 
Price; treasurer, Arretta McCarus; 
and sergeant-at-arms, Kenny 
Price. 

Directors are: Danny Broom, 
Tommy Clay, Ronnie DeHaven, 
Ben Dobkin, Wayne Edwards, 
Tommy Fittro, James Hutzler IV, 
Randy Kiser, Bill Kyle, Ron 
Lathey, John Newberry, Richard 
Paxton, Shelton Price, James 
Shaffer, Carl Tomblin, Gary 
Warden, John Wassick, and Lee 
Wesson. |_ 
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VENDING 


MANUFACTURER 


Rowe's Joel 
Friedman (I) and 
Jerry Gordon (r) 

with some of the 
company's 
award-winning 
distributors. 


MEETING 


Rowe features latest 
vending product at meeting 


Picturesque Hilton Head Island, 
S.C., served as the backdrop for 
Rowe International's 1993 gather- 
ing of distributors, who were 
treated to myriad social activities 
and, of course, a detailed presen- 
tation of the company's newest 
vending product. The event took 
place Sept. 9-11. 





Ed Wiler, senior vice president 
of vending, had good news to 
report: Rowe’s vending sales have 
increased 44 percent over the 
past year. Jerry Gordon, senior 
vice president of distributor oper- 
ations, said, “This is not a typical 
Rowe meeting. This is the new 
Rowe. We went through a painful 
time for a year, but that’s all 
behind us now.” 

The company highlighted sev- 
eral new vending machines 
designed to suit operators’ varied 
needs. The Model 550 refrigerat- 
ed products vendor, for example, 
comes in response to requests for 
a smaller, less-expensive unit. 
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It holds 16 to 96 items and fea- 
tures adjustable, easy-to-remove 
Shelves; a thermopane viewing 
area; a slide-out interface mod- 
ule; and multipricing capability. 

An upgrade to the 5900 Series 
snack vendor was also intro- 
duced. The new-and-improved 
version offers shelf flexibility, 
slots for gum and mints, a dual 
helix for easier loading, and a 
better delivery door. Meanwhile, 
the 6900 Series snack vendor pro- 
vides the same features as the 
5900 but allows for machine “com- 
panionship,” i.e., it can be linked 
with a cold drink machine and 
share a common bill acceptor and 
coin mechanism. Availability is 
expected by the end of 1993 or the 
beginning of 1994. 

The Rowe/Ore-Ida Vend Fry 
machine, expected in the market- 
place last month, is running a bit 
behind schedule because Ore-Ida 
still needs to finalize its agree- 
ment with Rowe. The french fry 
machine should do well, Rowe 
officials say, because french fries 
already enjoy “total consumer 
acceptance. Once it’s out, the 
Rowe/Ore-Ida machine will vend 
french fries in 35 seconds. They 
will be cooked in a convection 
oven, not fried in grease, and will 
remain crisp and warm even 
after sitting in the cup for five 
minutes. 

Rowe is entering the pizza 
vending arena with its Pizza Chef 
machine, which will hold 200 pies 
and combine the convection and 
microwave processes. It will uti- 
lize a modified microwave oven 
and be compatible with all Rowe 
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Join thousands of amusement park and attractions profession- 
als from around the globe to visit 800 companies 

in 2000 booths, exhibiting over 80 shining amusement product 
and service categories 

Take advantage of over three dozen educational workshops dis- 
cussing every facet of amusement park and attractions opera- 
tions and management 

Don't miss the world's largest and brightest convention 
and trade show for the amusement industry 


Call or write IAAPA today! 
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VENDING MANUFACTURER MEETING 





AAMA president Steve Koenigsberg of 
State Sales with wife Eileen. 
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Betson Enterprises’ Joe Cirillo and Steve Betti (holding awards) with Rowe's Joel 


Friedman, Jim Gang, and Jerry Gordon. 





Rowe executives and their wives: Jim and Judy Vanhement-Gang, Joel and 
Marilyn Friedman, and Jerry and Barbara Gordon. 








David Capilouto (lI) of Greater Southern 


and Bill Kraft of Shaffer Distributing. 





vending machines. (The company 
may dispense other hot foods 
from the unit in the future.) Rowe 
is also working on a mini-pizza 
machine that doesn't accept 
money; the customer would pay 
for his pizza at the point of exit, 
cafeteria-style. 

Another food machine of the 
future is Rowe's ice cream unit, 
which will have a selection of six 
and a capacity of 200. The ma- 
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chine, expected to hit the market 
early next year, will maintain a 
temperature of -70 degrees 
Celsius and feature a universal 
control board, automatic defrost, 
the ability to fit through a 30-inch 
door frame, and an optional bill 
acceptor. 

Rowe president Jim Gang says 
that 60 percent of the company’s 
vending equipment has been on 
location for over seven years. 
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“The next five years will be gang- 
busters,’ he said. “Americans are 
seeking more leisure time, and 
that means places of business will 
have to vend quality food ina 
shorter time period, because 
there will be shorter lunch 
hours.” 

On the music side of things, it 
was reported that Rowe experi- 
enced an eight percent increase 
in sales since last year. The com- 
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VENDING MANUFACTURER MEETING 








ow 
Bee 


Niblock of Canadian Coin Machine. 


Jerri and Bob Nims of A.M.A. Distributors with Joel Friedman 


and Jerry Gordon. 


Z be 4 i 
Rich Babich (1) of The Colorado Game Exchange and Jim 


Frank Gumma Sr. (c) of American Vending Sales with Joel 


Friedman and Jim Gang. 





Jim Gang, Brad Hoecker of Merrill Lynch, Jerry Gordon, and 
Jerry Armstrong of Merrill Lynch. 





pany showed its family of award- 
winning LaserStar CD jukeboxes 
and announced that a new 
LaserStar America would be 
introduced at a meeting in Jan- 
uary. 

“Our jukeboxes have the best 
resale value of any in the indus- 
try,” said Joel Friedman, Rowe's 
senior vice president of music 
and vending. “We take our re- 
sponsibility very seriously. In 1988 
we made this commitment: the 
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investment the operator makes 
will have long-term, intrinsic 
value. I think we’ve honored that 
commitment.” 

He also pointed out that only 25 
percent of today’s jukebox mar- 
ket is devoted to CD. “That leaves 
us 75 percent to go after,” Fried- 
man said. 

Rowe officials expressed happi- 
ness with the company’s sales in 
international markets. South 
America is booming, especially 
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Argentina. The Far Eastern mar- 
ket is opening up, they say, with 
China looming as a “sleeping 
giant about to wake up. This 
international activity was reflect- 
ed in the Rowe meeting's strong 
overseas attendance. 

Gang closed the meeting with 
these words: “The new Rowe— 
along with its family of distribu- 
tors—is the best in the business.” 
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PEOPLE 


NAMA to open Southern 


regional office 


The National Automa- 
tic Merchandising Asso- 
ciation (NAMA), head- 
quartered in Chicago, 
opened a regional office 
in the Atlanta area last 
month. It’s the associa- 
tion’s first office in the 
southeastern United 
States. The other two 
regional offices are in 
Encino, Calif., and Res- 
ton, Va. 

Julianna Belcher has 
been named manager/ 
counsel of the new office. 
Belcher, who is from 
Marietta, Ga., is an attor- 
ney and member of the 
state bars of Georgia and 
Florida. 

“Iam pleased that Jul- 
ianna is joining NAMA,” 
said association presi- 





Julianna Belcher 


dent James Rost. “Her 
presence in the Atlanta 
area will allow us to bet- 
ter serve our Sun Belt 
members and affiliated 
state councils.” 


VENDING 


AND 


PRODUCTS 


New pizza machine from 


Builtright 


Among the many vend- 
ing machines that de- 
buted at the NAMA show 
in Chicago was Built- 
right Products’ Hot Pizza 
Retailer. Said company 
president Bill Davis, 
“Storing frozen pizzas 
and serving them hot 
and ready to eat from a 
single unit, in approxi- 
mately a minute, is no 
longer just a dream.” 

The machine uses the 
latest in advanced tech- 
nologies, including micro- 
waveable dough; an inte- 
grated cabinet freezer; a 
high-intensity, tuned 
microwave; and captur- 
ed product handling 
with robotics, full-range 
computer processing, 
and control. 


These applied tech- 
nologies furnish solu- 
tions to numerous prob- 
lems by providing: long 
storage life at freezer 
temperatures; high-qual- 
ity, reconstituted pre- 
cooked/frozen pizza; 
short access time for 
customers; no customer 
involvement with the 
product or the micro- 
wave; and less chances 
that the machine will 
jam, because there are 
no moving parts in the 
freezer. 

For more information, 
contact Builtright Pro- 
ducts Inc., P.O. Box 283, 
South 7th Street, Perka- 
sie, PA 18944; (215) 453- 
7560; FAX (215) 257-1925. 


ae 


NAMA: profits up despite sales decline 


Vending companies 
that participated in both 
the 1992 and 1993 Op- 
erating Ratio Surveys 
sponsored by NAMA 
reported that last year’s 
operating profit margins 
increased to 3 percent 
from 1.5 percent. Sales, 
though, declined by 7.7 
percent. 

This and other up-to- 
date financial informa- 
tion is now available on 
vending service compa- 
nies’ operating results in 
the 1993 Operating Ratio 
Report, which was just 
published by NAMA. The 
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statistics come from a 
survey of 325 NAMA 
members, the largest 
group ever to partici- 
pate. The group repre- 
sented combined vend- 
ing sales of $1.68 billion 
for 1992. 

The report includes, 
by company size, de- 
tailed profit and loss 
statements, sales per 
route and location em- 
ployee, individual prod- 
uct gross profit margins 
and sales per machine, 
sales mix data, return on 
assets, inventory turn- 
over, and vending ma- 
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chine depreciation lives. 

“In addition to its 
widespread use by own- 
ers and managers of 
vending/contract food- 
service companies wish- 
ing to compare their 
company’s performance 
with others their size, 
the report is frequently 
used in legislative and 
regulatory matters, busi- 
ness valuations, contract 
negotiations, and num- 
erous other applica- 
tions,’ said NAMA presi- 
dent James Rost. 

The report can be pur- 
chased from NAMA ata 


cost of $100 for NAMA 
members. The price for 
non-members is $250, 
but $150 of that may be 
applied toward full-year 
membership dues by 
those who are eligible to 
join NAMA and who do 
so within 60 days of pur- 
chase. To order, contact 
Joann Bussman at NAMA, 
20 N. Wacker Drive, 
Suite 3500, Chicago, IL 
60606-3102. The phone 
and FAX numbers are 
(312) 346-0370 and (312) 
704-4140. 
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How about ham salad? 


Bon Terra Farms has 
added ham salad to its 
product line, which in- 
cludes chicken and tuna 
salad. None of these 
shelf-stable snacks re- 
quire mixing or fixing; 
they're fully prepared. 
Placement is suitable for 
both snack and refriger- 
ated vending machines. 
Additionally, the compa- 


ny points out that it’s 
meeting nutritional la- 
beling requirements be- 
fore being required to do 
SO in 1994. 

For more information, 
conact Bon Terra Farms, 
258 May St., Sycamore, 
IL 60178; (800) 435-6942 or 
(815) 895-9186; FAX (815) 
895-4814. 





Peninsula hooks up with NFL 


Peninsula Vending 
Products has become a 
licensee of NFL Proper- 
ties for stickers and tat- 
toos. The release of Pe- 
ninsula’s new product 
line coincides with the 
start of the NFL season. 
It includes logo stickers 
of all 28 teams for flat 
vending machines and 
tattoos for both flat vend- 


ing and capsule ma- 
chines. All items are 
available in bulk and 
folders or capsules. 

For more information 
on these and other stick- 
ers and tattoos, contact 
Peninsula Vending, 3801 
Charter Park Court, 
Suite C, San Jose, CA 
95136; (800) 266-3589 or 
(408) 978-3588. 





Greater Southern recognized 


Winners of 4 I|AAPA Awards for 
Excellence in State of the Art 


Soft Modula 


r Play Systems. 


PENTES DESIGN INC. 


1346 Hill Road Charlotte, NC 28210 704552-5400 FAX 552-0263 


Vend Chocolate All Year 
with CHILL FACTOR! 
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No need to remove the top-selling 

chocolate and pastry during hot 

periods when ‘“‘CHILL FACTOR’”’ can 

lower the temperature of the air sur- 

rounding your products. The unit is 

mounted easily on the top of the 

vender cabinet. ‘‘CHILL FACTOR’’ 

has been proven on extensive loca- 

tion tests. One vendor in Hawaii 

reports doubling sales since installing 

the unit. 

¢ Hundreds sold since 1987 

e Dramatic sales increase 

e 110-120 VAC, 5A running 

e Thermostat holds product between 
60° & 70° F 

e Output 1750 BTU 

¢ Installs on location within 20 
minutes 

e Eliminates product waste 

¢ 100% satisfaction 


Don’t let heat destroy your 
products and your business... 


11”H. x 16”W. x 22”D. | Call or write for complete 


details now! 


CHILL FACTOR COMPANY 


123 W. Orange * Vista, CA 92083 


Phone: (619) 724-5444 + Toll Free: 1-(800) 266-5444 
FAX: (619) 724-9473 





Greater Southern Distributing Co. in Atlanta was recently 
presented a plaque for “outstanding market development” 
and in “recognition of superior vending sales” by Dixie-Narco. 
Pictured, (I-r): Dick Moffet of Dixie-Narco and Greater 
Southern’s Rubin Piha, Morris Piha, and David Capilouto. 
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Shrink-wrapped fruit 
increases shelf life 


Have you thought 
about offering fruit in 
your vending machines, 
only to nix the idea be- 
cause of spoilage fears? 
Flavor Peak Foods, using 
a shrink-wrapping pro- 
cess and gas permeable 
film technology, provides 
apples, oranges, pears, 
etc., with shelf lives 
three times longer than 
unwrapped items. 

The company’s gas 
permeable film extends 
the shelf life by signifi- 
cantly slowing down the 
natural process of dehy- 
dration. Moisture, heat, 
and carbon dioxide are 
the three main elements 
that escape through the 
Skin as each piece of 


fruit goes through its 
natural life process. 
Flavor Peak’s wrapping 
process allows only very 
small amounts of these 
elements to escape, en- 
Suring crisp, juicy apples 
and sweet, juicy oranges. 

Each piece of fruit is 
clean and ready to eat; 
the wrap is removed 
With an easy-open tear 
strip. And the company 
can produce special 
pack sizes to meet vend- 
ing industry needs. 

For more information, 
contact Flavor Peak 
Foods Inc., 11000 N. 
Scottsdale Road, Suite 
151, Scottsdale, AZ 85254: 
(602) 596-1865; FAX (602) 
096-1956. 





Protecting your valuables 


DEPOSITORY HOPPER SAFES 





Perma-Vault Security 
Products introduces a 
new rotary depository 
hopper safe. These units 
can be placed in a conve- 
nient location in your 
vehicle, office, or store 
where cash, checks, or 
receipts are handled. 

The safes are equip- 
ped with a choice of UL- 
approved combination 
lock or Sargent & Green- 
leaf dual safe deposit 
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lock. It comes with a 
large capacity hopper 
opening for deposit of 
most money bags or 
envelopes without hav- 
ing to unlock the safe. 

The rotary hopper safe 
is available in four sizes. 

For more information, 
contact Bonafide Factory 
Products, P.O. Box 473, 
Huntingdon Valley, PA 
19006; (215) 364-0330 or 
FAX (215) 364-8306. 
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More vending products 


from Nabisco 


Last month we high- 
lighted four products 
from Nabisco Foods’ 
Foodservice Division: 
here are four more. 

According to Nabisco, 
Americans buy almost 
four times more Planters 
Nuts than all the other 
national brands put to- 
gether. In the vending 
nut category, Planters 
Salted Peanuts are the 
top seller, with Planters 
Honey Roasted Peanuts 
a solid number two. The 
companys Heat Nuts 
cash in on the public’s 
taste for Mexican foods, 
while the Lightly Salted 
Nuts offer reduced salt 
and no cholesterol. They 
all come in colorful 1.75- 
ounce packs featuring 
the dapper “Mr. Peanut.” 

Beech Nut Gum, which 
has been a breath-boost- 
er for generations of 
Americans, is available 
in peppermint, spear- 
mint, and cinnamon fla- 
vors. These same flavors 
can be found in the 
Care*Free gum line 
along with Care*Free 
Bubble, the best-selling 
sugarless bubble gum in 
vending. All Beech Nut 
and Care*Free flavors 
come in five-stick packs, 
while Beech Nut pepper- 
mint and spearmint are 


specially available in 
seven-stick packs. 
What's the number 
one cookie in America, a 
cookie that’s been a- 
round for over 80 years? 
OREO, of course, and 
vending operators can 
choose the cookie in two 
formats: NAB OREO, 
with 120 .65-ounce pack- 
ets of six cookies per 
packet; or OREO, with 60 
two-ounce packets of six 
cookies per packet. 
Nabisco has the bases 
covered when it comes 
to snack crackers, too. 
Planters Cheese Peanut 
Butter Squares are the 
number one filled crack- 
er in vending, while 
Planters Toasted Peanut 
Butter Rounds hold 
down the number three 
position. Making a move 
up the vending ladder is 
the Ritz Bits Cheese 
Sandwich, the bite-size 
off-shoot of the famous 
Ritz Cracker. All are 
made with real peanut 
butter, real cheese, and 
100 percent vegetable 
shortening. Improved 
vend packaging assures 
quality and freshness. 
For more information 
on these products, con- 
tact Nabisco Vend, P.O. 
Box 720, Hudson, WI 
54016; (800) 852-9393. 
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FEATURES 


Our exclusive ASTROID 25 cent, 
front locking coin mechanism, 
is standard. Also available, any 
U.S. coin denomination or for- 
eign coin conversions. 


Large capacity, internal cash 
box easily slides in and out for 
fast and quiet collecting. The 
cash box is secured in place by 
molded plastic track guides. 
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CALL OUR FRIENDLY SALES STAFF FOR COMPLETE 
DETAILS ON ALL GALAXY, INC. PRODUCTS 





ALSO AVAILABLE FROM GALAXY, INC. 


The new enlarged cash door is 
made of 1/8" solid steel. Added 
security is also gained by our 
recessed door design and im- 
proved locking system. 


( ALAXY, INC. 


809 N. First Street 


; Plymouth, IN 46563 
Call Today for Our New Prices. Tel: 219-935-5007 


They've Been Drastically Reduced! FAX: 219.935.5002 








Bill validator, credit unit from Bentler 


Bentler Amusement 
Co. introduces two new 
products. The first, a 
bolt-on bill 
costing about half the 
price of many current 
bill acceptors on the 
market, is called the 
Dollar Master bill valida- 
tor. It can be used on any 
machine with an elec- 
tronic credit unit and 
installation can be done 
on location. 

The unit was devel- 
oped by Charles “Fritz” 
Bentler, who has been in 
the vending business 
Since 1947. He recog- 
nized the need for an 
affordable alternative to 
bill collection devices. 


validator 





The Dollar Master bill 
validator keeps costs 
down because it is not a 
changer and there is no 
Stacker. 

The second product is 
the Dollar Master elec- 
tronic credit unit, a func- 
tional, reliable, cost ef- 
fective solution to the 
problems of mechanical 
units. In minutes, old 


mechanical ACMR units 
are converted to an elec- 
tronic unit with more 
features than you'll usu- 
ally find in similar units 
costing much more. It 


can be used alone or 


combined with the 


Dollar Master bill accep- 
Lor. 

For more information, 
contact Bentler Amuse- 
ment, 1644 Homewood 
Ave., Springfield, IL 
62704; (217) 546-7060 or 
FAX (217) 546-7086. 





sorry, we goofed! 


In last month’s “Peo- 
ple and Products,” we 
said that Brady Distribu- 
ting was now handling 


Panasonic’s line of 


microwave ovens. We 
Should've said Birming- 
ham Vending; Brady car- 
ries the Amana line. 
Sorry to both companies 
for the mix-up. 
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At Perfect 360... 


we are 


offe 


% 
ra 


full 


Releremne 


two year guarantee 
on every control 


we sell. 
VERFESX 
360. 


JOYSTICK 
SONTROLSE 


Call 1-800-230-P360 for a Distributor nearest you. 
Simply the best investment you can make for increasing your profits. 
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simple Ky Choice. 
Heliable By Design. 





Introducing GLASCU. The new name in dependable vending. 






At bLASCU, we've gone back to basics to bring you a Uur complete line includes large and small snack 
new level of reliability in vending. Specifically designed units, plus cold can, hot drink and a combination cold 
lor simplicity and dependable operation, our machines food/snack model. GLASCO can be your single source 
qive you all the features you need, including many lor servicing all your customers’ vending needs. 
standard items other manufacturers offer as options. To find out more, call 
Advantages like quick and easy loading, simple your nearest GLASCU . 
servicing, contemporary styling and affordable pricing distributor. GLASCO 


make GLASCU the best value in the industry...letting 
you maximize profits in any size location. 


serving the needs of vending operators through the independent GLASCO aistributor network. 
12271 Natural Bridge Road, Suite 798 * Bridgeton, MO 63044 * 314/298-3510 « FAX: 314/298-1309 
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MUSIC 


Tracking music in the ‘90s 


hen CD jukeboxes first began 
their popularity in 1986, we knew 
that we would need to control the 
cost of our disc inventory. With a 
room full of non-inventoried 45 
rpm records, we decided we 
couldn’t afford to repeat this 
experience since discs are 10 to 
15 times the cost of 45s. 

With input from everyone at the 
company—owners, service man- 
ager, collectors, technicians, and 
office staff—we put together a 
plan to monitor our discs from 
the minute they came through 
the door until they were not pop- 
ular enough to take up a slot on a 
jukebox. 

Our next step was quizzing our 
customers about what would 
make them more satisfied with 
their music. Once we gathered all 
of the information, we called in a 
computer consultant to get the 
cost and feasibility of a program 
we felt would meet all the needs 
of our company. | 

Today, we know what CD is in 
every slot on every jukebox, when 
it was placed in the location, and 
if it’s on the top 10 or bottom 10 
popularity list. We also have the 
name of the artist, the type of 
music, and the disc number. 

Although we now have all this 
information at our fingertips, it 
was a nearly overwhelming job to 
get it set up. After the program 
was written we began the enor- 
mous task of data entry, which lit- 
erally took months. 

All of the data entry was done 
by our service manager, Joe 
McDermott, who knows and 
enjoys music. My son Doug was a 
very active participant in the 
installation of the CD program. 
Working at the company since he 
was 16, Doug was familiar with 
our locations and the type of 
music they liked. Now 23, and 22 
years younger than Joe, we had a 
good combination of people who 
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knew music and the company. 

We realized early on how 
important it was that we have 
someone with some knowledge of 
music just to be able to classify 
the different types of music. Joe 
was also picked for the job 
because he is in charge of our 
service people, both collectors 
and service technicians, and 
therefore is familiar with the 
music needs of our locations. 

We started by entering the CD 
boxes we had.on location. We 
simply assigned a company num- 
ber to each location and typed in 
the installation date. Since we 
already had our customer list— 
with addresses and phone num- 
bers—in our computer, this task 
was relatively quick. 

While we were in the midst of 
the time-consuming project of 
data entry, we also were placing 
new CD boxes on location. Before 
the new units went out, all of the 
title information was completed 
and an inventory was done on 
each disc in the jukebox. This 
included the number of the slot. 

Although we had all the inven- 
tory and information on the new 
boxes, we still faced the prospect 
of inventorying all the boxes 
already out on location and 
entering the separate data for 
each machine. | 

This involved visiting each loca- 
tion and writing down the infor- 
mation for each disc and the 
number of the slot it was in. Once 
back at the office, it all still had to 
be entered into the system. 

How has this program enabled 
us to better serve our customers? 
Every six to eight weeks we do a 
popularity poll on each of our 
jukeboxes. We analyze the 10 
most-played and the 10 least- 
played disc list, which is entered 
into the computer. We look at the 
top 10 for the type of music and 
the artist being played at each 
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The Original 
Super Dispersion 
Series 
Loudspeakers 


* Patented Design Fits Into 
Standard T-Bar Ceiling Grids 
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Dispersion Pattern 
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particular location. We study the 
list of least-played discs to see if 
they were requests added to a 
jukebox, sometimes against our 
better judgment. 

Having this information has 
saved us from making some bad 
purchases. We are able to set cri- 
teria for each location on the type 
of music that gets played and we 
can use that information to our 
advantage. For example, if a loca- 
tion insists on a special disc that 
doesn’t meet the criteria of that 
location, we can show the owner 
that the type of music he is 
requesting has been consistently 
in the bottom 10. With that in 
hand, he’ll usually see it our way. 
When we change discs, we always 
take from the bottom 10, 
absolutely never from the top. 

By having control of the music 
in the location, along with a well- 
maintained jukebox, the owner is 
much more likely to listen to 
compliments about the selections 
on his jukebox than he is to com- 
plain about his share being less 
than yours. 


When we asked for input from 
location owners when we were 


designing our program, they had 
two common complaints: the lag 
time between a request and get- 
ting the disc, and having too few 
changes. We thought the time 
frame they mentioned was actu- 
ally much shorter and we were 
positive we changed the discs 
more often than they thought, but 
we had no proof. 

Our program has given us all 
the proof we need. Now when we 
get a call from a location owner 
claiming that it’s been three 
months since we changed discs, 
we can tell him exactly how many 
discs were changed and when. 
We've had location onwers com- 
plain that the disc they requested 
hadn’t come yet, when it was 
already on their jukebox! We can 
politely tell them when it was put 
on, along with the slot number. 
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TOP 50 CDs 


The Top 15 are in order, while the 
balance of the list are the top CDs 
but in no particular order. 


Artist (Title) 


_ ERIC CLAPTON (Time Pieces) 

. BOB MARLEY (Legend) : 

_ BONNIE RAITT (Luck of the 

Draw) 

4. GUNS N ROSES (Appetite for 
Destruction) 

5. CREEDENCE CLEARWATER 
REVIVAL (Chronicles) 

6. AEROSMITH (Greatest Hits) 

7. BAD COMPANY (10 From 6) 

8. S.R. VAUGHAN (Live Alive) 

9 

0 

i 
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. EAGLES (Greatest Hits Vol. 2) 

. PEARL JAM (Ten) 

_BILLY RAY CYRUS (Some 

Game All) 

12. STEELY DAN (Decade) 

13. EAGLES (Greatest Hits Vol. 1) 

14. BLACK CROWES (Shake 
Your Money Maker) 

15. JIMMY BUFFET (Songs You 
Know By Heart) 


AC/DC (Back in Black) 

ALLMAN BROTHERS (Decade of 
Hits) 

BEATLES (Sgt. Pepper) 

BLUES BROTHERS (Definitive 
Collection) 

BOB SEGER (Night Moves) 

BOSTON (Boston) 

CHARLIE DANIELS (Decade of 
Hits) 

CROSBY, STILLS, NASH, 
YOUNG (So Far) 

DOOBIE BROTHERS (Best of) 

DOORS (Best of) 

ELTON JOHN (Greatest Hits 
Vol 1} 

EN VOGUE (Funky Divas) 

FLEETWOOD MAC (Greatest Hits) 

FOREIGNER (Records) 

GARTH BROOKS (No Fences) 

GEORGE THOROGOOD 
(Baddest) 

GRATEFUL DEAD (Skeletons 
from the Closet) 

HEART (Greatest Hits) 

JIMI HENDRIX (Smash Hits) 

JOURNEY (Greatest Hits) 

LED ZEPPELIN (IV) 

LYNYRD SKYNYRD (Innings) 

MEATLOAF (Bat Out of Hell) 

MELISSA ETHRIDGE (Melissa 
Ethridge) 

METALLICA (Metallica) 

QUEEN (Greatest Hits) 

RIGHTEOUS BROTHERS (Best of) 

ROLLING STONES (Hot Rocks) 

R.E.M. (Out of Time) 

SPIN DOCTORS (Pocket Full) 

STEVE MILLER (Greatest Hits) 

U2 (Actung Baby) 

VAN HALEN (Van Halen) 

WHO (Greatest Hits) 

ZZ TOP (Greatest Hits) 
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Since we've had this system, 
our customer satisfaction is very 
high and they respect our ability 
to program their jukeboxes. 

When installing a new CD juke- 
box, we like to start off with about 
50 discs, which are usually the 
same 50 no matter what the loca- 
tion. After getting the first popu- 
larity reading, we plan to bring 
the count up to about 80. Within 
six weeks the unit will be com- 
pletely filled. The second 50 discs 
are tailored specifically to the 
unique needs of the location. 

With the control we have over 
our inventory we are able to take 
advantage of our extensive 
library of discs. This doesn't mean 
putting out discs we call 
“‘boomerangs’—ones that keep 
coming back to us. We know the 
discs that are always in the bot- 
tom 10 and come back to us after 
the first popularity reading. 

We will be sharing the top 50 
discs compiled from our CD pro- 
gram. This list is not necessarily 
what is being sold in stores 
because that is a completely dif- 
ferent market. Our list comes 
from analyzing reports and com- 
ing up with a list that will be a 
good, long-term investment. No. 
it's not the perfect list, but we 
have documented reasons why 
we choose to buy these discs. We 
may purchase an occasional disc 
that turns out not to be a hit, but 
we don’t buy many of them. 

We will gladly answer questions 
about how we have set up our 
program and how we come up 
with our selections on the list. 
Sure, we miss a hit once ina 
while, but we also miss a lot of 
bad investments. — 

Tom Riquier is an operator and 
distributor in Connecticut. Like 
many operators, he knows that it 
is vital to have accountability for 
expensive CDs. This was his story. 
If anyone would like to share the 
methods they have adopted, we'd 
be glad to hear from you. 
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Introducing The First Orbital Planetary Coin Pusher Game! 


Now you can dramatically increase your earnings with the most revolutionary concept in coin 
pusher games. Uniquely different, TURBO PUSHER combines state-of-the-art electronics, ex- 
ceptional audio and leading edge orbital planetary movement! Turbo Pusher offers... 





¢ A Non-Violent Skill /Action Game that 
Appeals to All Genders and Ages 

e 2-Player Positions in One Cabinet 

¢ A Compact Size (48" x 30" x 35") 

e Exceptional Lighting Configuration 

¢ Keypad to Program Game Settings 

e Extra Large Cashbox 

¢ Formica Finish Over Solid Plywood 

¢ A Winning Design and a Quality Product 


SD ° 
Duick Silver 
Development Co., Inc. 
444 Davis Street, San Leandro, CA 94577 © (510) 895-9699 © FAX (510) 895-9747 
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Tornado's Ed 
McCloud presents 
a first place tro- 
phy to Ed Roche 
of Mountain Coin 
Distributors in 
Albuquerque, 
N.M., for the 
Winner-Take-All, 
Draw-Your-Own- 
Partner event. 





Steve Thompson 
(I) and Jeff Cook 
of Oklahoma, 
winners Of 
Amateur Doubles. 


NEWS 
FEATURE | 


Tornado tour finale 
comes home to Texas 


A select group of foosball play- 
ers decided to forgo traditional 
Labor Day activities for a week of 
intense competition at the Tor- 
nado 20th Anniversary Tour 
$100,000 World Championship, 
held Sept. 1-6 at the Dallas/Ft. 
Worth Airport Hilton Conference 
Center. 


The final tally: 3,612 entries in 
28 events that rewarded skilled 
players in divisions ranging from 
rookie to amateur to expert. 
Twenty-nine European players 
participated (two from Ireland), 
four from Costa Rica, 26 from 
Canada, and two from Mexico 
City. 

Ed McCloud, president of Ft. 
Worth-based Tornado Table 
Soccer, was happy with the 
turnout for this final stop on the 
20th Anniversary Tour. The event 
has become so popular that it is 
outgrowing its home at the 
Hilton Conference Center. Ac- 
cording to McCloud, 100 rooms 
had to be located at a nearby 
hotel to accommodate the de- 
mand. 

Who are the players? Everyone 
from doctors to lawyers to police 
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lieutenants are avid foosball play- 
ers. And they take their sport 
seriously, as this year’s crowd 
attests. 

Side events during the champi- 
onship raised $3,800 for the 
Muscular Dystrophy Association. 
This was accomplished through 
charity challenge matches featur- 





ing area pros and world title- 
holders, a professional midget 
wrestling exhibition match of 
Chris Dube and Little Tokyo, a 
Silent auction, and the raffle of a 
Tornado Soccer Table (won by 
James Mitchell). 

In addition, Commercial Music 
of Dallas donated a Rowe jukebox 
and Valley dart machines and 
pool tables for the players’ 
lounge. Proceeds from the play 
on the jukebox and games were 
added to the MDA funds. 

Tornado’s Dave Courington 
extended thanks to Verle Bur- 
naugh and all the folks at Com- 
mercial Music for their assis- 
tance, as well as Link Pendley, 
Cathy and Mike Warman, and the 
staff of the Hilton Conference 
Center for making the tour finale 
Such a SuCCeSS. 
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HAVE YOUR FOOSBALL REVENUES 
FALLEN AND CAN’T GET UP???? 
THERE’S A GOOD REASON WHY 





TORNADO TABLE SOCCER 


YOU AREN’T OPERATING TORNADOS wee 
SINCE 1970 TORNADOS’ REVENUES HAVE LED THE PACK a ee 

FOR THE HIGHEST RETURN ON YOUR INVESTMENT, 
CALL US TODAY FOR THE DISTRIBUTOR NEAREST YOU. 





PAN Oy. \ 
Booth # 771 


EXCLUSIVE CHOICE FOR ALL UNITED STATES TABLE SOCCER 
ASSOCIATION’S SANCTIONED TOURNAMENTS 


ev, f 
ae: 
arene 
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The new ball is the best improve- 
ment since the inception of the 
game. The material doesn’t nick, 
chip, and stays perfectly round, 
with much better player appeal in 
all respects. 






4949 Rendon Road 
Fort Worth, TX 76140 
(817) 483-6646 © Fax (817) 561-2899 


NEWS FEATURE 


Following are winners in the 
major events: 

Open Doubles: 1st—Tommy 
Adkisson, Oklahoma City, Okla., 
and Russ King, Metairie, La.; 
2nd—Steve Beine, Columbus, 
Ohio, and Don Swan, Detroit, 
Mich.; 3rd—Kevin Keeter, Tulsa, 
Okla., and John Smith, Houston, 
Texas. 


Open Singles: 1st—Tommy 


Adkisson; 2nd—Terry Moore, San 
Diego, Calif.; 3rd—Don Swan. 





Gena Murray and April DeVito (I) battle Jimmie Watkins and 


Cindy Head in Women’s Doubles. 


Open Mixed Doubles: 1st— 
Steve and Gena Murray, Dallas, 
Texas; 2nd—Tommy Adkisson 
and Cara Richardville, San 
Antonio, Texas; 3rd—Tom Spear 
and Tina Roton of Denver, Colo. 

35 and Over: i1st—Oscar 
Enriquez, Corpus Christi, Texas, 
and Mike Morrison, Austin, 
Texas; 2nd—Rocky Willson, 
Seattle, Wash., and Nick Bourdos, 
Long Beach, Calif.; 3rd—Carl 
Pederson, Houston, Texas, and 


Steve Murray. 

Women’s Doubles: 1st—Cindy 
Head, Birmingham, Ala., and 
Jimmie Watkins, Atlanta, Ga.; 
2nd—Gena Murray and April 
DeVito, Albany, N.Y.; 3rd—Lotus 
Leong, Seattle, Wash., and Tiffany 
Billirakis, Chicago, Ill. 

Women’s Singles: 1st—Cindy 
Head; 2nd—Tiffany Billirakis; 
3rd—Cami Carter, Fayetteville, 
N.C. O 





Link Pendley and Dave Courington (I) of Tornado engage in 


a friendly demonstration game. 





Don Swan (I) and Terry Moore face-off in Open Singles. 


PLAY METER 


162 


Foosball as far as the eye can see. 
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Brady Distributing Company 


Serving The Southeast Since 1944 
2708 Yorkmont Road, Charlotte NC 28208 


Phone: (704) 357-6284 - Fax: (704) 357-1243 





“NS 


1541 Northwest 165th St. 4225 34th St. SW 2689 Longate Drive __ 
Miami, FL 33169 Orlando, FL 32811 Memphis, TN 38132 
FAX: (305) 624-5278 FAX: (407) 872-1667 FAX: (901) 398-0578 
PHONE: (305) 621-1415 PHONE: (407) 872-1666 PHONE: (901) 345-7811 





[°c] Brady Distributing Company 


PO 19269 = Charlotte, NC 28219 = (704) 357-6284 
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Players in the 
heat of battle. 


Tournament play 
took place on 
Dynamo’'s new 
electronic Striker 
table. 


TOURNAMENTS 
AND LEAGUES 


Dynamo stages foosball 
tourney in Las Vegas 


The American Table Soccer 
Federation, in cooperation with 
Dynamo Corp., held a $25,000 
foosball tournament in Las Vegas 
on Sept. 1. It marked the intro- 
duction of Dynamo’'s fully elec- 
tronic, coin-operated foosball 
table, The Striker. 


The machine, designed by John 
Lott, features electronic scoring; 
multi-game selection; sensors 
that read the speed of the ball in 
miles per hour; a single ball-drop 
mechanism; a game timer; and an 
anti-cheat alarm. But perhaps 
The Striker’s most important fea- 
ture for operators, Lott says, is a 
safe, telescopic rod that’s made of 
aircraft steel. This will help rein- 
troduce foosball to youth-orient- 
ed markets, Dynamo believes. 

The Las Vegas tournament was 
part of Dynamo’s 1993 “Grand 
Slam of Soccer” tour, which is 
using The Striker as its official 
table. Winners of the Grand Slam 
finale will receive two new 
Chevrolet trucks. 

Among the Las Vegas titleists 
were: 

Open Singles: Steve Mohs, 
Minnesota; Open Doubles: Johnny 
Horton and Bob Diaz, Florida; 
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Mixed Doubles: Thor Donovan 
and Tess Logan, California; 
Expert Doubles: Nick Bourdos, 
Nevada, and Mike Kells, Cal- 
ifornia; Novice Singles: Cris 
Lawson, Nevada; and Novice 
Doubles: James Pollack and Dave 
Giddings, California. 





The entire tournament was run 
on a computer, thanks to a cus- 
tom system provided by Medalist 
Marketing of Seattle. It was also 
videotaped and shown on closed- 
circuit monitors in the player's 
lounge, which was sponsored by 
Dynamo. The company’s pool and 
air hockey tables were also in the 
lounge; Mountain Coin of Las 
Vegas provided them. 

“We at Dynamo are very excit- 
ed about the tournament turnout 
and the potential for our elec- 
tronic table,” said president Bill 
Rickett. “The attitude of the play- 
ers only reinforced our commit- 
ment.” 

The next tournament will take 
place in Anaheim and coincide 
with the AMOA show. For more 
information on the $35,000 tour- 
nament, call (800) 527-6054, ext. 
112. 
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Increased excitement means increased 

play...both yours with the Comet from Dynamo. 
Exciting new “glow in the dark” appearance package 
will make this table a sure winner in any location. Speed, excitement 
‘and long-term player appeal will insure you maximum earning potential. 


* Heavy duty, long-wearing laminate top; ¢ Sturdy, all plywood cabinet 
easy to clean ¢ Electronic scoring with digital readout 
¢ Player-approved goal size and table ¢ High-impact polystyrene leg system 
design e Easy access to all electronics and parts 
-* Fastest table on the market; premium « Easy removal of goals for service 
lS} Ko\Mcimrclale Meelis ¢ Specifications: Height 31", Width 51 
mm Olcial(clallarom (elm olelaatclanicialm@ e)tehy 1/2", Length 99 1/2", Weight 590 Ibs. 


i DIcilUb com aareli(ci tome lalem O10 lel com Calc Ame lel ici! 
~ pucks also available) 





Savini fe) gelele-iiela 
2525 Handley-Ederville Rd. 
Richland Hills, Texas 76118 
Toll Free 800-527-6054 
FAX 817-284-7606 

Phone 817-284-0114 


Air Hockey is a registered trademark of Brunswick 
Bowling & Billiard Corp. © Copyright Dynamo Corp. 1993 
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Skee-Ball head- 
quarters in 
Chalfont, Pa. 


COMPANY 
PROFILE 


Classic game headlines 
roster of redemption 





Only George Burns and Bob 
Hope can claim to be older, or 
more fondly remembered. In the 
amusement world, few games can 
transcend gender and genera- 
tional barriers as well as this 
perennial favorite. Once a player, 
always a player. That’s the key to 
the game's success. 

We're speaking of Skee-Ball, of 
course, the 1909 invention of 
Philadelphia’s J.D. Estes. The roll- 
up game that’s become a classic 
among amusement games, a 
“must have” for any family fun 
center. 

Skee-Ball has a rich history. If 
you never considered Skee-Ball a 
power game, think again. In its 
original format (36 feet long) 
strength was required. The first 
alleys were sold and distributed 
by Maurice Piesen to the outdoor 
amusement industry in 1914. Not 
until the length was shortened to 
14 feet in 1928 did the game's 
popularity soar. 

Today’s tournament-minded 
operators will be interested to 
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know that Skee-Ball tournaments 
were held in Atlantic City, N.J., as 
far back as 1932. While the game 
continued to enlarge its player 
base, the company changed 
hands several times: in 1935 to 
the Wurlitzer Co. and in 1945 to 
Philadelphia Toboggan Co., 
which formed Skee-Ball Inc. in 
1977. Joe Sladek, present owner 
and president, purchased the 
company in 1985. 

Skee-Ball’s roots have always 
been in eastern Pennsylvania, 
and so have Sladek’s. Before the 
Skee-Ball opportunity arose he 
was vice president of a publishing 
company in New York City that 
was responsible for 12 trade mag- 
azines. “It’s nice to be back 
home,” he says with a smile. 

Home is Skee-Ball’s Chalfont, 
Pa., corporate headquarters. In 
addition, an auxiliary manufac- 
turing site opened in March of 
this year three miles from the 
main plant. The company expects 
to add 30,000 more square feet in 
Chalfont for a total of nearly 
100,000 square feet of office and 
manufacturing space. One hun- 
dred employees keep the facili- 
ties humming to meet demand. 

The demand for the game is so 
consistent that a six- to eight- 
week backlog is common. At cer- 
tain times of year the backlog can 
extend to 16 weeks. Says Sladek: 
“We've suggested that distribu- 
tors initiate a game stocking pro- 
gram. Don’t worry about the 
inventory; if you have them the 
games will sell.” 

Games have been known to last 
30 or 40 years. Why buy a new one 
when an old one still works? 
“Significant technological and 
functional improvements have 
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specialty products manager. 





Checking game blueprints, (I-r): Pat Talmadge, general 
manager; Joe Sladek, owner/president; and Alec Sprouse, 


rive 


At the drawing boards, (I-n): Cathy Langele, quality control 
manager; Dennis Keeny, engineering manager; and George 
Weber, draftsman. 











occurred and continue to occur 
as Skee-Ball keeps pace with the 
technological advancements of 
our industry,” notes Sladek. “The 
game available today is better 
than the one available five, 10, or 
40 years ago. The success of these 
advancements evidence them- 
selves in the cash box.” 

Through the years major 
changes have occurred to the 
physical unit, including automatic 
ticket dispensers, electronic com- 
ponents, sound effects, four-play- 
er game capability, varied length 
alleys (6-, 10-, and 13-foot models), 
state-of-the-art computerized 
control systems, and a progres- 
Sive jackpot. 


Considering the enthrallment 
with high-tech, how does Sladek 
explain the unsurpassed success 
of the simple game of Skee-Ball? 
He acknowledges, “It’s the only 
game I know of that a grandfa- 
ther, son, and grandson can play 
at the same time. It continues to 
maintain its popularity, passing 
from generation to generation.” 

The company has not rested on 
its well-earned laurels but 
instead has branched out into 
other family-oriented games— 
Barnyard Babies, Mini Skee-Ball, 
Skee Toss B.C., and most recently, 
Tic Tac Toe. Under Sladek’s lead- 
ership Skee-Ball began an 
aggressive campaign to increase 


the product line and appeal to a 
broader spectrum of markets. 
This vision led to the 1992 acquisi- 
tion of Vari-Tech International, a 
midway/redemption game manu- 
facturer and consulting firm 
based in Grandville, Mich. 
Operations in Grandville are 
gradually phasing into Pennsy]l- 
vania and should be complete by 
the end of this year. 

This blending of expertise was 
a natural, says Sladek, consider-. 
ing that the two had “worked well 
together on common projects.” 
He views the union as “an excel- 
lent marriage.” 

Skee-Ball offers management 
consulting services as well as 
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Sales staff, (I-r): Jeff Hudson, Todd Hennick, Thomas Kane, 


Larry Thatcher, Reggie Moultrie, and Holly Schillim. 
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Step back, way back in time for Skee-Ball games at five 
cents per game! Note the prizes displayed overhead: lamps, 


clocks, and candlesticks. 
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Players line up at the multiple station game, Killer Beez. 





products, assisting customers in 
all phases of their game program 
development. Management sup- 
port is also provided, from train- 
ing programs to merchandising 
recommendations. Notable clients 
include Disneyland, Universal 
Studios, Fiesta Texas, Discovery 
Zones, and Blackpool Pleasure 
Beach in the United Kingdom. 

We caught up with Sladek and 
asked him about today’s market- 
place and the future of Skee-Ball. 

As the manufacturer of a game 
that has literally stood the test of 
time, are players and locations 
more discerning about the equip- 
ment they purchase? 

The people who buy equipment 
today are much more sophisticat- 
ed than they were 10-15 years 
ago. They’re looking at the bot- 
tom line contribution and return 
on investment. It has to do with 
the last big fall-off in the early ‘80s 
that taught them there’s more to 
a game than its appearance. It’s 
more difficult as a manufacturer 
to sell today; you have to prove 
the performance of the game to 
the ultimate user. 

Are more locations buying their 
own redemption equipment and 
contracting with operators for 
other games? 

That’s something that’s existed 
since I’ve been involved with the 
company. There's a much longer 
life span in redemption equip- 
ment. It ends when the equip- 
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ment breaks down and is dis- 
posed of. 

It goes back to the sophistica- 
tion of the investor. You can see 
it’s much more profitable to 
invest in a game that stays on 
location for six or seven years 
instead of one with a 90-day lifes- 
pan. 


VAN BROOK . 


Phone (606) 231-7100 +» FAX (606) 231-7108 
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Next to the classic Skee-Ball, 
which of your games are most in 
demand and why? 

We segregate our game lines 
into two basic categories: midway 
games, whose primary applica- 
tions are in amusement parks; 
and redemption games, whose 
primary applications are in 
arcades and family entertain- 
ment centers. Our Circus Hi-Rise, 
Danger Mine, Pinball Truck Race, 
B.C. Bash, and Fire Fighter are all 
popular in the amusement divi- 
sion. Our multiple station Killer 
Beez, introduced at IAAPA in ‘92, 
is our most popular midway 
game. 

More operators are adding 
redemption equipment to their 
game mix today. Are there any 
common mistakes made when 
getting into redemption? 

The single biggest mistake I’ve 
noted is that operators don’t want 
to give out too many tickets. I'd 
much rather see them be liberal 
on ticket distribution than not. 
You're doing this to promote the 
redemption concept. Giving out 
tickets is nothing more than sell- 
ing merchandise—you re selling 
it through the playing of the 
game. Let the people win. 

How are exports? Other re- 
demption game manufacturers 
report increased sales, especially 
to the Far East. 

Our marketing structure is 
divided into three territories: the 
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Competition is getting tougher no 


matter what business you are in. 

Hamilton currency systems give 
you the advantage you need. Only our bill 
acceptors and changers will accept 
currency AND direct marketing coupons 
called TOKENOTES®. You can target your 
customers DIRECTLY with discount or 
complimentary coupons designed to bring 
them into your business where they will first 
use the promotional coupon in the bill 
acceptor, then switch to cash. These 
TOKENOTE® coupons are printed with your 
ad copy, then distributed in direct mail 
Campaigns, inserted in newspapers, sold in 
vending spirals or by youth groups. You 
assign what value the TOKENOTE® coupon 
will have, and how many different coupons 
will be used for your promotions. Our 











patented design prevents counterfeits and 
competitors’ TOKENOTE® coupons from 
being accepted in your machine. Over one 
million TOKENOTE® coupons have been 
issued to car wash owners who know the 
value of building customer loyalty - to 
vendors who need to entice their customers 
to try anew product - to arcade owners and 
Casino operators who know the importance 
of bringing customers into their 
establishments - to business people who 
know that a competitive edge increases 
profits. Call Hamilton today for your 
competitive edge. 


HAMILTON MFG. CORP. 

P.O. Box 963/1026 Hamilton Drive 
Holland, OH 43528 

Tel: 419-867-4858 

Fax: 419-867-4850 


Form No. TN111792 
F.O.B. Toledo 
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Pacific Rim, North and South 
America, and Eastern and 
Western Europe. 

The Pacific Rim area is by far 
the most dynamic. The emer- 
gence of China as a buying power 
in our industry is one of the 
largest explanations. As they 
become more liberal in their way 
of thinking in the People’s 
Republic they're leaning toward 
providing Western-type amuse- 
ments—games, rides, and amuse- 
ment parks. Our games are also 
popular in Taiwan, Singapore, 
Hong Kong, and Japan. 

We exhibited at the JAMMA 
Show in August, along with Bob’s 
Space Racers, Doyle Interna- 
tional, and Williams Electronics 
Games. It was the first time 
American companies have been 
allowed to exhibit. Our games 
were also exhibited at last 
month's Taiwan Amusement 


o y ‘ = “e sy 
- Ait die ta 
y p , hi / +4 - 
we VA es 
=e sth Fy ihe S ae Loa 
ee ae $ Ce ' 
bs “a , ve ‘ 
ie 
_ s ~ , 
-_ 5 
>: 
oo ” 1 YA k b 


121 Liberty Lane, Chalfont PA imi Phone (215) 997-8900 FAX (215) 997-8982 
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Expo in Taipei. 

Eastern and Western Europe 
are in the throes of a recession. 
Those people are very particular 
where they invest their money. 


“It's much more 
eo) qe) aie-le)(smuemlaliioys 
ina game that stays 
o) am (oler-iu(e)amae) my). 


or seven years 
TakinctcleMe)melatm Tide 
a 90-day lifespan.” 


They re starting to buy our type of 
equipment on a larger scale than 
previously, where they see 
redemption as a profitable line. 
We've had success in the United 
Kingdom, Portugal, and France, 
and are beginning to see progress 
in Germany and the Netherlands. 
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. compliance with FCC rules. 


The market in Mexico has 
become more sophisticated. 
Years ago they only bought used 
equipment but now they're look- 
ing at state-of-the art. We're 
doing more business there. South 
America is beginning to emerge; 
we re looking at three to four 
years before it enlarges. 

Even the game of Skee- 
Ball,must change and evolve. 
What’s on the horizon? 

We're introducing a new coin- 
op game at AMOA this month 
and a different type of group race 
game at IAAPA in November. 
Our corporate approach is to 
develop a new game of each type 
every year, which keeps us busy. 

Even though we recognize 
Skee-Ball as the granddaddy of 
the industry, we’re currently in 
the process of going through a 
redesign to present the buying 
public with a futuristic Skee-Ball. 


Tic-Tac-Toe 


Come see us at AMOA' 
Booths #761-866 
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COMPANY PROFILE 


Skee-Ball in the 
‘90s—more bells 
and whistles ona 
solid, simple con- 
cept. Typical 
prizes: stuffed 
animals, radios, 
and cordless 
phones. 


We'll still keep the traditional 
Skee-Ball but will come out with a 
more high-tech version soon. 
Without progress you become 
stagnant. We have to keep up 
with the state-of-the-art. 

Do you receive much feedback 
from operators, locations, and 
players? 

That’s the most important kind 
of feedback! We're always looking 
for the people who use our equip- 
ment to give us their input. For 
proof positive, we contracted with 
Underwriters Laboratories and 
ultimately received UL approval 
on all our games, the catalyst 
being customer feedback. Elec- 
trical standards have become 
much more strict around the 
country. You dont see UL 
approval on most equipment. It 
helps greatly in the installation 
process. 

How do you feel about games 
that “borrow” from the Skee- 
Ball,design? 

That's a problem that original 
manufacturers of successful 
games will always face. Copying 
' is the greatest form of flattery. 
Our built-in reliability, quality, 
and innovation have stood the 
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test of time. Individuals who 
chose to “borrow” our concept 
face the ultimate challenge in our 
commitment to maintain our high 
standards and reputation. 

The team responsible for that 
quality and innovation include, in 
addition to Sladek: Mark Kane, 
executive vice president; Pat 
Talmadge, general manager; 
Reggie Moultrie, sales manager 
of domestic distribution and 
national accounts; Thomas Kane, 
sales manager of domestic 
amusement parks and the Pacific 
Rim region; Jeff Hudson, Euro- 
pean operations manager; Dennis 
Keeny, engineering manager; 
Alec Sprouse, specialty products 
manager; and Brenda Dunkel- 
berger, marketing manager/ 
operations specialist. 

The above management per- 
sonnel are joined by other staff 
members in engineering, produc- 
tion control and manufacturing, 
and research and development. 
Together they assure that Skee- 
Ball continues to produce enter- 
taining games for the whole fami- 
ly, in keeping with the standards 
set by its signature game, Skee- 
Ball. 
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Special Sample Deals 


PND 


sy’ J B00 


Our most popular 
model is available in 
3 globe styles and 
features all-metal con- 
struction. 


2001 Ea 


$ 597> 


Extra- Capacity 
375 - 1/4" capsules 
wiln x cap or 275 - 2" 
capsules with ex 
cap, 


POS) = 


s® B00 
ally 
190 


The PO89 Boasts All- 
Metal Coin Mechanism 
and Body and Can Be 
Set to Vend on 10¢ or 
25¢. 


POs. 


ALL SAMPLE MACHINES ARE LIMITED OFFERS - 
ONE PER CUSTOMER 


A&A Company 





Parkway Machine Corp. 


Street Address: 2301 York Road, Timonium, MD 21093 
Mailing Address: P.O. Box 277, Dept. PM, Timonium, MD 21094-0277 


Phone: (410) 252-1020 
Fax: (410) 252-7137 


1-800-638-6000 
1-800-800-1110 
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From left: Chuck Milhem (Valley), AAMA 
president Steve Koenigsberg (State 
Sales), Hide Nakajima (Atari), and Rich 
Babich (Colorado Game Exchange). 









From left: Bob Haim, Jim Newlander 


(Atari), Bill Ward (Arachnid), and Marcio 
Bonilla (Arachnid). 


Ed Pellegrini (Il) of Atlas and Marty 
Glazman of Kaneko. 





AAMA vice president Rus Strahan and 
his wife Carol. 





From left: Leprechaun’s Bill Cravens, 
ACME show coordinator Bill Glasgow, 
and AAMA director of investigations 
Dick Trindle. 


PLAY METER 


GRAND 
OPENING 


AAMA shows off new digs 





SNK’s Jim Chapman (1) and Tom Keil 
check out one of the new offices. 





AAMA president Steve Koenigsberg (c) 
is flanked by John Blouin (I) and Jim 
Roberts of James Industries. 


From Williams, (I-r): Christa Wall, Joe 
Dillon, and Rebecca Ellis. 





Checking out a few things in the new 
Office are, (I-r): Judy Novak, Bill 
Glasgow, and Frank Ballouz (Fabtek). 





The American Amusement 
Machine Association (AAMA) has 
officially opened its office in the 


Chicago area after a move from: 


Washington, D.C. 

On Aug. 13, the day after a suc- 
cessful ACME show committee 
meeting by committee members 
Carol Lally and Valerie Cogne- 
vich of Play Meter, Sue Monday of 
Century Vending, Bill Rickett of 
Dynamo, and Bill Cravens of 
Leprechaun, AAMA held an im- 
pressive open house. 

AAMA board members and 
invited guests met the new staff. 
which includes director of investi- 
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gations Richard Trindle. pro- 
grams coordinator Angela Orlan- 
do. associate director Elaine Kite. 
executive assistant Roberta 
Baird. and receptionist Michele 
Piazza. Executive Vice President 
Bob Fay was the host of the day. 
He said that the new location will ° 
be more convenient for conduct- 
ing day-to-day business for the 
association. 

The new address is 450 East 
Higgins Road. Suite 201. Elk 
Grove. IL 60007. The staff can be 
reached at (708) 290-9088 or FAX 
(708) 290-9121. 
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ATEI’s 50th anniversary 
takes place at Earls Court 1 
- 25/26/27 January 1994. 


Take time to see all of the 
industry’s ere players 
vate maatomceece M-Mtelescit 
products all under one roof. 


Exciting 50% discounts at 
some of London’s eXebbares 
hotels. 


In order to obtain free 
admission for overseas 
guests, fax or write with the 
patabeatem-pave m-lelebusci-me) mcrae 
visitor, before the deadline 
of 6th January 1994, to: 


ATE Ltd, 40 Moor Street, 
Coventry, Warwickshire, 
U.K. CV5 6EQ. 
PHONE: +44 71 713 0302 
FAX: +44 71 713 0446 


S| ME SOS SHOT 


ATE INTERNATIONAL 
JANUARY 25/26/27 1994 


_ 


EARLS COURT 1 
LONDON 
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Anaheim Convention Center 






SOUTHWEST 
HALL C 


EXHIBITOR 
SERVICE 
CENTER 





YOO”d YONAL 


—F 
b 


EXIT» 


$< 
Q MM 
; TTT 
4 — 
< -UP 000 
= 20'w x 1h e1 5 alr 
| & 3| 3 
-UP DOO 
20'w x 18h 
ROLL-UP DOO 
20'w x 18h 
= 
»~< 
J 
= 
»~< 
uJ 





3] §| 8] 8] 812 
ats mete Get 








= 
x 
WwW 


EXIT 








EXIT 









CONCESSION AREA 








7. Kd = "e . 

5/5/51 5/ 8] 3! 3/3! 
. ~ = ~ 

~ ~ ~ 

A] D 












ome t ome “ * ove x) | x) 








SIN} RIT RI R 

ALA! A] a] 
SleiRniRIiRi/ S| Sls = 
| m| | o| o| O| 8/8 ¥ 

















IRRRERRERAR 
~ a a OO Oo 
oi 2) R] ©] Plr ~ 

| 8) §| 5] $1 8] 5] 3] S| 8] 8] 8] 


ies ia 


Oi wo! Finis & m™ 
~~ meme], me] Om = 
mi wm;iwm; wml wo 
Ai mn! Ol Ii = ~ i) 
wi wv} wi wi + 


oo; Fin! & NS 
wri wri wy}etiseFwT, 

Ai m~m~!| OO] Mm! = ~ 
mimi mim; ™ 



















~~, ~me me] em wo] wo 
OEE eT OTE NT NET NT NT NY ON 
arin] ol mm|] =— ~ 

_—_—F > | 














EXIT 
—O 


| 
on ees 


ea oa 
EXIT EXIT 





. “4 Nd . *@ le M = *@ 
$| 3! 3/ | $| 3] s] 3/3 
~ 3 =. = * ~ ” =, “— 












ra anne, oe | 
HEB EHEEE aE 


RBRBREEE! 


iF - 
lglgia/ais/z)gisia) 











Pam rvvsscennrsniiin 


TD 
— a | = 


- 


elal 
BBBREBEE 
BEBEBBEE 
BEBREBEE 
BEBBEBEE 
BUBB EBERE! 
BEIRBBBEE 
BEEBE! 
SPrErEEss 


~~ 
™~ 
w— 
~ 
~ 
~ 
~ 
~ 
) 
~ 
~N 
“~ 
5 “| st 
~N ‘> BD) 
S ~~ op 
2 ot eienerane 





J a 
foseae 


| 
| 








Quiet Area 


EXIT 
EXIT 
EX! 


AMOA °95 
EXHIBITOR LIST 


This list is designed to help you locate 
companies exhibiting at AMOA ‘93. 
Although many companies have multiple 
booths. for ease in reading only the first 
booth number is included here. 


A & A Co./Parkway Machin................cccccsessseeeee 610 
1930 Greenspring Drive 

Timonium, MD 21093 

(410) 252-1020 


Add), SELViCeS TNC siccssicacassdeaccsivencsssaneenereniwaeensaes 1465 
1901 Scherer Pkwy. 

St. Charles, MO 63303-3833 

(314) 349-5137 


1 Lincoln Plaza 
New York, NY 10023 
(212) 621-6403 


PCG NOVY CO. wjcsivncorencasssieinacneiascnensiveuisicieseneveicane 785 
1855 Industrial St. 

Los Angeles, CA 90021 

(213) 626-0500 


Acme Premium Supply ...............cccccssscccesssecessceees 133 
4100 Forest Park Blvd. 

St. Louis, MO 63108 

(800) 325-7888 


PROTON BSCS WIG, oss dessesesniciareressensseernstininseesiaeess 115 
P.O. Box 6428 

Bozeman, MT 59715 

(406) 586-5105 


AAvanced AUCTIONS. .............cccccsccsccscsccsssecceccscceces 1476 
P.O. Box 1586 

Lomita, CA 90717 

(213) 563-9685 


Advanced Games and Engineering.................. 1334 
1211 NE 8th Ave. 

Ft. Lauderdale, FL 33304 

(305) 527-0907 


PN AP UNS DING vaca cetecs cases eoraectanesesececapdaxevicesecevsereensecse 1542 
6320 Edgemond Circle 

Brooklyn Park, MN 55428 

(612) 535-3217 


PIVED ECC TOLISCS vinceictvsssessicisierereisstemereneuns 878 
210 W. Parkway, #7 

Pompton Plains, NJ 07444 

(201) 616-1111 
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Alternate Worlds Technology ................cssesceeees 1092 
6900 Greenmore Blvd. 

Prospect, KY 40059 

(502) 228-6272 


ALVIN G. & CO oc... ccc cc ceccececcecsccecscccceccccsccscscesesceces 1379 
905 W. North Avenue 

Melrose Park, IL 60160 

(708) 345-9000 


PIMC LICATL FIA: INS iiss csnnncncssaucervanvansecsiensersesaves 1585 
5 Crescent Ave., Bldg. G-3 

Rocky Hill, NJ 08553 

(609) 683-4110 


American Changer Cor p...........cccsssccscssssccsssceees 1174 
10273 NW 53rd St. 

Ft. Lauderdale, FL 33351 

(305) 572-4055 


American Darters ASSOC. ...........ccccccscscessscesscscees 1267 
1000 Lake St. Louis Blvd., #325 

Lake St. Louis, MO 63367 

(314) 625-8621 


American Game INC. ..............ccccscsscescesceccecceceecees 407 
504 34th Ave. 

Council Bluffs, [A 51501 

(712) 366-9553 


American Intl. Shuffleboard....................ccescceeeees 303 
308 Railroad Ave. 

Hackensack, NJ 07601 

(201) 488-2889 


American LaSer GaMeB............cccscccsccsscssccesceeccnces 913 
4801 Lincoln Road N.E. 

Albuquerque, NM 87109 

(505) 880-1718 


AMCETICAN SAMMY COPD s <csecrssinviorseserevicxsscousesesedes 385 
901 Cambridge Drive 

Elk Grove Village, IL 60007 

(708) 364-9787 


AmuSeMenht BUSINESS .............ccccceccccscscsceccscscececees 311 
49 Music Square W. 

Nashville, TN 37203 

(615) 321-4250 


OCTOBER 1993 


Sales Department: 
Left to right 

Chuck Howen, 

Mike McGrath, 

Steve Shaffer, 

Jim McGeorge, 

Bruce Homier, 

Bill Kraft, 

Dale Larcey, 











ervice 





Quality and S 
is our game 


© Over six decades of experience 





© Service-oriented approach fo meeting operator needs 


© Representing all major music, game and full line 
vending equipment manufacturers 


Shaffer 
Distributing 
Company 


Since 1928 





Shipping and Receiving Department 
Left To Right: Marty Turner, Greg 
Muncey, Bob Lewis, George Schaeffer. 





Parts Department Leff Jo Right: 

Gary Clark, Tom Kulas, Terry Hubbell, 

Gary Marshal Anne Sharrock Ted Wolford 
Front Row Tim Monaco. 





Service Department Leff Jo Right: 
Marty Turner, Mike DiGiorgi, Bob Francis 
Terry Hubbell, Ted Wolford. 


| Ly) Shaffer 
Ye, Distributing 





Left To Right: 
Jim McGeorge, Chuck Howen 


Columbus, Ohio 614-421-6800 Cleveland, Ohio 216-467-4850 Ohio, Kentucky, and West Virginia 1-800-282-0194 
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Amusement EMPOriuM............csesccsssccsssccssscoessees 433 
6880 S. Emporia St. 

Englewood, CO 80112 

(303) 790-0885 


Amusement Equipment Exchange .................. 1568 
1203 5th Ave. 

Rock Island, IL 61201 

(309) 788-0135 


Amutec Kiddie Rides. ..................sscccsscsssccssscssceees 1375 
4 Enterprise Road 

Mablethorpe, Lincolnshire LN12 1NB 

England 

0507 472765 


PPA ONICS ING sietk ous ccadisetudessranteucscsadguaneasievicenntees 1073 
405 Munroe Ave. 

Asbury Park, NJ 07712 

(908) 988-4499 


PDC AT, TIN ns csaarsac se cesen soicexeusnesvncceneonainestesadssevess 461 
6421 Material Ave. 

Rockford, IL 61111 

(815) 654-0212 


Aristocrat Leisure Indust..................cccccesscessceees 1577 
85 Dunning Ave. 

Roseberg, New South Wales, 2018 

Australia 

02 693-1351 


PUSAN DECUKO UGA. sscaseccsscerdcdscassoscexsceasuceciacunueeuteeiens 132 
4029 South Industrial Road 

Las Vegas, NV 89103 

(702) 794-2920 


PEATE Ce NCS vir ccecenacaavecesecevomeasoioeenstieieossermisenscwesess 541 
675 Sycamore Drive 

Milpitas, CA 95036 

(408) 434-3700 


Atlus Software Inc.......... Seau aawaeeucensubewesisbeskocousceeusss 173 
17145 Von Karman Ave., Suite 110 

Irvine, CA 92714 

(714) 263-0582 


AMICOMALIC PHO CUCIS wociccccecssenssnsvecseccsececeeverescxeccucess 614 
75 W. Plato Blvd. 

St. Paul, MN 55107 

(612) 224-4391 


320 W. 57th St. 
New York, NY 10019 
(212) 586-2000 


Bafco/Kiddie Rides Intl. ..........cc cece ccecceeceeee 1168 
5415 Hobart St. 

Pittsburgh, PA 15217 

(412) 422-7500 
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BAY Ca ATS LNG pe sessniccscustisnnsa psnsatdevestwnapstavivnisnens 1163 
6601 S. Bermuda Road 

Las Vegas, NV 89119 

(702) 896-7700 


Base 2 Technolo ies ...............ccssccssccssscsscssscsccescoscs 971 
620 19th St., Suite 163 

Niagra Falls, NY 14301 

(800) 829-7389 


Baton Lock & Hardware ..................ccccccscsececsecscees 773 
11521 Salinaz Drive 

Garden Grove, CA 92643 

(714) 534-0311 


BIAY TCU TNC sia stessrcries cose dcay's vvina someon vaieueeansaeiwesesuenetedes 879 
1077 E. Glenbrook Drive 

Pulaski, WI 54162 

(414) 822-3951 


Be eS A, CG cate preset aaesceanceianntesisnencoaciawosenusucasas 441 
1 Fulton Ave. 

Hempstead, NY 11550 

(516) 292-2670 


Big Ten ELectromics.............sscccssccccssscccesccscvssceccssceses 260 
824 2nd St. S. 

Great Falls, MT 59405 

(406) 452-7361 


Bob’s Space Race ............sssccccssscccsssccccessccccsssceees 861 
427 15th St. 

Daytona Beach, FL 32117 

(904) 677-0761 


TOOVUICS WATS TG hs sosexcccececsenecccescesecensvincavsancitexvexseass 138 
1540 Rt. 37 W. 

Toms River, NJ 08755 

(908) 349-1994 


PEAY 11S y Ae Oi vsahe src accnsidaesehsictecehveesnantenssansaanneabas 1571 
4308 Wilmont Road 

Charlotte, NC 28208 

(704) 357-6284 


Dan Brechiner & C0...............ccccecceccsscssccsccsccsccesceece 264 
31 Stewart St. 

Floral Park, NY 11001 

(516) 437-8400 


POE ONS TING girs guess sa cnxestanesctavesevonsssaonseneanevessteseeaeses 963 
3231 W. Victoria St. 

Chicago, IL 60659 

(312) 267-6030 


Brown & WiILLIAMSON................cccccccsscsscceccecceccescees 506 
P.O. Box 35090 

Louisville, KY 40232-5090 

(502) 568-7000 


Bulldog Amuse./Leprechaun................cccccseeeeees 1268 
18338 Redmond Way 
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Redmond, WA 98052 
(206) 869-6400 


Bundra Games Cor .. ..........:ccccccccccsccsssssssssssssssseees 995 
1081 Country Club Road 

Lake Zurich, IL 60047 

(708) 540-6400 


P.O. Box 747 
Dresden, TN 38225 
(901) 364-5140 


C & G Electronics Corp. ..........cccccccccesssssssescsseseeeees 178 
2706 SW 8th St. 

Miami, FL 33135 

(305) 541-5070 


California Games IN. .............cccscccccccsssscsscceeceeees 1373 
1235 E. Francis 

Ontario, Canada 91761 

(909) 930-5828 


Canadian Coin Box Magazine .................ccceeeeeee 1335 
106 Lakeshore Road E., Suite 209 

Port Credit, Ontario, Canada L5G 1E3 

(416) 271-1366 


















The fact is, there is much 
more to family entertainment 
than video games. If you are 
ignoring a huge group of your 

otential customers, you could 

e passing up substantial 
profits. 

Mr. Vend's Smart Vending 





means you serve more 
customers in each location and 
make more $$$$$ at each stop 
on your route. 

THE BEST PART is Smart 
Vending Machines are based on 
ageless novelties so they 
seldom need rotation and never 
go out of style! 

Mr. Vend's System is here to 
provide you entertainment for 
all your customers in virtually 
any location. All you have to 
do is PICK UP THE PHONE! 








US PATENT 5000276 





Oak Gypsy Fortuneteller 


CALL FOR 
MORE 
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ER ONE | eunieee INNOVATIVE THE BIGGEST NAME IN IMPULSE 

HUME NE IN Avast KIDDIE RIDES! | FL) ie es 

FAMILY iv , a ct: Sine 
FUN! NOSTALGIA eo 5 _ 


Dino Kiddie Ride with 
Bulk Vendor/Controller 
“Twice The Fun” 


THE ONLY EXPANDABLE 


System provides entertainment SCALE SYSTEM ~ Fes | FITS ANY papal 
for the ENTIRE FAMILY. This E ak os meee WW WANS hac a oe [| 


S PATENT 5000276 — 


Single Scale Double Scale 
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Capcom USA IN. ...........ccccesessssscccccessesescccccceesenes 485 
3303 Scott Blvd. 

Santa Clara, CA 95054 

(408) 727-0400 


Catch the Chance Ince. .............cccccccssccccccceeeccccccoeeee 177 
141 Lanza Ave., #3C 

Garfield, NJ 07026 

(201) 772-7311 

Century Vending ...............cccccccccccscesssesssssceceeeseees 1469 


12817 S. Halldale Ave. 
Gardena, CA 90249 
(310) 532-2351 


Chicago Lock Co............cccssccccssssssecccceessscecceeseseceeees 309 
4311 W. Belmont Ave. 

Chicago, IL 60641 

(312) 282-7177 


Classic INC.............ccccssssccccccssssscccccccsecscccccecececcccceces 1445 
Route 37 & Germania Station Road 

Toms River, NJ 08754 

(908) 286-1120 

Clever Devices Ltdoiii.....cc.cccccccccccscscccccceccecccececcce. 1553 
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Grip Test 















“te Ha oi 
THEME/CHARACTER 
VENDORS LOCATE 

THEMSELVES! 


MODULAR DESIGN... 
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PATENT PENDING 
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Luigi The : 
Personalized Fun Station 


Pizza Man 


Blimpo Th 
Talking Clown 












800-877-8363 TOLL FREE Mr. Vend (aaee| (Gees 
818-718-6061 Outside the U.S. 9601 Owensmouth Ave. #2 
818-718-0712 Fax Chatsworth, California 91311 


© 1993 MR VEND ALL RIGHTS RESERVED 
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Glenwood Landing, NY 11547 
(516) 674-8000 


Coastal Amusement Distrib. ..........seesereeeerreeeees 361 
601 Prospect St. 

Lakewood, NJ 08701 

(908) 905-6662 


Coin Acceptor INC.........sceeseesesreeerseereesnessnesensenss 340 
300 Hunter Ave. 

St. Louis, MO 63124-2013 

(314) 725-0100 


Coin Bill Validator INC. .......ccrrrerereeseeessesseeees 1475 
267B Bay Shore Road 

Deer Park, NY 11729 

(516) 242-0100 


Coin Concepts INC. ........cceeeeceessereesssreesseseeseeseneees 1239 
16 Edgeboro Road, #5 

East Brunswick, NJ 08816 

(908) 390-9009 


Coin Connexion/Video Lottery ASSOC. .........++++. 409 
2705 Woodland Hills Road 

Sioux Falls, SD 57103-4366 

(605) 331-5575 


Coin Controls Intl. .........ccccceerreereceeeeeeeesesserceeeeeens 561 
1850 Howard St. 

Elk Grove Village, IL 60007-2450 

(708) 228-1810 


Coin Jourmal Co. Ltd. ......ccccccccserreerenneeteeeseeeeeeeees 411 
2-10-19 Higashitanma 

Osaka, Japan 530 

81 6-354-989 1 


Coin MeCHANISMNG........cccseecescseereeceeeceeeeseseesesccececens 158 
400 Regency Drive 

Glendale Heights, IL 60139 

(708) 924-7070 


Competitive Products COrp. ....---.s+--sresesssserereees 1369 
River Road, Bldg. 5 

Tullytown, PA 19007 

(800) 562-7283 


COMPULINE INC. ........eeeesseeeeeereeteseseeeeeenseennenaeeesens 512 
5107 Cass St. 

San Diego, CA 92109 

(619) 273-6270 


Condor Creations ........cccccsrsceerersrserereeseeeessesees 1273 
1991 Donlee Place 

Escondido, CA 92029 

(619) 743-7883 


Conlux USA Corp. ...ccccccccsscccsscsrsnsssseeecessseeenecooeees 1374 
100 Industrial Drive 

Crystal City, MO 63019 

(314) 937-0033 
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D & RB IMGUSTHTIi€S............cssseeeeeeeseessneeeeeereeeneneeeeeees 1235 
7111 N. Capitol Drive 

Lincolnwood, IL 60645 

(708) 677-3200 


Dart Mart Inc. ............:ssscessssnneennnneenenaaeeenecseesseeeonnes 885 
150 W. 26th St. 

New York, NY 10001 

(212) 366-6981 


Dart World IN. .........csccccerrnerernrrerreeeneaeensneseseeeeees 764 
190 Locust St. 

Lynn, MA 01904 

(617) 581-6035 

Data East USA IN ly. .........ccccssssseerneeeeeeeeeseereneceeeeeees 323 


1850 Little Orchard St. 
San Jose, CA 95125 
(408) 286-7080 


Deltronic Labs In C.............ssccescscrreseseceeessceeeeeseees 890 
120 Liberty Lane 

Chalfont, PA 18914 

(215) 997-8616 


Diana Marketing Cia..........cccsscceceeessssrerececees 1348 
Can Bassas, Calonge (Girona) 17251 

Spain 

72 650311 


Digital Disc AMeTica ...........sssessesserresserseteeteessees 1034 
5617 Highway 50 W. 

Jefferson City, MO 65109 

(314) 893-2756 


Dillon Importing CO. ........seeeseesseersresereesseeeees 1067 
300 N. MacArthur Blvd. 

Oklahoma City, OK 73127 

(405) 948-1234 


DixieG-NAPMCO ........:0sssssssscccceeeeessssscescoeeeeaaenseescesceeeeeas 760 
34000 Vokes Drive 

Eastlake, OH 29853 

(216) 946-3000 


Doyle Int. ..........sssccsscssessesssescesnneneeseesccesasensensassoenees 871 
P.O. Drawer 49467 

Sarasota, FL 34230 

(813) 366-3735 


Drew’s Distributing Co. .........sscccrcsesssseeeeeeeeenees 1468 
120 Southwest Drive 

Spartanburg, SC 29301 

(803) 574-0162 


Dyna COrp....esescscesssresseesneenenseesseesceneanensenenreneenes 445 
9525 Handley-Ederville Road 

Richland Hills, TX 76118 

(817) 284-0114 

ESD Co. ...ccssccccccccssscccccssssssscccccessssscccosscescceessaccoscoseees 850 
270 New Jersey Drive 
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30% REVENUE INCREASES are not uncommon when you use the right pack for your location 


) Goodies rar WaHOWERN 


A.L.D. SERVICES, INC. ~ 
a 1-800-777-5874 —“ 
~~ 


7 800-77. PLUSH 
VARIETY-PACKS 


Holiday - Standard - Truck Stop « Arcade « Bar/Tavern - GP/R/X Adults Only 
-¢ Company Checks « COD « Mastercard « Visa « 


_ 
Youre NOt going to pay 
a lot for that plush!!! 


A.L.D. SERVICES, INC. 


You choose the average price per piece 


16-YEAR MEMBER OF THe Para | 


HONG KONG x CHARLOTTE * CHINA + NEW YORK x ST. LOUIS 




















Bo YOUR CRANE MACHINE REGULARLY WITH PLUSH AND PRIZES FROM A.L.D. SERVICES, INC. 


FEED YOUR CRANE MACHINE REGULARLY WITH PLUSH AND PRIZES FROM A.L.D. SERVICES, INC. 


EXHIBITOR LIST 


Fort Washington, PA 19034 
(215) 628-0860 


EGO Lill CO: cesiwiiensiocssonsaaviteteasesarseeasusesscensnonsostionsns 775 
2401 W. Broadway 

Council Bluffs, [A 51501 

(712) 322-1111 

Eago Co./Barma-WiIISOMD .............csssssssseneeeeeeeeeneees 604 


16605 Chariot Place 
Hacienda Heights, CA 91745 
(818) 333-9951 


FSG OT A TANG oo sevicsacosencesotitx ace canewieereesisensssaeevasertesneon: 1634 
708 Industrial Drive S. 

Yuba City, CA 95993 

(916) 673-6318 


PUTO RU oases reverts ce nsececwanadpaeaecectne aoetednanis ete screeumesecceas 513 
P.O. Box 57, Daltry Street 

Oldham, Lancashire 

England OL1 4BB 

061 624 3687 


2688C Middlefield Road 
Redwood City, CA 94063 
(415) 364-5201 


FIC TING see eeicancseonseaccodiancsensecsuareueseesvomnceasniaisees 1279 
8434 154th Ave. NE 

Redmond, WA 98052 

(206) 881-0900 


PAISAS USA srcidnenconnsnessncecrcesnvoreiecstesentcesbavanhaieniases 1479 
1559 NW 79th Ave. 

Miami, FL 33126 

(305) 471-0476 


BURT TA CUVES EVI CS ss cccosereriwscdssacecesessanscerdexsianescedendenneret 1070 
627 15th Ave. 

East Moline, IL 61244 

(309) 755-5021 


2601 Elm St. 
Hernando, MS 38632 
(800) 647-6168 


Co A ie wecisiiatecssesticterencevevianionsiensusesnoesscecodecers 1363 
2153 10th St. 

Sarasota, FL 34237 

(813) 366-1133 


TRS Get DC soeiisnckicsncnsscacssencsecsessencasshoedanssansonssvens 1455 
8000 Wheatland Ave., Suite B 

Sun Valley, CA 91352 

(818) 504-0440 


Games Of TENNESSEE .............cccccccsccecsccecceccscesceccees 370 
1220 W. Jackson St. 

Shelbyville, TN 37160 

(615) 684-0100 
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Gemini CHEMICAL CO. cscs ckcccecipescscnecesescceavevessenesees 1377 
810 S. Maumee St. 

Tecumseh, MI 49286 

(517) 423-3133 


Giant Gumball Mach. C0...............ccccsscsscsscescscescees 510 
200 Meyers Road 

Grand Prairie, TX 75050 

(214) 262-2234 

Global Billiard MiG. CO ccdississcocnsosantocssacenesncsssonne 414 


1263 W. 132nd St. 
Gardena, CA 90247-1595 
(213) 327-0562 


Globe Ticket & Label Co. ............... ccc csecescesseesseeees 507 
P.O. Box 105610 

Atlanta, GA 30348 

(404) 762-9711 


GOO SOUT COPD cccseccsccicocisiapaieaonetecreniaiounenicns 1366 
47-00 33rd St. 

Long Island City, NY 11101 

(718) 937-3333 


Grayhound Electronics. ..................cccccesssseeeeseseeeees 373 
Rt. 37 & Germania Station Road 

Toms River, NJ 08754 

(908) 341-5200 


Great American Billiards. .....................ccsecseeeeees 1173 
24 Stafford Court 

Cranston, RI 02920 

(401) 463-5587 


CePA LACS TOA sgccaisescoececunenidesanesiadtscssvemtruiveedse 276 
3125 S. 108th St. 

West Allis, WI 53227 

(414) 543-9773 


Green Coin Machine Dist....................ccccesseeeeeees 1485 
2560 Overton Crossing 

Memphis, T'N 38128 

(901) 353-1000 


EE PEGG POSS oases cccnzvcwacecptiasotsestapeceaeverenavinnins 660 
303 Paterson Plank Road 

Carlstadt, NJ 07072-2307 

(201) 438-1330 


PAINE S VOD ACO iviocevsacecsancinnscdcancdtincnsessenscniecassneeensnaavanss 269 
135 W. 20th St. 

New York, NY 10011 

(212) 691-9000 


PIAMUICON MIS. COPD iciesscssscsnsinssstancssnsencavainayetocsas 1372 
3350 Secor Road 

Toledo, OH 43606 

(419) 867-4858 


Hantarex Corp. of AMEYiCa .................cceccccssseees 1263 
1261 Wiley Road, Unit 1 
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EXHIBITOR LIST 


Schaumburg, IL 60173 
(708) 843-7226 


FRAN COB OIS [16 osicossicesesiscecossosttescoacssarintewsiaeseoecs 108 
106 Garlisch Drive 

Elk Grove Village, IL 60007 

(708) 593-6130 


PO US races cane ty ecnccndy ania toda cated dccancsentedisctsvesen tees 911 
3607 Trousdale Drive 

Nashville, TN 37204 

(615) 834-6690 


Huebler Industries IN c......................ccccsseccesccssseees 310 
600 Jefferson St. 

Linn, MO 65051 

(314) 897-3692 


IS1 SPeCial Grapes wyisississwssevssatessstvarsensssvernixcsenns 304 
1595B-1 Ocean Ave. 

Bohemia, NY 11716 

(516) 589-2926 


Imagination Le@iSULE..................ccccccssssssscceessssccees 1164 
251 Dixon Ave. 

Amityville, NY 11701 

(516) 842-4242 


6701 Hwy. 90 
Katy, TX 77494 
(713) 391-4704 


ImpressMent PIUG.............ccccccccccecseeceessesssssssssseesees 412 
6217 Factory Road 

Crystal Lake, IL 60014 

(815) 455-2031 


Impulse AMUSEMENLBS.................cccccccceeceeeeeceeeeeeees 176 
10648 Stagg St. 

Sun Valley, CA 91352 

(818) 767-4258 


Innovative Concepts 

in Entertainment (ICE) ....................cccccsseeseeeeeeees 1185 
1501 Kensington Ave. 

Buffalo, NY 14215 

(716) 833-0481 


Intl. Game Techn. (IGT)..............ccccceeecssescceeeeeeeee 1339 
1085 Palms Airport Drive 

Las Vegas, NV 89119 

(702) 896-8580 


PEVCC HCA LNG, aces cicucccascscnsdadnisaneeusdewsxasecdebedeicassexensnse 316 
2155 Chenault, Suite 410 

Carrollton, TX 75006-5023 

(214) 416-0022 


Inter-Globe USA IM. .............ccccccssessssssessceceeeeeeee 1271 
12925 Brookprinter Place #C 

Poway, CA 92064 

(619) 748-7986 
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PAGO T CARE TUNG» sssssccecsacexecessascrtesisenastssnndansasssmucisnieaass 175 
45-B Progress Pkwy. 

Maryland Heights, UT 63043 

(314) 275-8066 


International Laser Prod. .................. ccc cecceeceseceeee 993 
2166 S. Mannheim Road 

Des Plaines, IL 60018 

(708) 803-0400 


Trem AMEriCa COrp.. ...scccccccccccccosssscssesccnsvccssonessees 1563 
8335 154th Ave. NE 

Redmond, WA 98052 

(206) 882-1093 


Ithaca Peripherals IN. ....................cccccceseeesseeeees 1451 
20 Bomax Drive 

Ithaca, NY 14850 

(607) 257-8901 


JCM North American Bill Acceptor................. 1066 
705 General Washington Ave., #600 
Norristown, PA 19403 


Be TOYS occonsasaivvespuncewesectuceuscoceeicesvetassestonexsineascte ners 404 
649 S. Ceres Ave. 

Los Angeles, CA 90021 

(213) 683-1940 

J" BAlOS CO. UNC iissessoccrvesscecevnccvscdicccdccasesdcensecccescess 749 


5S. Fulton Ave. 
Mt. Vernon, NY 10550 
(914) 668-8051 


JW OPIG USA vatisctscccnncachscccudescveasnnesvesidssececaceesaeeesns 1095 
2661 W. 205th St., Suite B-202 

Torrance, CA 90501 

(310) 787-1215 


SAICCO UB A, TAG, cesndessctscsgnvnsednvadonseosx sstendnsdeaiussabecians 585 
685 Chaddick Drive 

Wheeling, IL 60090 

(708) 215-1811 


21629 N. 14th Ave. 
Phoenix, AZ 85027 
(602) 582-6386 


WR POE Tit. TGs sass cossecvcesesveneaeriwanccantsdnnsecessarvaniecaues 1071 
2598 Chimney Springs Drive 

Marietta, GA 30062 

(404) 992-7577 


Kaneko USA Ltd. ....... occ cccceecccecccssccesccnscenecs 977 
1370 Busch Pkwy. 

Buffalo Grove, IL 60089 

(708) 808-1370 


Kiddie Rides USA...............ccccccsscccsssscccsssccsscccnesees 633 
5500 Greenwood Plaza Blvd., #274 

Englewood, CO 80111 

(303) 721-8910 
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EXHIBITOR LIST 


King PIUSH .........cccssessseeeneseneeesneesneeessneensseeonsees 1169 
24414 S. Main St., #103 

Carson, CA 90745 

(310) 834-0499 


Klopp Coin Counters .........scccsesessesseensreeesnneeens 516 
225 Dunbar Court 

Oldsmar, FL 34677 

(813) 855-6789 


Knock-Out Games INC. ...........ccccccoscsccscestescescees 1184 
164 8th Ave. 

New York, NY 10011 

(212) 675-4053 


VO OPTI LNG pecncxcssvecscacsavecrseessevstacnscssstenensassvaseevenvseds 740 
900 Deerfield Pkwy. 

Buffalo Grove, IL 60089-4510 

(708) 215-5100 


TA PASE TAC, cccsiccdcsnccsiucvucsepsinicrsentosanactivensieanasvnwconss 1135 
127 Union St. 

Hatfield, PA 19440 

(215) 362-2890 


Laramie INterests ...........cccccsccsssssscsccscccsccsscccesesseees 162 
3635 Willowbend, #318 

Houston, TX 77054 

(800) 521-8697 


The Latin JUKCDOX........ccccccosscccsescscsccccscccsossssenescess 910 
12755 Western Ave., Suite D 

Garden Grove, CA 92641 

(714) 895-5250 


LaZer-Tron Corp. ...sccccccccccscccrssssscsesssssssssscsessosccooees 795 
7042-B Commerce Circle 

Pleasanton, CA 94588 

(510) 460-0873 


Leisure Entrmt. Ltd. .......ccccccccssscccccccccccccsesscesoeses 1253 
25 Hutcheson Place 

Lynbrook, NY 11563 

(516) 593-5050 


THe Late TiGh Ob cccssssssssscesvnnessevnssneenstensaonssesssiiseccents 1275 
North Hwy. 59, Box 489 

Oakland, IA 52560 

(712) 741-5587 


LOCK AMeTica INC. .........:cccccsssssceesssecceessecceessseeeeees 1063 
7251 Garden Grove Blvd. M 

Garden Grove, CA 92641 

(714) 373-2993 


MAY LEI USA INC. .ssssscsssteiicnirsicccensearesscarmmaricrenes 313 
1831 Tapo St. 

Simi Valley, CA 93063 

(805) 520-7100 


MachinG-O- Matic Lt: cccsscesccsicsscovsscsicnscssinsiwnsonses 1385 
1341 Kerrisdale Blvd. 
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New Market, Ontario, Canada L3Y-7V1 
(416) 836-4700 


Mars Electronics Intl. ..............cccccccsserssesseeeseccoeeees 427 
1301 Wilson Drive 

West Chester, PA 19380 

(215) 4380-2500 


Mayoni Enterprises .........cssscscsssceesreseneeeessreeeeoees 346 
10340 Glenoaks Blvd. 

Pacoima, CA 91331 

(818) 896-0026 


9701 Cary 
Schiller Park, IL 60176 
(708) 671-2100 


Wie O Fiver TG cicsvcavcsscececincsiissseasistnestecqsovewnnienennce 1555 
11135 Knott Ave., Suite F 

Cypress, CA 90630 

(714) 894-3355 


Medalist Marketing CoOrp..........ccccccssssssccsessssseceees 399 
206 Frontage Road N., B-2 

Pacific, WA 98047 

(206) 939-2900 


WAGIEGC [11 Gs dccchcceivescessscesciebonccneasasvernncnstaverecseasonsneerses 868 
1550-B Las Plumas Ave. 

San Jose, CA 95133 

(408) 923-1302 


Wherit TRICUSUIIGS cciicscsscaceccssiscosasivecsencsacesetenseeristeones 123 
2525 State Road 

Bensalem, PA 19020 

(215) 639-4700 


Micro Manufacturing ............cccccccssseeecssssscseeeenees 575 
535 Old Nashville Hwy. 

LaVergne, TN 37086 

(615) 793-5510 


Microsystem Controls Pty. Ltd./ESP ..............+.. 402 
P.O. Box 301 

Bensenville, IL 60106-0301 

(708) 616-9419 


Mobile Record Service CO. .........cccceccseecesseeeseeees 935 
2716 Penn Ave. 

Pittsburgh, PA 15222 

(412) 391-8182 


Moloney Mfg. Inl..........sscccsssssseeessessreeseserseneeeeees 1186 
1100 Davis Road 

Elgin, IL 60123 

(708) 695-3340 

MIGNGIG! DISEDID, cccciccnsosccsnasscicscicascrnicesnenecistseassuses 1249 


661 Hillside Road 
Pelham Manor, NY 10803 
(914) 738-7411 
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To our ORLANDO 
OPEN HOUSE 
& 


COSTUME PARTY! 


Saturday- October 30th 
1:30 to 6PM 


Costumes Optional (but Prefered) 
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We're Alabama's & Florida's EXCLUSIVE ROWE Distributor 





Bringing You the Best in Coin-operated Machines since 1931 
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GENERAL OFFICE: 
940 Second Ave. No. - Birmingham, AL 35204 


(205) 324-7526 
Fax: (205) 322-6639 


FLORIDA DIVISION: 
4542 L. B. McLeod Rd. - Orlando, FL 32811 


(407) 425-1505 
1-800-330-1233 (FL) - Fax: 407-425-5632 




















EXHIBITOR LIST 


Mramncie NOvVGlIty CO visisicexcesstocnetvasanseisssonsyexscwivactnesen 230 
P.O. Box 823 

Muncie, IN 47308 

(317) 288-8301 


Murrey &: SONS: COs csiscascoscsissscpsnasenseoczsacescnsscssenees 1285 
14150 S. Figueroa St. 

Los Angeles, CA 90061 

(310) 323-1752 


Music Operators Service................cccccccsscsresccseees 1048 
536 W. Commonwealth Ave. 

Fullerton, CA 92632 

(714) 879-1771 


NANCO/NANCY Sales. CO) ccscccnssapesicsiessscntversveceesant 413 
22 Willow St. 

Chelsea, MA 02150 

(617) 884-1700 


Libre 1 Ree 00.6 ca 9 | OF: arn OO ee Se veer Ta 1139 
5207 N. Rose St. 

Chicago, IL 60656 

(312) 992-2280 


Nadel & Sons TOY Cor pi wiississseseenssescncsconsveswareaciane 770 
915 Broadway 

New York, NY 10010 

(212) 254-1677 


INAIMNCO-A MRE TICE ING svcscsscssswccencsacsasnsctsnssstsencovanesses 141 
P.O. Box 641630 

San Jose, CA 95164-1630 

(408) 383-3900 


National Sports Games ...............ccccccesssseeceessseeeees 777 
3669 E. LaSalle St. 

Phoenix, AZ 85040 

(602) 470-1490 


National Ticket Co. .................ccccceccsccsccsccscsccecceceecs 876 
P.O. Box 547 

Shamokin, PA 17872 

(800) 829-0829 


INGONC@UICS NIG; Ssdiscpicicenceciteseercerrrennnnmnan 1441 
9631 Liberty Road, Suite B 

Randallstown, MD 21133 

(410) 521-1962 


INGOLCC GTAP IC TAU cississexcaseisedsseucniredarerernieeiemnns 1098 
20492 Carrey Road 

Walnut, CA 91789 

(909) 595-0509 


New Image Technologies ...................ccssssceeeseeees 1538 
125 Main St. 

Westport, CT 06880 

(203) 222-0806 


INGE] DNC UWS CRIS ci civesccechececeswcantwcnavendsadecwenddavseseixeasws 172 
P.O. Box 727 
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Ozona, FL 34660 
(813) 785-7630 


Nortech Engineering and Manufacturing ........ 509 
108 S. 15th Ave. W. 

Virginia, MN 55792 

(218) 741-6075 


OKs TRONS Bo MTS ccasatacsseanccstsscacessaconntiaasinnssnsnnnees 405 
158 S. State 

Orem, UT 84058 

(801) 225-7288 


5611 N. Peck Road 
Arcadia, CA 91006 
(818) 443-1877 


Orietital Tradine Css ccsnistasieisiivxasssrisisesanneornccaces 1085 
4206 S. 108th St. 

Omaha, NE 68137 

(402) 331-5511 


De BC Oa cocstapeatcensanceasiceaauecctaretacatinaaeaetncaeaoresiaswtens 1535 
2880 NE 7th Ave. 

Pompano Beach, F'L 33064 

(305) 946-0420 


Pachinko Palace ..................cccccccccsscsccsccscscescescscess 1176 
8853 Wilbur Ave. 

North Ridge, CA 91324 

(818) 772-0393 


Peninsula ¥ CNOInG DNC, scccsrcicciannsicinnawisnines 408 
3801 Charter Park Court, Suite C 

San Jose, CA 95136 

(408) 978-3588 


Perfect 360 Controls .................ccccsccscescescecceceecees 1371 
3364 S. 2300 E. 

Salt Lake City, UT 84109 

(801) 486-1200 


Play Ball! Cards/Novelties...............ceecceeeeseee ees 273 
12817 Industrial Park Blvd. 

Plymouth, MN 55441 

(800) 488-9152 


PLAY MIGUGI MASAZING cisicsscsenticcesecresnieoeumianvninnsians 856 
6600 Fleur de Lis 


New Orleans, LA 70124 
(504) 488-7003 


Play-By-Play Toys & Novelties ...................ceeeeeeee 261 
4310 Tejasco 

San Antonio, TX 78218 

(210) 829-4666 


Playfair Shuffleboard ...................ccccsssccesesceeeeeeeees 277 
7021 Bluffton Road 

Fort Wayne, IN 46809-2705 

(800) 541-3743 
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AMERICAN VENDING SALES 
WILL HELP YOU ATTRACT MORE 
GUYS LIKE THIS. 
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When: October 29th 














American Vending Sales delivers the names, the service and maximum profitability your operation needs. Representing 
the top names in coin-op equipment, Arachnid, Automatic Products, Bally, Betson Redemption, Capcom, Coastal, Coffee Mat, 
Coin Concepts, Coinco, Design Plus, Dixie Narco, Doyle, Dynamo, Fabtek, Grand Products, Irem, Jaleco, Kaneko, Mars, 
Menumaster, Merit, Midway, RMI, Rock-Ola Vending, Romstar, Rowe Music & Vending, Royal, SNK, Strata, Tecmo and 

Williams. 


@eeeeaeeoeeae eo eoeaeeesee @ @ 
Our complete service department will handle all your logic board problems. Our computerized parts department insures 
that if problems arise, you’ll be back on-line and earning profits quickly. American Vending Sales also offers full planning 
services including training, technical assistance and after sales support. When you’re looking for the names in coin-op, look 
no further than American Vending Sales. 


AMERICAN VENDING SALES, INC. 
750 MORSE AVE., ELK GROVE VILLAGE, IL 60007 


(708) 439-9400 * FAX: (708) 439-9405 





EXHIBITOR LIST 


Plush Appeal .....sccccssscccccssccccsssssssvessesssecsesesesssesooss 1562 
1021 St. Ferdinand St. 

New Orleans, LA 70117 

(504) 899-1869 


Plush <4-PIAY ccssssicenivvscnrsieracsassasenssswascaassssasanevecsnsens 1545 
11100 Dana Circle 

Cypress, CA 90630 

(800) 252-3687 


POP 2ARS OE iiswinesstyscietasesnassnnnseceessacnsan stwantenssounceaneiese 919 
P.O. Box 1073 

Salina, KS 67402-1073 

(913) 827-6229 


Premier TOCHNOlO ZY ince cescsccpesencsssocencsarssaiayssesasasenns 733 
759 Industrial Drive 

Bensenville, IL 60106 

(708) 350-0400 


PTF CS csi seaccsencesueersnecdeuwaneucssuntowansiesuateoustescsnensasveneads aoe 
5452 McFadden Ave. 

Huntington Beach, CA 92649 

(714) 891-1710 


PUP P16 Star TAC oaceveseycsssccatseconcheginaweasepseecreyasssantainass 893 
2900 Justin Drive 

Urbandale, IA 50322 

(515) 276-7500 


Quick Silver Development CoO. .................ceseeeeees 970 
444 Davis St. 

San Leandro, CA 94577 

(510) 895-9699 


Fised FRO VMONS in ccsscssancoosdexenscexcrcacarsansocastvccisuvccesatsenss 423 
401 N. Main St. 

Winston-Salem, NC 27102-2959 — 
(919) 741-5360 

PRIVL ECG LC ona cisis ccvascececsccedcactnnstectaecseeeseesieeseeauness 169 
148 Vincent Ave. 


Lynbrook, NY 11563 
(516) 887-0600 


Hain DOW CLA C vcasincsarsinscecitseceterncaeericessesnvaazeneieciacas 973 
12850 Brookprinter Place 

Poway, CA 92064 

(619) 748-7157 


POE DATES DE iesciccsccaiincderecwsacecsesctcnccosscvetsuessavacevens 1351 
45 South Drive 

St. Catharines, Ontario 

Canada L2R 4V1 

(416) 688-6218 

TRE OCC, SB ccasacecinccccecsceceucacinsectcseceuccceunbanieecsmeeessasuniss 917 
1001 S. Main St. 

Euless, TX 76040 

(800) 777-2235 


Red Baron DiIStrib.. ..................ccccccccccsscscccccsccceceees 1346 
6540 W. Central Ave. 
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Toledo, OH 43617 
(419) 841-2596 


Repeat the Beat................ccccssscsccesccessessecccccarerooes 909 
1116 N. Telegraph 
Dearborn, MI 48128 
(313) 562-6360 


REPLAY Ma gaZinne sescccssicscsscceneesesssasssnspsernssutioicuneesse 517 
P.O. Box 2550 

Woodland Hills, CA 91365 

(818) 347-3820 


BOCK Ola M12... sca cenessesisatatsnsoantaccadsassaceninscoedestevesrane 955 
10915 Franklin Ave., Unit E 

Franklin Park, IL 60131 

(708) 451-0175 


PROBS WATS MIDS issessswnsssoswestenrceesessessevansseanetes 848 
79 Walton St. 

Attleboro, MA 02703 

(508) 226-3310 


TROIS UE MUNG ri rosette scarce seecesecetrcensnseresaerneoreianesss 469 
270 E. Brokaw Road 

San Jose, CA 95112 

(408) 437-4780 


Rowe International........... f paduirebvainesusoustesavanieeewnwent 903 
75 Troy Hills Road 

Whippany, NJ 07981 

(201) 887-0400 

ot G2 1 6) 6) y eee ee nen 1350 


550 California Road, Bldg. 9 
Quakertown, PA 18951 
(215) 536-1900 


SINE COPD: Of AIMCGLICA savsesincccsseasspsravesastoncspecsvennnnss 685 
20603 Earl St. 

Torrance, CA 90503 

(310) 371-7100 


(OF Re 0.) 5 HO 0 | Oe eT eRe ne res ea on ee 1457 
21550 Beaumeade Circle 

Ashburn, VA 22011 

(703) 729-8600 


CS OUI LIE sew savivectnyspndcpnneseadenspnnisvncsountsiayaonavessies 1039 
3129 W. 36th St. 

Chicago, IL 60632 

(312) 247-8484 


SeeCOast WIIG. CO xiccmicitinrcconsiarmreenneninns 505 
744 Middle St. 

Fairhope, AL 36532 

(205) 928-8882 


Sega Enterprises USA ...ccsccessascrscsssrsesseccesssacsecess 223 
275 Shoreline Drive 

Redwood City, CA 94065 

(415) 802-3100 
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Sharp Image ELe Ctr. ............cscccssssrsssssrsescssereeees 1446 
9615 Canoga Ave. 

Chatsworth, CA 91311 

(818) 341-8000 


The Silent Partner/Allstar MUuUSIC................cesce0 514 
3441 S. Park 

Springfield, IL 62704 

(217) 793-3350 

SO PRA URC rcicccccsaecceencesecsnacnsenensbeeseuspensivevereneostuin 761 


121 Liberty Lane 
Chalfont, PA 18914 
(215) 997-8900 


SALE LGUSULICS wisecesestocssicesscansatnecnsetd worenaianosaseyses 202 
1626 Delaware Ave. 

Des Moines, IA 50317 

(515) 265-9900 


Spectre Interactive SySteMS .............eeeeeeeeeeeee 1501 
16250 Hwy. 3, Suite D7 

Houston, TX 77598 

(713) 486-4476 


SPOKbOCl LNG scsvcsscivacascancesensnsentnecnsasessasacsnenssvonsnsiesi 1055 
409 Southwest Blvd. 

Kansas City, MO 64108 

(816) 472-1101 

SpOtliGht ON, Hits .csccisecisccssessresiasccsvessvsecaenaceesessines 1049 


P.O. Box 95226 
Pittsburgh, PA 15223 
(412) 322-4555 


Standard Change-Makerrs ..............sssssscccssseseeseees 747 
3130 N. Mitthoeffer Road 

Indianapolis, IN 46236-0550 

(317) 899-6966 


Standard Metal TY De? s.cccvsccscsscissoscsasocessssnssncasnnses 852 
3725 N. Talman Ave. 

Chicago, IL 60618 

(312) 935-8295 


SUAS VIG. INC. scaxcicsvacasdsacectecseccsvonscentoatauminntsaccoenvenss 376 
125 Royal Woods Court 

Suite 140 

Tucker, GA 30084 

(404) 270-2900 


Strata Grou TNC iscdsvapecsscssdecnstsscerssarsecanesesersesiziston 351 
709 W. Algonquin Road 

Arlington Heights, IL 60008 

(708) 870-7006 


SFIS OLN accundnccenasievncacsnsesneneduscinnandepinbaceivasapvenswacstaneens 985 
11165 Knott Ave. 

Cypress, CA 90630 

(714) 891-4500 
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Superior Toy & NOVelty ...:..0.:....ccrscscccceceversseeaces 1062 
1117 W. 8th St. 

Kansas City, MO 64101 

(800) 821-7565 


TaAitO AIMELICA. COPD iicasasaccsecacvdcsvsassessdstsatiaseatetananns 341 
390 Holbrook Drive 

Wheeling, IL 60090 

(708) 520-9280 


CHG ING) aide iainidsastecccasiornemntecassranuiesederseesamnoueenrers es 161 
19260 S. Van Ness Ave. 

Torrance, CA 90501 

(310) 787-2900 


TOTES IG MIRC. siciccntsivsdunescnssacecanssacnesseusicteseuncediveanenueesets 565 
3983 Mann Road 

Huntington Valley, PA 19006 

(215) 322-3232 


TOmittty Gate CO. ...ccsrvcssinisussssassonenisancersoniecseesseenaes 854 
5112 N. 40th St. 

Suite 202 

Phoenix, AZ 85018 

(602) 955-2144 


Tornado Table SOcceL.........cccccssssscssssscccscscscsccsccess 711 
4949 Rendon Road 

Ft. Worth, TX 76140 

(817) 483-6646 


U.S. Amusement Auctions. .....ccccccccscssocscccccscccseeee 503 
2415 W. Amherst 

Bloomington, IN 47404 

(812) 333-9939 


Te GS TNCs aacsacnaiceerainuecen tan cocnsninnecorseassommetores 1355 
5825-B Peachtree Corners E. 

Norcross, GA 30092 

(404) 441-2910 


Ultimate Pool Table MOver.................ssccecseeeeeees 1638 
412 Cottage St. 

Delphi, IN 46923 

(317) 564-3182 


DIVE PSA MIG. CO i ceccrecsiesnainnesesenvsnsussiacnenaceacnaxnanens 262 
5450 Deramus 

Kansas City, MO 64120 

(816) 231-2771 


Valley Recreation Products. ............seeeeeeeeeeees 841 
333 Morton St. 

Bay City, MI 48707 

(517) 892-4536 


Van Brook of Lexington ...........cscccecscsccsosessonssosones 314 
976 Delaware Ave. 

Lexington, KY 40555 

(606) 231-7100 
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THE 
BASE 2 
SYSTEM 


GAME DATA COLLECTION AND REPORTING 


e UTILIZES EASY TO USE HAND HELD COMPUTER 


e TRACKS AND REPORTS ON COLLECTIONS, SERVICE, 
EQUIPMENT MOVES AND INVENTORY 


e LOW COST, SAVE KEYBOARD TIME & PAPERWORK 


e COLLECTION INFORMATION CAN BE EXPORTED TO 
OTHER PROGRAMS SUCH AS SILENT PARTNER 


e TIME AND TRAVEL REPORTS FOR EACH EMPLOYEE 
e GET ORGANIZED AND SAVE MONEY 100 


VISIT US AT THE A.M.0.A. SHOW 





a 
620 19th STREET, SUITE 163 NIAGARA FALLS, NEW YORK USA 14301 
TEL: 1-800-829-7389 


PO. BOX 117, CONCORD, ONTARIO CANADA L4K 1B4 
TEL: 1-416-660-4016 


Ci IN THE wes 


The Best 


for Less 








Two-piece cues with the quality 
found only in other cues costing 
much, much more. 


The Henry W.T. Mali & Co., Inc. 
257 Park Ave., South - New York, NY 10010 


800-223-6468 


(212)-475-4960 
Fax: (212)-533-8169 
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EXHIBITOR LIST 


Vending Times .............ccccssssssssssees 


545 8th Ave. 
New York, NY 10018 
(212) 714-0101 


Video Lottery Consultants.......... 


9311S. 7th Ave., Suite A 
Bozeman, MT 59715 
(406) 585-6600 


Visions of Reality .................ccceeeees 


24456 Peacock St. 
Lake Forest, CA 92630 
(714) 587-1950 


NG TAG vcicccecisasaccsccacencvesurcdontexssuteasase 


1985 Yosemite Ave. 
Simi Valley, CA 93063 
(805) 520-6988 


Wellls-Gardne r........cccsccccsecscscsceccecs 


2701 N. Kildare Ave. 
Chicago, IL 60639 
(312) 252-8220 


WiICO COLDS semsisssscesiiviceresivavesvorseneoes 


6400 W. Gross Point Road 
Niles, IL 60714 
(708) 647-7500 


Wide WAY UNG wsevssstsiccosscssarsenesesscestess 


7625 Somerset Blvd. 
Paramount, CA 90723 
(310) 634-9488 


Williams Electron. Game. ............ 


3401 N. California Ave. 
Chicago, IL 60618 
(312) 267-2240 


Worldwide Industries ................06 


1555 Sherman Ave., Suite 127 
Evanston, IL 60201 
(312) 973-6900 


Wurlitzer Jukebox Co...............060 


235 Moonachie Road 
Moonachie, NJ 07074 
(201) 807-2616 


DOE VAG casceeceidinwoadatusisbeaecedoustascoutens 


40 Elm St. 
Dryden, NY 13053-9624 
(607) 844-9143 


VCC wccienesecensdsasiecesnassneiepintnasvesteecies 


P.O. Box 518 
Belmar, NJ 07719 
(908) 919-7878 


LOTAPCT) A UNG sscsscscestincsniccccxesserssseests 


49 Fanny Road 
Parsippany, NJ 07054 
(201) 334-8133 


seaecaliantebesvonniive 1291 


snvikdeesanoasaeaesenesne’ 840 


«aveqneasatageansonaactys 202 


yaiswonwsnaoucauensenes 1038 


seokssadaperesacerees 1370 
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it 26. nee 
LUSH “aPPEAL 


1-800-899-1869 


1021 St. Ferdinand Street * New Orleans, LA 70117 
(504) 945-1242 © Fax: (504) 945-1385 


Quality ¢ Variety * Value * Service 


We offer the "Best Blends in the Business!"-- Our Assortments Change Daily 


Satisfaction Guaranteed! * Same Day Shipping * Personalized Service 
Customized Mixes * Quality Merchandise 


CRANE PREPACKS 









7 Pieces per Prepack-- 'oXeLel <-to iy WAM o) (Loco ol <1 al oLole Mi col mole maelang-Tal ili lors 
Fully Assorted with no more than Three identical Pieces! 
Prepack may be ordered 3-ways: All Plush, Plush with Novelty or All "Seasonal" Plush 


Averages 72 Pieces 144 Pieces 
75¢ — (4"-9") $54.00 $108.00 
80¢ (5"-10") 57.60 115.20 
90¢ = (5"=-11") 64.80 129.60 
$1.00 (6"-12") 72.00 144.00 
$1.15  (6"-12") 82.80 165.60 
$1.25 (6"-14") 90.00 180.00 
$1.50 (7"-14") 108.00 216.00 
$1.75 (8"-14") 126.00 252.00 


JUMBO "PREMIUM" PREPACKS 


50 Pieces per Bag- "Department Store Quality" 





—— 


Averages 50 Pieces 100 Pieces 
$2.00 (9"- 14") $100.00 $200.00 SEN 
2.25 (9"- 14") 112.50 225.00 VISA 
2.50 (10"- 14") 125.00 250.00 | 
3.00 (10"- 20") 150.00 300.00 
eal 4.00 (12"- 20") 200.00 400.00 | 
MEMBER 5.00 (12"- 20") 250.00 500.00 MasterCard. 
5.50 (12'- 20") 275.00 550.00 | : 


8.00 (20 Piece Trade-ups) 


160.00 
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Randy 
Chilton 


STREET 
TALK 


Why get involved? 


Since this is the AMOA show 
issue, I thought it would be timely 
to share my thoughts about the 
Amusement and Music Opera- 
tors Association and my involve- 
ment since 1983. 

I have told the story numerous 
times but it bears repeating once 
more. Until John Estridge 
(Southern Games) and Bill Stone 
(Stone Amusement Co.) told me 
about the AMOA while I was 
attending an AMOA Notre Dame 
seminar, I really had no idea 
what the organization was or who 
ran it. 





I soon learned about the board 
of directors and was subsequently 
elected in 1984 to serve on the 
board. In two years I will become 
president. So far, it has been a 
career highlight for me, and the 
best is yet to come. 
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The AMOA board of directors 
is really the best kept secret in 
the industry. Relatively few 
industry members ever apply to 
serve. Once they do, however, the 
vast majority stay involved by 
continually reapplying after their 
initial term expires. 

The perception of the board is 
that it takes a tremendous time 
commitment, costs a lot of money, 
and is really the good-ole-boy 
network of operators. In actuality, 
considering the benefits that can 
be derived from serving on the 
board, I don’t see how a responsi- 
ble operator can pass it up! I 
believe he is depriving his com- 
pany and himself of a great 
opportunity. 

The AMOA board has done 
some significant things for me 
and my company. Because of 
AMOA, I have a network of indus- 
try members that I consider good 
friends. I can call them anytime 
to get advice, which I do very 
often. When it was time to buy 
computers for our company, I 
called three operators I had come 
to respect most and asked their 
opinions. When I found that they 
all used the same system, it made 
my choice easy. If I need advice 
on a new game, I simply pick up 
the phone and call. 

In 1988 and 1989 I was traveling 
around the country organizing 
the AMOA regional seminar pro- 
gram; we conducted seven or 
eight seminars over a two-year 
period. I thought to myself: I'm 
traveling around the country, 
meeting the nicest, smartest peo- 
ple in the industry—and all for 
the AMOA! I have always felt that 
it was a good opportunity and 
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Development 


VAG WINGco..rp. 


Tokyo, Japan. 
Tel.:(03)3331—7311 Fax.:(03)3331—7800 













Manufacturer 


S sss eoary 


Tokyo, Japan. 
Tel.: (03)3331—7611 Fax. 





: (03) 3331—7600 





STREET TALK 


learning experience for me. 


Those seminars are still some of 


my most memorable AMOA 
experiences. 

I made a trip to Minneapolis in 
1989 for the Minnesota state 
Show. In addition to touring 
American Amusement Arcades, 
one of the most impressive opera- 





ie ts 


Manufactured to your location’s needs with over 25 custom decorator colors 
available. Our stools. while giving the appearance of being secured to the floor, 
offers you flexibility in game layout while deterring your customers from moving 


or tipping them. 


Call for more information on our unique Game Stools or any of our Exciting 
Redemption Management Tools. Ticket and Token counting Scales. ARMS 
Redemption Software, On-Line Money Tracking and Ticket Shredders! 


Want Your Customers to 


Spend More Money? 
Make them comfortable with our PATENTED 


tions I’ve ever been in, I spent 
time with the Norbergs (C&N 
Sales) in Mankato. I saw some- 
thing very interesting while at 
their facility. They had a retail 
store incorporated into their 
vending operation. It was very 
professional with home model 
pool tables, jukeboxes, dart sup- 













Complete Line 
of Products at: 


AMOA 


Booth# 
138-144 
















ARMS 1-800-272-6375 


1540 Routh 37 West 
Toms River, NJ 08755 


Fax: 908-341-4056 
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plies, and all kinds of accessories, 
to name only a few of the items. 

One thing led to another and 
the next think I knew, we had 
started our own retail company in 
Wichita called Chilton Billiard 
Supply. This may surprise you, 
but we incorporated it into our 
existing vending business, just as 
C&N Sales had done. We started 
in November 1990 and have 
expanded since then. In fact, we 
are scheduled to open a new 
facility in October, which will take 
our retail operation to an all new 
level. 

The sole reason for our move is 
to obtain a more retail-compati- 
ble location and building. To say 
the retail business was a good 
move for Chilton Vending is the 
understatement of the decade. It 
is definitely a growth area in our 
business. The education I needed 
to establish this business came 
directly from Tami and Tim 
Norberg, Dick Hawkins (D&R 
Star), and Larrianne Simon (Pride 
Enterprises). Guess where I met 
each one of them? You guessed 
right, the AMOA board of direc- 
tors. 

The IRS income-forecasting 
method of depreciation, the 
AMOA technology committee, 
the jukebox promotion commit- 
tee, the Notre Dame education 
program, and the Washington 
Conference are all issues or com- 
mittees that I feel fortunate to be 
involved in. Our company bene- 
fits directly from my involvement. 

The frustrating thing is that my 
AMOA involvement has done 
more for me personally and more 
for our company financially than | 
could ever repay in commitment. 
There are many board members 
who would say the same thing. 
Yet the industry at large doesn’t 
see the opportunity. 

We have been unable to convey 
the message to other operators. 
At the AMOA convention in 
Anaheim, 10 new directors will be 
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Co gral Lite Mls LLY 
We just had a BABY (MINI-CHANGER) 


American Changer introduces the birth of its Mini-Changer 
Ideal for increasing sales at small locations 


Specs: 


¢ $120 Capacity 


¢ Payout 4 Quarters/Tokens 
or 3 quarter, 2 dimes 
& 1 nickle 


e State of the art 
micro processor controlled 
dollar bill validator 


¢ Tubular locking system 
¢ Heavy duty 16 ga. steel 


construction, no mounting 
braces needed 


¢ Measures only 6"wX18"hX12"d 


¢ Only 17 pounds 


3 Other Models to Choose from 
- CALL TODAY FOR YOUR LOCAL DISTRIBUTOR - 





Ideal For: 


¢ Office coffee mahcines 


¢ Attach to vending mach- 
ines (CIGARETTE, SODA, CANDY) 


¢ Dial-A-Snack units 

¢ Phone banks 

¢ Laundry locations 

¢ Small game rooms 

¢ Hotel & Apartments 

¢ Bulk Vending 

¢ Anywhere a change 
machine will increase 


Snes which is 
VERYWHERE!!!!!!! 






See us at 
Booth # 1174 
AMOA 







AMERICAN CHANGER CORP. 


1-800-741-9840 


STREET TALK 


chosen out of about 25-35 nomina- 
tions. Drawing from personal 
experience, I can’t imagine why 
there aren’t 100 nominations to 
choose from each year. 

The cost to your company will 
probably be no more than $6,000 
in any given year. This is strictly 
for travel expenses and assumes 
you travel with your significant 
other. It also includes attending 
the meetings at the annual 
AMOA show, which all industry 
members already attend. 

The time commitment is a mid- 
year board meeting, Washington 
Conference, and the Expo. The 
total is 10-12 days per year. These 
are my vacations. Putting it in 
perspective, the cost to be on the 
board is basically two dedicated 
video games and your vacation 
time. I don’t know of many opera- 


mvs! BEST. 






NEW FUN SHUTTLE VENDER 
Science fiction graphics and 
the versatility to vend most 
Product sizes keep our new 
Fun Shuttle performing. Call 
today for more information. 


# High Visibility Graphics 
= Battery Operated Voice 
= Convenient Size 

= Extra Large Capacity 


= Trouble Free All 
Mechanical Operation 


= Made in the U.S.A. 


(800) 345-1183 


MAYONI ENTERPRISES 
(818) 899-2488 


Pe 04 
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10340 Glenoaks Blvd. 





| AMOA Booth #346 | 


Pacoima, CA 91331 
1 (800) 345-1183 Fax: ( (818) 899-0152 


tors who don’t buy two video 
games per year, and if you don’t 
take 10-12 days of vacation, then 
you are working too hard. 

I argue that the ideas, informa- 
tion, and contacts you make while 
on the board will make your com- 
pany more profitable, far exceed- 
ing what those two video games 
will do. The board experience 
and the relationships you make 
will be with you for a lifetime. 

The board represents all seg- 
ments of our operating industry. I 
don't really know what a good- 
ole-boy-network is, but I assure 
you, we re not it. We have opera- 
tors with as few as 100 games and 
as Many as 5,000 and more. How 
else am I going to share a dinner 
table with one of the largest oper- 
ators in the United States and 
hear all of his ideas? We have 






With Voice 
Attraction 
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CAUTION! 
Crane Operators 


If this is the 
crane machine revenues, it's 
time to shift gears. 


As you race down the road searching for the finest 
in crane plush, slow down and take a look at the 
industry's newest supplier, Success Plush. We know 
what it takes to rev-up those crane revenues. Our 

“Guarantee of Satisfaction" is our commitment to you 
that we can help your revenues hit the high road again. 


So give us a call today. 


LiCccessS 
Plush, Ine. 
1-800-396-8888 


operators from all regions of the 
country, ranging in age from the 
mid-20s to late 70s. Our optimal 
goal is to have every state in the 
country represented on the 
board. Personally, I would like to 
see a better representation of 
smaller operating companies. 

When my term as a director 
has expired in the year 2001, I 
have decided that if my most sig- 
nificant contribution is that I have 
encouraged others to enjoy the 
experience of being on the board, 
then I will consider the 17 years I 
will have spent on the board as a 
great success. If you want to dis- 
cuss this with me, I’d welcome 
your call. My number is (316) 262- 
3538. L) 











path of your 














10660 Kinghurst Drive 
Houston, TX 77099 
(713)564-1705 

Fax (713)564-1805 
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Model HSV Gold Series 


with stacker 
w ~Our New Family Of Bill Acceptors 












SERT BILL ANY DIRECTION 
DO NOT FOLD BILL 


We are very proud to announce the arrival of our new family of bill acceptors with stacker. 
Our new models HSV-400, HSV-600 and HSV-1000 stacker units accept 400 bils, 600 bills and 
up to 1,000 bills. These stacker units are all interchangeable. All our units including our 
stackerless model HSV-300 accept $1,5,10, 20 and if requested, $50 and $100 bills. Our units 
accept the bills in any direction and all feature our high security engineering. All our units are 
backed by our full one year warranty on parts and labor and for the convenience of our 
customers, we supply a toll-free service number. We also feature RS-232 communication 
capability, auto-clear recognition and 110 Volt AC or 12 Volt DC. Our same day shipping and 
prompt service are our dedication to our customers. All our units offer quantity pricing and 


we welcome distributor and OEM inquiries. 


LEISURE ENTERTAINMENT, LTD. 


25 HUTCHESON PLACE « LYNBROOK, N.Y. 11563 
516-593-5050 * OUTSIDE N.Y. STATE 800-645-2162 * FAX 516-593-5896 





Irving 
Blackman 





TAX 
TIPS 


Beat the qualified plan 
withholding rules 


hose revenue-hungry guys in 
Washington will tax anything that 
moves. This time they are taxing 
distributions from any qualified 
deferred compensation plan (for 
example, a pension plan or profit- 
sharing plan). 

In the typical case, the plan 
trustee is required to withhold 20 
percent of any lump sum distribu- 
tion from a qualified plan. Sup- 
pose Joe Owner, age 67 and about 
to retire, wants to take his 
$500,000 balance out of Joe’s Co. 
profit-sharing plan? The trustee 
must withhold 20 percent— 
$100,000. 

But wait. There is a way out. 
Joe should instruct the profit- 
sharing plan trustee to distribute 
his entire $500,000 directly to the 
trustee of his new rollover IRA. 
Why? The withholding rules do 
not apply to a trustee-to-trustee 
transfer. 


a Dalia ce: BagU[-e-1Ke) Yo) melelele lef) [ames] 


taken straight from the pages of my ever- 
growing tax business bible.” 
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Since the withholding rules do 
not apply to IRAs, Joe can then 
withdraw any amount from his 
new IRA. Of course, Joe must pay 
income tax on the amount with- 
drawn. The 10 percent penalty 
tax does not apply to Joe because 
his is over age 59-1/2. Caution: 
always check with your profes- 
sional before taking any distribu- 
tion from your plan. 
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Tax religion can't 
beat death, but it 
can beat taxes! 


Now, gather ‘round all you tax 
sinners. Today’s sermon at the | 
First Church of Anti-Conven- 
tional Tax Wisdom is titled, “How 
to enrich the IRS when transfer- 
ring your business.” Strange title? 
Not really because it’s the con- 
ventional wisdom. Let me ex- 
plain: 

This is a true story of good 
against evil taken straight from 
the pages of my ever-growing tax 
business bible. If you’re a busi- 
ness owner with two or more chil- 
dren—some active in your busi- 
ness and some not—listen up. 

A 70-year-old business owner 
(let’s call him Joe) from Virginia 
told me how three employees 
(ages 40, 49, and 50) had helped 
build his business (Success Co.) 
over the years. Profits were plow- 
ed back into the business. Today 
the business is worth $10 million, 
with 80 percent owned by Joe and 
20 percent owned by the employ- 
ees. Joe has three children, none 
active in the business. 

Joe's goals were simple: after 
he passes on, the business should 
go to the three employees and his 
children should get the value ($8 
million) of Joe’s share of the busi- 
ness. What’s the conventional 
wisdom here? Have Success Co. 
own life insurance (the actual 
amount of insurance is now $11 
million—the extra $3 million 
allows for growth) on Joe’s life. 

The insurance funds a buy-sell 
agreement. After Joe dies, Suc- 
cess Co. will buy Joe’s stock. The 
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TAX TIPS 


employees will own 100 percent 
of the business. (Good! That's 
what Joe wants.) The kids will get 
the $8 million or more. (And 
that’s also what Joe wants.) Per- 
fect? Joe’s lawyer, accountant, 
and insurance consultant assured 
Joe that this is the conventional 
wisdom—the “best” way to go. 

Do you know what’s wrong with 
this picture? Each dollar of those 
insurance proceeds used to buy 
Joe’s stock will be divided two 
ways: 55 cents to the IRS and 45 
cents to the kids. Unwittingly, the 
IRS—not Joe's family—has the 
biggest cash potential in Joe's 
business that took him a lifetime 
to build. 

What to do? The solution may 
vary with your particular fact sit- 
uation (how many kids in the 
business, how many non-business 
children, your age, your spouse's 
age, the value of your business, 





the value of your estate, etc.). But 
there's a plan to beat the pants off 
of the conventional wisdom and 
the IRS—all legally. Let me show 
you how: 

Step #1: Get the insurance out 
of the corporation into Joe's 
name and then into an irrevoca- 
ble life insurance trust. The insur- 
ance proceeds are now free of the 
estate tax. 

Step #2: Recapitalize Success 
Co. so Joe can keep voting con- 
trol (a tax-free transaction) for as 
long as he lives. Have Joe use a 
GRAT (grantor-retained annuity 
trust) to knock the gift tax value 
below $600,000. 

Step #3: Create an annual 
stock-bonus/stock-gift program. 
Success Co. should give stock 
bonuses to the employees. In a 
more typical example, the em- 
ployees would be Joe's children. 
Joe should make gifts of stock to 


his children and grandchildren. 

This sermon does not attempt 
to cover the details of the plan 
outlined above. Your professional 
should be able to use this struc- 
ture to craft a transfer plan that 
cuts your estate in half. What's 
more, your estate tax liability 
(whatever the amount) will be 
transferred to the insurance 
carrier. 

When all the smoke clears, 
either your estate tax will be zero 
or paid 100 percent by tax-free 
insurance proceeds. It’s time for 
you and your professionals to get 
that new-time tax religion! (| 

Irving Blackman is a senior tax 
partner in Blackman Kallick 
Bartelstein, a CPA firm specializ- 
ing in closely held businesses. He 
has agreed to consult with read- 
ers of this column. His tax hotline 
number is (312) 207-1040. 


DEVELOPMENT AND COMPUTATIONAL ENGINE FOR HIGHLY INTERACTIVE AND FULLY 
IMMERSIVE VIRTUAL REALITY SIMULATORS AND GAMES INVOLVING MULTIPLE PLAYERS. 


ZATALKYXS. 





3-D COMPUTING ENGINE 
COMPLETE REAL-TIME V.R. SIMULATION ENGINE WITH GRAPHICS GENERATORS AND 
SOUND SYNTHESIZERS ALL INTEGRATED IN A SINGLE POWERFUL V.R. SOFTWARE 


ENVIRONMENT. EASILY PROGRAMMABLE FROM A PC., DRIVES TWO STEREO HELMETS. 
Redemption Game Tickets 


IMMEDIATE SHIPPING 
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20,000 
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Ss 40,000 




















1 Box 


¢ Choice of Copy- 






















$ 77.00 “ONE COUPON” or BOOSTER-VR 
3 Boxes | 60,000 “REDEMPTION” 3-D Engine 
4 Boxes 80,000 $137.00 
5 Boxes | 100,000 | $167.00 | ° 1°/32” X 2° Machine- 
Issued 


We have the right redemption 
machines. Available in 
custom-printed. 


“TICKET EATER” Counter/Shredder 


Count & shred 13 tickets per 
second. Available with Extra- 
Large number display! 


tickets for your arcade 
12 different colors, in stock or 


HARDWARE Pe 
* Moves Hundreds of Objects Simultaneously in Real Time 
# 4 Simultaneous 3-D Graphics Generators 

* 8 NTSC-ready Video Channels 

* 4 Simultaneous 3-D Sound Generators 

* 8 Sound Output Channels 
* 16 Analog Input Channels 
« 11 Single Bit I/O Channels 
® 4 Power Converters 

® 2 RS-232 Channels 


EXPERIENCE 


(joysticks, dials, etc.) 
(switches, LED's, etc.) 
(LCD/CRT drive voltages 
(tracker, host) 


YOUR IMAGINATION 


- National Ticket Company e P.O. Box 547 « Shamokin, PA 17872 
eT CO ORDER DEPT. 1-800-829-0829 e TOLL FREE FAX 1-800-829-0888 
TICK OTHER INFORMATION 1-717-672-2900 @ INTERNATIONAL FAX 1-717-672-2999 


16250 Hwy 3, Suite D7 
Webster Texas 77598 





Tel: 





(713) 486-4476 
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A young martial 
arts enthusiast 
enjoys the chal- 
lenging moves in 
SNK’'s Samurai 
Shodown. 


PLAYER'S 


PERSPECTIVE 


Culling the best from 
a year full of video 


This month marks one year 
that we have been reviewing 
games for Play Meter. We decid- 
ed to have our own “Year in 
Review,” much like the annual 
recap featured in the number one 
amusement magazine our arti- 
cles appear in. 





We hope to make a humble 
attempt at helping in the deci- 
sion-making process when it 
comes to evaluating game play 
and appeal. Before coming to the 
list, which includes positive and 
negative comments, let’s look at 
SNK’s newest release, Samurai 
Shodown. The game is beginning 
to appear in arcades all over the 
country. 


Samurai Shodown 


It is said that the martial arts in 
general started in China and 
spread to other Oriental coun- 
tries, each one refining moves 
and creating their own art. 
Chinese Kung-fu is fluid and soft. 
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The aspects that were forceful 
and hard were perfected by the 
Japanese and evolved into kar- 
ate, judo, and kendo. 

From this basic fighting style, 
and the ancient code of honor 
adhered to by the Japanese, 
came the samurai. Samurai are 
noble, honorable, sword-wielding 
warriors with a strong sense of 
pride. In Samurai Shodown SNK 
created 12 warriors, all with roots 
in Japanese training, and pits 
them against each other in one- 
on-one battles. 

Samurai Shodown operates 
like any other fighting game, by 
allowing players to progress to a 
new battle when two out of three 
matches are completed. The 
game is the latest mega-shock kit 
for the extensive New-Geo library 
of games. 

Just as in previous “shock” 
titles, the player’s view is from 
constantly alternating zoom 
angles that give a fast and furious 
effect. All four buttons of the con- 
trol panel are utilized: A—weak 
slash; B—strong slash (both com- 
bine for a powerful slash); C— 
weak kick; and D—strong kick 
(both combine for a powerful 
kick). 

There are hidden moves that 
can be accomplished by manipu- 
lating the controls. Characters 
that are frequently hit lose their 
weapon and must either retrieve 
it or fight without it. The lineup of 
fighters is interesting, from meek 
kimono-garbed princesses to cos- 
tumed devil warriors to Ninjas. 
The choices may be too diverse: 
four or six would have been 
enough. Still, the use of only one 
type of martial art is novel, rather 
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In The Great Northwest 
Your SERVICE And SALES 


Headquarters Are: 





1550 Fourth Ave., So. - P.O. Box 24807 - Seattle, WA 98124 
(206) 682-5700 - Fax: 206-682-3622 
Eastern Washington Sales- Call: 509-482-5088 + Fax: 509-482-5516 





dunis distributing 
company 


1140 S.E. 7th Ave. : Portland, OR 97214 
(503) 234-5491 - FAX: 503-223-3816 








REPRESENTING FOR SALES AND SERVICE: 
American Sammy, American Technos, Arachnid, Atari, Bally/Midway, Bay-Tek, Betson, Bromley, 
Capcom, Coastal Amusements, Coinco, Coin Concepts, Data East Video, Dynamo, Fabtek, ICE, Irem, 
Jaleco, Konami, Leprechaun, Mars, Medalist, Meltec, Merit, Nat'l Sports Games, Romstar, 
Rowe Music & Vending, Sega, Skee-Ball, Smart, SNK Strata, Taito, Tecmo, Valley and Williams 
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Sega's Virtua Racing is a top-rated driving simulator. 





choreography. 





Midway's Mortal Kombat scores well in fighting 





than combining all different 
Styles. 


High ranking videos 


Now for our top 10 video choic- 
es. AS we work our way up the list 
we ll give reasons for the game’s 
placement: 

10. Arm Champs II (Jaleco): 
This combination video/strength 
tester game takes amusement 
back to its roots with a basic chal- 
lenge, much like the old strength 
contests at early carnivals and 
fairs, and combines it with state- 
of-the-art video and mechanical 
technology. Game play is limited 
and unchanging, except in 
strength difficulty, which keeps it 
from scoring higher. 

9. World Heroes (SNK): At first 
glance this Neo-Geo game may 
seem like any other fighting 
entry, but it probably has the 
most interesting lineup of charac- 
ters. Game creators managed to 
produce appealing choices for 
players by forming representative 
fighters based on the cultures of 
certain countries and the charac- 
teristic features of their people. It 
may have ranked higher if it had 
an outstanding, distinguishing 
feature to set it apart from other 
fighting games. 

8. Viewpoint (SNK): Another 
Neo-Geo game grabbed our atten- 
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tion, despite the short period of 
time it Spent in our local arcade. 
The combination of excellent 3-D 
polygon graphics, unique per- 
Spective, and voice-synthesized 
soundtrack placed it at a good 


SPECIAL NOTICE! 


Purchase your used Equipment 
from: 


New Or.eans 
Nove ryCo. 





e In business for 60 Years 


International reputation for 
selling the finest used videos, 
flippers & amusement games 
available anywhere. 


@Each and every game 
beautifully refinished like new. 


®Get on our mailing list for our 
latest price bulletins or call 
Celie for latest prices. 


3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX: (504) 888-3506 
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position on our list. However, it 
could have used a bit more pro- 
motion or advertising like cur- 
rent SNK fighting games. 

7. Heated Barrel (Fabtek): This 
Western-themed, multi-player kit 
from Fabtek also suffered from a 
lack of promotion. The games 
that come from this smaller com- 
pany are always appealing. This 
kit stands out with lots of charac- 
ter, sacrificing flashy exteriors 
and graphic capability in order to 
enhance originality. The cute 
characters and simple game play 
infuse them with a nostalgic qual- 
ity. 

6. Cadillacs and Dinosaurs 
(Capcom): A more timely release 
could not have been possible, 
considering the growing popular- 
ity of prehistoric creatures. The 
proven success of Capcom’s fight- 
ing techniques, combined with 
the plot twist of dinosaurs return- 
ing to Earth in the future, makes 
for an interesting game and 
comic book (from which the game 
was adapted). This game’s appeal 
lies in the return to a curiosity of 
“what happens next” that many 
new games have lost with redun- 
dant themes. 

5. Quiz & Dragons (Capcom): 
The rapid rise of this company 
can be attributed to its ability to 
determine the proper formula 
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mw Competitive Products Corp. 
River Road Bldg. #5 


P.O. Box 1645 
Tullytown, PA 19007 


(800) 562-7283 


We are an international parts house. We stock a complete 
line of coin machine parts, billiard supplies, electronic 
components and dart accessories. We are the originators 
of bringing fine quality parts and accessories atthe lowest 
prices to your door. For the name of your area sales 
representative, call toll free at 800-562-7283. 


This is a small listing of some of our fine products: 


power supplies 
isolation transformers 
power cords 

line filters 
pushbuttons 

joysticks 

lamps 

locks 

speakers 


cue racks 


leg levelers 
coils 

rubber rings 
score displays 
cue sticks 


chalk 


triangles 


ball sets 
darts, etc. 





MOST ORDERS SHIPPED THE SAME DAY! 
WE SHIP WORLDWIDE. 
QUANTITY PURCHASES ARF OUR SPECIALTY. 


Competitive Products Corp. 


(215) 547-7520 





Fax: (215) 547-7577 
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desired by modern game players. 
This kit is not similar to other 
Capcom games but instead offers 
an intriguing quiz challenge set 
in a Dungeons and Dragons-type 
background. The mix of past and 
present real-world trivia ques- 
tions with fantasy characters and 
settings works surprisingly well. 
It should do well in college stu- 
dent unions and taverns. 

4. X-Men (Konami): Comic book 
characters are alot more publicly 
known than they used to be, 
thanks to modern movie and car- 
toon adaptations. Among the 
many companies and books on 
the market, Marvel’s X-Men 
stands out because of the charac- 
ters’ original powers, personali- 
ties, and weaknesses. Konami's 
game successfully converts comic 
book zest to video. The licensing 
of X-Men has proven to be a 





Hunting for a good all-around game? 
Try lrem’s In the Hunt. 





smart move. 

3. Virtua Racing (Sega): Driving 
simulators are just as plentiful as 
fighting games and have a longer 
history. There are often not many 
differences among these drivers 
because the player always uses a 
car or a motorcycle. Virtua Rac- 
ing makes it to the top of the list 
by using polygon technology to 
create the most realistic driving 
simulation yet seen. The four-but- 
ton perspective feature is equally 
amazing. 

2. Mortal Kombat (Midway): We 


dislike placing a fighting game 
this high on our list, but Midway 
has definitely created the smooth- 
est game play for a video of this 
sort. The digitized graphics, deep 
sound effects, and interesting 
characters all contribute to the 
best fighting choreography possi- 
ble so far. The relatively small 
dedicated cabinet can go any- 
where; its popularity is wide- 
spread. 

1. In the Hunt (Irem): Surprise! 
This affordable kit from [rem is, 
to us, the best example of how 
video games were not long ago 
and should be now. Some of the 
cleanest graphics and appropri- 
ate colors are used to recreate 
the underwater environment. The 
game is suitable for all locations 
and can be enjoyed by all ages. It 
should be high on everyone's 
list. LJ 
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BATON LOCK AND HARDWARE COMPANY 
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Complete machine & kits available 


1. All LED Display Without CRT 
2. Payout Percentage 66%~94% 
3. Attractive Demo Mode 
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Poker King 





The Smallest & Cheapest 
Roulette Machine in The World 
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NEWPRODUCT! ~” 


Special Bonus Poker.Game 


BTR POKER 


1. Deal Speed Adjustable 

2. Small Volume for Mini Cabinet 
3. Special Bonus Feature 

4. JOKER Function Available 


RAINBOW BLOCK 


1.Slot Style Double Up 
2.Amazing Special Jackpot 
3.Mini-Size PCB for Mini Cabinet 
4.Picture Amusement Alike 


* 


ORIGINAL DEVELOPED & MANUFACTURED BY 


BTR INTERNATIONAL INC. 
® A-RABBIT INTERNATIONAL INC. 


SF-1, NO.30, NANKING WEST ROAD, 

TAIPEI, TAIWAN, R.O.C. 

TEL: 886-2-5558361(REP.) FAX:886-2-5599888 
TLX: 16727 BTRTPE WTC M/C CODE: BTR II 
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PINGAME 
DIARY 


Alvin G.’s Mystery Castle 


ttendees at Pinball Expo ‘93, held 
in Chicago on Sept. 9, enjoyed a 
tour of the Alvin G. & Co. pinball 
plant. 

The company’s second tradi- 
tional pinball game, Mystery 
Castle, was on the line during the 
tour. This game was also used for 
the Flip Out ‘93 tournament, so I 
thought you'd like to know it bet- 
ter. If you missed Pinball Expo 
‘93, you can see the game at Alvin 
G.’s booth at the AMOA show. 


“we realized that the game might work 


better without people.” 





I spoke to Michael Gottlieb and 
game designer Jim Shird about 
this game. Michael told us that at 
first he was leaning toward a 
Scooby Doo-type of theme with all 
of the unlimited possibilities of a 
scavenger hunt in a castle. 


mu dats 0) \',=) mma ome) all meatel econ) amalaleliale 


lost items in the castle is the goal.” 
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“Originally we were going to 
have a cast of characters,” 
Michael explained, “who were 
going to be the teenage kids 
going on the scavenger hunt. 
They were going to have a van 
called, maybe, the Mystery Ma- 
chine. But when work began on 
the backglass, we realized that 
the game might work better with- 
out people.” 

Although unusual in this day of 
licensed games and strong char- 
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acters, the company felt that the 
addition of people would lessen 
the impact of the castle theme 
and complicate the artwork. The 
player is the only character; find- 
ing lost items in the castle is the 
goal. 

After the plunger button is hit 
to start the game, the ball merges 
with the Catwalk, travels around 
the back of the playfield, and is 
delivered to the left flipper for the 
skill shot. If this loop is continued 
the shot value will increase from 
five million to 10 million points 
and continue to score as long as 
the sequence is continued. This 
value will be held from ball to 
ball. After the skill shot sequence 
is completed the Catwalk will 
grant awards such as spotting an 
item or advancing the multiplier 
for every three shots made. 

Once any other switch is hit, 
regular play begins. Players must 
find 15 items to complete the 
hunt; the Crown is the ultimate 
goal. The items are pictured on a 
scroll at the bottom of the play- 
field and are lit one at a time. For 
the first five items, three of the 
five main game shots are lit; for 
the sixth through 10th, only two 
are lit; and for the 11th item and 
beyond, the player has no choice 
of shots. 

The Ramp Round from the 
Candelabrum lights all three 
ramps—Bridge, Tower, and 
Catwalk—for five million points 
per shot. Hitting the Bell will light 
the pop bumpers for one million 
each pop and the Mirror will dou- 
ble the current multiplier. 

Securing the Jester’s Hat starts 
a quick two-ball Megamode, 
which will light all five major 
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Shots for five million each and 
continue until a ball is lost. The 
Painting presents a timed moving 
jackpot, which lights a shot for 
about eight seconds and then 
moves on. The Crystal Ball lights 
the Extra Ball. 

Doom mode is the spooky part 
of the game. Begun by finding the 
Skull, Doom causes the appear- 
ance of the machine to change. 
While in Doom, everything is dou- 
bled. The Secret Door (the 
Dungeon) is lit and shooting it will 
Start the two-ball Megamode. 
“Welcome to the Mystery Castle— 
of DOOM,” the game screams, 
while the backglass reveals a hid- 
den, fanged face in the moon, a 
Skull in the castle door, and the 
words “Of Doom” under Mystery 

Items are cycled by the pop 
bumpers and the yellow target 
located just to the left of the right 
ramp. Hitting this target while it 
is flashing will cycle the shots. 

Hint: the cycle may appear ran- 
dom, but the order of “succes- 
Castle. The playfield turns a 
mysterious shade of red and 
Doom Megamode begins. 

Two balls are released and all 
five main shots are lit for J ackpot. 
The first four completed are 
worth 50 million and the fifth 200 
million. 

Another way to Megamode is to 
complete six shots to the Cat- 
walk. Jackpots are active like in 
Doom, but only score 25 million 
for the first four and 100 million 
for the fifth. 
sion” is set, so one can learn it. 
The target is made to flash from 
either return lane. If the target is 
lit solid, hitting it will Change the 
shot. This can be useful if a partic- 
ularly difficult shot is activated 
for an item you want. 

Other features include Pan- 
dora’s Box (sets all switches at 
250,000 points), the Coat of Arms 
round (sets the drop target value 
at two million for a timed round), 
Potion round (try to find the anti- 
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dote), and the Dragon Idol (lights 
the left ramp for five million 
points). 

Hint for the skilled: if you get 
the “L and E” drop targets down 
on the right bank or even just the 
"E,” a well-placed shot will go 
through the target area and back 
into the shooter lane. The ball will 
be shot out, given an advanced 
multiplier, award one to ten mil- 
lion points, and travel around the 
Catwalk. 


ing this time, the Jackpot will 
stop cycling, giving you a better 
chance to hit it. If it’s cradled too 
long, the target will move Just as 
the ball leaves the flipper. 

Combo shots in any order will 
earn five million for three, 10 mil- 
lion for four, and 50 million for all 
five shots in succession. During 
the Doom mode, the values will 
be doubled. 

“We are very happy with this 
game,” said Michael. “The philos- 


mi tal- o)all (esto) ola mel m ViVi heme: Mele i [- Ke) 
eo} gelelUlo=me)gelel semua alshs appeals to all lev- 
els of players. Games must have all the 


depth top players expect while, at the 
same time, be fun for the novice. ” 





If a player completes the first 
14 shots, the Crown lights, leaving 
the Dungeon to hit. The Crown 
mode is then activated, two-ball 
Megamode begins, and all shots 
are lit. There is also a moving 
Jackpot worth 100 million points. 

Hint: if you cradle the ball dur- 










WE MAKE DARTS 


AND TIPS ¢ FLIGHTS « STEMS 


* WALLETS * WEIGHTS * POINT REMOVERS « DART 
BOARDS * GRIP RINGS « ADAPTORS ° ETC + FTC eee 


ophy of Alvin G. & Co. is to pro- 
duce product that appeals to all 
levels of players. Games must 
have all the depth top players 
expect while, at the same time, be 
fun for the novice. I think we 
achieved both with Mystery 
Castle.” 


Worldwide Sales Vouch for our 


QUALITY AT EXCEPTIONAL PRICES 


See Our Products at AMOA Booth 1348 
or Contact us Direct: 


Diana 
Can Bassas, Colonge, 
17251 Girona, SPAIN 
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Figure 1 





TECHNICAL 


TOPICS 


Repairing picture tubes 


*How do I know if I have a bad 
picture tube?” 

“If | have a bad picture tube, 
can I fix it?” 

I get asked these questions just 
about every time I teach a class 
on monitor repair. They're good 
questions! As video games get 
converted and reconverted, the 
monitors can easily log tens of 
thousands of hours of operation. 
As a result, picture tube or CRT 
(cathode ray tube) failure has 
become increasingly more com- 
mon. 


CRT 
29.0mm neck 4 


Operator demand for inexpen- 
sive replacement monitors also 
has added to the total number of 
CRT failures, as these monitors 
are often fitted with “Third Line 
Tubes” or TLTs, to use the indus- 
try jargon. These are tubes that 
are in some way defective (either 
cosmetically or functionally), but 
are not poor enough to discard at 
the picture tube manufacturing 
plant. The manufacturer's deci- 
sion to sell or discard a less-than- 
perfect CRT is entirely subjective. 
One can easily imagine marginal 
picture tubes making their way 
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into some inexpensive replace- 
ment monitors. 

Fortunately, it’s easy to diag- 
nose bad picture tubes. Many can 
be repaired, too! But before we 
get into repairing picture tubes, 
lets take a look at some different 
types of CRT failures. More 
specifically, we’re going to look at 
the electron gun assembly that’s 
located in the neck of the picture 
tube since CRTs with burned 
phosphor cannot be repaired. 


The electron guns 

Each of the three electron guns 
in the electron gun assembly uses 
a heated cathode as a source of 
electrons. The heater is the ele- 
ment that you see glowing when 
you look at the neck of a picture 
tube. The heater must fit closely 
inside the metal cathode but it 
must not touch it. If the heater 
shorts to the cathode, the gun will 
be stuck “ON” and the screen will 
appear a super bright color (red, 
green, or blue depending on 
which of the three guns is affect- 
ed) with vertical retrace lines visi- 
ble throughout the screen. 
Vertical retrace lines appear as 
diagonal lines that run from 
lower left to upper right across 
the screen. Other electron gun 
shorts can cause identical or sim- 
ilar symptoms. 

If you believe you might have a 
shorted electron gun, try unsol- 
dering and removing the asSsocl- 
ated video output transistor from 
the neck board of the monitor. 
Fire up the monitor with the tran- 
sistor removed. If you still have a 
brightly colored screen with ver- 
tical retrace lines, there's an 
excellent chance that the CRT 
has some type of short. You 
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New Videotapes! (saga 
Including two of the most informative 4 W Cf Dt 
technical lectures I've ever attended! 
During a recent Arcade School in Billings, Montana, | had a y LCnOOLs — 





chance to learn the ins and outs of bill acceptors and video | 
h lottery Printers from technical expert Mark Reichert of Montana Gaming Repair. Mark's 
easygoing style andtechnical experteseteam upto make his presentationsboth enjoyable 
andinformative. Nowthese twonew programsare available on videotape along with a third 
newrelease, "Howto Use an Oscilloscope." Thislong-awaited additionto the Arcade School 
‘ videotape training series covers the entire range of oscilloscope controls and operations. This 

PoP a Gs tapeisamust forthe beginning to intermediate technician who needstolearnhowtouse an 
Randy Fromm o<cilloscope PROPERLY! 








Servicing BillAcceptors ——__—_ 2 Tapes 
Servicing Video Lottery Printers —2 tapes 







For RUSH 
Delivery or 
a FREE info 





Don'tforgetmy book and my other videotape training programs! 


Randy Fromm'‘s Big Blue Book of Really Great Technical Information $ 39.95 
All-You-Need Beginning Electronics for Operators 2 Tapes $79.95 
Basic Videogame Troubleshooting $49.95 
































package Diodes, Transistors and Other Semiconductors 2 Tapes —§{_——. $79.95 
. Easy PinballPC BoardRepair $ 49.95 

call: Conventional Power Supplies (used in pinballs and monitors) —— $49.95 
Videogame monitor repair made simple 3 Tapes —_——_— $109.95 

(61 9) 593-6131 Switching Regulator Power Supplies (PeterChoustyle) §——_ $ 49.95 
FAX 593-6132 | VideogameConversions — 949.95 
C.0.D. orders Using a Digital Multimeter (an Arcade School Classic) ——— $39.95 
eccanied NEW! How to Use an Oscilloscope $49.95 
Sorry, no credit Special Package Deal - All videotapes in this box ———— $550.00 

nae ds and the Big Blue Book of Really Great Technical Information 






Remember to add $5.00 Shipping & handling to all USA orders. 


sito [Tote folanl-i- ele aw Vol Velalet te 
New ral core le |= Schools! Paviorelel-S Yor stole) Mi X-vo(-Tanl ey ifo)s 





| Chicago, IL - Videogame School sdays —___ November 1 - 5, 1993 
San Diego, CA - Advanced Arcade School days - December 6 - 10, 1993 
Sacramento, CA - Videogame school 2 days February 4&5, 1994 
Las Vegas, NV - Advanced Arcade School ddys — April 25 - 29, 1994 
Orlando, FL- Videogame School sdays _______ May 16-20, 1994 





2 day classes - $250.00 3 dayclasses - $350.00 5 day classes - $650.00 
Randy Fromm’s Arcade School 1944 Falmouth Dr. EI Cajon, CA 92020-2827 
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should be able to verify this with 
an ohmeter. With the neck board 
removed from the CRT, you 
should have an infinite resistance 
between the heater and cathodes 
of the picture tube and between 
all the grids. Figure 1 shows the 
two most common “pin-outs” for 
922.5 and 29.0 mm neck CRTs. 


It is also possible that one of the 
cathodes might become shorted 
to the control grid (G1). This can 
cause a similar symptom as a 
heater-to-cathode short. If the 
cathode is shorted to the control 
grid, you should be able to verify 
it with your meter. The control 
grid will often be found at pin 6 
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(22.5 mm) or pin 5 (29.0 mm). 

If the cathode has become 
damaged due to a buildup of 
oxides and other crud, you will 
experience a loss of one color 
(partial or total). Try grounding 
the collector of the associated 
video output transistor. If the 
color comes on clear and bright 
(a brightly colored screen with 
vertical retrace lines) the CRT is 
OK. If the color does not come on 
or it is not as bright as the other 
two colors, the picture tube is 
bad. (Caution: don’t do this on a 
Hantarex MTC 900. You will 
smoke a resistor.) If all three guns 
are affected, you may be able to 
brighten the picture by increas- 
ing the heater voltage (see Play 
Meter, October 1992, page 184). 

Another type of electron gun 
failure is a short between the con- 
trol grid and the screen grid. This 
will cause an extremely dark pic- 
ture (even with the screen control 
at maximum) or no picture at all. 
Measure the voltage at the screen 
grid (often pin 7) of the CRT. You 
should be able to run it through a 
range of 250 to 750 volts DC using 
the screen potentiometer. If the 
voltage is not high enough, pull 
the neck board off the CRT and 
measure the voltage at the CRT 
socket again. If the voltage is now 
normal, you probably have a 
short between the control grid 
and the screen grid. Use your 
ohmeter to verify. 

Fixing bad tubes 

Is it really possible to fix a bad 
CRT? I have had a fair bit of suc- 
cess using some simple tech- 
niques. Shorted electron guns are 
often caused by small flakes of 
material that have sloughed off 
and found their way into the elec- 
tron gun. This type of failure is 
common in games with face-up 
mounted monitors (table games, 
gun games that use mirrors, etc.) 
because any crud in the CRT will 
naturally fall right into the elec- 
tron gun. 
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Emitting Material (Barium) 


Control Grid 


The heater, cathode and control grid (G1) of a typical electron gun. 


Figure 2 


By turning the picture tube face 
down and tapping lightly and 
repeatedly on the neck with the 
plastic handle of a screwdriver, 
the flakes can sometimes be dis- 
lodged. Do not hit the conver- 
gence ring assembly and, for 
goodness sake, don’t hit the glass 
neck hard enough to break it! 
Naturally, if you manage to shake 
the shorting particle out of the 
neck of the CRT, you do not want 
to use this picture tube for a table 
game again, EVER! 

There is another trick that you 
can use to save a shorted CRT. 
Caution: do not try the following 
technique until you have verified 
that the picture tube is definitely 
bad. This is a “last-ditch” attempt 
to repair a CRT that is otherwise 
unusable. Using this technique on 
a good CRT might damage it. 

The world’s cheapest 
short-buster 

Here is a simple technique that 
I use to remove heater-to-cath- 
ode shorts. 

Caution: the procedures des- 
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cribed herein involve potentially 
lethal voltages and must be per- 
formed by qualified personnel or 
at the very least by a mechanic 
with a decent sense of self- 
preservation. 

1. Remove the video output 
transistor that’s associated with 
the problem. For example, if the 
screen appears bright red, unsol- 
der and remove the red video 
output transistor from the neck 
board. 

2. On the solder side of the 
neck board, locate the screen 
grid (G2) pin of the CRT socket 
(often pin 8 on the skinny, 22.5 
mm neck or pin 7 on the 29.0 mm 
neck. This information may be 
silkscreened directly on the sol- 
der side of the neck board itself. If 
not, check the schematic to be 
sure). 

3. On the solder side of the 
neck board, locate the cathode 
pin for the bad color. These will 
often be labeled “GK” or “KG” for 
the green cathode, “RK” or “KR” 
for red, and “BK” or “KB” for blue 
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with “cathode” abbreviated by the 
letter “K” to avoid confusion with 
“G” for “grid.” 

4. With the neck board installed 
on the CRT, turn on the monitor 
and adjust the screen poten- 
tiometer to maximum brightness. 
This puts maximum voltage (pos- 
sibly as high as 750 volts or more) 
on G2. 

5. Carefully use an insulated 
jumper wire to momentarily con- 
nect G2 to the shorted cathode. If 
the short is vaporized, the screen 
will return to normal. If the short 
is not immediately blown away, 
try repeating this step a dozen 
times. If the short remains, you're 
stuck with a bum tube. 

I’ve had a great deal of luck 
here. In fact, I'd say I’ve been able 
to fix at least 50 percent of my 
heater to cathode shorts with this 
technique. 

Next month, we'll look at the 
way real, professional-type tech- 
nicians fix CRTs using a wonder- 
ful piece of test equipment from 
Sencore called the CR70 “Beam 
Builder.” It’s a universal CRT 
analyzer and restorer that can 
revive wasted electron guns with 
just the press of a button. 

Also, I have a new class sched- 
ule, including redemption schools 
and the long-awaited advanced 
Arcade School (PCB repair and 
some advanced monitor work). 
Check out my ad in this issue. By 
the time you read this, I should 
have my latest video tape training 
program ready as well. It’s enti- 
tled “How to Use an Oscilloscope” 
and it’s designed to take the 
beginner through every control, 
button, and knob on the oscillo- 
scope so you can use the dang 
thing for something other than 
collecting dust. The tape sells for 
$49.95. For a free information 
package, call (800) 484-9892. When 
the computer asks for your code, 
press INFO (4636). For technical 
assistance, call (619) 593-6131. L| 
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Frank 
Seninsky 


Redemption 
games encourage 
repeat play. The 
prize counter at 
Funland displays 
items that can be 
gained with 
tickets. 


FRANK'S 
CRANKS 


Tomorrow's operator 
needs to know much more 


Being a successful game opera- 
tor in today’s fast-changing tech- 
nological climate is hard enough. 
What will the future be like? No 
one knows for sure, but I can see 
a picture that is pretty clear and 
it looks like this: 

Good game locations are 
always where the people are. 
They visit a location or area be- 
cause of the attractions and play 
our games while they are there. 
The games keep them in the loca- 
tion longer. That’s the basic con- 
cept we have operated under but 
it’s one that’s changing. Soon the 
mega-bucks games may qualify as 
the attraction. 





Family entertainment centers 

Take a look at how fast family 
entertainment centers (FECs) are 
springing up all over the country, 
attempting to attract families and 
customers of all ages. The con- 
cept of playing indoors in a high- 
tech, clean, and wholesome envi- 
ronment has finally arrived, 
assisted by a decline in the real 
estate market that resulted in the 
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availability of 10,000-square-foot 
to 100,000-square-foot locations at 
realistic rental rates. Many busi- 
nesses, such as bowling centers, 
roller skating rinks, and theater 
complexes are also creating 
space for our games, as well as 
other added attractions. 

What do all of these new cen- 
ters have in common? They all 
have redemption games and 
many of the larger ones have lots 
of video, pinball, and novelty 
games, too. These games, when 
operated correctly, generate a 
large portion of an FEC’s revenue 
(35-45 percent). The game opera- 
tor is becoming a valued partner 
in these FECs. 

Then why do places such as 
Discovery Zone install redemp- 
tion games but don’t put much 
thought into the choice of games, 
floor layout, payout percentages, 
game rotation, and promotion? 
The reason is simple: these peo- 
ple are not IN the game business. 
They don’t study the game busi- 
ness and they don’t even realize 
the potential of their games. 

There is a term used in engi- 
neering that also applies to our 
industry: “priming the pump.” 
Making sure that every person 
entering a location with our 
games has a number of game 
tokens is a must. This gets them 
to play the games, and in most 
cases they have so much fun that 
they will spend additional money 
to continue playing. 

It's not unreasonable to expect 
that each person will spend at 
least $2.50 on games if their aver- 
age expenditure is a minimum of 
$7-$8 during a two- to two-and-a- 
half-hour stay at an FEC. This 
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Only one trade show puts Over 300 exhibit booths will showcase their latest 
together the right products products and newest games, rides, go-karts, 

and services, in the right redemption, coin-op and plush as well as food and 
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Sega's R360 is an attraction in itself at the new Funland 
family entertainment center in Chicago. 








Customers feel safe in Funland’s well-lighted environment. 





varies from region to region, but 
we can safely say that the per 
capita spending must be similar 
to what other alternative leisure 
activities in the area charge 
(bowling, movies, etc.). 

The initial tokens suddenly 
become a small amount of tick- 
ets! A quick glance at the redem- 
ption counter reveals that better 
prizes can be obtained by accu- 
mulating more tickets. It’s an 
impulse idea: purchase addition- 
al tokens. Such a basic concept! I 
go one step further, teaching 
small children (even two- and 
three-year-olds) how to play the 
redemption games. Remember, 
they will become future players. 

Why don’t many locations both- 
er promoting their games? Why 
don’t more operators convince 
their locations to try this con- 
cept? I think it’s because the 
operator is not involved in the 
overall business management of 
his locations. The operator per- 
mits himself to be looked upon as 
an outside vendor. Don’t let this 
happen to you. As I said at the 
start, tomorrow's operator must 
play a large role in how a loca- 
tion's business is conducted. 

In a FEC, since the games do 
one-third to half the total rev- 
enue, nothing should happen in 
that location that the operator 
isn t consulted on. The operator 
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must concern himself with help- 
ing the entire location make 
more money and/or save money, 
and game revenue increases will 
take care of themselves. 
Six points to remember 

What are some of the areas in 
which an operator must become 
proficient? 


“Just as our 
Talelehida’aelelelse 
zeros onto our 

‘e)ialeycliM-laremerlaal= 


scores, it’s time to 
elelo mane) asmyd-) g0)s 
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J ol=Talol late mo) 0 (ele (=) ams 


1. Game layout: Let’s assume 
the operator already knows game 
selection. Game layout can make 
a big difference in collections. 
Arranging games in lines is the 
common way to outfit a game 
area but it’s not the most prof- 
itable. Games should be placed so 
customers can walk in all direc- 
tions and wander through clus- 
ters of games, just as you shop in 
a department store, traveling in 
arcs up, down, and around dis- 
played products. This is the feel- 
ing I like to create. 
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Traffic patterns are very impor- 
tant. People can be led in certain 
directions by lighting, signs, and 
art displays on walls or suspend- 
ed from ceilings (as discussed in 
previous articles). At least every 
few weeks several games should 
be moved to different positions 
and a couple of new ones intro- 
duced. We call this a “floor move.” 
It gives the illusion that dozens of 
new games have been brought in. 

2. Sound: Loud sounds drive 
people away, including teen- 
agers! Some people wrongly 
think that children aren’t both- 
ered by excessive noise. It’s diffi- 
cult to keep a family in your loca- 
tion when one person gets a 
headache or feels cranky; they all 
leave prematurely. 

Eighty decibels is the highest 
allowable sound level rating for a 
location. Sound-absorbent baffles 
can be hung from the ceiling to 
reduce the noise level; thick wall 
coverings also help. Reducing 
noise helps you retain customers. 
How many operators will take the 
time to become well-versed in 
sound engineering? 

3. Lighting and glare: Cus- 
tomers want brightly lighted envi- 
ronments where they feel safe. 
This can be accomplished with 
indirect soft lighting so customers 
won't ever squint. Glare is elimi- 
nated by having the light bounce 
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Users’ Reports 


“We really liked our first Token Tech, 
which is why we ordered our second. 
I'm calling now to order our third.” 


“The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months.” 


“The best investment since we bought 
our fax machine. | can’t ever imagine 
doing business without either one.” 


“We have good employees... The 
Token Tech removes the temptation 
for them to become “silent partners” by 
skimming the till.” 


“It’s great! You should have come out 
with it 10 years ago.” 


“After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems.” 


“The Token Tech eliminates long lines at 
our cashier's cage. Our customers like 
it, too!” 


“Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech.” 


“We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It’s accurate, and 
much faster, and it keeps our people 
honest.” 


“The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units.” 


‘It's working just perfect. We love it!” 


“For a $3 Cigarette Token, it’s the only 
way to do business.” 


“We were using a system which had the 
“illusion of control” . . . The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count.” 


“The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour.” 


“We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior.” 
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Many Stock Signs available. Custom Signs (black & white or color) designed to order. 
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off the ceilings and walls. Opera- 
tors should make sure their 
games are displayed in this type 
of environment. 

Help the location improve its 
lighting. If games are near large 
glass windows, purchase inex- 
pensive tint screening from an 
auto parts dealer or glass suppli- 
er. It’s the same tint used on auto- 
mobiles. 

4. Design and color: This is an 
area where I need to bring in 
experts. An operator should at 
least realize that it’s important 
and must be considered. The 
choice of colors and designs can 
have a great effect on which 
groups of customers you will 
retain, and even dictate what 
games they will play. Colors run 
much deeper than “pink is for 
girls” and “blue is for boys.” 

5. Computerization: Large 


Billiard 
Goth 


Wisala 


ORDER DEPT: 


TOLL FREE — 800-223-6468 
NEW YORK — 212-475-4960 


FAX — 212-533-8169 


The Henry W.T. Mali & Co., Inc. 
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investor groups are very interest- 
ed in our industry’s standardiza- 
tion process, aimed at achieving 
total accountability for all coin 
switches and ticket payouts. 
These investors are demanding 
computer-linked data and 


“Tomorrow's 
eo) o=] a=] Ke) matlenim elt-hy 


a large role in how a 
location's business 
is conducted. 





accountability. They must know 
how much each game is making 
and must have this information 
instantly downloaded to a central 
office. 

Operators who can provide this 
type of operation will have many 


* 5¢ and 25¢ 


* Fruits-Bar 
Ghost Game 


Lowest Prices 
anywhere 
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* Single line 

* Complete silk 
screening Facility 

* Fast repair service! 


opportunities for work with these 
industry giants. Let’s hope that 
the AMOA Industry Standardiza- 
tion Committee can finally 
choose one system that will work 
for everyone and not continue to 
have each company “go it alone.” 

Soon hand-held data entry 
devices in the field will permit 
collectors to download game col- 
lection information to the opera- 
tor’s office computer. This will 
reduce data entry jobs and save 
both time and money. 

6. Finances: If you think game 
prices are high now, just wait a 
few months longer. Game prices 
are rising and new technologies 
such as virtual reality and large 
simulation attractions will cause 
them to skyrocket. In Japan, 
games costing $450,000 are now in 
operation. Standard pricing there 
is 500 yen, about $3.60 in U.S. dol- 


* Fully Reconditioned! *1 Year Guarantee! 


* Bally's has player appeal the top money 
makers in merchandizing arcades 


* Electronic board servicing For 
Bally's and Jenning slots. 


ASME Eastern Gaming Tech Enterprises 


Token Dispensing Slot Machines, Glass and Ree/ Strips 


37 WILUS DR. + TUCKERTON. NEW JERSEY O8087 
(609) 296-5995 * FAX (609) 296-5802 


ASK FOR JACK OR ELAINE 
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AMERICA’S LARGEST 
EXPORTERS AND 
DISTRIBUTORS OF 
COIN OPERATED 
MACHINES. 


e VIDEO GAMES 

e PINBALL MACHINES 

¢ DRIVING SIMULATORS 

e JUKE BOXES 

¢ POOL TABLES 

¢ REDEMPTION MACHINES 


And The Famous BELITA 
e KIDDIE RIDES 

e¢ FOOSBALL TABLES 

¢ COIN COUNTERS 





CON 46 ANOS DE EXPERIENCIA 
PODEMOS OCUPARNOS DE TODOS 
DETALLES DE EXPORTACION 





Representing All Major Manufacturers. . . 


e AMER LASER e MELTEC 

¢ AMER TECHNOS ¢ NAMCO 

e ATARI ¢ NINTENDO 
¢ BOB’S SPACE RACER ¢ ROCKOLA 
¢ CAPCOM ¢ ROWE-AMI 
¢ DATA EAST ° SEGA 

¢ DYNAMO e SKEEBALL 
e FABTEK e SMART 

¢ GRAYHOUND e SMS 

° LC.E. ¢ SNK 

e IREM ¢ TECMO 

¢ JALECO e VALLEY 

¢ KONAMI ¢ WURLITZER 





BELAM 


R.H. BELAM COMPANY, INC. 
Nassau Plaza ¢ 1 Fulton Ave. « Hempstead, New York 11550 
Tel: (516) 292-2670 © Fax: 516-486-0957 


PLEASE CONTACT US FOR 
CATALOGS AND PRICES 
FOR ALL MACHINES. 
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FRANK’S CRANKS 


lars. And you thought a dollar 
coin would save us by itself? 

The Japanese game manufac- 
turers will first operate these 
games in Japan, then move them 
to their own lavish U.S. sites 
(which Japanese factories are 
creating rapidly) and then sell 
them to U.S. distributors, who in 
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turn will sell or lease them to U.S. 
operators and locations. Of 
course, some locations will ap- 
proach the factories about buying 
this used equipment direct. 

Since we are still operating 
with a quarter as a base, the U.S. 
operator can't charge enough per 
play to get in early on these new 


HECON 


You can count on us 


Video Lottery Printer 


¢ Easiest Paper Handling 
System Available 


¢ Meets All the Video 
Lottery Industry 
Requirements for 
Today and Tomorrow 


Call Us 
1-800-524-1669 


Member HENGSTLER International 
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games. We will have to accept the 
fact that $80,000 may be the high- 
est any single location can afford 
to pay for a unit. So the Japanese 
will have their aftermarket once 
again and the U.S. operator will 
have to figure out what he is 
going to do with these units once 
revenues decline. U.S. operators 
who can get in first on these 
games will make the majority of 
the money. 
More about the future 

What I’m saying is that it will 
take a lot of money to be a game 
operator in the near future. 
Distributors will not be able to 
keep up with the finances. Right 
now it costs me $500,000 to set up 
100-plus games in a medium- 
sized FEC. Soon it will be more 
than a $1,000,000 investment. 

As I've said before, just as our 
industry added zeros onto our 
pinball and game scores, it’s time 
to add more zeros onto the oper- 
ator’s spending budget. My 
advice is to establish banking 
relations now if you are going to 
remain competitive. 

It is quite evident that there 
will be fewer operators in the 
future. Even now, many of the 
smaller routes are being bought 
by larger operators. Part-time 
operators will soon realize that 
the game business requires their 
full attention. Traditional upright 
video games will become very 
scarce. All the new games will be 
downloaded to any location that 
has a TV screen. 

But even without video games, 
there will be many types of games 
that operators will supply and 
service. It is certain that redemp- 
tion games and large simulators 
will be part of our game invento- 
ry. The more our industry 
changes, the more we have to 
learn. Personally, I’d rather be 
learning new things every day. 
Indeed, the future looks bright for 
the bright operator. 

As always...keep cranking! [1 
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Last Action 
Hero 


Arnold Schwarzen- 
negger, one of movie- 
land's box office kings, 
comes to the world of 
pinball in Data East's 
Last Action Hero. 

Special features in- 
clude a Ruger Black- 
hawk .45 caliber pistol 
that propels the ball onto 
the playfield; hit music 
from AC/DC, Queens- 
ryche, and MegaDeth; 
and a super crane that 
carries the ball from 
ramp to ramp for four- 
and five-ball play. 

Look for magic ticket 
magnets, up to 13 sepa- 
rate mini-games with up 





to six-ball play, and dual 
captive ball action for 
three- to six-ball play. 
The backglass of Last 
Action Hero provides a 
close-up of Arnold and 
depicts characters from 
the Columbia Pictures 
big screen adventure 
flick of the same title. 
The cabinet is splashy 
and the playfield loaded. 
For more information, 
or distributor referral, 
write Data East USA Inc., 
1850 Little Orchard St., 
San Jose, CA 95125; (408) 
286-7080; FAX (408) 286- 
2071 or (408) 971-0722. 
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WHAT'S 





Simple Simon 


American Sammy en- 
ters the redemption 
market with Simple 
Simon, a game that uses 
a cute character to talk 
players through a ver- 
sion of tic-tac-toe. 

The object of the game 
is to toss balls onto a 
playfield and match 
Simon's lit squares on a 
lighted backglass of nine 
spaces. Up to four coins 
can be inserted before 
each game, raising ticket 
value proportionately. 

The background music 
and Simon jingle are 
original compositions 
commissioned for the 
game. There are nine 
sets of digital scoring 
lights and colors that 
change from red to yel- 
low to green. 

Also look for the fol- 


NEW 


lowing features: a metal 
ticket door, a ticket dis- 
penser that resets or fin- 
ishes payout after new 
tickets are fed in, an LED 
display showing the 
number of coins played, 
operator-adjustable pay- 
out percentages, and 
varied bonus levels that 
are dip-switch settable. 

Simple Simon is ship- 
ped in one carton with a 
skid for forklift accessi- 
bility. Five balls are 
included with the game, 
three for play and two 
for backup. 

For more information, 
or distributor referral, 
write American Sammy, 
901 Cambridge Drive, 
Elk Grove Village, IL 
60007; (708) 364-9787; 
FAX (708) 364-9831. 


OCTOBER 1993 


WHAT'S NEW 


Rebellion X 


J-World USA intro- 
duces Rebellion X, a one- 
or two-player fighting 
game with a whopping 
256 megs of non-stop 
action. The game is 
available in both dedi- 
cated and kit form. 

Rebellion X features 
204 movements, direct 
competition, 20 back- 
ground stages, realistic 
fighting scenes and 
sounds to match, and 
new character transfor- 
mation capability. Buy-in 
and game continuation 
are included; controls 
include six buttons and 
an eight-way joystick. 

There are 10 charac- 
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ters: General Lee, Lady- 
Bathera, Rai-Jin, Akira, 
Fire Kong, Fu-Jin, Shino- 
bu, Bloody Hell, Ilice, 
and Big-Mama. Players 
choose from all but Big- 
Mama; two players can 
even select the same 
character on this hori- 
zontal monitor game. 
Rebellion X is inter- 
changeable with the 
Street Fighter II game 
series. 

For more information, 
or distributor referral, 
write J-World USA, 2461 
W. 205th St., Suite B-202, 
Torrance, CA 90501; (310) 
787-1215; FAX (310) 787- 
1318. 
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Slant Top VLT 


WMS Gaming debuts 
its Slant Top VLT with a 
19” monitor, padded 
armrest, and removable 
chair that swivels for 
easy entry and exit. 

The new slant top unit 
includes a VGA monitor 
that affords vibrant gra- 
phics and a generous 
display area for game 
play, pay tables, and 
help menus. Special 
components have been 
incorporated into the 
machine for ease of 
maintenance, among 
them a track-mounted, 
slide-out printer; single- 
lock in-cabinet bill stack- 
er; and embedded bill 
acceptor and built-in 


service light. 

The game menu in- 
cludes poker, blackjack, 
keno, slots, and more. 
The cabinet design is 
ergonomically based; the 
inner cabinet is con- 
structed of heavy-gauge 
steel. The unit is avail- 
able with a ticket printer 
or hopper, or both. 
Customized models for 
Indian casinos and river- 
boat applications are 
also available. 

For more information, 
or distributor referral, 
write WMS Gaming Inc., 
3401 N. California Ave., 
Chicago, IL 60618; (312) 
267-2240; FAX 312-267- 
8435. 
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WHAT'S NEW 


Metamorphic 
Force 


Mythological figures 
dominate in Konami's 
new two- to four-player 
horizontal monitor video 
that pits noble fighters 
against an army of evil- 
doers. 

Athena, the Greek 
goddess of wisdom, se- 
lects four brave fighters 
and bestows special po- 
wers upon them. Their 
mission: to rid the world 
of The Evil One and free 
it from a cloak of dark- 
ness. The ultimate wea- 
pon at their disposal is 
the ability to transform 
into a beast, a metamor- 
phic force. 
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The heroes are Ivan, 
Ben, Claude, and Max. 
They face two-headed 
creatures, ice robots, a 
half-man half-ram, and a 
chicken-man that can 
burst into flames. Ha- 
zards include lakes of 
fire, sweltering tempera- 
tures, and shrines of ice. 
More demons await in 
the final stage at The Evil 
One's castle. 

For more information, 
or distributor referral, 
write Konami America 
Inc., 900 Deerfield Park- 
way, Buffalo Grove, IL 
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FAX (708) 215-5144. 
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Indiana Jones 


Williams Electronics 
takes the best elements 
of the Indiana Jones tril- 
ogy and combines them 
with innovative game 
features to bring another 
Superpin to the market. 

Indiana Jones offers 
the new Tilt-A-Matic 
mini-playfield, a vintage 
biplane dogfight, rotat- 
ing Idol, lost treasures, 
three different interac- 
tive video game modes, 
12 distinct game modes, 
instant two-ball and 
three-ball multi-ball, six- 
ball multi-ball, and a 
special eternal life 
mega- six-ball multi-ball 
that can award one bil- 
lion points. 

A realistic gun shooter 


starts the adventure. 
Players will find the Ark 
of the Covenant, reclaim 
the Sacred Sankara 
Stones, and safely secure 
the Holy Grail. They also 
must search for Marian, 
locate Henry Jones, tra- 
verse a rope bridge, and 
Survive a tank chase. 

In addition, Indiana 
Jones marks the unveil- 
ing of the Digital Com- 
pression System that 
provides quality sound. 

For more information, 
or distributor referral, 
write Williams Electro- 
nics Games, 3401 N. 
California Ave., Chicago, 
IL 60618; (312) 267-2240: 
FAX (312) 267-8435. 
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WHAT'S NEW 


Candy Crane 


Smart Industries adds 
anew model to its line of 
Clean Sweep cranes 
with the new Candy 
Crane that has a play-til- 
you-win feature. 

The Candy Crane 
includes a motion sound 
system, joystick control, 
microprocessor game 
board, double coin 
mechs with locking cash 
box, and a photo-eye 
prize counter meter. It is 
tamper-resistant and 
coat hanger-proof. 

The cabinet is black 
with gold trim and red 
and white candy-striped 
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graphics. A push button 
control is optional; di- 
mensions are 24” wide x 
24” deep x 66” high. 
Suitable locations in- 
clude grocery stores, 
restaurants, fast food 
chains, discount stores, 
and movie theaters. 

For more information, 
or distributor referral, 
write Smart Industries 
Corp. Mfg., 1626 Dela- 
ware Ave., Des Moines, 
IA 50317; (800) 553-2442 
or (515) 265-9900; FAX 
(515) 265-3148; also (800) 
325-2375 in Evanston, IL. 
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Grand Striker 


Human Entertainment 
has created a realistic, 
advanced soccer game, 
Grand Striker, that can 
shift from a one-player 
mode to a multi-player 
mode at any point in 
time. 

Players can avail 
themselves of overhead 
kicks, diving head shots, 
and other techniques by 
using three buttons. 
Several versions are 
available: worldwide, 
European, Asian, and 
American. 

A unique feature of 
this sports-themed game 
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is the ability to link two 
cabinets together for a 
four-player game. 

Players can choose 
from one of nine teams 
that represent countries 
from around the world. 

For more information, 
or distributor referral, 
write Human Enter- 
tainment Inc., Shinya 
Nishina, International 
Business Dept., 4-4-13, 
Kichijoji Minamicho, 
Musashino City, Tokyo 
180 Japan. Phone 0422- 
70-7000; FAX 0422-70- 
7790. 
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WHAT'S NEW 





Children’s 
Story Games 


Doyle International 
introduces a Series of six 
children’s story games 
that are interchangeable 
and self-programmable. 


The series includes 
Humpty Dumpty, Old 
Woman in the Shoe, Jack 
and the Beanstalk, Jack 
and Jill, 3 Lil Pigs, and 
Mother Hubbard. Each 
nursery rhyme-inspired 
game features interac- 
tive digital sound effects. 

Players toss balls in a 
race-against-time sce- 


Booster-VR 3- 
D Engine 


Spectre Interactive 
Systems has developed a 
computational engine 
for highly interactive 
and fully immersive vir- 
tual reality simulators 
and games for multiple 
players. 

The company’s Boos- 
ter-VR 3-D Engine is a 
complete, real-time vir- 
tual reality simulation 
engine with graphics 
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nario to knock down 
Humpty, get to the top of 
the beanstalk, fetch the 
pail of water, hold back 
the big bad wolf, and 
land balls in either the 
old woman’s shoe or 
Mother Hubbard's dog’s 
mouth. 

For more information, 
or distributor referral, 
write Doyle Interna- 
tional, P.O. Drawer 
49467, Sarasota, FL 
34230; (813) 366-3735; 
FAX (813) 366-5197. 





generators and sound 
synthesizers, all inte- 
grated in a single virtual 
reality software environ- 
ment. It is easily pro- 
grammable from a per- 
sonal computer and dri- 
ves two stereo helmets. 
For more information, 
write Spectre Interactive 
Systems Inc., 16250 Hwy. 
3, Suite D-7, Webster, TX 
77598; (713) 486-4476. 
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Kids 
Adventure 
Dome 


International Laser 
Productions debuts the 
Kids Adventure Dome, a 
computer animated vid- 
eo ride that takes chil- 
dren on three journeys: 
Adventure in Space, 
Adventure in Dinosaur 
Land, and Adventure to 
Haunted Canyon. 

In the Kid’s Adventure 
Dome young players 
interact with the pro- 
grams in six or seven 
spots. For example, they 
can dodge meteorites as 
they travel to Mars in the 
Space adventure. Adven- 
tures are, in effect, digi- 
tized, animated mini- 
movies. The unit is the 
first simulated virtual 
reality machine for chil- 


dren. 

The seat of the game 
vibrates during the ad- 
ventures and the stereo- 
phonic surround sound 
completes the realistic 
experience. Each adven- 
ture provides education- 
al information and no 
violence. Programs will 
be periodically upgrad- 
ed. 

Dimensions are 65” 
long x 59” high x 43” 
wide. 

For more information, 
or distributor referral, 
write International Laser 
Productions Inc., 2166 S. 
Mannheim Road, Des 
Plaines, IL 60018; (708) 
803-0400; FAX (708) 803- 
2910. 
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Shot at the 
Buzzer 


Hoops! USA intro- 
duces Shot at the Buzzer, 
a basketball game that's 
redemption-ready and 
can accommodate a tick- 
et or trading card dis- 
penser. 

The game's most 
unique feature is the life- 
size robotic defensive 
player, who can easily be 
customized. In addition, 
there’s an attractive 
chase-lighted back- 
board, the Adjust-A-Ball 
basketball dispenser, 
adjustable hoop size, 
and player-activated dig- 
ital audio game explana- 
tion and play-by-play 
with volume control. 

Shot at the Buzzer is a 


smaller version of the 
company’s successful 
Championship Court 
series. The game is built 
to withstand the ele- 
ments, and opens new 
markets since it can be 
used either indoors or 
outdoors. 

All mechanical and 
electrical parts are pro- 
tected. Dimensions are 
4’ wide x 910” high x 
132” high (variable). 

For more information, 
or distributor referral, 
write Hoops! USA Inc., 
3125 Fiechtner Drive, 
Fargo, ND 58108; (800) 
950-9305 or (701) 280- 
3054; FAX (701) 280-0353. 
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Safety Gio- 
Stickers 


Phosphor-Deco has 
designed a series of dec- 
orative, glow-in-the-dark 
stickers that are suitable 
as redemption prizes. 

Safety Glo-Stickers 
are non-toxic, phospho- 
rescent, pressure-sensl- 
tive vinyl stickers. Short- 
term exposure to sun- 
light or lamp light allow 
the stickers to glow for 
up to eight hours. 

Twenty different packs 
of stickers are available, 
from teddy bears to 
dinosaurs, and sports to 
space. In addition, there 
are multiple variety 
packs, zoo packs, ocean 
packs, and Christmas 


packs. Each package 
measures 5-1/2” x 5-3/4’; 
custom display racks or 
clip strips are available. 

The stickers can be 
seen from 30 feet away 
and can double as night 
lights. They can be 
applied to sliding glass 
doors, wall plates, door 
frames, table corners, 
telephones, keys, hand- 
rails, and bicycles. Pack- 
ages retail for $2.99 each; 
the cost is $1.55 per item. 

For more information, 
write Phosphor-Deco 
Inc., 5932 W. Bell Road, 
D-106, Glendale, AZ 
85308: (602) 264-8735; 
FAX (602) 894-9136. 
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TouchMate RM 


Visage expands its 
TouchMate product line 
with the addition of 
TouchMate RM (rugged- 
mount), an industrial 
version of its monitor- 
independent touch prod- 
uct. 

TouchMate RM is a 
computer peripheral 
that turns any PC moni- 
tor into a touch-sensitive 
input device. It employs 
a durable mounting sys- 
tem and was designed 
specifically for high-traf- 
fic, open-access applica- 
tions, such as point-of- 
sale, gaming, public- 
access kiosks, test and 
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diagnostics equipment, 
and other environments 
where touch screens get 
the most abuse. 

TouchMate and 
TouchMate RM recog- 
nizes touch from any 
object, whether a finger, 
a gloved hand, or a pen. 
Touch Mate RM and its 
accompanying monitor 
can be positioned and 
mounted at any angle up 
to 45 degrees. 

For more information, 
write Visage Inc., 1881 
Worcester Road, Fra- 
mingham, MA 01701; 
(508) 620-7100; FAX (508) 
620-0273. || 
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Manual Coin Acceptor 


Imonex introduces a 
manual coin acceptor 
that processes bent or 
damaged coins without 
electronics or cradles. It 
is constructed of durable 
materials and requires 
no maintenance. 

The unit adapts to a 
variety of machines, 
from kiddie rides to 
video and pinball games. 
The acceptor can be con- 
figured for quarters only, 
undersized tokens only, 
oversized tokens only, or 
quarter/token combina- 
tions. It can be set in the 
field to accept or reject 
Canadian quarters. In- 
ternational configura- 
tions are available. 

For more information, 
write Imonex, P.O. Box 
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519, Katy, TX 77492; (800) 
446-2719 or (713) 391- 
4704; FAX (713) 391-4239. 


Coin Connexion 


The Video Lottery 
Software Co. announces 
the availability of Coin 
ConneXion, an amuse- 
ment route management 
software program that 
comes in two versions: 
Lite and Complete. 

The Lite version is a 
comprehensive system 
that manages routes, 
collections, game rota- 
tion, check-writing, ser- 
vice calls, and other 
functions with optional 
income-reporting fea- 
tures. 

The Complete version 
includes all the features 
of the Lite version with 
added individual ma- 
Chine-based __ perfor- 
mance and income- 


tracking functions. In 
addition, a fully integrat- 
ed video lottery module 
can be obtained. 

Originally developed 
for Musivend Enter- 
prises of South Dakota in 
1986, the software pro- 
gram is in use through- 
out the United States. 
State-of-the-art hotline 
technical support via 
modem provides imme- 
diate assistance, while 
maintaining total confi- 
dentiality. 

For more information, 
write Coin ConneXion, 
2705 Woodland Hills 
Road, Sioux Falls, SD 
57103: (605). 381-5575; 
FAX (605) 331-5574. 
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Equipment catalog 


National Electric and 
Instrumentation Inc. 
offers a new catalog con- 
taining detailed descrip- 
tions and illustrations of 
name brand electronic 
test equipment and ser- 
vice tools for the repair 
and test of electronic 
equipment. 

Free application engli- 
neering and technical 
support staff is available 
to assist customers in 
product selection and 
usage. 

The catalog contains 
digital multimeters, com- 
ponent testers, oscillo- 
scopes, signal genera- 
tors, counters, DC power 
supplies, programmers, 


hand tools, production 
and service tools, cases, 
solder/desolder stations, 
and much more. In addi- 
tion, NEI repairs and cal- 
ibrates (to N.I.S.T.) all 
major brand test equip- 
ment, providing a com- 
plete source for instru- 
mentation sales and ser- 
vice. 

NEI also provides 
training seminars in 
application and usage of 
test equipment in select 
locations in the eastern 
United States. 

For more information, 
contact NEI, P.O. Box 
485, Elizabeth, NJ 07207; 
(800) 248-1634 or FAX 
(800) 432-9634. 
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Life-like standups 


Advanced Graphics 
offers an interesting line 
of life-like standups. The 
images range from Betty 
Grable, John Wayne, 
Clint Eastwood, and 
Marilyn Monroe to Santa 
Claus, Elvira, Franken- 
stein, and Betty Boop. 

Made of heavy-duty 
material, the characters 
are mounted and die-cut 


with an attached easel. 
Prices range from $28 to 
$12.50 in quantity. The 
company also makes 
custom standups. 

For more information, 
contact Advanced Gra- 
phics, 941 Garcia Ave., 
Pittsburg, CA 94565; (510) 
432-2262 or FAX (510) 
432-9259. 
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Game cleaner 


Nu-Look Products has 
perfected a new product 
called Body Guard. It 
brings back the original 
finish on games and 
rides made of fiberglass, 
plastic, and painted sur- 
faces. 

Body Guard leaves the 
surface brighter, and the 
colors retain their origi- 
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nal luster. It was thor- 
oughly tested on all the 
above mentioned sur- 
faces with outstanding 
results. 

For more information, 
contact Nu-Look Pro- 
ducts, 1340 Stirling Rd. 
#10B, Dania, FL 33004; 
(305) 922-8877 or FAX 
(305) 922-8881. 
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Security system 





Interactive Technolo- 
gies is offering the SX-V 
security system designed 
for residential and busi- 
ness facilities. 


Its advanced technolo- 
gy lets you customize a 
security system to pre- 
cise customer needs— 
wireless only, hardwire 
only, or a combination of 
both. | 

Control panel features 
include individual sen- 
sor identification, open- 
ings and closings, 33 em- 
ployee codes, buddy sys- 
tem, and remote servic-. 
ing. 

For more information, 
contact Interactive Tech- 
nologies, 2266 North Sec- 
ond St., North St. Paul, 
MN 55109; (800) 331-0400 
or in Minnesota (612) 
777-2690. 
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Quarter acceptor 


Amusement Manu- 
facturing Co. has intro- 
duced a changer to allow 
your wall-mounted juke- 
boxes to accept quarters. 
Standard features in- 
clude solid steel con- 
struction, illuminated 
front panel, reliable 
Happ coin mech, stan- 


dard size lock and key, 
large coin box capacity, 
easy installation, and 
everything you need in 
the complete kit. 

For more information, 
contact Amusement Man- 
ufacturing at (203) 329- 
3031. 
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Ticket dispenser 


Amusement Systems 
Corp. introduces the 
APT-2 interface kit, 
designed to allow opera- 
tors to convert any coin- 
operated game present- 
ly using a credit meter to 
drive a token hopper or 
ticket dispenser. This 
unit enables operators to 
convert credit-type 
games for redemption 
use. 

The APT-2 provides 
two identical payout cir- 
cuits allowing the use of 
up to two ticket dis- 
pensers or hoppers per 
game, offering flexibility 
in ticket/token values 
and payout combina- 


tions. 

Three large, bright, 
seven-segment displays 
show how many points 
are accumulated. An 
illuminated payout but- 
ton allows the player to 
collect his tickets/tokens 
when through playing. 

The APT-2 can also be 
installed on redemption 
equipment that already 
has a dispenser/hopper 
but no means of display- 
ing points won. 

For more information, 
contact Amusement Sys- 
tems Corp., 709 Com- 
merce Circle, Longwood, 
FL 32750; (407) 834-8994 
or FAX (407) 834-8301. L 
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SLUGGERS: F 


is sure to be a Hame 


New from 


LAZER-TRON 


Players will be lined up to play the most interactive baseball game 
ever introduced. Players will be able to compete head to head in a 
batting game which measures how hard and where the ball has been 
hit. An announcer will instantly tell the player the outcome of the 


hit— “Base hit to left field!” “That's a Home Run!” 
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Realistic Feel with Audio Feedback ! 


A real ball and bat gives the player a realistic feel that can’t be beat by 
any game on the market today. Slugger’s Alley” also features an 
automatic ball return system with no moving parts and instant audio 
feedback system with 100 outcomes including background sounds 
from a major league ball park ! 

Call today for the distributor nearest you. 


Slugger’s Alley Features: 
* Real ball and bat 
* Automatic ball return system 


¢ Excellent sound effects from a real 
sports anouncer with 100 possible 


e . outcomes 
Innovators in Redemption ! 


Slugger’s Alley is brought to you by Lazer-Tron, the same people who 
brought you 1991 and 1992’s top earners Spin To Win" and 
Hop-A-Tic-Tac-Toe™, Voted the best redemption game of 1991. Super 
Bank-It’, Vine Climb’, Shuttle Launch" and our 6 gun Haunted House. 


| or 2 player competition 
* Player selectable skill levels 
¢ League play potential 


——— 
ae 
Bank-It” is exclusively distributed eo nm es ae are. mae 


by Capcom USA. -— fs 7 =F: ee Gh ff te 
Hop a Tic-Toe-Toe” is distributed Innovators in Redemption 

by Data East USA. 

Patented & Patents applied for 
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¢ Continuing buy in up to 

a full 9 inning game 
* Adjustable price per play 
* Ticket or card dispenser available 
¢ Size: 12’ Wx12'Dx8 H 
Weight 1000 Ibs. 
* Made with pride in the U.S.A. 


7042B mace: Circle 
Pleasanton, CA 94588 
Phone: (510) 460-0873 
Fax: (510) 460-0365 


What's Hot in Coin-Op 


(A monthly survey conducted by AAMA) 


Convenience Stores 


Video: NBA JAM (Midway) 
Samurai Shodown (SNK) 
Mortal Kombat (Midway) 
Street Fighter Champ (Capcom) 
Lethal Enforcers (Konami) 
Pinball: Twilight Zone (Bally) 
Jurassic Park (Data East) 
Other: Crane (unnamed) 


Pizza Parlors and Restaurants 


Video: NBA JAM (Midway) 
Samurai Shodown (SNK) 
Mortal Kombat (Midway) 
Street Fighter Champ (Capcom) 
Lethal Enforcers (Konami) 

Pinball: The Addams Family (Bally) 
Twilight Zone (Bally) 
Jurassic Park (Data East) 

Other: CD Jukebox, Pool Table (unnamed) 


Amusement Centers 


Video: NBA JAM (Midway) 
Samurai Shodown (SNK) | 
Mortal Kombat (Midway) 
Virtua Racing (Sega) 
Lethal Enforcers (Konami) 

Pinball: The Addams Family (Bally) 
Twilight Zone (Bally) 
Jurassic Park (Data East) 

Other: Skee-Ball (Skee-BalD 
Rock-N-Bowl (Bromley) 


Nightclubs & Taverns 


Video: NBA JAM (Midway) 
Samurai Shodown (SNK) 
Mortal Kombat (Midway) 
Super Pit Boss (Merit) 
Lethal Enforcers (Konami) 
Pinball: The Addams Family (Bally) 
Twilight Zone (Bally) 
Jurassic Park (Data East) 
Other: CD Jukebox, Pool Table (unnamed) 


Movie Theaters 


Video: Street Fighter Champ (Capcom) 
Lethal Enforcers (Konami) 
Mortal Kombat (Midway) 
NBA JAM (Midway) 
Samurai Shodown (SNK) 

Other: Crane, Love Tester (unnamed) 


Bowling Centers 


Video: NBA JAM (Midway) 
Samurai Shodown (SNK) 
Mortal Kombat (Midway) 

Virtua Racing (Sega) 

Lethal Enforcers (Konami) 

Pinball: The Addams Family (Bally) 
Twilight Zone (Bally) 
Jurassic Park (Data East) 

Other: Skee-Ball (Skee-Ball) 
Rock-N-Bowl (Bromley) 





LATINO Jukebox Top 30 \ \\ 
FOR MONTH ENDING AUGUST 1993}? & 
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No. 1 
INALCANZABLE LOS BUKIS i 


BUENOS VAQUEROS LOSCAMINANTES : 


3 


al > 
mio 
x ja 
a 
5 |5 
O 
¢ 
mi 
y 
fm 
> 
~” 
i 
cq. 
mi 
a 
> 
< 
c 
= 
2m 
o|Cclm 
o;?|2 
EE: 
O 
z12/6 
nlalnN 


10 |SIEMPRE TE RECORDARE 


REGIONAL MEXICAN 
b 
@) 
> 
: 
=] 
m 
T_ 
O 
” 
= 
G@) 
A) 
m 
” 
0 
mM 
rT 
& 
O 
A 
=| 
m 


2 |}CON SANGRE DE INDIO 


NIEVES DE ENERO 


ALMA ENAMORADA 
1 |ESUNESCANDALO SONORA DINAMITA | 
ENTIRAS MARITORIVERA | 


OPA DE CARACOL BANDABLANCA | 
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OHNNY SIMEPRE JOHNNY JOHNNYVENTURA | 
3 |CUENTA CONMIGO JERRY RIVERA | 


7 |ROMPECABEZA TITONIEVES | 


HECHO EN PUERTO RICO WILLIECOLON | 
SALSA EN GRANDE VOL.II COMPILATION | 
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_ | SAMPLING BY THE LATINJUKEBOX, GARDENGROVE,CA.__ | 
_ | BASED ONACTUAL JUKEBOX PLAY REQUESTS. : 
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(A SPACE PLANNING — AGAME SELECTION 
‘A INTERIOR DESIGN A GAME PLACEMENT 

CUSTOM LIGHTING b PLANS & BWePZINTS ~~ 

IMPACT GRAPHICS B. COLOR RENDERINGS 

5s na: A TURNKEY OPERATIONS — - 
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NATIONAL @ INTERNATIONAL PROJECTS 


JSrom concept to completion, Spirit Designs does rt all for youl 


CLASSIFIED 


Play Meter’s classified advertsising is primarily intended for: buyers and sellers of used equipment, support and supply firms 
and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. The deadline is usually the 15th 
of the month prior to issue (example: August ad must be in by July 15). Send ad orders to Play Meter Magazine * P. O. 
Box 24970 * New Orleans, LA 70184 or FAX (504)488-7083. 

FOR MORE INFORMATION, CONTACT CAROL LEA (504)488-7003 
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all complaints. 




























READERS/ 
ADVERTISERS 


We do not knowingly accept 
ads for copies or licensed 
games involving a third party. 
We do not print prices on 
games currently in production. 


















‘“Rebuild”’ 
your old 


KLOPP. 
at the factory 








MANUAL | We encourage advertisers to in- 
ee fr-= clude their name, address, and DISTRIBUTOR 
2 ~ phone/FAX numbers for the NEEDED 
1) ae iat 3 purpose of credibility. We do . ‘ 
Det | | er not accept ads from companies High Income Potential. No wn 
eS la Vf who consistently advertise pro- PSrISHCeUelesenly: Minimum 
ix ° ~ GE ducts they do not have or from investment. Unlimited poten- 


tial. Protected territory. Full 
guaranteed. Don’t hesitate. 


PLAY METER Free brochure. re 
MAGAZINE 1-800-488-3644 


AMUSEMENT 


Your Single Source for Nearly Everything 


¢ Representing more than 30 Major Manufacturers of 
New Redemption and Amusement Equipment 


companies that we receive 
mutli-complaints about. 


Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 
225 Dunbar Court — Oldsmar, FL 34677 



















¢ We are the Largest Refurbisher in America with the 
Biggest Facilities, the Most On- Staff Technicians, 
and the Largest & Most Diverse Inventory 


¢ ]-1/2 Acres of Warehouse Full of Equipment | = 
(60,000 sq. feet! — 


¢ Full-Time Service & Parts Dept. P edemp on 
¢ Save up to 50% on Freight >; — 
using our Truck Fleet <<a Ga mes 


¢ We Warrant 
Everything We Sell 


ee el 





All New Calf Roping Ride = Casino Equip. 


You've Gotta See it to Believe it 
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DOLLAR » » ELECTRONIC 
MASTER Hh DOLLAR MASTER bh CREDIT UNIT 


BENTLER 
AMUSEMENT 
COMPANY 








1644 Homewood Ave. 
Springfield, IL 62704 





(217) 546-7060 


¢Bolt on Bill Validator FAX: (21 7) 546-7086 ¢ Easy installation 
for present vending conversion for ACMR 


machine w/ electronic 
credit unit 


$525.00 Can be used together | $195.00 
Combination Price For The Two Units is $695.00 


EQUIPMENT 


ee 
wey oO RBTTER Yon ies N ; 


¢ Free Consolidation of Containers for International Shipment 
¢ We'll Take Your Used Equipment on Trade 


¢ We Buy Any Used Amusement 
Equipment in Any Condition 















MUSEMENT 
QUIPME 
XCHANGE INC. ° 










Original Original 1203 5th Avenue © Rock Island, Illinois 61201 
Gilley's Bull pvieiice Welk TEL (309) 788-0135 © FAX (309) 788-0148 
(800) 647-5060 





ubble Machine ‘h 


Simply Come and See Sor Yourself 
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SAVE TIME! SAVE MONEY! 


Convert your Kramer or SMS Pokers to any 8-line in 10 
seconds. Simply swap boards using our adaptor. Call now! 


@ save the cost of the harness 


@ save the labor to install the harness 
@ keep your poker intact for future use 


Dedicated Game Sales 


@ Poker (Ticket dispenser option available 
on all programs) 

@ 8-Line (Official Wing Distributor: All 
Programs Available in C/T’s and the 
“works-in-the-drawer" U/R’s) 


@ SuperStar Golf 
@ A New Release Coming this summer 


service & Technical Support 
on all Kramer Games 


Pokers * 8-Lines * Cranes * 
B-Ball * Skill Dozer x 


ASK PO Box 518 


im @) 3} 5033 Industrial Rd 
PHIL OR Wall, NJ 07719 
at DB) 


908-919-7878 


Monitor Board 
Replacements 


with one year warranty 


$99." 


Min lots of 3m 
(109.95 - single) 















@ EYGO CHASSIS are available for most monitors 
including: Electrohome, Hantarex, Wells Gardner, etc. 





@ EYGO MONITORS are available in 13 inch, 19 inch, 25 
inch, 27 inch, and 33 inch. 





@ EYGO POWER SUPPLIES are available in 7A, 12A, and 
15A 






EYGO|EYGO COMPANY, LTD. 
Phone (21 4) 721 -0258 


Fax (214) 721-0363 
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Prices Too Low To Print! 


1-800-338-7031 


MONTHLY 
SPECIALS! 


Standard SC-94T 


Rowe BC-3500 
WE SERVICE 
Rowe, Hamilton, Standard, 


Hamilton VN-1 


S700 
Ardac, Mars, Dixie Narco 


COINTROL E: 


ABSOLUTE 
AMUSEMENTS 


(305) 561-8285 
$49 MPU REPAIRS 


PACMAN GALAGA 
WILLIAMS SERIES 4, 6, & 7 
ALL BALLY PINBALL 
ALL STERN PINBALL 


$539 MPU REPAIRS 


DEFENDER SCRAMBLE 

TRON DONKEY KONG 

WILLIAMS SERIES 9, 11, &13 
ALL DATA EAST PINBALL 
ALL GOTTLIEB SERIES 80 


ALI. PRICES INCLUDE PARTS AND LABOR 


MOVING TO A LARGER BUILDING 
MAKE NOTE OF OUR NEW ADDRESS : 


ABSOLUTE AMUSEMENTS 
3400 N.W. 9 AVENUE 
OAKLAND PARK, FL. 33309 
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AMERICAN COIN MACHINE EXPOSITION 


IF COIN-OP IS YOUR GAME, 
MARCH 17, 18 & 19 
ARE YOUR 
LUCKY DAYS! 


The roads will be risin’ up to meet you, when ACME greets you 
at the Rosemont/O’Hare Exposition Center, 
just five minutes from Chicago’s O’Hare International Airport. 








b Over 1000 exhibits 
showing the season's best sellers 
and hot new products 


5% Educational Seminars 
to help operators profit and succeed 
in today’s coin-op market 


+ “Redemption City” 
featuring the latest in design, 
equipment and merchandising for 
redemption centers 


at The 2nd Annual Coin-Op Olympics 
where operators can compete for 
valuable prizes 





Annual Operator’s Cocktail Party 
our way of saying “thanks” to the 
operators who support our industry 





: Q Iam interested in exhibiting 
: OJ Tam interested in attending 








MAIL OR FAX . 
: Name itle 
FOR COMPLETE 
: Company 
INFORMATION! ; 

Sponsored by: 3 mages 

The American Amusement Machine Association ; City> State___ Zip 

& Play Meter Magazine Deans PAN 





Return to:: ACME ‘94 Show Management, William T. Glasgow, Inc. 
16066 South Park Avenue, South Holland. IL 60473-1500 
Phone (708) 333-9292 ¢ Fax (708) 333-4086 


ATTENTION 
NSM OPERATORS 


NOW YOUR WALL MOUNT 
JUKES CAN 
ACCEPT QUARTERS! 


Standard 
Features Include: 
@ Solid steel construction 
@ Illuminated front panel 
@ Reliable Happ coin mech 


@ Up-grades easily to future 
coin denominations 


6 


Ch 
SS : 


: 


@ Standard size lock and key 
@ Large coin box capacity 

@ Easy ten minute installation 
@ One hole to dril in Jukebox 


@® Complete kit with hardware, 
fitted connector and 
instructions 


Other Features Include: 


@ Eliminates service calls 
@ Reduces down time 
@ Saves you money 





@ Increases Collections 


@ Attractively styled, black 
finish with white lettering 
® Quality and reliability built 

into every box 


$225.00 Each 
Quantity Pricing 
Available 


FOR MORE LVFORMATION, OR TO PLACE AN ORDER CALL: 


AMUSEMENT MANUFACTURING CO. 


203-329-3051 





Vend Chocolate All Year 
with CHILL FACTOR! 


2 


No need to remove the top-selling 

chocolate and pastry during hot 

periods when ‘“‘CHILL FACTOR’”’ can 

lower the temperature of the air sur- 

rounding your products. The unit is 

mounted easily on the top of the 

vender cabinet. “‘CHILL FACTOR’”’ 

has been proven on extensive loca- 

tion tests. One vendor in Hawaii 

reports doubling sales since installing 

the unit. 

¢ Hundreds sold since 1987 

e Dramatic sales increase 

e 110-120 VAC, 5A running 

e Thermostat holds product between 
60° & 70° F 

e Output 1750 BTU 

e Installs on location within 20 
minutes 

e Eliminates product waste 

e 100% satisfaction 





Don’t let heat destroy your 
products and your business... 


11”H. x 16”W. x 22”D. | Call or write for complete 


details now! 


CHILL FACTOR COMPANY 


123 W. Orange * Vista, CA 92083 


Phone: (619) 724-5444 + Toll Free: 1-(800) 266-5444 
FAX: (619) 724-9473 
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AUCTION 


Sat., Oct. 9, 11:00 


NASHVILLE, TN STATE FAIRGROUNDS 
"4ATHAVENUE SOUTH" (Wilson Bldg.) 














Amusement Games, Jukeboxes, 
Video Games, Pinball Machines, Pool 
Tables, Vending Equipment and 
Money Operated Games, Rides and 
Equipment of all Types Being 
Liquidated By Operators and 
Distributors From Several 
Cities & States 


NIOPEN TO THE PUBLIC!!! 


Consignors welcome. Check In After 12 Noon 
Tuesday, Oct. 8.--Consignors Pay 10%: 
$10.00 Minimum & $100.00 Maximum 


Bring Your Sales Tax Number or Pay Tax! 
Terms: Cash, Certified Funds, or Co. Check w/ 
Bank Letter of Credit Made Out to M.M. 


No Exceptions !! 


Money Makers 
Organized by: Real Estate And 
Liquidations 


1-800-972-3222 


Conducted By: 


Dean Real Estate & Auction Sales Co. 
Firm # 716 Col. Waylan C. Dean, Auctioneer, Lic. #193 


We can save you money 
Why pay to repair, when you 
can simply replace 


v8 
REPLACEMENT 9" Monitors 
vx New Zenith Monitors & Chassis 
tx For Arachnid Dart Boards (6000 & up Series) 
vx 12 Volts D/C 
+##+#H*H QODRCTAL ***#4** 


$99 %5 cach 

























REGULARLY $350.00 
Used PC Boards 
P.O.W. -- $60 Toki — $230 
TMNT -- $110 Attax - $60 


Double Dragon -- $80 ROBO COP -$55 
Simpsons--$230 
NEW Perfect 360 Electronic Joy Sticks -- $21.95 


Phone: (713) 489-3233 
FAX: 713-489-3233 
i ak ak 4 


17009 WELLS PEARLAND, TEXAS 77584 
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Serving the 
world's coin-op & 
billiards needs 
for over 60 years 








Avs representatives of all major manufacturers, 
we can accommodate all your needs for coin-op 
amusement equipment (new and used), spare 
parts, vending equipment, billiard Supplies, and 
a full line of redemption products. We maintain 
over 30,000 square feet of used equipment 
and offer reconditioning that is unparalleled in 
the industry. 


Call or fax Joseph Migueles, George Montalvo, 
or Carlos Molina for more information. 


BETSON / IMPERIAL EXPORT 

303 PATERSON PLANK ROAD 

CARLSTADT, N.J. U.S.A. 07072-2307 JOE MIGUELES - (Ext. 374) 
Phone (201) 438-1300 Fax (201) 438-1811 | CARLOS MOLINA - (Ext. 373) 


2 IMPERIAL INTERNATIONAL 
IMPERIAL 1270 VALLEY BROOK AVENUE 
a LYNDHURST. N.J. U.S.A. 07071 GEORGE MONTALVO - (Ext. 19) 
—xPORT Phone (201)807-0936 Fax (201)507-9181 


CORPORATION. ING 





* Designed For Use On Most Pinball Games 


* Easy installation - All Hardware Included 
* $8.00 each per minimum order of 10 


* 100% Satisfaction Guaranteed! 


\ 
\ 
\ 
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S.L; TECHNOLOGY, INC. 
1-800-346-5303 


Wi CoE (=) (ore fo 


Super Deals 
Super Plush 
Super Quality 
Call Now? 
CBMC>. Best Mfg. Co. 


1-800-962-4486 


414-547-5051 eFax 414-547-0905 
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The 
Standard 


For 
Excellence! 


Model M1A 

$1 and $5 acceptance 

1600 Bulk Coin Capacity 

Optional Floor Stand 

Optional $10 and $20 Acceptance 


Model M2 

$1 and $5 Acceptance 

3200 Bulk Coin Capacity 

Optional Header/Footer 

Optional $10 and $20 Acceptance 


’ 120 Southwest Drive 
@= Spartanburg, SC 29301 


Telephone (803) 574-0162 ¢ Fax (803) 574-7680 


See Your Drews Distributor Today! 


Green Amusement Corp. 


Louisville, KY 


Putting Challenge 

NSM CD 

Rowe R-93 

Valley Pool Tables 

Valley 4 x 8 Tables 

Valley Darts 

Dart Star 

Big Choice Crane 
Williams Shuffle Inn 
Deltronic Ticket Dispenser 


(800) 225-9831 
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California Games, Inc. 


1235 E. Francis e Ontario, CA 91761 


(909) 930-5828 Fax: 909-629-4090 


GUARANTEED BEST MARKET PRICE!!! 








































a EOGEOSYSTEMS: 
SPECIALS: ny aoeanthstso seal 
Super StreetFighterll New Challengers.............:::ssessseessseeeeeneee CAEL cee ee Soc 
NEO-GEO 2-Slot w/Samarai Showdown.............. Best Market Price ore eer ame ys 
NEO-GEO 1-Slot w/Samari Showdown.............. Best Market Price 
NEO-GEO 1-Slot w/Fatal Fury Special.............. Best Market Price i Lacie haa aiai - 
Including Marquis & Overlay Nem (ecg gs 
New High Quality Graphics !! RODO AMAYccssssicensieossssssscnvaans 99 
100% Guaranteed Satisfaction or your Money back !! mai... 
Wutation NANO ccisccsscisiidiviess 99 
i ; ; 
Street Fighter I] CE... $520 Complete 25 Se Rally. censencnak aan 
Street. FightOr Wescnsescsscassseesasnne 350 Turbo System aet Rees a 79 
Aero Fighters........esseeeecssseeen 425 ; : Gol scisc cess eae so 
BlOGd BIOS wiksiadscictiectecenenate 395 Cabinets Specials! King of the Monsters............00 45 
EL toaan hire Kamae ereetees ensae eve SOCCE! BIAW iccnoscdcawcnienlt2ZO 
sataseahassesintelenanss er $ World FTOCS ii.ciiscckeincccrccsossoscuee db OO 
istinend sane eeaiaiga neneenssbe nets 852 85 Art Of FIGHGNGisicccsssccccivicssoiscrane 100 
ceeeeteetensnsenaseeeeeeeseeeeees - Fatal Fury UW. eee 150 
+g Febgaanl eanaemeneninain WHEN YOU BUY 12... | World Heroes Minne ao 
Ue pelt sesasesessnseneonees fee We'll Give you 14 Fatal Fury Special..............-.. CALL 
Cadillacs & Dinosaurs............. Single Lot Price...$995.00 Super Street Fighter i] 
NEW 25" GAMES Now Featuring poe a New Challengers 
Street Fighter Il Champ. Ed....... alanine Eau CALL 

















1 Year Parts & Labor 


NEW 4 Player Cabinet 
(NBA Jam Ready) 


Martial Champion.................... 1895 
WMortal KOM alicssviecsctsetenseee, 2495 
NBA JAN 4 Wii ctssesciunsesctoinsunadens 2945 













COMPLETE 











Call for Quantity 



















Amenica!!! 
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NEO-GEO $1095.00 . 
1-SLOT Absolutely the Discount 
$1,579 Finest Cabinet (909)930-5828 
W/WORLD HEROES 2............... cau | in the 
W.SAMARAI SHOWDOWN........... industry!! MONDAY TO FRIDAY 











CALL US FOR 


Quantity 





ai AFTERHOURS 
NEO-GEO taahane (909)949-3499 
9-SLOT Nearest You. 
$1,699 We Have the FINANCING 
IN 25" CABINET el Bc 
WSAMARAL SHOWDOWN...._.caLt | United states of AVAILABLE 
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AUCTION 


SAT., Oct. 9th 
AMUSEMENT SALES INC. 


STARTS AT 11:00 A.M. 
Open forInspection at 9:00 A.M. 
* VIDEO GAMES * JUKE BOXES 
* POOL TABLES *PINBALLS 
Novelty Items 
Consignments Welcome! 


1-313-534-1480 
1-800-676-7204 


Auctioneer: Chief Silver Tongue 
12670InksterRoad — 
Redford, MI 48239 


1-96 1-96 


12670 « 
Plymouth 


EAS VET 


ONE-PERSON POOL TABLE LIFT 

















aqaippl— 
HILSYNI 
ydeibaja} 


Sto 


CONVENIENTLY STORES UNDER TABLE 
¢ 3" Lift ¢ Heavy Duty 5" Casters 
¢ Reduce Injury Claims ¢ Reduce Service Calls 
¢ Use With Pool Tables, Air Hockey, Foosball, etc. 

¢ UPS Shipping Weight 56 pounds 












Order Yours Today! 


800-521-6372 =VOR TE Gl 


218-741-6075 
Made in the USA 
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1 Play Meter Magazine 
December Issue 


Classified Deadlines 
"EARLY" 


(due to upcoming holiday seasons) 


Reservations. ............000 Nov. 9th 
Raw CODY isccssccccsssivvascces Nov. 9th 
Camera Ready Ads. .... Nov. 11th 


Don't be left out of this 
important year end 
issue. 


Contact : Carol Lea 


(504)488-7003 
Fax: (504)488-7083 


H 6600 Fleur de Lis -- New Orleans, LA 70124 
Lee 


Winners of 4 [AAPA Awards for 
Excellence in State of the Art 
Soft Modular Play Systems. 


PENTES DESIGN INC. 


1346 Hill Road Charlotte, NC 28210 704552-5400 FAX 552-0263 
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INTRODUCING STALEY’S NEW 


4288640 


THE SCALE THAT MADE SCALE OPERATING PROFITABLE 


THE FAMOUS "FOUR IN ONE" 


GIVES YOU YOUR 


e WEIGHT 

e HOROSCOPE 

eLOVE TEST 

«LUCKY #’s 
ALL FOUR 


FEATURES 25¢ 
"BUILT LIKE A TANK" 


FOR LIFETIME INCOME 


CALL ANYTIME 
HERB "DOC* POTTER 


THE STALEY CORP. 


437 HIGHLAND AVE. 
PASSAIC, N.J. 07055 


| -800-829-1369 
FAX # 201-773-0054 


Phone 800-428-8640 
Fax 317-288-3434 


UNC 
ovelty 


REDEMPTION 
TICKETS 


Ul 


LOW PRICES - FAST SERVICE 


Ne 4 


Wesship coin- op locks 
and accessories fast. 


Integrated production and assembly 

Locks Keyed to your current ABLOY, 

haton®, KD, ESD or any other similar az 

type Key Code or custom assembled to f (i Panel Guard 
fit application | | 
Choice of custom locks, common key 
systems or restricted Key styles | ) a 
Manufacturer of a complete line of 7... High Security Padiock 
coin-op security accessories. | || 72a) Je ene Sameer 
Manufacturer of security products for | | yd | 3 

laundry; also, bill and coin counting 

equipment. 





For a full-color product catalog, call Toll Free from 
USA, Canada and Mexico: 


1(800) 422-2866 


7251 Garden Grove Blvd., Suite M 
Garden Grove, California 92641 
Phone: (714) 373-2993 

FAX: (714) 373-2998 


MEMBER OF THE L.A.Il. GROUP Full Metal Jacket 





PERFECT 360... 


=n] \ 2) e)- am Bo | |e) | ey-N | 





\ | ¢ No moving parts to bend 
or break 


¢ 1000 times faster than 

micro or leaf switch 

\2? e Maintains perfect accuracy 

e Eliminates service calls 
and down time 

e Simple and easy retrofit 

° 4 or 8-way play 


We are proud to offer a full 
2 year guarantee on 
Second Generation Modules! 
If a Perfect 360,,, Control 
doesn't pay for itself in 

LY); 60 days... Perfect 360,, 
— will buy it back! 









STAR*TECH Journal 
reported: Use of over 6,000 
plays in 3.5 months on 
ha Uap - Mortal Kombat had zero 
complaints or failures! 


Call 1-800-230-P360 for your 
nearest Distributor 


Amusement 
Games 
Distributors 


Put your confidence in Amusement Games Distribu- 
tors and you can expect the right equipment, the 
right deal, and concerned support throughout your 
purchase. When you become an ACD customer, we 
will be listening before and after the sale. 


FEATURING: 


IVM Shot Clock 21—-hot new self-contained redemption 
basketball, street or arcade, exciting collections. 


Alvin G. Punch The Clown-redemption pinball, a profit 
system you can count on. 


Darts—Merit 2-player cricket with all the updates. Shopped 
out and route ready-$695.00 


Pool tables-Valley Models 6E, 7E, 9E-$ 700.00-$ 1200.00 


Cabinets-25" monitor. Route engineered for years of 
dependability. 


Kits—New and Used. Call for quantity pricing. 
Dedicated-new and used. Call for weekly specials. 


ENROUTE-REBELLION X 


We Need Inventory. Please Call to Buy, Sell or Trade 


1-800-859-9046 rax: 701-235-0896 





“Your Building Blocks 
To The Future” 





LOW COST — HIGH RETURN 


LOCAL — LONG DISTANCE — MULTI-COIN 
25 CENT TARIFF — 20 CENT TARIFF 
AVAILABLE FOR CANADIAN USE 
AT NO EXTRA CHARGE 


UU ac 





How many times have you bought new 
equipment that never pays for itself? 


Now you can buy the equipment that 
everybody uses and pays for itself 
incredibly fast. 


“You Have The Locations Already” 


Exclusively From 
Independent Technical Service 


“THE BILL BUSTER” 


“Un-Jam Any Bill In Seconds” 


Give one to all your customers, 
and save time and money 
on service calls and down time. 


“Anyone Can Use It” 


SOLD IN LOTS OF SIX FOR $19.99 
PLUS $4.00 SHIPPING IN THE U.S. 


CALL TODAY — TOLL FREE! 


1-800-653-5897 
Or Send Check Or Money Order To: 


INDEPENDENT TECHNICAL SERVICE 
153 REYNOLDS STREET, PLYMOUTH, PA. 18651 
(717) 829-1460; Fax (717) 779-4419 














KICK OFF YOUR 
OCTOBER... 


WITH THE WINNING 
TEAM AT 


BETSON 





=, 





Cs CC 


CD-100( ros). 3299 


R-87 W/DBV .............. $699 
FASS. cackaneuncisncenniivecaads 799 
OO: si adancacentacansataccens 1099 
Fee |: dicsccadicccertsncien vane 1199 
R-91 Combo............... 1599 
eS 2. ciwticendeyoeaseiownseies 1499 
R-92Combo................ 1799 
F=9 S wesddudscechdadabewseaeen 1599 
R-93Combo................ 2099 
SPOS 
FOUR TRAX ............... 5499 
STEEL TALONS .......... 4999 
FINAL LAP IIlinew)............... 7999 
GRAND PRIX STAR..... 6799 
EXHAUSTE NOTE ....... 8999 
CISCO HEAT TWIN ..... 5299 


MORTAL KOMBAT ...... 2599 
STREET FIGHTER II CE 1899 
TERMINATOR Il .......... 2899 
FINAL LAP 2 PL.......... 2299 


BETSON 


CARLSTADT, N.J. 07072-2307 
Phone (201) 438-1300 Fax (201) 438-4837 
TOLL FREE 1-800-524-2343 
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BETSON ENTERPRISES 


DIV. OF H. BETTI IND., INC. 
303 PATERSON PLANK ROAD 


ADDAMS FAMILY ..... $2699 


EARTHSHAKER ......... 1599 
TERMINATOR Il......... 2299 
FUNHOUSE ............... 1899 
THE MACHINE .......... 1699 
SLUG FEST ............... 1799 
WHIRLWIND ............. 1399 
BL VRAY sceteeceussnanrwedon 1799 
OM» DUDE cic sxiccwwunans 1499 
PARTY ZONE ............ 1799 
POLICE FORCE .......... 1199 
BALMAIN cscs stedaiuinvens 1299 
STAR TREK............... 1699 
GETAWAY ssiscctsavsseee 1899 
DR. WHO sc ccssscrcessewsos 2299 


Ask for Chris at Ext. 316 
For you Music/Game 


Needs 


Ask for Steve at Ext. 322 
For Your Vending Needs 





*MC/VISA 


Can_ Soda 
Rock-Ola CCC-6E ........... 1295 
Rock-Ola CCC-6............. 1195 
Rock-Ola CCA-6 ............. 1095 
Rock-Ola CCC-5............. 1095 

Cup Soda 
Rowe 406Z ...........ceccceeees 2795 
Rowe 406ST2 .........ceecceees 2195 

Cold Food 
Rowe 448E-2 .....ccccccccceess 4695 
Rowe GASE .......ccceeeeccccces 3895 
Rowe 448 ..... cc. cece eececccees 3595 
BOWE S47 vocicsicccciseccavane 2795 
National FM-72 w/DBV .......... 2995 

Snack's 
AP 4000-5000 ................. 1695 
AP 400-500 ............. ccc eeees 1295 
Rowe 4900 ....... ccecccccceees 1695 
Rowe 490 ........ccceeecccceeees 1295 

Coffee 
RMI 850 LG-DH w/comn ......... 1895 
RMI 850 LG w/comm .............. 1795 
RIV S50 LG vnsisewdvscasseaacvace 1295 
RMI 1435 FD ........ccccccccces 1595 
RMI 1400 FD ................... 1295 
AMT S50 FD eissscccciccrxccesdsws 1195 
RMI 465 FC ........ccccccccccccces 895 


*ALL PRODUCTS RECONDITIONED 

*DISCOUNTS FOR COMPLETE & WORKING CONDITION 
*FREE CRATING 

*LARGEST INTERNATIONAL EXPORTER 
*CONVERSIONS KITS AVAILABLE 

*REDEMPTION SPECIALIST 


*SE HABLA ESPANOL 


‘IF YOU DON'T SEE A PRODUCT, CALL! 
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]lem omen \ | — 
1801 34th St. SW #A 
PROM 310), @tatolo Mar-|60 0mm) | Ditelo Mi Ce) 


FAX: 701-241-4544 





WHOLESALE SLOTS 


Dealers, get ready for your 
Christmas Sales 


BALLY E-1000 


Slots $525 each in lots of 5 or more 
$500 each in lots of 10 or more 


BALLY V-2000 


Video Pokers $850 each in 
lots of 5 or more 


We are expecting a shipment of 300+ 
Bally 800 Series in November! 


E-2000, IGT M-SLOTS & 
Universal In Stock 


Parts & Glass For Most Bally, Summit, 
IGT, Jennings, Williams & Universal 
Your East Coast Connection For Slots 


703-534-4208 


East Cost Coin-Op 
106 W. Jefferson St. e Falls Church, VA 22046 
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AMERICAN 
MEMORABILIA 


Aircraft, Harleys, 
Corvettes & Cadillacs 


ast 

ge Sie Call Toll Free 

Os. ines 

aie 1-800-444-6854 
Ph: (916) 678-5189 
Fax: (916) 678-1313 


VIDEO CONNECTION 



















ee 


ELECTRO TECH 


FORMERLY 


QUALITY TECHNICAL SERVICE 


800-678-7393 
505-299-8199 


Why Pay More? 
e Re-build that old power 
supply instead of buying 
new! 


1624 Eubank NE - Albuquerque - NM 87112 


Save Money! 





Switching Power Supply Repair 
6 Month Warranty ™ $12.00 


12 Month Warranty ™ $15.00 
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The Video Lottery Software Co. 
PANIN(@) O)\(0) Ose 


ee e's 
ee ed 
were ee 


The Gold Standard” In Amusement Software 


wee ee a's 
+ te wee ee 


or eae 






We're putting a whole new twist on 
Amusement Route Management Software 


Now you have a choice! 


The BEST Amusement Route Management Software! 


Amusement 
COMPLETE 


Both available with video lottery. 













For more information write: Coin ConnexXion 
Call (605) 331-5575 2705 Woodland Hills Rd. 
Fax (605) 331-5574 Sioux Falls, SD 57103-4366 


The Gold Standard”... not yesterday's standard 






Come see for yourself...Booth 409, AMOA EXPO '93 









OO Se a aa 
Tele Tele lene le rete le te e's "ee "e's 
IG oS ee 
eee oe be 
eee 
welder 
wre erate lene” 
Oe) 
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EAGLE LIFT 


Easy Come. 


G Pee ge ~~ —Siés fou transport 
machines, your job 
will be easier with EAGLE LIFT. The 1000-pound 
capacity EAGLE LIFT has everything you're looking 
for ina liftgate, from safe, convenient operation to 
streamlined appearance. 










ES 
SESE 
« 
, 





t hig 








So, whether you have machines coming in, 
or machines going 
out, move them 

the easy way... ~ 
with EAGLE LIFT. * 











For the name of an 
EAGLE LIFT dealer near you, 

call 1-800-USA-GATE [872-4283] and ask for 
Jerry Mathison or Dan Barry. 






MANUFACTURED BY: EAGLE LIFT 
2401 West Broadway. Council Bluffs, [A 51501 


FREE 
FREIGHT 
ON KITS 


Super Street Fighter Lowest Price 
NBA JAM Lowest Price 
(complete factory kits) 

Street Fighter I 315 
Street Fighter CE 525 
Fighters History 129 


Primetime Fighter 995 
Mortal Kombat 1395 


(CPU, Header, and Manual--We Pay Freight) 


Large assortment of kits & 
redemption games 


Call Lee or Lisa Toll Free at: 


Phone: (800) 588-5155 
Fax: (808) 842-2748 
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Easy, 


WANTED 


ARDAC 
(DIXIE-NARCO) 
BILL ACCEPTORS 
$1.00 AND $5.00 ONLY 


PLEASE CALL 
(412) 922-5680 


O O 


STEP-N-ROOLL 
DOLLY ter 


Patents Pending 








NG 


2 
a 
* 









/ @ Saves 
one-person ~ time & 
operation ‘“ money 


Prolongs table life Fast! 


Operators make a sure shot by offering your customers 
the convenient "Step-N-Roll” way of moving pool tables 
safely, easily. Call or write for more information today! 


STEP-N-R@LL’ DOLLY 
TOLL FREE: 1-800-634-6157 or 216-652-1251 
FAX: 216-652-1985 
131 Youngstown-Warren Rd. Niles, Ohio 44446 


ota) Quantity Discounts Available! == 
ee) Distributors Wanted! ae 
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op» L7; 
i VAN OD 4p 


MARS 
ELECTRONICS 
INTERNATIONAL 


GL 5 Bill Acceptors 


cae 





+ Highest Security + Up Stacker 


+ Mars Exceptional > 
Acceptance of Bills + Stackerless 
+ Instructions 


Included 


+ Stacker Kits for VFM5S 
Now in Stock 


¢ Fast Turn-around 
Mars Repairs 


+ $1, $5, $10, and 
$20 Acceptance 





— Many Models In Stock - 
VFM2, VFM3, VFM4, VFM5, and GL5 


LDREVIZ. 


120 Southwest Drive +» Spartanburg, South Carolina 29301 
Telephone (803) 574-0162 + Fax (803) 574-7680 


FOR SALE 


Casino Style 
2in1 
Video Poker/Blackjack 
Redemption Games 


Metal Casino Style 
Cabinets Featuring: 


@ 19" Color Monitors 
e Token Dispenser 
e Grayhound PC Board 


Asking $2,595 


(908) 988-4499 


Ask for JIM 





PINBALL PRICE NEWS 


Bi-Monthly publication of the 
American Pinball Association. 


FREE TRIAL MEMBERSHIP 


1-800-PINGAME 
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~ KEEP ALT 5 » 
‘S 0 &, 






It's Here 
For C; 
» O 
r~ R89-90-91 -92-93-94 % 


& 


S CD COMBO KIT 


10 Disc CD player added to your jukebox 





he 







Kit includes: Sony CDPC 910 CD player/8 times oversampling 





* Kits Priced Right For Small Accounts * 
* 2 types of label insert kits available * 











>. Call or Fax: “ 
is ~ 
% C&CGames 8 
“co, 800-551-KITS 
%p, 219-238-4028 4% 





CAROUSEL 


"We are America’s Kiddie Rides" 
American made Quality & Great Earnings 


y 


f, 

oo ee 

* _— 
NY ty, y 

SS” 


Sky Copter 


See us at AMOA 
Booth #1500 


» CAROUSEL? 


ry ntemational Corporation 
. O. BOX 307, ELDON, MO 65026 


1-800-325-3353 
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ve. uke Vie set. 
. Used. istributing @|\@ .Trade. 


410 Woodbine St.e Nashville, TN 37211 
Phone (615)256-7748 eFax (615)256-5924 


* This Month's Specials x 














































REDEMPTION BUY 5 GAMES Boost your profits with all 
New Lucky 8 Lines ed 8-lines 

w/ticket dispensers AT S 1195.00 SE. 
$1495.00 6TH GAME aera 

CALL CALL CALL 1/2 PRICE!! Call for Prices !! 





Used Poker Games 































Used Dart Games Riveria w/Mars DBA stots eae 
" Wrestlefest............ : 

Greyhounds, Kramers High Impact Football ..... 850.00 

6000 ed Ss 1095.00 IGT S, GTI S....CALL Champion Baseball een 500.00 


6300--$1195.00 Buying used Riveria Pokers w/DBA..750.00 


Used SMS Draw 80's w/DBA...850.00 


Double Axle ................ 2200.00 


















New Lucky 8-Line Kit.................. Starting from 250.00 
Used Lucky 8-Line Boards ........... Starting from 125.00 
Used Riverboat & G.H. 5 in 1 boards ................. 175.00 
Omega Keno w/1-20 DBA ...............cccscscscecececs 1000.00 
RamStar 903's w/ 1-20 DBA ............cccccccccccseccs 1100.00 
Omega 903's w/1-20 DBA ...............cccsccscscecececes 950.00 
New H5V-400 w/Stacker .............cccccccccccccccccceccc 329.00 
New Lucky 8-Line w/recon PCB... Starting from 1095.00 


« Always Available . 


New & Used Pool Table/Dynamo & Valley ......... CALL Isolation Transformers 00.0... .eccccccescecsseccecececeeceeees 12.95 
New & Used Jukeboxes/All makes .........ccccccccceee CALL Empty 8-line cabinets ooo... cece ccccccccecccesceeceeee. 250.00 
New & Used Pokers/All makes ...........ccccccccccceeeee CALL JCMBill Acceptors $1-$5-$10-$20 ............0000.... 295.00 
Full Line of Pool Table Supplies ..............ccccceeee. CALL Mars GL-5 DBA $1-5-10-20 ooo... ceccceccccccccccececees 399.00 
Klopp Coin Counter s .0........ccccceccececssscceseseeesseees 650.00 Mars VFM-4 DBA $1-5-10-20 0.00... cceccccccccceccceeees 325.00 
Tommy Gate wW/7" extension ........ccccccccccececeeess 950.00 Mars VFM-5 DBA $1-5-10-20 o.oo. ceccccccccccecccecee. 340.00 
NS MOLD NIOMMNON cz fssvvsnc2ecestsacaucesusuccdusuccesessincel 215.00 Mars VFM-4 wistacker 400 ........cccccccccccecccecceees 399.00 
TS SEAT IMOHMOM sissssissdacbecansinnivacceeciveveisivacesceeel 205.00 Mars VFM-5 w/stacker 400 ........ccccccccccccceccceecee. 440.00 
19" Wells-Gardner monitor oo... ccccecescceeseceees 235.00 DBV-$1-2-5-10-20-50-100DBA ......ecccccccccccceeeees 299.00 
13"Wells-Gardner monitor oc. ccccceeceseceeeee, 225.00 HSV-300 $1-5-10-20 ooo ccccccscccsceeceseseeeeees 189.00 
Coin Mech. & Channel .0......cc cc ccccccccsccesscececseeesees 11.95 Tekbilt DBV-35/$1-5-10-20 ooo... ceccecccccccccecceeeees 299.00 
POWOl SUPDNOS: sissdcscsxccidevecticeiiadccrdesicdsideieivccsie $2.95 All Lucky 8 Plexis .00........cccsccccccccesccsssecesseeeees 29.00 
BDO ACIS seria sicieeccnedaneyoousssdsendercoceaiunianeatoeeeevies 4.00 Lucky 8 Harness oo. cccsccscscesscceseceesceeceees 38.00 
7415] en a 6.50 Lucky 8 Button Set ooo. ccccccsceccesccseceeceeceee. 24.00 
PG AI PIRGNS: pesteviisouicteasinutudderttieneestididawenct: 5.00 Quanity Prices Available 


Phone (615)256-7748 e rax(615)256-5924 


Super 97 Kits ..............cccccccsceees : 

Dual Happy Jacky Kits.............. 395.00 
Lucky Girl Kit ..................ccceceee 725.00 
DYRGSCY BIG cissisciscssvsciarsceccaseves 650.00 
Treasure Island Kit ...............000. 495.00 
Jolly Line Kit ...........cccscccosssseees 400.00 
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MONITOR 
GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 





















































Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, poor 
regulation, jail bars, vertical shrinking, etc. 
Call for free technical help with your moni- 
tor problems. All kits come with instruc- 
tions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 19° 
color monitor. 17 parts. $7.95 ea. Wico 
#36-0243 

Kit #102: For Electrohome GO7-FBO 13° 
color monitor. 16 parts. $7.95 ea. 

Kit #201: For Wells-Gardner K4600 Se- 
ries color monitors. 14 parts. $6.95 ea. 
Wico #36-0244 

Kit #202: For Wells-Gardner K4900 Se- 
ries color monitors. 15 parts. $7.95 ea. 
Wico #36-0248 

Kit #203: For Wells-Gardner K4800 Se- 
ries color monitors. 15 parts. $7.95 ea. 
Kit #204: For Wells Gardner 13", 19", 25° 
K7000 Series Color Monitor. 15 parts. $6.95 
ea. Wico #36-0249 

Kit #206: For Wells Gardener 19K6100 
Color XY monitor. Includes caps, resis- 
tors, diodes, and six power transistors. 30 
parts. $14.95 ea. 

Kit #301: For Nintendo Sanyo 19" color 
monitor. 15 parts. $6.95 ea. Wixo #36- 
0245 

Kit #401: for Atari Disco 19" color moni- 
tor. 17 parts. $6.95 ea. 

Kit #801: For Hantarex Color monitor 
model #MTC900. 21 parts. $7.95 ea. 
Kit #802: For Hantarex Color monitor 
model #MTC9000. 18 parts. $7.95 ea. 
Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabinets 
with non-Nintendo game boards. 17 parts. 
$4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in pic- 
ture. 4 parts. $6.95 ea. 


DISCOUNT! Buy ten kits and take 
$1.00 off each kit. Money back 
guarantee. We pay S&H. 


Electrohome GO7CBO Replacement 
CHASSIS ANEW) cssvcssssaicentanessrsdeests $94.95 

Electrohome 19° Flyback 

FPO HB isivvcsvescuncavincssieasesnivenes 


28C3039...$1.39 - 2SD1136...,.1.22 
28013986....3.59 SIRSSU.....:.. 797 
BINT Vesvescve 1,95. -SIRS123::..:.6:26 
ANSI DL istins 1.95 STR30130.....5.29 
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806-793-6337 


FAX 806-793-9136 
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ACTIONMATICLTb 


P. O. Box 326 


ta? 4?" 
7" 7” NTM 5K4 


TALKING VENDORS® 


All types of small bulk ifems. 

Coinage Size up to 1.25" (82mm) 

Machine Size - Height 25" (63.5cm); 
Width 8* (20.3cm); 
Depth 8: (20.3cm) 

Custom Sounds - Can have 

your own record made to say 

anything for 5 seconds. 

Up to 4 different sayings on 

each side. 

Talking Vendor (REG.) Trade Mark 


Canada No. 266520 
U.S.A. No. 1221 491 


(519) 351-2181 


Fax (519) 351-7304 


DAEMCO 
-FunRiders™ 


PO. Box 596 
Grapevine, TX 76099 


1-800-779-0656 
(817) 481-3273 


Remember... 





Small Spaces can make 
"Big Bucks" 
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#” Chatham, Ontarid 















Your Source for... 


1.3" Capsules 


(Mixed Colored Tops 
with Clear Bottoms) 


Filledor Empty 















Rings in Holders 
Bulk or Assembled 
* Mixes 
* In-Capsule-ltems 
* Rings & Holders- 
Bulk & Assembled 


NEW Small Egg 
Colours— 
Gold 
Red 
Blue 



























Yellow 
White 



















OurAll New 
2.3'° Round 
Clear Capsule 
Both Halves Same for 
$1.00 Items 

.50 Items 


.25 Feature Items 
Cranes, Etc. 


















ee 


2.3" EMPTY CAPSULES 





Canadian Dist. for Beaver Vendors 


Top Mall Quality Rides 


American Made 


e Many Coin Box 
Configurations 


e Custom Manufacturing 
e 1 Year Warranty 
e Safety Engineered 


We Stock 
Refurbished 
Used Rides 
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SeeD COMPANIES SCARE CAda> 

YOUR PROFITS AWAY? | 

AT GAMES OF TENNESSEE, SERVICE 
WILL NOT BE COMPROMISEDI!! 













We Stock A Wide Range of 
Good Used Equipment 


Tine 


> | Re 


HIS: MACHINE PB. dcndsccsscaiculesjanncivadzebesatatadis 1895.00 
Lethal Weapon II 
















HOT PROFITS FOR 
OCTOBER = 
MAGICAL ODDS 


WE ALSO CARRY W-4, W-6, 
W-7, W-8, W-| I; W-] ae TREA- 
SURE ISLAND, DYNASTY, 


ELDORADO AND ALL 
Call Today for Free Brochure CHERRY GAMES!!! 


GAMES OF TENNESSEE », 

1220 West Jackson Street aan 

Ce Shelbyville, TN 37160 ee, 
gy 800-456-6882 


Quality First 
WE NOW ACCEPT VISA/ 


CALL TODAY FOR FREE 
MASTER CARD And Always’ BROCHURE 






«.0.%, 0 @.%6"s @ 
1 ee 
A eae i 
at ere e%e 
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Money Handling Equipment 
and Supplies 


® Coin & Token Sort/Count/Wrap 
® Currency/Banknote Counters 

® Counterfeit Detectors 

® Dollar Bill Changers 

® Paper Ticket Shredders 


® Parts & Service 


Quality and Integrity Since 1925 


Dealer [nquires Invited 


: Lynde-Ordway (800)762-7057 
Company Incorporated (7 7 4)95/- 1317 
FAX (714)433-2166 
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EXPORTERS 


= \ ~ 
' ee 
ah NY 
24) . Ages <W 
) al \ 
\ 





CALL 


rHE' EXPERT? 


















Great Deals on New Novelty 
& Redemption Equipment. Try 
us first!! We represent most 
manufacturers: Baytek/Betson/Bob's Space 
Racers/Bromley/Coastal/Coin Concepts/ 
Design Plus/Doyle/Exidy/ICE/Meltec/Natl. 
Sports/Skee Ball/Smart/Vari Tech. 






- 7 ; Callforcomplete list. 
Ee AS. sf Frank" The Crank" Seninsky We also sell tokens. 
NY President 
GC Aad 
G | f ALPHA OMEGA SALES, INC. FINANCING AVAILABLE TO 
SrA. 6 Sutton Place, Edison, NJ 08817 QUALIFIED CUSTOMERS 


(908) 287-4990 






After Burner 
Cisco Heat (twin) 
Cisco Heat (deluxe) 


C8 Fe 9 |=] ane ener 


Grand Prix Star 
Hang On-Ride On 









VIDEO GAMES 
RETO FIGS! scisciccsscnsoussones 1295 
Beast Busters ................... 1595 
BUCKY O FGlG a srorcevvscccesescetss 995 
Captain America ............... 1295 
Captain Commando ........... 1295 
CASE FG osc daishesszscsesecenens 1095 
Carrier Air Wing ...............06 695 
Cisco Heat (u/r) ............00. 1495 
Cowboy's/Moo Mesa........ 1095 
Desert Assault .........000. 895 
DFAGONn'SL SIGN vistcsssassvessstsns 995 
Fighters: FIStOry’ s,s. 1495 
Filial BiOW veccossavesticessss 495 
PIQUE IG sansnccaxcsavscccavecesvesnss 595 
fINAL IAP Ill (u/r) oo... 2095 
Gl SOG. scostieacuceiiaaendvness 1095 
GLO (UIE) Sreccssncscssctcnereces 1795 
GP Rider (G0) ve.sciccsessessceees 2695 
Golden Axe Il (ded) .......... 1995 
Guardians/Hood (deq)...... 1195 
Gun: BUSES scicscccccesiecnssetans 2995 
Hard Drivitt (UIT) sivescccascsenss 3595 
PGIIMIB SCE esseateteastesincc ee 795 
PHU UNG HOS seven ssn oiotenesnonnedicans 695 
WAY THO AL sess ccsacdscesevccwenducdase 1595 
Lit HG FIGIAG: sccccsccsscinpecrsaeseevs 1995 
Knights of Round .............. 1495 
Mad Dog McCree (27") ..... 5495 
WAS SWOIG ossccsustssceepecsuasy 595 
Martial Champ. (ded) ........ 2695 
Neo Geo's (ded) ............. 1895- 





PLAY METER 


FAX # (908) 287-3079 


Ie TUNES csssascspoccesucenynes 695 
OP TRUNGEIDON csissveccccesaceaes 895 
OUI iciiccinscacceatenreniie. 1695 
Pit Fighter (ded) ................... 895 
Punisher (ded) ...............0 2995 
Quiz and Dragons ............... 995 
Rad MODiC icisssssiscscesssvsnvnees 1895 
Rampant-DeG ....sssissecavasavecsees 795 
Relief Pitcher (ded)............ 1195 
Fiitd ROCKIN: (209) sinsevexstcsanves 895 
Rowe BC 25 MC ................ 1795 
Rowe BC: 39 wsniceniiicenxe 2395 
Seibu Soccer (25") ............ 1295 
SHace LOS ssiisisisisesssienes 3395 
SPACE GUI sccsideverscinnededananne 2295 
Spiderman (ded) ................ 1295 
Steel Gunner .................008 2795 
St. Fighter Il (ded) ..........000.. 995 
St. Fighter Il CE (ded) ........ 1895 
DUKE PONCE: sjcsucesdcasscccnivasuces 595 
Sunset Rider ...................... 1295 
Super Chase..................008 2895 
Super High Impact ............. 1495 
Super Of ROG a ssccecvesisceveses 795 
Super System ..............00 1395 
Terminator Il (V) ............00. 2895 
PMO TRINGIS osscscciscesesscccveor 1995 
Turbo Outrun (mini) ........... 1595 
TGS  cecasccccscesacsivcasccecseres 995 
WOEMGCNE ficccrstsacccssevessveeverst 1195 
VVPOSHETOSE os; ssscssscosvcvvineees 1295 
Pe MGI Ol ss sescsisscancsccsvensenses 1595 





SUPER SPECIALS -- SIT DOWN MADNESS 


PINBALLS 
Addam's Family ................ 2495 
Btinelhh suxccssseavscoresiadewwess 1995 
Creature/Black Lagoon.... 2495 
Cue Ball Wizard................ 2295 
EPCS sisissicéssndovdarscorvocvens 2395 
DE WVO icastenstiencsdwcvoestavens 2295 
FIST ICS co icavs ss ivecseostaenws 1895 
FUNNOUSE ................000s sees 1795 
GOLAWAY: sssiiiciveidincorcerecss 1795 
Jurassic Park ................... 2895 
Lethal Weapon ................. 1895 
The machine ................06 1795 
Rocky & Bullwinkle .......... 2395 
Star VV ANS sis cccvcscasassatecevedss 2195 
Street Fighter Il ................. 2495 
Super Mario ..............0 1795 
SUMUN SALAM a scrccscexccccedsses 1695 
TStmiNAtON  issicssdivesseceesees 2095 
VV ONG TOUR sixsticisisctececacennees 1995 
PC BOARD& HEADER 

Desert Assault ................00. 

PIA IOIM ssasccscceccrovsievtcontcaonys 295 
GN DOG ani vrccsseserisadeentverivsieens 395 
Knights of Round ................ 995 
Neo Geo Games............ 25 & up 
PIC PIGING! sciscsccssatintorvntexeeases 95 
FID AN accesses Gah acoredssvermeceacaies 95 
SE 2 i eee nn ne ee 195 
Street Fighter Ilo... 495 
World SOCCEE FP ssicsccssanscdscececs 95 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS - CALL FOR COMPLETE LIST 
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3995 HardDriving................. 4295 RadMobile 6495 
.4695 Lucky& Wild................ 6495 Road Riot 5995 
5695 MotoFrenzy (deluxe) ....4495 Space Harrier 2195 
2595 MotoFrenzy (twin) ........ 3595 SteelTalons 4995 
.4695 NightStriker................... 695 StunRunner 1495 
.6995 Outrun Std. 3495 Thunderblade 1395 
.1695 RaceDriving 5595 Turbo/Outrun Std. 3595 





REDEMPTION NOVELTIES 
IWC ieasedicantacsesvvotecssracaes 2995 
Basketball-Smart-single ... 1295 
Big MOU Aisecckececik rn tcoriens Call 
Big BEM iesciccassacnisomarsvitass Call 
Bozo Basketball .................. Call 
Buddy B6SM scsisssciscarccssecetes Call 
COD CABGTS occssccicvidevvdaccies 995 
ChACKY CHAD ciccicaveevicvuiavaneris Call 
Crane-Big Choice. ............... 995 
Crane Double .................... 2495 
Crane Jumbo Smart ......... 2895 
Crane Triple Betson ......... 3495 
Chazy CIO cai crecetencseeeesss 1995 

8 Card: OraWissiccccssccssene 1795 
Fantasy Island................. 1995 
Five in Lines-Skillo ............. 795 
Game Plan Slots ................. 695 
Hungry Hungry Hippo ......... Call 
Klondike pusher .................. Call 
Low Boy Crane .....c.s<sissosi. 995 
Quartermile ...................00. 795 
PIG TAS cvcshiesinnyivsvnserwnersags 1295 
Powerhouse ................66008 995 
SUVEL SK scisscscsantvvvicsaeeescilens 995 
SRINIDOZEM os cinsiciscantarcerteine 795 
Smart Candy Crane ......... 2795 
Super Pro Q'Back dr ........ 1795 
TICKOt BAGR cccscarasscceacsaveisasvs 695 
TiCKCt SCAG ssscsccssccsnesesessee. 495 
Treasure Island ................ 1295 
WUIGCON WV Sl slacvacessdasiecencvnnt 695 
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The Game Exchange 


Used Games 


After Burner 

All Am. Football 
Battleshark 

Captain America 
Gunforcet 

Mad Dog II (33")....5999 


Ms.Pacman 

Pitfighter 

Simpsons 

Space Gun 

Street Fighter Il #.... 999 
Super Hang-On 

Johnny Rock (33") .4999 
X-Man (6 Player)....3299 


* Includes Factory Marquee 
t Installed in DYNAMO HS5 
Universal 25" monitor Cabinet 
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Used Boards 


All Am. Football(V)*.. 99 
Altered Beast(H) 

Captain America (H) .299 
Final Fight (H)* 


Rim Rockin’ (H) 

Rough Ranger (H)*.... 
Spinal Breakers (H)* .. 39 
St. Fighter Il (H)* 499 
St. Fighter Il CE (H)..749 
Sunset Riders (H) 

TNMT (H)* 

U.S. Classic Golf(V)* 199 
V-Ball (H)* 

Wrestlefest (H)* 


Redemption(Used) 


Clown Around 

Cosmo Gangs 

Dump the Ump 

Ghost Town 

Lasertron (6P) 7999 

Neck -n- Neck (6P) ... Call 

Perfect Landing 

Rock-n-Bowl 
Sitdown(Used) 

B.O.T.T.S. ........... 3999 

Final Lap 

Grand Prix Star 

Rad Mobile 

Star Blade 


P.O. Box 09598 Columbus, Ohio 43209 


(614) 258-2933 


WE FIX PINBALL BOARDS 
PA SS OT 


You may not know it, but we’ve been the number one repair house for electronic pinball 
boards since computers first came on the scene. Whatever the problem with your MPU 
board, score display, power supply, sound, speech, or driver board, we've got the parts, 
expertise, and test fixtures to repair it quickly and properly, and we guarantee it! 


OUR SERVICE POLICY = FREE ESTIMATES 


Boards are inspected upon arrival, and we call you and tell you exactly how much your 
repair will cost. If you don’t like the estimate, we return your board immediately {and 
we pay the return UPS shipping - you pay nothing for the estimate!} Authorized repairs 
are normally completed the same day and your boards are returned UPS Blue label 


(guaranteed 48 hour delivery). In most cases this entire process takes LESS THAN ONE 


WEEK! If you're tired of waiting weeks (or months) for pinball board repairs, give us a 
try, risk free. We’re sure that you'll be pleasantly surprised! From the very first 
electronic pins through the newest games with dot matrix displays, we fix ‘em all, and 


we can a egg nPAX" TWO-BIT SCORE 


4418 Pack Saddle Pass Austin, TX 78745 
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AMOA Expo ‘93 Specials! 





USED PINBALLS 


Cue Ball Wizard ............ $1,995 Party Zone... $1,850 Star WAalrS ccccccsisciicciscccct. $1,975 
SEL AWAY sine; Seonatuaiadeetscrcans 1,850. PURMDOL é fickieidsccsesnsetantezemeies 535 Street Fighter ll...........0... 2,195 
Gilligan’s Island............... 1j675- PONCE FOIMCG vsissssssitvecsnedcaares 995 Super Marlo Bros. ........... 2,025 
PIOOK tiediasetecicsntoainnstenas 1,725 Rocky & Bullwinkle .......... 2,299) SWWOTOSN bccvesntescnccccdiunwiears 1,725 































JUFASSIC PAIK. cccidescvecccdense 2,775 Roller Games................... 1,295 The Machine ................... 1,650 

Lethal Weapon 3............. Tj97S. -SWADSONS wiisiidiiccidesicdencacs W200. TIMING suxieitpanetesteiadeuiteteters 1,240 

Mousin’ Around.................. 995 

“New” Last Action Hero and Tee’d off NOW AVAILABLE 

Exhaust Note USOO siesiassanwcsesceae: $8,550 Hard Drivin’ del c/p US OG esa sisrsho'cen sins $4,600 

Hard Drivin’ compact uSEd ..........ceeeeeeeee. 2,995 Race Drivin'delc/p — used ou... sees. 5,450 

Race Drivin’ compact USEd .............ccccceeee. 3,350 Star Blade s/d E10 Ian oer 4,695 

Galaxy Force USEC .........-.-- eee eee, Call Virtua Racing u/r or S/d used ........c eee. Call 
Stadium Cross SOO a tu inadesactdecteduncs Call 


USED REDEMPTION EQUIPMENT 
‘93 Models—Like New 


PHOUNG TNE VWWOWG i ccdicccticesecaicesdtasckesmoners $3,200  -POD-A-Ball jiiisiescsmivcsiecnduswaseswaprinladuabwadextaas $3,150 
ESI OMA co cen teaacaiiec ce deaonceeeananadttorkteedsaleeoaens 2,050 HOCK N BOW! vcciicnvesccideccicnccaindctecdeeeseekedetbins, 3,/50 


Z™OQ ZEA 


ESORIFICI ESANIGNE indewsinndebicaeicdemavebaracectcacsa sends BUD, SOROS NS oaicnesatiosergawavindaedactinceiiccasedtendiadeusake 2,950 
I50Z0 BASKOID AI vicsinsciiduduvesvccectdnsscnacaesavaveucs 1,995 (w/Tickets, Lights, Bonus Pockets, 150 Jet Port Industrial Park 
CIOWN: FOI DOWAS: siicssvssczicadncdincsicoewisesnreds 2,950 Clear Runways) Myrtle Beach, SC 29578 
Cosmo Gang i mahiaiumneiaaeuleene 6 eV Seu eele acu bmdaneennenmens QTE Or DCS: VOSS ise sbacdeictacnexcacasinvadaataneeiodvonalaaes 2,250 (803) 626-1900 ¢ FAX 448-9899 
ClAZY GOW secdutisinnainatestcacocusveeaticeinencricouies IGS “SDOMIC BIASIWANN wajicinntitexesannsiurersvebacdeiemenaten 5,250 Ask for Royce or Ed 
Crompton Clown Around ..............cccceeeeeeeees Stoo: - DUPE BAW IU aiicidiiencdcciassatassncsavteadaccraveanazars 3,150 
PUMAGOUNE PYGIZY sas sccscersadinaviacetagocdaniceseinnicc SAID VVRGSIE WV cscs asad asccvect decheralansseaasiieniones: 3,950 2560 Overton Crossing 
oe = Memphis, TN 38127 
Call for Pricing on the Following (ot 359-1000 FAX 359-115 
sk for Jan 
Pop-A-Tic-Tac-Toe UB QB 
Tic-Tac-Toe (2&3 - Player) New & Used Wacky Gator 3701-1-55 South 
; Jackson, MS 39212 
(601) 371-1000 FAX 371-1259 
J UKES Ask for Jay 


We proudly feature new Rock-Ola Gala 5000 
and “The Bubbler” 
Rock-Ola 3000 CDused............................ $2,650 Rock-Ola 4000 CD used........0.... ee $2950 Atlanta, GA 30312 


SEEDUIG SCD USCC issecssnpcicchivediinsadecscvaceader Call (404) 622-4401 © FAX 622-7972 
New Merit Scorpion Stinger “94” Darts and Up-date Kits In Stock Ask for Riley 





PEACH STATE 
COIN MACHINE EXCHANGE 
1050 Boulevard S.E. 






We welcome 


rar, Plan to Stop By and See Royce and Jan at 
Free Delivery Booth Numbers 785, 787, 789, 884, 886, 888 


East of the 
Mississippi or contact them at the Anaheim Hilton 


on 4 or more items. 


Beast Busters Fish Tales 
Captain America Getaway 
Cyberball - 2072 Hook 
Laser Ghost Lethal Weapon 3 
Line of Fire Simpsons 
Midnight Resistance Star Wars 
Mutant Fighters 25" 
Pit Fighter 
Rampart Hoop Shot 
Relief Pitcher 25" Lotto Fun 
Space Gun ; ini l 
Call 50th STATE COIN-OP | Steel Gunner | Me ieacie , 
TOLL FREE Street Fighter II 
- The pimps BOARDS/KITS 
1-800-424-5050 Turtles In Time Art of Fighting 
Vendetta PC-10 Software 
eles neles Neo Geo 2 Slot NEW 
X-Men (6 player) 2,59 Neo Geo Cartridges 
4% Surcharge Many Others Available Street Fighter Champion Ed. Call 
Price does not include shipping & handling. 


On Location Throughout The U.S. (808) 682-4561 or FAX (808) 682-4789 To Find The Game Nearest You 


Games of Shelbyville 


Specializing in 8-Line and 
Poker Kits 


Complete Machines Available 


Call 
Felicia Burk or Leanna Clanton 


1-800-235-KITS 


Games of Shelbyville 
1903 Cherokee Lane e Shelbyville, TN 37160 
1-800-235-KITS (5487) 
(615) 684-8093 
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SINGLE GAME 


PROGRESSIVE 
BONUS PROGRESSIVES 
ae 








= Asichy ABZ Low Ac Led 


— Lives yy, 8. Lise : 


pee aes Lk ae oe OAS al 


MIN-PROGRESSIVE 


*EASY TO INSTALL PROGRESSIVE 
ALSO: BONUS 


POT ‘O" SILVER 
QUARTER PUSHER 
MODEL 1000 (COIN IN-COIN OUT) 
MODEL 1010 (TICKETS OUT) 
MODEL 1100 (SKILL WHEELS) 








TICKET DISPENSER KITS 


COMPLETE WITH BOARD,HARNESS 
& DELTRONICS TICKET DISPENSER 
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ANY LATIN | ARTIST IN THE LATIN 
JUKEBOX CATALOG WHO HAS EXPIRED, 
IS ON SALE THRU OCTOBER 31, 1993. 
THEIR CD ALBUMS WILL RECEIVE 

AN ADDITIONAL 5% OFF! 
ARTISTS INCLUDE INFANTE, 
JARAMILLO, JIMENEZ, SOLIS, 
SANCHEZ AND MORE! 














Do you have the Industry's 
Most Comprehensive Latin 


Free Copy! 
1-800-LATIN-CD 
* ee 


The Latin J ‘alee 


"The Latin Music Experts" 








Establishec 


1982 


BE 


AMOA Booth #346 


Compuscale 

Weighing machines are proven 

performers and the 

Compuscale is the industry - EN 

standard. You’ll get a fast a 

return from a low investment 

thanks to these unique 

features: 

m Heavy Duty Steel 
Construction 

m Easy Portability For Any 
Location 

= Long Life Battery or Optional 
AC Operation 

Call Mayoni today for more 

information. 


1 (800) 345-1183 


MAYONI ENTERPRISES 10340 Glenoaks Blvd. Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 


PA ype 
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STANSFIELD VENDING, INC. 
GAMES & DARTS 


Arachnid Darts 


Six Thousand 
Super Six Plus Two conversion 
Super Six Plus Two 


SILVER SLUGGER... 


$895.00 


Rowe Phonos 


R-74 &G@R8BO0 
Rockola Phonos 
460 & 464 


STANSFIELD VENDING, INC. 


P.O. BOX 157 * LA CROSSE, WI 54601 


CALL MAX e 608-782-7181 
FAX MAX e 608-785-7016 


$250.00 


$250.00 




















so ls Lg 
¢» Cumberland Amusement Co. 

202 Fatherland St. 
Nashville, TN 37213 


615-256-5902 + 1-800-467-5902 
PARTS & SERVICE SPECIALIST 


* General Supplies 

* Bill Acceptor repair 

* B.C. series board repairs 

x Billiards 

x Rowe, Mars, Maka, & National 
* Coinco & Mars Changer repairs 





Parts for: Rowe Music & 
Vending, Bally, Williams, 
Sega, Rock-Ola, Valley, 
Arachnid, Dixie Narco 


QUICK TURN AROUND !! 


Wide Selection of Used 
Older JAMMA Boards 


OCTOBER 1993 















IMONEX" 


NEW 


U.S. MODELS 
AVAILABLE FOR THE 
FOLLOWING 
CONFIGURATIONS: 


FOR EXCEPTIONAL SAVINGS ON SERVICE 
AND EQUIPMENT DOWNTIME 


UNDERSIZE TOKEN 


QUARTER AND 
UNDERSIZE TOKEN 


QUARTER ONLY 


QUARTER AND 
OVERSIZE TOKEN 


OVERSIZE TOKENS 
FOREIGN COINS 


AVAILABLE — CALL 
FOR DETAILS 


ADAPTS TO A VARIETY OF MACHINES: 
- ARCADE AND VIDEO GAMES 


PINBALL 
- KIDDIE RIDES 


1-800-446-2719 





Coin Validating Equipment 





INTRODUCING A MANUAL COIN 
ACCEPTOR THAT PROCESSES BENT OR 
DAMAGED COINS WITHOUT 
ELECTRONICS OR CRADLES 


( Mee 


a 
| 
| 


7 
1 K— 


—7 i 





- CAR WASHES, 
AND MORE 


THANK YOU FOR YOUR BUSINESS 





DRAMATICALLY REDUCE 
SERVICE CALLS AND 
MACHINE DOWNTIME. 


MADE OF DURABLE 
MATERIALS — BUILT TO 
LAST. 


INCREASE REVENUE AND 
REDUCE VANDALISM 
WITH A MORE RELIABLE 
MACHINE. 


NO MAINTENANCE 
REQUIRED. 


P.O. BOX 519 

KATY, TX 77492-0519 
PH. (713) 391-4704 
FAX (713) 391-4239 


© 1963, IMONEX SERVICES, INC. 





avest 
the 


LOUISE’S HARNESS = 1 Year Warranty 


Call Mayoni today for more 


SH OP, INC. information. 
New Address: 1 (800) 345-1183 
100 Spring St. e Tuscumbia, AL 35674 MAYONI ENTERPRISES 10340 Glenoaks Blvd. Pacoima, CA 91331 
Tel: 800/365-1941 -205/381-6639 (818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 
Fax: 205/381-6180 


Prices subject to change without notice 
Duns-62-628-67 02 


“HARNESSES OF QUALITY" 
Amusement and Industrial in THE TALKING CLOWN 
Cash in on the growing 
JAMMA/GENERIC HAKNESSES children’s market with Ziggi 
the Talking Clown. This low 
CUSTOM &8-LINE HARNESSES cost, high volume toy vendor 
W-4eW-6eW-8 Offers years of trouble-free : 
profits and these unique . 
CONVERSION MADE SIMPLE Mayoni features: we Je: 
WITH INTERFACE BOARDS || = Extensive Vocabulary T 
eed ; | @ Self Clearing Anti-jamming = 
We specialize in custom manufacturing all types of Mack aniern = 
amusement wiring harnesses. Each harness made to your = Vend Any Size Egg or . ; 
specifications. Price quotations based on quantities. Capsule i 


ra) et (( 









PRIZE asiabte TICKETS INSTANT 


CASH 
S$$SH$S$ 


For Working PC Boards 


1 5/32" x 2" MACHINE-ISSUED 
TICKETS FOR ALL REDEMPTION 


GAMES — IMMEDIATE SHIPPING ; 
Aero Fighter 


SF IT CE 
Ghouls & Ghosts 
Tetris 
Raiden 
Capcom Bowling 





arUes TICKET PRICES - 20,000/ BOX 


LOW COST 


HIGH RETURN 
DESK TOP 
COIN PHONES 


Tickets can also WE HAVE THEM! 
be CUSTOM-PRINTED 


to your specifications. 


Nemesis 


R” 
Ket Ee Mortal Kombat 


G-TEL 
Cou punter/ Shredder ENTERPRISES INCORPORATED 
count & Shred 13 THIS: PF 17423 Shatnerwood Drive 
Houston, Texas 77095 
ORDER DEPARTMENT 1-800-829-0829 Voice 713 756 3723 


Fax 713 550-1028 


Call for details. 


Video Connection 
800-444-6854 


P.O. BOX 547 

SHAMOKIN, PA 17872 
Information 1-717-672-2900 
int'l. Fax 1-717-672-2999 Ce aE a Se 


TICKET CO Toil Free Fax 1-800-829-0888 
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KEVIN SHARP ENTERPRISES Yes, 


‘Always The Latest Innovations' 


CALL 












‘Complies with 
the new \ | : 
AS 
Texas | 7 ait 
redemption \ 
lAWS." | 








CASINO STYLE CABINETS 


- 19" Wells-Gardner Monitor - ‘Classic Omega Style Yo 
- JCM Dollar Bill Acceptor - mec me lelanom i liom la\s hd 
- Electronic Coin Comparator - Features You've Always 
- Any Button or Harness Style - rt 
- Choice Of Colors - Yreamed About 


- Optional "Slot Machine" Handles - 


PRINTER & TICKET INTERFACE KITS 


NEW * USED 
- Dynamo and Valley Pool Tables - Authorized JCM Distributor 
- Air Hockey and Foosball - Authorized Wells-Gardner Distributor 


- Rowe and NSM Jukeboxes - 


Authorized WING Distributor 


|-800-6-CHERRY 


1-800-624-3779 
KEVIN SHARP ENTERPRISES Hours: 8am- “SPM Col 


264 River Rock Blvd., Suite B 








Murfreesboro, TIN 37129 "We're Built Le ll 
(615) 895-9099 On Service" VIA Uieseieele 
FAX: (615) 895-9184 ea 5 
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* FLIPPERS 
* PINBALLS 
* CRANES 
* MUCH MORE 


SATURDAY, Nov. 13, 1993 - 10:00 A.M. 
KNOXVILLE CONVENTION CENTER-KNOXVILLE, TN 


525HENLEY STREET - TELEPHONE (615) 544-5371 











* JUKE BOXES 
* VIDEOS 
* BINGOS 
* POOL TABLES 









SATURDAY, Dec. 4, 1993 
BALTIMORE, MD--Call For More Info 








Auction Sales Dates Pending For: 
Baltimore, MD--Atlanta, GA--Orlando, FL. 








FOR CONSIGNMENT INFORMATION CONTACT: 


AUCTION GAME SALES 


RICK PARSONS-OWNER & AUCTIONEER-LICENSE NO. 1623 


FOR AUCTION INFORMATION OR TO BE ADDED TO OUR MAILING LIST, CALL: 


x x * x TOLL FREE 1-800-551-0660 ‘nz7k&x x 


wig oy - Ged 4 on 


Bay Coin Distributors, Ine. 


132-10 Jamaica Ave. e Richmond Hill, NY 11418 
Office & Sales: (718)291-5757-8-9 e Parts/Service (718)526-8383 e Fax: (718)739-3805 
Welcome Export Customers...Se Habla Espanol 


Super — hy denies Complete Kit | USED PINBALLS: USED SITDOWNS & DELUXE VIDEOS 

: oming Soon “yi | 
PCBS: Phased mone Grand Prix Racer 
sigiters History puderns feat Exhaust Note 

r 

Martial Cham ion fone Weapon i Steel Talons 
Metamorphic Force Call | Terminator Il Race Drivin'Cockpit 
Slam Masters Ww Moto Frenzy Ride on 


Cisco Heat 2 pl 
Samarai Showdown cartridge Cisco Deluxe 
S.F. Il: C.E., (PCB) $500 995 | Star Blade 
S.F. Il (PCB) 





Shogun Warriors Final a u/r 
Neo-Geo 1 & 2 slot ' Line of Fire 
Checkpoint 
Turtles 


"Brand New" 
MUSIC: Cabinet w/25" 
Used Rockola Trilo Monitor w/ sliding 
USED REDEMPTION: Used Rowe AMI CD-100 draw , JAMMA 
Lippy the Clown UsedPioneer CJV-55 2 pl harness and power 


Bank-it Used Rowe AMI Combo & Vinyl 
Jukeboxes supply 





WE SERVICE AND WARRANTY EVERYTHING THAT WE SELL! 
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SUPER 8 LINE 


AVAILABLE IN: 


13" Monitor ¢ 19" Monitor ¢ Soace Saving Mini Cabinet 


« With Double Up Strip 
Action Feature 


- Eye Catching 
Graphics 


e Super Realistic 
Sound Effects 


¢ Sturdy Cabinet 








© ALSO AVAILABLE: 
$1-5-10-20 
Bill Acceptor 
(As Shown 
In Picture ) 


LEISURE ENTERTAINMENT, LTD. 


25 HUTCHESON PLACE « LYNBROOK, N.Y. 11563 


916-593-5050 * OUTSIDE N.Y. STATE 800-645-2162 » FAX 516-593-5896 





Ric Stephan--PPI 


2415 West Amherst 
Bloomington, IN 47404 


812-333-9939 eFAx 812-333-8951 











NEW IN BOX 
1 YEAR WARRANTY 
SPECIAL $149.00 


W/ TRADE-IN 
$249.00 W/O TRADE-IN 









= = == Pay P. hone Industries Celebrating Our 10th Year 


'F~ § 812-333-9939 tr 











R&J SLOTS 


Bring the Excitement of Atlantic City & Las Vegas to Your 
Customers And Reel in a Jackpot of Profits for Yourself! 







Your Customers will enjoy playing the slots without even leaving their homes 
but you will be the big winner reeling in profits for yourself from the expanding 
market of slot machine sales for home use! 


$300-700 REALISTIC PROFIT FOR YOU FOR EVERY SLOT YOU SELL! 


Featuring the Bally E-2000 slot, the electronic slot with lots of 
Player Appeal, including multi-coin play! 


CALL OR WRITE TODAY FOR OUR FREE BROCHURE! (703) 891-4632 


e Find out why the Bally E-2000's are so popular e Let us tell you how we will support your sales 













and why your customers will want to buy their efforts with repair manuals, schematics, 
slots from you! technical support and a guarantee! 
e Learn how to sell slots successfully! CALL OR WRITE TODAY! 












The Bally E-2000 offer is extended to residents of AZ, AR, KY, ME, MN, NM, NV, OH, UT, VA, WV ONLY. 


C/ Ll A = 7Aval L=Zatal LoZata! R & J SLOTS Hit the Jackpot with our Slots 


138 Fleming St. @ Fredericksburg, VA 22408 


Phone (703) 891-4632.e FAx (703) 891-4644 
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M & P AMUSEMENT 


(Phil) Se Habla Espafiol (Terry) 
658 West Market St. - York, PA 17405 (Mike) 


(717)848-1846 — Fax (717)854-6801 


$100.00 prepays freight on any video game in continental U.S. 





Wanted Pinballs ForSale Dit PIN dass eee cceecesteriveinsiveeessens 1550 
PADGE BO V scccsscsccssdavsssccavcsisvescsencens 450 
Hang On Ride On fhe FAMly......csccsccesseeeceeseees rr Pole Position: We ccisscccssssssescnsssnssianscnen 795 
Gottlieb Pinballs GQ GUM... ccrceceersceccscsceccecsceceecseeces POWGE: (DPT. cccicsssccsstcccciscenscsnesdes 1550 
Big Choice Triple Crane Black Knight 2000..............ssee 995 | Prestoric Isle.......ccccsessssssessescseeees 395 
Rock n Bowl: Cisco Heat Bride Of PINDOL........csereeesereeeseens 1595 Roadblasters © ccc cc ccccceccccccccccecccccccsccccccecce 695 
. ‘: ‘ Bullwinkle (New) éeuseuseseceetsonnucnes 2495 Space Gun 1995 
Merlin Magic ° Klondike p eeccccccccccccccccccccccccccecceces 
: : CHECK POL ivsscscccccscaccsccsiscaceosters 1395 | speed By 795 
Road Riot s/d - Rad Mobile Cone layne coment e rT Weis v/a osepeeleraeaneaar 
Wacky Gator - GP Rider Creature LagoOon..............sscessceeeees 2G99 0 oo gee ee ee 
Super Hang Ons/d eh eG vas cae 1295 ied yl desta WIT ACK Pack.on.. poe 
Final Lap! s/d Bie DU Bs ccncenctacatcscsterestearsiseas LUM he al eo lea aaa a 
DIS WHO ccaxcieticoh eecnanteneoen: 1995 Lb die feet te 
j Dungeons & Dragons.............000 695 UNGEF BIAGE SIG... sseseseressseseesees 
Super Specials EUS AKG i seis ciscctscccsessearccuseovcterss 1350 ibaa tr seneeseesseesesaeenseesaesasenesenses 395 
Eight Ball Cham Disccscssssssasscsccccsvessace 495 UPCKStAl........seecccssssreeseseeees 395 
After Burner SIC ...ssssssssssssssssseesessee UD EIU Av astecssisccnatersceacdes hcswior 1450 | Thunderblade S/d ........sssssssssses see 1295 
Birdie King ........s.ssssssesssessesesesseseneeseee BW FA oc sapsescuenagustagueaeuacacancseoecasessts BOS F Volleyball vicccssskssanescevieroceseceiasccroaees 395 
BullWinkle PIM .......ccsssesesseeesseeseeeens AOSD PC iicscsocaccusecstesxessansdesctadevenplenien 695 | WWE Super StarS............sccssscsssseessees 395 
CAaDCOM: BOW! scisssicsscicicssscsassvncasessensee SOO Wh PISM VAG Sisccvadcvarcvcnocensansenssezsasenes 2195 | 
Capt. America Kit ...................cssssssee 299 | GAME SHOW vesscsisccsscccccssccssececscsse 1095 - 
BAO Gd ccueusnetaacauhertactet ae 2750 | Lethal Weapon......csscesesscssesseees 1895 | DedicatedPC Boards 
Final Lap Ill S/d ......sccsscsssessessessessesees 7995 | Mousin Around...........ccesesceeeeees 1095 withused accessories 
FISH Tale PI cocccccoccccoccoccocecccccccecceces DAGE DP UNDO i icocsccntawswacnscrwacewadencadcceavuiee 695 
Galaxy Force s/d 5500 | Police FOrce..........sscecsssrscsssceseeses 1095 | All Am. Football.......... eee 100 
pucwe toe, yw ee POON SNARK scccsncccccncessisadstcatsensacen 200 8 PIRGE BOAGE i vcsssvccaccscedaccscvossetecssenncd OO 
JUMBO: ClANE ssvscssiiccsisvesevsnsacesiveisans 995 
Roller GAMES......cccccccrcccssccsesosceee 1195 | Capt. America.................:c0sseseseeeees 295 
WIGGIS: RIGGS avcccissasccnsscoctcsaccsnescisicses 1095 
; SOPCETOD...cesesseeeeeeecseeeeeeseeeeeeeees 950 | Combatribes..........ccccccescesssssssseesesees 100 
PIC Fighter KIC ..sssscsnnsescoosesrsnnnsecorons Hee 0 Stal Bek asqeeaicwaceeceannua TOPS: TiC OM aicicceccdiesceccsvseesaiccscusvatadetecse, 100 
PRUETT ROCKIN Sc ccssccvessnceccnsccaccsstvarsciicssaets 125 | Street Fighter..............ccccsscsssscesess 2495 
: “ CHIME: CC scsscisiccccces cstsicessicdavarenenens 100 
Street Fighter 25° ee eeeeeee WOOO BAN aiscbedencvauscek vacasessusssavockausresstens 895 
3 Crime Fighter......cccssossssescccccccscsseces 100 
Street Fighter Pinm.................ccssseee 2495 | Terminator Pin.............cccccscccsssceees 2195 
DOUDIE Drag ONieciscesccicccscscscsccesscscces 100 
Terminator Gun (Used)............0000. QEQG FT TRE SIMPSONS vcccisccccscetccssscensccnsecsse 995 
DOUgIE DAGON Wl. ccisssccccsscccsccssesscess 100 
Time Traveler ...c.ccsscssccssssescssssesssees 1295 | TTUCK StOp........scesesssrersesseseseees 1250 | Empire City 100 
Turtl Pj 1150 WUTUOS: Pi avadsvcasacscoavecsccivcsccccdevece UOO oe 
UPTIES PUM wrrrsssccesscccessccesssecseersceesees Twilight Zone CALL | ESCape Planet... ceseesseeeneees 100 
WPS SCIGTO SE was sscscscccsccnsscacaiscosscencassssce 295 IGT écockc ec 295 | ESWALT......csssscssscccccssccceseccressscccescees 100 
VAN: FG osc asecnsceececcvsiciccsstasscatsdeeced 295 
a a Gates. OF DOOM sisi cccsscdcsccscciscacscexnced 100 
Redemption Equip. : Gatinittet Mes cossectisstectsincsonaelarieences: 100 
Specials Videos ForSale = |i oe...) 195 
GROSt BUSlClS sccesissesccctesestevensevcsnss 100 
120 WCOICOS, co osccsicaceniivixedsxedsntseans 3905) 1 GOLDER AX yisvissesicasdcassciacceteessasesces 100 
COSMO: Gain’. sessccccsssscssncessssnsccsticassaes 2995 | After Burner Ulr.u..........cccccecccsccseceeee 795 b GOGO: MAO insisedscedccccctussscocdeccccccs 100 
Fantasy Islaind ......cccccccoscsscssssscccccseess WA9S FE Bad CANS scrcccccisccscksecesiecerssicatecesee T9581 GUGPIIN A Wal ccccccscscscccensvsstiveccesccsess 100 
ENIMER GOU sisis satistivitcsessseceseccceaearestet 1595 | Beast Busters..............cccsecsseeeees 1295 | Magic SWOMd.........cccsssessssessseseseeees 295 
New York New York .u.ccccccccccccccccceee BROOD BUG. FU i iccaceticrcsceisissbsccccvenceestecknes 4550 F NIN[ A CGald Oa ncviscscsiccsveccdccdsccsscsscdecs 100 
Pope A Ball assasssassseshescaxcsssensiveesensastccas 2500 | Championship Sprint.............sss0 595 | Pig SKIN..........csessessersesesesseseeeeees 150 
Rooster Shooter ccccccccccccccccccccccceceess 4766 0 CWASO AQ vecscidccecseccccsisnsestvsisonsies 125 FPL Pl OE vcccccccsisiccssascccsccavccvensdeases 175 
SlUg Fest ...sccccsssssssssssssssssssssssssessseeen 1795 | EMduro Racel.....ssssecsessesseseseessesseens 795 | Rampart (MEW)........sssessessseeeeeees 150 
SMS Poker Rol ccccccoccoceccoceccoccececceceee AAGK TANG OM aissicsascesvensisscvecnsvaccscsccnest T7500. RUN - RO GK sdscciccnccceavcsicadesccseocevessaceed 295 
Heavywieght Champ............cccceee B50 8 SIMPSONS vars cesccscicncceccsitistsenssvatouncsas 195 
ee va ranioncants Oe inde Weak ee a ocd 1650 | TMNT.u.ccccccccccsccccsssssscssseccssecsssseesssee 100 
New York, New York .uu.......ccccceseeees 3995 
Operation Wolf..............ccccccessseeesees BOS I TOO CU Ci cise cccsccseccucsccssscsssvarisaccacs 100 
SMS. Poker ROW ssssissccssccsccstsssscossensese 1495 
WWF. SUPCStalaciccscccccccsccssccensece 195 
Twister Skeeballl ................cccccccsceeeees 795 World Serie cccoccceccecoccccccccccccccccccccn. 100 


(717)848-1846 Fax (717)854-6801 
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MICRO MANUFACTURING INC. 


NOTICE 


MAGICAL ODDS,, BUYERS 








Micro Manufacturing Inc. holds the Trademark (name) and 
Copyright (symbols & software) on the Magical Odds @@ and 
Magical Odds Grand Prix @o games. 


There is a copy board and plexi that have been circulating in the 
industry. This board and plexi infringe upon the Trademark and 
Copyright held by Micro Manufacturing Inc. 


The original board is 15" x 9 1/4" in size and blue. Also, on the board, 
there is a black sealed chip approximately 1" x 4" with the name 
Magical Odds @o engraved on it. 


The copy board may or may not have our name, Micro 
Manufacturing Inc. written in the attract mode. The Double-Up 
game may have also been changed. In some versions there is a lady, 

but, she doesn’t strip, and the cards do not have graphics (Kings, 
Queens, Jacks, Etc.) 


We have found that these boards tend to malfunction often. Our 
service department will not repair copy boards. 


Don’t get caught with a copy game that your customers will not enjoy. 
Don’t get caught with a copy that may cause you legal problems. 
Don’t get caught with a copy that we will not repair. 

Don’t get caught with a copy that may cause you problems. 


Stay with the original board and plexi. 


Thank You, 
The Management and Employees Of Micro Manufacturing. 





Tired of dealing with companies that are a pain in the neck? 


MICRO 


SA-20 
SERVICES 
We now repair SA-20s. 
Hardware and software 
can now be updated too! 

























* COMING SOON! 
ALI, NEW S8-LINE GAMES 
Wing Games 


S471 Chance (O- Zz ) 
Zonus Chance (@- ro J ») 





After Hours Technical Support 
(615) 626-9224 


Lucky Gold (-10) 

Lucky S/ar (@-11) Walt for the three tones and from a touch tone 

Lato Ge phone, dial the number (including the area code) 
BOL G ty i where you can be reached. 

eae: gal 


Luc 37, £5 





XO) 





- 
e 
d 
O 
6 
q 
=) 


TURBO POKER Ir 





Dyna’s | 
Ofherry Pwo and 3 Avarlable 


KITS AVAILABLE FOF ALL CAMES 


og SREY - In cl ude = 
Fikes 8 Plexi, Harness, Board, Buttons, and Manual 


TICKET FRIN Terk 
These printers meet redemption regulations 
In many states] 






RAICRO MANUFACTURING INC. 
535 Old Nashville Hwy. Lavergne, TN 37086 
1-800-277-6136 (615) 793-5510 Fax: (61 5Sy793-S5S12 


All games are for amusement only. Not intended for sale or use in states or municipalities where prohibited by law. 






HELP! Old Game Parts 


WE CAN REPAIR OR REPLACE MOST COMPONENTS FROM OLDER VIDEOS & 
PINBALLS. GIVE US THE OPPORTUNITY TO SUPPLY YOU WITH THE MISSING 
PART THAT KEEPS YOU FROM MAKING MONEY! 


WE BUY OLD P.C. BOARDS! 


Conversion ltems--Video Game PCBs-Over 400 Kinds-Call for price list--Electronic 
pinball parts-All makes-Used playfields--Backglasses & Electronic Components-- 
Laser Disck games-Players, disks & PCBs--Monitors-All sizes: color, B&W-all 
XYs--Manuals,--schematics and other service data--Tubes-New, rebuilt & used-- 
Multi-game Systems, 4-in-1--Video Arcade Analyzer: 

Test Fixture for Monitors-NOW ONLY $225 


25" Retrofit Kits -- $339.95 complete 


These kits give you everything you need to quickly turn your old Williams, Atari or 
other cabinet into hungy 25" money-grabbing quarter-gobblers! 
Kit includes patented steel mounting frame, 25" color monitor. 







STYLE S-39 - COMPLETE WITH HARDWARE - 
REQUIRES ONLY PADLOCK TO COVER ALL DOORS 


ASK FOR 
$ 2 | 98 QUANTITY PRICES 











Also Monitor Bracket available separately. $29.50 


Eldorado Games Ltd. 


7031 Marcelle e Paramount, CA 90723 


310) 630-3300 e Fax: 310-630-1566 


DIRECT GAME SALES (tcc 






Phone TOLL FREE: 1-800-849-7763 
OR 800-THY-PRODucts 
PHONE OR FAX 1-919-728-5311 


Route 1, Box 654A, Hwy. 101, Beaufort, NC 28516 



























ROOO WAP 6 ssisisdeasccsessveiissees 595 
From one operator to another.....Save with US! StaWats 000.00 1995 

Deal UTE Gist cecessiewckes 1550 

SEIPSONS: svetcueisedavwiexusesane 995 

VIDEO GAMES PADCEDOY sinsceicccscvarevevitovesie 425 Street FighterTl ................. 795  SilverSlugger ...............04. 850 

PPB eis ciiceotiree accede 450 Roadblasters wr «0.0.0.0... 595 Spiderman .........c.ceceeeeeeeee. 695 TorpedoAlley .................. 795 
POU A TACK i ssiscissieustcecnuualesineds 795 Roadblasters s/d .............. RIOD DOUG sicicsassieidevensisvanisaneers 550 Whirlwind ...................... 1150 
PIONS wiciccviveslaneonevevecncvesasensen 450 Operation Thunderbolt ....... 995. Time Killers .cc.ccsccsscssescssces 995 Funhouse ..............0.ss0000 1550 
PATCR VAIS. .sscscciccoseverscvendevas 395 Capcom Bowling ............... DOD: WICSUETESE sccscsiicacvssnastixecs 550 
All American Football 25" ...... 695 Team Quarterback 25" ....... 695 PINBALL REDEMPTION 
Bie RUM iscacsssovcnesverentences NOD SOU crescschcenhersosastalcastaces 1295 ee 
Beastbusters.................seceess L275  SOVHUIMUET spacvescisnsnacseredsarves 425 Backtothe Future........... 1250 Big Choice Single Crane ... 895 
Buggy Challenges/d ............. GD Super SPAN scsiicdctssisasssoncs 74S. BIG GUNS sosnaciestiivasssesyis 695 Big Choice Dbl.Crane.... 1895 
Crime Patrol 33" ..............000- 7495 Super Chexx ....cccecceeeeeee. 005 Bighouse ssssissvesssscerasasens 750 Big Choice Trip. Crane... 2585 
Combatribes ............:ccsscccseees 395 720 Degrees .........cceeeeeeeee 395 Black Knight 2000............ 995 Grayhound Steel Crane ..... 895 
COMMAS ss yisadasico Sensccrersi asses 395 Speed Buggy .....c.ccccecceeees 650 BoneBusters...............0.0.. 950 Hollywood Crane ............. 695 
Championship Sprint ............. 550 Siasty FV idicsceseicsassessanstes TOS CRECKPOINl o.ss.c.ccsesscsussees 1200 Goliath JumboCrane ........ 995 
Cyberball 2020 sisssisedassacvescss 695 Super Offroad .............00000« 795 Eightball Champ ............... 445  Tripleway Crane............... 995 
Final Fight .......c.ccccceseseseeeeees 595 Super Chase HQ ...........0-. 2995 Earthshaker .............sc0- 1250 Lowboy Crane ................. 695 
Knights of the Round ............ BOD: TOOWUG secs cctcascssessaouccsdonvenne ADS Gold bal cssscsssusescsaccsansnwien 395 KramerKratie .........0.:.... 695 
1.) (Co Je 875 Turbo Outrun .............0... 1295, CONSE Sascncuestesctnnsianvenss 395 Hoops Mini Basketball ..... 995 
Moonwallker .........sscssnseisessess: 095: Tecmo Bowl siccisscnacies AOS CONES s.n.essastseciseaiessinseess 450 Rollerbowler3PI............ 1795 
Mechanized Attack ..........000... O95: Turbo sid si cosisitcssdsnscacocsiecs 495, Gameshow .....:0.0scecsexesess L093. . RECLPOKGR s cicsisaccnascsisatens 1995 
Operation Wolf ................005+. 550 Two Dude Offroad ............ 895 Highspeed ...csssssisscsvessvsees 695  10'Skeebal wron.tikenew......... 2695 
OUT sae eas DOD: DUR icckscheics cectscussccnins DOD ENO: serenrsnceiecesBensseueazaiie 1595 13' Skeeball Tick. ontop........ 1595 
Dragon's Lair ll sicscsscscsecevesnce 995 Thunderblade ........0....cc. G50) THOCSHOGS sscsscssicasssncvivscates 195 IS Superball .c.cscascssssses 1595 
Pole POSHHION siidecccsescersscadsseze DOD NADEE citicsuuieintenen cat 495 Hollywood Heat................ 495 Skillobingo ...................... 695 
PIGSIAIA casxssahavnsdesucuatascotancee 475 World Soccer25" ............ GOS JORGNS oi scnscucuvveshncvnccnvienes 1095 B&W PhotoBooth ......... 1195 
PEI EY 6a5cdssscbvacaucareranentceears 995 Street FighterIICE .......... 1750 Mon. Nite Football .......... 1150 





CALL ROB RITTERHOFF (609) 729-5371 
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Just Because 
it's Not Listed We Buy, Sell 


Doesn't MeanWe R And Trade 
Don't Have It! 7 EB M 4 Used Equipment 
Y Y 5499-| Murfreesboro Rd. S D 


LaVergne, TN 37086 


K» Phone: 615-355-9681 & 
OR 
TOLL FREE: 800-955-9681 
Cy FAX: 615-355-0213 p 
BUSINESS HOURS: 8am-5 pm cst 


COMPLETE GAMES STARTING AT $1250.00 
ALL CABINET SIZES & STYLES AVAILABLE 
































NEW & USED FREE DELIVERY 















PINBALLS & INCLUDES: TO 13 STATES 
VIDEO 19" Wells Gardner Monitor ON 5 MACHINES 
GAMES JCM Bill Validator OR MORE! 
*Prices will vary depending on game* 
PCBS & COMPLETE KITS 








Treasure Island, Magical Odds, W-7, W-8, W-11, W-15, Cherry Games, Dynasty, Alladin, 
Double 8-Line, Lucky Girl 
*NEW* Progressive Bonus 97 *NEW* 


INEW! 
NOW AVAILABLE Baa EMApetaterts NOW 


Draw 80s, Draw 88s, REVENUE WITH: AVAILABLE 
Draw 90s, Omegas, Wild 


Ones, Castles, Apt sermon ARACHNID: 
Grayhound 5 in 1, Scduer ile Model 6300, 6300T & 
Countertop, Glls, Turbos, (For Individual Machines) Galaxy 
Kramer Jackpot Bonus, 3 Models Available 
High Speed & Easy Installation *CALL* 
Countertop Rivieras of OF. BF Pia 


* ADVANCE REPLACEMENT WARRANTY * 
THANK YOU! 





To All Who Visited Our Booths at the West Virginia and 
North Carolina Amusement Shows! 





FOR PRICES AND AVAILABILITY CALL TERRY OR TONI 
USED: ROWEJUKEBOXES ] -800-955-968 ] USED: ROCK-OLA JUKEBOXES 
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PINBALL PRICE NEWS 


Bi-Monthly publication of the 





SLOT = MACFIINES 


f 










American Pinball Association. For Sale $495.00 & Up 
FREE TRIAL MEMBERSHIP rey. 5¢ & 25¢ e Fruit & Bars 
1-800-PINGAME | aan GAME 
ae avin 1-800-772- 4263 
Skyline Amusement Company 


All Types of Coin-Operated Games 
610 E. Main Street e Waynesboro, VA 22980 
(703) 942-3368 FAX (703) 949-5060 






HIGH IMPACT 

RIM ROCK’N B BALL 
BUSTER BROS. 
BOTTOM OF THE NINTH 
DESERT ASSAULT 
TURTLES (TMNT) 
TURTLES IN TIME 
KLAX 

SIMPSONS 

MERCS 

SUPER MAN 

MS PACMAN 


AMOA STICKER 
SHOCK? 


Some manufacturers are pricing their games into 


(non virtual reality). 








QAUAPOR AV 


C&P DISTRIBUTING 
TEL: 219-256-1138 


a FAX: 219-2$6-1144 (ond -) 





This is going to affect your bottom line not to 
mention your budget. 





When selecting games, let us offer you some of the 








LOW COST parallel games at substantially lower prices. You’ll 
HIGH RETURN stand to make a lot more PROFIT with the games we 
DESK TOP offer. And, if you need to buy the newest and the best 





Ist, we can provide you with games such as Super 
Street Fighter now. 


World Wide Video 


Higbee Enterprises 
4564-d Alvarado Canyon Road 
San Diego, CA 92120 


619-284-1981 
Fax 619-284-1123 








BEST WHOLESALE PRICES 







WE WILL nd aor 1-800- 72,9- 6979 
FORGET THE REST, 
CALL THE BEST! _ CALL US NOW? 
G-TEL 





713-550-5592 


Fax 713-550-1028 
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P-55 Race Car P-56 Race Boat P-102 Jumbo 


a 
oR 
RAINGOW 
AMUSEMENT RIDES, INC 
TOP QUALITY NEW KIDDIE RIDES 
AT LESS THAN THE PRICE 
OF REFURBISHED. 
FEATURING... 
@ Up & Down and Back & Forth 
Movement 
@ Maintenance Free Electronic Sound 
@ Fully Interchangeable Bodies 
@ Shear Pin Protection on Shaft and 
Motor 
@ Sturdy Construction for Street Use 
@ Full 90-day Warranty on Moving Parts 


@ Fully Stocked Domestic Parts Dept. 
@ Proven Customer Service Record 


NE LOW PRICE FOR ALL UNITS 


$1495 


F.O.B. PATERSON, NEW JERSEY 














‘e 


a 


4 


P-112 Sea Dog 





O 













P-133 Pelican 


RAINBOW AMUSEMENT RIDES, INC. 
114 Roseville Road e Westport, Connecticut 06880 


203-454-2179 
° FAX 203-454-2584 


P-120 Kangaroo 





P-119 Donkey P-107 Small Car P-132 Lovely Horse 
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P-110 Bell Horse 


OCTOBER 1993 





© B 
a 2 is S 

10,000 BOARDS 

CALL FOR LIST 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


KKK 


mar) et) Poe 
a S| eas 
















PINBALL PRICE NEWS 


Bi-Monthly publication of the 
American Pinball Association. 


FREE TRIAL MEMBERSHIP 


1-800-PINGAME 















Games of 
Shelbyville 


Searching for great prices? 
Our values will save your money! 





* Honesty * 
* Integrity * 
* Fairness * 
* Service * 


. For more info Call: 
Felicia Burk or Leanna Clanton 


Day, Night, or Weekends 


1-800-235-KITS 


Games of Shelbyville 
1903 Cherokee Lane 
Shelbyville, TN 37160 


615-684-8093 


PLAY METER 


Adjustable PCB Holder $5.95 


4-Play System: Put Four Games 


7 AMP Hitron Power Supply $40.00 


Buffalo Bill Johnston 


Game Tech Needed 


Fun Works seeks 
qualified Game Techs 
for Full or Part Time position 
at their locations in 
New Orleans, LA and 
Memphis, TN. 

Must be experienced in 
working on various 
Redemption games. 


Molex Edge Connector 
Pin Extractor Tool $2.25 


In One JAMMA Cabinet! $495.00 


K-Coin Scale (Demo) $1795.00 


11 Greenfield St., Buffalo, NY 14214 


716-838-3038 (am 
FAX 716-834-3233 


Contact: 


Frank or Patty 
504/887-5678 


CALL FOR NOMINATIONS 


It's your 
chance to 
become involved and 
play a leadership role in the 
industry's leading trade 
organization representing some 1,500 
owners/operators, distributors and 
manufacturers in the coin- 
operated amusement, 
music & vending 


industry. 
Sd 


FOR THE AMOA BOARD OF DIRECTORS 


Criteria: 
@ Be an operator or distributor member of AMOA. 


@ Be endorsed in writing by five (5) other AMOA members. 


@ Your name must be submitted to AMOA's nominating committee 
by September 20, 1993. 


Three-year term; ten (10) new directors to be named at 
AMOA Expo ‘93, October 21-23 in Anaheim, California. 


@ GET INVOLVED! 


Be a Leader in Your Applications and/or more 


State ... and at the 
National Level. 


information can be 


obtained by contacting 


Amusement & Music Operators Association 


AMOA headquarters. 


401 North Michigan Avenue @ Chicago, IL 60611 - 4267 @ 312 / 245-1021 @ FAX: 312 / 321-6869 
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RED BARON BOARD EXCHANGE 


6540 West Central-Toledo, Ohio 43617 
800-331-3766 


video game boards at the best prices! 


VALID IN ALL 50 STATES, MEXICO & CANADA 


FAX (419) 841-6484 


When you think of buying a video game printed circuit board...think of RED BARON BOARD EXCHANGE. We don't 
handle dedicated games, pinballs, parts or jukeboxes, because of this specialization, we offer the largest selection of 


If the board you need is not listed, please call to see if it has become available. Our inven- 
tory changes daily. Please ask about our mailing list. 
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PEA FA acess faassen ansdeshantersnerhce loeb doieaesacactocnas 725 Rush N Attack (kit) ................cessseccssesosseeseseeees 2) ‘Fatal Funy Special acces caneunascarnecdeciens Call 
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ESCA DE IGS ciccssiciccinssarsncicvasccccsneguctecussdnsnnesunes 195 SNMOQUM WARTIOL.................eeccecerereereesecseonoeees G29: /PUURIGHOl HOU istic sciencusssceiaureeccnicconaticacseast Call 
Fighter G: AtCK OR ac. castccusnsccsitccescuetecccstacees 395  Sidearms (Kit) 0.0.0.0... esses sees eseseseeeeeeenees (S “Slam DUA sosccowcnceetwanauansacctes Call 
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DRIVING GAMES 


World Rally .................. 995 
World Rally (kit) ......... 1295 


ADULT GAMES 


















F-1 Grand Prix ............ 195 
F-1 Grand Prix Il......... 320 









Pipis & Bibis........... 335 Pocket Gal Del ....... 






Hang On ..oeesecsseeeseeee: 325 Continental Circuit ...... AOS UP PULZING vccveedsasccrveades 195 Gals Panic trades 425 1 1 Slot Brd. w/3 Count Bout .................. 575 
Super Formula............ 495 Thunderblade............... 325 | Splash cosseeseneeneseeens 495 Gals Panic iH eee 1425] 1 Slot Brd. WArt of Fighting................. 575 
Super Spirit 0.00.00... 365 Wec Le Mans.............. 345 | Super Pinball Act ... 275 Gals Panic I! (kit) . 1695] 1 Slot Brd. w/World Heroes ................. 575 

Pocket Gal ............. 299 Play GUM. céscsesciesisscs 495 1 1 Slot Brd. WWorld Heroes II .............. Call 


Pole Position II ........... 295 Checkered Flag........... 395 





1 Slot Brd. w/Samurai Show Down ....... 






SPORTS GAMES 






Arkanoid w/sensor ............. 
Block Block w/sensor ........ 






















Archy: RIVAING sss soci ccccedsceess 45 Perfect Billiard................. 145 Hat inck Hefo.........:... 485 | BOMDENNAN: ...:..0ccssccccce 17S (PAC MAMA sicccicccsecctscs.. 
Wrestlefest.................. 145. Punk Shot .......00..0.s0000000:>. 145. Final BIOW seciccscccccccccseccsecs 395 | Camel Try Wsensor 195 Puzznic............0. 
RIM: ROCKIN. 5....2606606. 145. US ‘CIASSIC .2..:iscsscsicsscesece TBS. WWE sicccsiccssccnscsesenessernstraens TS Wr BIOKCOG 5 scsscccisccsersnatascnetes 275 Revenge of Doh w/ 

Big Event Golf............. 195. V-Bal occcscirsakcucaken Tor. SHAS CHIU) sees cseteccccercssixe: 4475: 8: COMMING: 0 i cssncsesscxcnsnscond es 375 sensor........... 195 
Champion Wrestler ....... 95° World Cup “90 «322520. 175 Roller Games (kit) ........... 145 | Columns Il........................ 195 Tetri6 ....................c0000 225 
Golfing Greats ............. BAS FA MMPAC seccssssisecccssccesndes 375 Bottom of the 9th (kit) .... 125 | Cosmo Gang The Puzz ..... 175: VOWIOG fcccescisctnntiess 295 
Pt The 166 foci casacyasedanes Seibu Cup Soccer ........... 525 Relief Pitcher (kit) ........... 345: F PIASNPOING 5 sccciisicccccaes covess: 245 Wheel of Fortune ........ 225 








We ship C.0.D. We also accept VISA, MASTERCARD & A.E. (please add 4%) 


30 day warranty on all boards e Repair service available @e Trade-ins welcome 
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SA-20 PROGRAMER 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-2§6-1144 


PINBALL PRICE NEWS 


Bi-Monthly publication of the 
American Pinball Association. 


FREE TRIAL MEMBERSHIP 


1-800-PINGAME 








SOUND BOARDS 
And Electronics 


Choose From Our 
Catalog Or We Can 
Design To Suit Your 
Needs 
e Multi-Coin Timer 

e 2 Coin Adapter 
e 1 Meg Sound Board 
e Multi-Button Select 
e Attention Getter 










Complete Line of 
Sound Boards 


SPECIAL 
1 Meg Reader With 
Enclosure, Power Supply, 
Speaker, Power Cord, Pro- 










grammed With Your 31 
seconds of Sound Complete! 


$65.00 






SALES (407) 862-3363 
FAX (407) 862-0373 





PLAY METER 


Birmingham Vending 





Your One Stop Shop For Coin-Op 






Kit Specials 


Fighters History ............0.... $695 
Caddilac N Dinasaurs ........... call 
PUCIS  adcecisiansasdonedasoscnsaonaess $99 
Atari Knuckle Bash ............ $395 
Bowl-O-Rama update .......... $49 
Namco KnuckleHeads ....... $595 
DD GOW Ksciceccsticeaséccversc, $195 
Gate of Doom uu... eee $99 
Arabian Fight .......0......... $195 
Rough Ranger .............eee $99 
OE ak 1s oaesncatanescoadeatonss $195 
POCA BOO vi sitinsciviutudeserncce Call 
Ment Solo Challenger ........... Call 
VVOUGHRANY ccricsvcetasdeaceassenenn: Call 
One Slot NEO GEO ........0..200: Call 
Two Slot NEO GEO... Call 
Quiz and Dragons.............. $295 
Valley Ernie Kits... $50 
Mystic Warriors... Call 


Turbo Champ. St. Fighter Call 
Turbo St. Fighter update........ Call 
Dieta Go Go wee $199 
a re Call 


SPECIAL OF THE MONTH 
Superstar Pitboss Update (15 games) ......$129 
Superstar 30 Update (30 games)............. $395 






Nintendo PlayChoice Kits 
Your Choice -- $59.00 


Call For List 


S.N.K. Software ’n Hardware 
All Software Available 
World Heroes II 
Samarai Showdown 
Three Count Bout 

2 Slot and 1 Slot Available 


Parts Specials 
Poolball sets $25.99 (lots of 4) 
Valley Cue Sticks $6.95 ea. (lots of 36) 
Mali 19-20 oz. backed 
$15.95 yd. by 1/2 bolt 
Sharp 19" monitors-New-$215.00 ea. 





NEO GEO - Caberet 2 Slot -- $1300 
New Item ***Smart Candy Crane *** 
in stock 
New World Rally in stock CALL 


Reconditioned CD 100 Laserstar 
Jukeboxes--Fully Updated--Call 


Call BVC for all your equipment needs. We are 
fast, friendly and reliable. 


Smart Half n Half Crane w/BA (2 claws) like new $2495 
Proudly serving operators since 193] 
FUOCK Ole S90 22 a ccsiescs caseavsssnnsers 


CD-100 full updated ..sccssscssee 
CD-100A cessssscessesssecsssecseseeenn 





UxXOoOMmMxXca OMuNG 
a 
CO 
© 


TPN seussoaidesityceshtctewvinietulasseadel 
R-92 Combo 10 plyr......eeseeee. 
R-93 Combo 10 plyr.....eeeeee 
Wurlitzer One More Time ........ 


USED PINBALLS 
EIN dl schsscuitenisaniivscncennces Call 
Rocky n Bullwinkle .......... Call 
CASON WAN ccssasiscievscosutuns. Call 
The SIMPSONS .........:000000. call 
Call Time Machine ............0.... call 
Call Torpedo Alley... call 
Call PIAY BOY ssiiiavecinconnwaneseness call 
call CHECK POIN siscsctsseassdensnes call 
call AIAN: ssnscts sotoseteisione call 


call Monday Night Football .... call 
call Cue Ball WIZ4IE uo scccvcsessss Call 
call Terminator II wc. call 

HUITICANG 00... eee eeeeeeseee. Call 
call Black Knight 2000 ........... call 


Birmingham Vending Co. 


Established 1931 


General Office 
540 Second Ave. N. @ Birmingham, AL 35204 


(205) 324-7526 @ SE-800-238-8363 


Florida Division 
4542 L.B. Mcleod Rd. @ Orlando, FL 32811 
(407) 425-1505 @ FL-800-330-1233 


National Toll Free 800-288-7635 @ Fax (205)322-6639 
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The "SILENT PARTNER" Computer Programs are 
used WORLDWIDE . Let them help manage and 
control your business. 


How would you like to have the expertise and the ideas of the best 
operators from around the world helping you to make day to day 
decisions such as: 


* where do we more the NBA Jams 

* who hasn't had a Street Fighter Il 

* who hasn't had a different video or pinball in the last 60 days 
* What service calls we did yesterday 

* what do we need to do today 


Since 1985, operators from around the world have been design- 
ing these reports and hundreds of others to help you make the 

decisions you must make every hour of every day. Is this infor- 
mation worth a one-time fee of seven dollars per machine? 


Graphs Redemption 


Income 
Forecasting 


CD 
Inventory 





Now, the best deal of all! 
Computer equipment is cheap. You can buy all of 
the hardware needed for under $1,500.00, and 
buy The "SILENT PARTNER’ software for under 
$7.00 a machine. 


For a demonstration of our programs, visit us at the 
ACME or AMOA Conventions 


AMOA93 ACME 94 
October 21-23, 1993 March 17-19, 1994 
Anaheim, CA Chicago, IL 


Computer Programs 







Call or write for free information 


The "SILENT PARTNER", INC. 


3441 South Park ¢ Springfield, IL 62704 


Phone: (217) 793-3350 
Fax: (217)793-1842 _ 
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Call Our Toll Free esieias 1-800-554-4488 
Triangle Enterprises 


707 Willow Street - Springfield, TN 37172 


Authorized Factory Service Center 
for LEISURE 
MODEL # HSV-300 GOLD SERIES 


SIMPLY THE BEST $1-5-10-20 BILL ACCEPTOR 
ON THE MARKET TODAY! 


Stacker and Stackerless Units 








- Simple One Piece Unit - Same Day Shipping 


- Simple Installation - Prompt Service 
- Simple To Use - Accepts Bills In - Quantity Prices Available 


Any Direction 
24 Hour Service Center 


1-800-554-4488 9 a.m. to5 p.m. 
After Hours (615) 390-1418 
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Contact: Bart Posey 
Triangle Enterprises |%), 

707 Willow Street : 
Springfield, TN 37172 


1-800-554-4488 sak ercalie tee 


oR ee FAX 615-384-5236 Halloween! 
ees } 


Sil a 


Complete games start at $1,195! FULL LINE 
REPAIR SERVICE 
Includes: 19" Wells Gardner monitor, HSU-300 bill acceptor, 


New 150 watt computer power supply, Top or front coin entry. FR EE DELIVERY! 


Cabinets are all Precision Cut, Screwed, Doweled from 
3/4" wood with Plywood Bottoms. We will Spend five minutes & SAVE!!! 
customize to your specifications on all games. We'll pay for your Call, 


] 
All games come in 19" uprights, 13" Mini, 13" & you save. 
9" counter top with stackers We know time is money, 


so take the time and 
we ll SAVE you money!! 













One year advance replacement warranty on all parts, 
no questions asked! 


Now Is The Time To Call Triangle! 
We're taking the steps necessary to bring 
you the best products at the best prices!!! 





Triangle Welcomes.... As Of Now.... 


The Old Man 
with 30 yrs. of experience 
in Coin Op. Equipment 
E. Xaviar Bridgetti 
now the V.P. of 


Shawn Mcintyre 
of D.C. Cable 
has joined forces with us 
to better serve you. 
Same Great Quality! 
Sales & Marketing Same Low Price! 
Let us build your Harness 


If you Need It, to your spec’s. 
We've Got It"! e For prices, give Shawn a Call! « 





Buying & Selling Used Equipment! 


We will beat any prices you have been quoted, So call the rest, then call the best, 













NEED AN Sega VR-Twins 
EXPERIENCED Like New 


| FO] OF. UO): a 
Work with the best. 


We travel anywhere in the 
USA and Canada. Wizard Castle Amusements 


1-800-676-5704 416-674-7400 


Kiddie Ride 
Route 


FOR SALE 


$9 200.00 


Limited Quantity 





San Francisco 
Area 

















SiIE4 z WES TEL Ne, 
sRabie POST 


Springfield, OR 97477 } 
(503) 726-1813 FAX (503) 726-7413 


NEO GEO 


WORLD HEROES 2 
3 COUNT BOUT 
ART OF FIGHTING 
FATAL FURY 2, FOOTBALL FRENZY, 
SOCCER BRAWL, 

KING OF MONSTERS 2, 

BASEBALL STARS 2, 


VIEW POINT 
and ALL THE NEWEST SOFTWARE! 


Call Today for The Best Price TAI TAI D O 


FACTORY KIT 
$475 
GREAT STREET FIGHTER CONVERSION! 


MAKE ANY PC BOARD INTO A 
FULL KIT FOR ONLY $99!! 
Kit includes ot attractive, high 
quality header, bezel, overlay, 
labels, harness and ail the neces- 
sary buttons. 


eo a cue Hiv ie 7 LOWER PRICE! 
° ‘hitonnanie stop ¢ Inexpensive WITH YOUR CHOICE OF 1OR 2 NBA JAM 


e Lightweight (only 10 Ibs.) ; 
¢ Counts up to 1500 coins per minute SLOT SYSTEM! 






All Gash Business 
with 
NEW Equipment 













Guaranteed!!! 
We are committed to your 
100% satisfaction! 

30 Day Warranty 

No hassle, No Questions, 

7 Day Return Policy 
Try it and like it, or send it back. 
(Except Special Orders) 





Principals ONLY 


310-327-5819 


BELITA II 


PORTABLE 
COIN COUNTER 3... 


Tate, Selection! 


NEO GEO HARDWARE 
1 Slot, 2 Slot and 4 Slot system 
boards, System only 
OR 
Full Kit! 












Electric or 





FAC FORY KIT! 

¢ Counts all sizes coins or tokens 3 
° oe ne r Street Fighter C.E. : $549 Word Horoes 2 Ye Call! 
« Bagholder included {Daioh Call Thunder Dragon SPECIAL $1791 
° Very useful—very convenient in ' Aero Fighters $339 Zing Zing Zip .. $299! 
ail eealions iHeated Barrel $379 Fighters & Attackers $2491 
1 X-Men . ».$399 — Fighters History Call! 
Write or Fax For Prices, ! Sunset Riasic | ee “$529 Cowboys of Moomesa Call 
Details and Catalog ! Warriors of Fate ¥ $459° Golden Axe 2 Calli 
| Mystic Warnors | $545. .Columns 2 $119! 
1 Rim Rockin Basketball ae $249 Martial Champion: . Calli 
R.A. BELAM CO. INC. ! Wrestlefest CLOSEOUT $189 The Punisher. "Calli 
1 Fulton Ave. e Hempstead, NY 11550 | Galmedes “<< $199 Fatal Fury Special a # Call 
Tel.: (516) 292-2670 1. R- Type Leo $299 Street Fighter I/ special price!. $3291 
Fax: (516) 486-0957 | SUPER Street Fighter 2??? Call CALL NOW AND GET GREAT PRICING!!! 





Bee ee eo ne 550 eS OS eG DGD SDD OO DS OS) ND C8 se uD mn sO Pen ts ssh, th ED oon ton Sun sa on Gem. sm umn eum aun som sun eam an en nin sia oD 
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SOUTHLAND * DISTRIBUTING 


1611 Castle Hayne Rd., Bldg. B Wilmington, N.C. 28401 


(919) 343-8200 tolrree: 1-800-659-1999 
orFAxuSAT:(919) 343-0084 











CABINET STYLES 


19" Upright 


BOARDS & KITS 


All Wings Products 
Treasure Island 
Magical Odds 
Dynasty 
All Cherry Games 


WE CUT PRICES NOT CORNERS 









13" Mini 
9" Countertops 
19" Sit Downs 










Complete Games Start At.......... $1295 


Buy 12-Get the 13th FREE 


19" Wells Gardner Monitor, HSV-300 DBV 
New 150 Watt Computer Power Supply 


TYEAR FULL WARRANTY 
ON ALL PARTS 







$12.00 
Computer Power Supplies ... $45.00 
Iso. Transformers 
Bill Chutes 












Additional Products Available: 


Pioneer CD Jukebox—Merit-uU-.S. Games-—Wurlitzer—Arachnid-Alvin G. & Co.-lrem 
CBV-Eagle-Ram Star—Ecomms-Micro Manufacturing—Greyhound-Tornado 
Cooper-Great American-Leisure—Hamilton 


We Have Daily Specials—Call For Details 1-800-659-1999 
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SONY 


LASER DISC 
_ PLAYERS 


Model # LDP 1450 


e Commercial Grade 
e 400 in Stock 

e Brand New 

e Never Opened 





ZOBER INDUSTRIES, 


Coventry & Magnolia Ave. 
Croydon, PA 19021 


Phone (215) 788-5523 


Fax (215) 788-2618 


All orders C.0.D 
F.O.B. Croydon, PA 


8-LINE/POKER 
BOARDS 
800-966-9873 


PINBALL PRICE NEWS 


Bi-Monthly publication of the 
American Pinball Association. 


FREE TRIAL MEMBERSHIP 


1-800-PINGAME 











BE YOUR OWN BOSS 


Start your own business. 
Ground floor opportunity. 
Distribute promotional tickets 
to retail outlets. Protected 
territory. Unlimited potential. 
Fully guaranteed. 

Free brochure. 


800-488-3644 





























Pp) Vibzo Conmacrion — 
1150 Industral Place # 110, Dixon CA 95620 | 


Veronica Perez 
Sales Representative 









"Se Habla Espanol!" 










Call Toll Free 
1-800-444-6854 ¢ 1-800-Hot -Kits 
Ph: (916) 678-5189 * Fax: (916) 678-1313 
for a copy of our FREE 
Conversion Kit Newsletter. 













VISA 









MasterCard 





Buy ¢ Sell ¢ Trade 


Ky WE SHIP WORLDWIDE ip | 


NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering * Lightweight * Durable Weatherproof * American 
made replacement parts * Universal base for all rides 
High-security coinbox * Heat-treated strips for construction 


Wal-Mart Truck 


Your Wal-Mart managers will love 
to have this truck welcomin 
customers to their stores. Children 
will love to imagine they are 




























WAL-MART | 







| Aluans: | “trucking” favorite toys to their local 
Ls. Wal-Mart store. It’s available only to 
*s é authorized Wal-Mart vendors. 









Tug Boat 
The foghorn’s roar will summon 
young riders to a magical voyage in 
the company’s newest piece. As 
with other Dudley rides, it fits on a 
universal base and has a high- 
security coinbox and post. 


Kiddie Amusements 
P. O. Box 939 - Florence, MS 39073 


601-845-7501 - 800-647-6460 
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CON 


ANAHEIM CONVENTION CENTE 


800 WEST KATELLA, ANAHEIM, CA ROOM B IN HALL B 
% CONSIGNMENTS WANTED xX 


TO CONSIGN GAMES FOR SALE, BRING TO AUCTION SITE FRIDAY BEFORE THE SALE 10AM-9PM. ALL AUCTIONS ARE 
ON SATURDAY AND BEGIN AT 10AM LOCAL TIME WITH INSPECTION FROM 8AM-10AM. LIC# A2609. 3% SURCHARGE 
FOR VISA & M/C. PAYMENT IN FULL DAY OF SALE. 10% PREM. TO HAMMER PRICE. TERMS-CASH, CASHIER'S CK.. 
COMPANY CK. WITH CURRENT BANK LETTER OF GUARANTEE. ALL EQUIPMENT MUST BE REMOVED BY MIDNIGHT, 
THE DAY OF THE SALE. NO EXCEPTIONS. INDUSTRY RELATED SELLER'S PERMITS REQUIRED. 


Super Auctions Conducts Auctions In 
CA, WA, AZ, CO, IL, OH, IN, TX, GA, NJ, FL 
@ FROM COAST TO COAST THE LEADING AUCTION COMPANY® 


Major Consignors Welcome! We Can Tailor A Complete 
Liquidation Auction For Your Assets of 100 to 1,000 Games. 


eCall to Make Sure You're on Our Mailing Liste 


= 
(714) 535-5353 
California Member of —— 


Association WAAR? 
Amusement & Music Operators Association crate 
R 

















Inc. 


glo-RAyTHM 
TODAY TOMORROW? 





PARTS - SERVICE 
Bio-Rhythm Sales 


2820-A Honolulu Avenue Box-385 
Verdugo City, CA 91046 


(818) 249-2077 
FAX 818-249-6620 








EPROMS ~* 








C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


-e 






PINBALL PRICE NEWS 


Bi-Monthly publication of the 
American Pinball Association. 


FREE TRIAL MEMBERSHIP 


1-800-PINGAME 





--SEEKING POSITION-- 


Veteran Service Technician 
with a highly succesful 
background in music, games, 
and vending is seeking 
employment. I have enjoyed 
positions with manufacturers, 
operators, and distributors. 
Please forward all inquiries to: 


Play Meter Magazine 
Code 9B 
Post Office Box 24970 
New Orleans, LA 70184 
FAX 504-488-7083 





PLAY METER 


IF YOU CAN FIND 


FNNWAUSIINCGA\ OMY SRO) sir 0\0)\4s10) 
PLEASE SEND YOUR RESUME T0 ENGINEERING. 


1993 A NEW GENERATION RIDE BY: KIDDIE’S’ 


New Features: 

* SAND BLASTED METAL 

* ANTL-RUST COATED METAL 
* EXTRA CLEAN COAT FINISH 
* DIGITAL SOUND EFFECTS 


* DIRECT DRIVE MOTOR & REDUCER yy | 
* MACHINED C- BLOCKS : 
* MANY OTHERS... ae 





\ 
y 2 _ = 


1993 
FERRARI REPLICA 
Cope: 1115 


¢ COIN COUNT >. 
SELECTION 
* DOUBLE COIN INSERT 
BOX OPTION 
® FRONT END BALL BEARING 
PILLOW BLOCKS 
* ONE FULL YEAR BUMPER TO BUMPER WARRANT) 


* 42 MODELS AVAILABLE 


E. - ~ 
6 f s | 
| Ce lllmM<SaSeCUQSri“‘(‘ ClLrL Urea 
LXIDDIE’S | 


CALL: TEL. (800) 543-3437 FOR YOUR NEAREST U.S. SALES OFFICE. TELS. (809) 897-3180 * FAX. (809) 897-3377 


Pachinko 


Direct from the Ginza in Tokyo, the 
authentic Japanese pachinko 
machine. These are completely 
reconditioned original commercial 
machines actually used in pachinko 
parlors. In this classic game of skill, 
flashing lights and soundeffects 
abound as you flip balls through 
wheels and a maze of pins to hit the 
jackpot. 


OPERATORS 
NATIONAL ACCOUNTS 
AVAILABLE 




























Machines will vary slightly. 













Dealer Cost Weight: 
Approx. 
52 Ibs. 
$ 99 95 ° Almost 2 ft. by 3 ft. 






Pachinko 


CABINET SPECIAL 


‘a4 
Republic Industries 


11440 N. Central Expwy., Dallas, TX 75243 e Since 1951 


tel: (214) 368-1359. Fox (214) 692-0914 


280 


Place your pachinko machine in 
a beautiful light walnut color 
finished cabinet 
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PLAY METER 


BC-9 Conversion Kit 


SAVES HUNDREDS OF GOLLARS 
FROM BUYING NEW CHANGERS 


Converts a BC-9 to BC-35 
e$1/$5 Acceptance 


e Solid state, self-diagnosing computer 
elnstalls in minutes 


To Order Call: 
616-245-8235 


8-LINE/POKER 
BOARDS 


800-966-9873 





PINBALL PRICE NEWS 


Bi-Monthly publication of the 
American Pinball Association. 


FREE TRIAL MEMBERSHIP 


1-800-PINGAME 



















SENTE KITS 


GIMMIE A BREAK 16§ 
MINI GOLF I2z5 
STOCKER I2z5 
NIGHT STOCKER 125 
SPIKER 99 
HAT TRICK £29 
TRIVIAL PURSUIT 99 











C&P DISTRIBUTING 
TEL: 219-2§6-1138 
FAX: 219-256-1144 


pa 


PLAY METER 













REDEMPTION 
TICKETS 


MUNCIE NOVELTY CO. 
PH. 800-428-8640 










8 YEARS 
» CONTINUOUS 
PROFIT! 


| OVER 14,000 
IN USE 
WORLD 


WIDE! 


e , TALKS IN8 LANGUAGES - VOICE INSTRUCTIONS 
AND VOICE RESULTS 


°e NEW 'S3 D MODEL HAS SELF-DIAGNOSTIC 
AND SELF-CALIBRATION FEATURES 


°e VANDAL-PROOF °e EASY TO CALIBRATE 
IMPROVES BAR BUSINESS - REDUCES LIABILITIES! 


FOR MORE INFORMATION CALL OR WRITE 


COMMUNIDYNE, INC. 


636 Anthony Tr. * Northbrook, IL 60062 























(/08) 498-2444 


FAX: (708) 498-6369 
8 YEARS SERVING LAW ENFORCEMENT & GOVERNMENT SCREENING AGENCIES 


















ASK FOR THE PUCK STOPS HERE sy name 
The Original Air Hockey Safety Shield 


e PRACTICALLY ELIMINATES TABLE- 1000’s IN USE THROUGHOUT 
SIDE INJURIES & COSTLY THE USA, UK, CANADA, MEXICO 
PROPERTY DAMAGE AND AUSTRALIA 


e ARCADE TESTED 
¢ DOESN’T AFFECT TABLE PLAY 


e INSTALLS IN 15 MINUTES WITH 
ONLY A SCREWDRIVER 


CURRENTLY IN USE AT: 
© PUTT-PUTT® GOLF ’N GAMES 
¢ MALIBU CASTLE ¢ GREAT AMERICA 
¢ FUN FACTORY © GREEN GAMES 


* IMAGINATION LEISURE *« DYNAMO x _ U.S. BILLIARDS 


¢ Increased player appeal! ¢ Ask your distributor for ‘*THE PUCK STOPS 

¢ Demand the 9-inch shields with the angle! HERE” by name! 

¢ Made from virtually indestructible space age ¢ Insist on the original or call direct and save the 
material! Sales tax! 

¢ Increase Revenue ... Decrease lost pucks and 
expense from downtime! 


¢ When your customers’ safety and your liability 
are at stake... specify the quality product! 
PLASTITECH PRODUCTS, INC. 
(903) 757-0543 Longview tx 75608 1-800-933-0145 


Longview, TX 75608 
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US Amusement | 
Auction 234 


The Amusement Equipment Auctioneers 
— 1993-94 Schedule of Events - 


Call or write to be placed on our mailing list or for additional 
information: P.O. Box 4819, Louisville, Kentucky 40204 
Phone: (502) 451-1263 24hr FAX: (502) 897-7771 












cietesteteietetateteiatebatateteaaaealateeeteeeeeteeteeieieteele| 


21 thru 23 





30 
Indianapolis, IN 













AMOA Expo 93} ourtand Pavilion 
° ‘| Indiana State Fairgrounds 
- Anaheim, CA '] Cellular: 317-432-7626 
Cellular: 813-623-7626 e Not An Auction e Tone Dial: 502-551-1866 







Reorder Tone Dial: 502-551-1866 





| Visit Us At Booth #503 | 








17 thru 20 






20 
AAP A Trad Show | oO tumbus, C OH 


3} 
Costa Mesa, CA 







Orange County F 
County Fairgrounds 55 South of San Diego Freeway |! | 
November Tully Road West of Highway 101 Cellular. 714-742-7626 1 Los Angeles, CA '} Cellular: 614-271- -7626 
Cellular: 408-234-7626 Reorder Tone Dial: 502-551-1866 e Not An Auction e Tone Dial: 502-551-1866 















Reorder Tone Dial: 502-551-1866 





NOTE! NEW DATE! 





| Visit Us At Booth #404 | 














11 
Indianapolis, IN 
Our Land Pavilion 
Indiana State Fai 
Cellular: 317-432-7626 
Reorder Tone Dial: 502-551-1866 






Central Fi 
Hall ‘C’ - 4603 W. Colonial Drive 
Cellular: 407-222-7626 

Reorder Tone Dial: 502-551-1866 


Orlando, FL 
orida Fairgrounds Exhibit 


December 







Auction Information Terms & Conditions 
e All auctions begin at 10am local time. Acceptable Payment - Cash, Cashiers Check, 
¢ To consign games for sale: bring to the Travelers Check, Personal or Company Check with 
Auction site on the Friday before the auction Irrevocable Bank Letter of Guarantee, Visa or 
between 9 am and 9 pm. MasterCard 


¢ Removal of all equipment by Saturday, midnight. 
e Inspection: Saturday 9- 10am 
e Please, no cigarette or candy machines older 


4% Buyers Premium 
4% Discount for payments in Cash, Cashiers 


than two years. Check, Travelers Check, Personal or Company 
¢ Phone numbers listed for auctions are for Friday Check with Irrevocable Bank Letter of Guarantee. 
and Saturday only. Applicable state and local sales taxes must be collect- 
3 Contact Ric Stephen 812-333-9939 ed unless you provide a current copy of your Sales & 


for special hotel rates. Use Tax Permit. 





E 
ASTON 


Video Games ¢ Pinball Machines ¢ Redemption Games 
Pool Tables ¢ Cranes ¢ Darts « Juke Boxes ¢ Kiddie Rides 


1994 











8 29 
Houston, TX San Jose, CA Indianapolis, IN 
Ft. Bend County Fairgrounds, Bidg, ‘C’ Fiesta Building Our Land Pavilion 
Hwy 36 9/10 mile south of Hwy 59 Santa Clara County Fai Indiana 





State Fairgrounds 
Cellular: 317-432-7626 


Reorder Tone Dial: 502-551-1866 


(Rosenberg) 
Cellular: 713-824-7626 
Reorder Tone Dial: 502-551-1866 





5 
Louisville, KY 
Buechel National Guard Armory, Progress Blvd. 
(at the comer of Progress and Buechel Bank Rd. 
across from GE Appliance Park. Take Bardstown 
Rd. to Buechel Bypass 1.6 miles South of 1-264 
(Watterson Expressway). Tum. right at National 
Guard Amory sign. Celular: 502-551-1866 








Reorder Tone Dial: 502-55 1-1866 


eee eter ieeeietetetetetetetelteteleteteteteteteteeteeteeteee | 


17 thru 19 











5 
Columbus, OH 


Indianapolis, IN 






Rhodes Building, Ohio State Fairgrounds | Our Land Pavilion ' ACME Trade Show ! 
17th Street & Clair Avenue Indiana State Fairgrounds Chicago IL 
Cellular: 614-271-7626 Cellular: 317-432-7626 ’ 
Reorder Tone Dial: 502-551-1866 Reorder Tone Dial: 502-551-1866 e Not An Auction e 





be ee ee ee me meme meme meee eee meme ee emenawand 








235 
















16 30 
Columbus, OH Indianapolis, IN 


Tampa, FL 
Rhodes Building, Ohio State Fairgrounds Florida State Fairgrounds, Our Land Pavilion 
17th Street & Clair Avenue Spedial Events Building Highway i ingrounds 
Cellular: 614-271-7626 301 off I-4. Cellular: 317-432-7626 






Reorder Tone Dial: 502-551-1866 Cellular: 813-623-7626 


Reorder Tone Dial: 502-551-1866 


Reorder Tone Dial: 502-551-1866 







if 21 
Houston, TX Columbus, OH 
Ft. Bend County Fairgrounds, Bldg, ‘C’ Rhodes Building, Ohio State Fairgrounds 





17th Street & Gair Avenue 
Cellular: 614-27 1-7626 
Reorder Tone Dial: 502-551-1866 





Hwy 36 9/10 mile south of Hwy 59 
(Rosenberg) 

Cellular: 713-824-7626 

Reorder Tone Dial: 502-551-1866 











4 
Indianapolis, IN 
Our Land Pavilion 
Indiana State Fairgrounds 





All Auctions = 


Cellular: 317-432-7626 


Reorder Tone Dial: 502-55 1-1866 : : Begin At 10:00 a.m. 
= Local Time 





Watch Future Ads For Additional 1994 Auctions! 





JENNINGS SLOT 
MACHINE BOARD 
REPAIR 


A&B AMUSEMENT 


RT. 2 BOX 285 
SO. RANGE, WI 54874 


715-398-3677 


8-LINE/POKER 
BOARDS 


800-966-9873 


@ee0oeeoe7ee7e#3s8eeeee0e080e80 80 
Since 1978 
We Manufacture the 


EL TORO 
MECHANICAL BULL 


The original manufacturer of the bull 
used in the movie "URBAN COWBOY" 


Art’s Music and Vending Co. 


Pasadena, Texas 


(713) 941-7990 
5 FAX (713) 998-9122 


The Original. Best and Lowest Priced''! 


MONEY MACHINE 


For the last 10 years the 

greatest promotion ever! 

¢ Blows money and/or 
coupons. 

ig! © Your patrons try to catch 

as many as they can. 


(309) 788-0135 












PINBALL PRICE NEWS 


Bi-Monthly publication of the 
American Pinball Association. 


FREE TRIAL MEMBERSHIP 


SU 


PLAY METER 


















A-1 Wholesale AndVending Supply 


(isa | 11555 Cantara St., UnitE A iad , 


North Hollywood, CA91605 
(818) 771-0691 .rax: (818) 771-0589 
(800)-A-1-WHSLE 


FEATURING 
THE “LITTLE BUB" 


SCTE EEE EEE EEE EEE HEHEHE EEE HEHEHE TEE EHE HEHEHE 









Globe Capacity (pcs.) ...........00. 4,8000/6 800 
VVC EMNIOUY. wissicciececsucedecndvwocdesoiwacsa 













PLUS: 
eGUMBALLS .NOVELTIES 
« CANDY eOAKPARTS 





e EQUIPMENT 
«GREAT SERVICE 






End Ball Juggling Forever! 
“The Original Lane Retainer”’ 


Keeps the balls 
where they belong. 


VIRTUALLY ELIMINATES 


¢ Balls crossing into other lanes. ef 

* Left-hand players rolling balls into 
right-hand lanes. 

¢ Plavers taking tickets from the 
wrong dispenser. 


INCREASE REVENUE AND... 
Decrvase expenses by reducing downtime 


Space age material... Virtually 
indestructible! 


LIFETIME REPLACEMENT 
GUARANTEE 


PLASTITECH PRODUCTS, INC. 


P.O. Box 2387 ¢ Longview, TX 75606 


CALL TODAY: 1-800-933-0145 


Professionally 
Made at 
‘“do-it-yourself”’ 
prices! 


SY of Tolle] MUI relate hy-meny of-relle] Myo] (= 
Call For Special Price 





LUCKY EGGS = GOOD MONEY! 


¢ Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
— Like New! 


e Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 


CCC) INNOVATIVE 
INDUSTRIES, 
ost INCORPORATED 


2605 Grand Ave @ Carthage, MO 64836 


800-344-7467 


FAX (417)358-1849 
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Yat 


RICORP 


AMUSEMENTS, INC. 









Big End Of Season Sale! 









uSters 1300. =~=~—~— Cisco Heat 5500. 

Ameri 1400. ouble Axle 5900. 
Cowboys/Moo M 1950. ~—~—«*Exhaust Note 8000. 
Dragon’s Lair 1150. inal Lap 2 8300. 
Fighter’s History 1850. our Trax 3800. 
Golden Axe 2 2200. G-Loc 5200. 
Hard Drivin’ 3100. Grand Prix Star 7900. 
In The Hunt 1750. Road Riot 6100. 
Kni f qd 4550. Stadium C 9000. 
Li 2600. 11,500. 
Nin] 11 


ut Run 


m 
“High impact) 1650. Included) 
rminator 
WWE Wrestlefest 12 
X-M 


aan la 


be placed on our mailing list. Ask For Alan or Joe. 
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COINS or BILLS Brand New. Original tootok NEW tototok 


eee LE.D. P.C. Board Add $2000 per week to your 


income. A Distributor’s Dream. 
for Hollywood Oranes Color Match Tickets. 


(Sunn Mach-50 Display and ‘oe ; 
Control PC Board) Unlimited Potential. 


Free Brochure. 
LOW PRICES 
Tel: 407/834-8994 800-488-3644 


~ PARTS=AEPRIRE FAX: 407/834-8301 » 0.0.0 0000000 0 ew 4 


ABC COIN (214)377-7100 
8524 Fifth St. - Frisco, TX 75034 





TURNPIKE DISTRIBUTING CORP. 
R & M DISTRIBUTING CORP. 


540 Hempstead Turnpike e West Hempstead, New York 11552 
(516) 292-8900 or Fax us at: 516-292-8025 PHONE: 1-800-229-4FUN 


SUMMER WAREHOUSE CLEARANCE! 


WE WELCOME SPECIAL REQUESTS & HAVE THOUSANDS OF MACHINES IN INVENTORY FOR DELIVERY NOW! 
WE EXPORT WORLDWIDE = --NOS HACEMOS CARGO DE TODA EXPORTACION REQUERIDA-- 


We Have Expanded Our Exports Division! ESPANOL-ITALIANO-DEUTSCHE 
Contact Rich Bartlett or MARIO BRICENO OR STEVE YANOSIK 


VIDEOS sath BGI CHAMID issiccicssssastaccmctivenns apt delice cross slopes cudnutith caatoneecauedseds he 
WINE seclvtdeint swhesasseadeszenuendsedaadeendideeds IVE IM LIMNES-SKWNG sisscssisssscscsessccssveones 
Net hs Sala ln SU NG hat tee yeaa nah 545 Game Plann Slots esacsssssssssssssssnssene 645 
Sad MGS cccosceee, ne cece encccieecehe 945 FACE i edeunbeavdousvernecevinwnacsmlecavaciweanicistunneers 695 MuUNGryY FIUNGIY FUDDO ivssccciccsccoens 3990 
ae eB asidre Pane rie rea ie rene es 4 1 295 FISHY F BIOS: oeviccsescts ial cnccselativsiececdeeics 2145 IKIONGIKE PUSIEL cccsinssisceasacesssacdovancers CALL 
een 1500 Gane SHOW iscsi asviwcicdntcssnciabasacavacscsnns 1045 LOW BOY ChANGC: cicissscaccocniescsessseverrectocss 945 
ra ee a ae arb Lethal WEAPON ceccccscsscssccsecsesseesesseeees 1845 — SiIVer Ski vcscsescscscsssssssssessescsessesens 7945 
a lenadarelig Bo ale Mee eae Gs ioae Mousin Around u.cescsscsccsessesseseseeseeeee 4OAS — SUA DOze 8 oicvscecosivcssdeveescoovdcereaseieesevec 745 
=e + ae Pe ee eee ei on ge 595 al 1.2 °] Gann errr a ater eae, aE 645 Siart Gandy Crane siccvsescississevevnsaes CALL 
aes oh A ae 700 POUNCE FF ONCE sicitieciusvesxindadcenivecdsssaiindec 1045 Super Pro Q' Back Ih .ccccsesssvioseveceviens 1745 
Ind he ee ee eo ee 4 600 POO! SIGIK ssssoescesssvenicscndscdccndonsdusnaesie 1200 TWHEOSUPES ISIBINGiiccsccasvcnscdsiesveceicennsts 1245 
. Aan eaS ERICA GRISEA RETEST? Bac Roller GameS veccccscssessessessessssseeseseeeee TAS "TAGE WAP savcsccisccanssiveiaversunsvsestivuscenses 945 
ne Bilis acciee ncectiedes tke oienica? 1 500 SONCONGN scidaccasvscocucecticnelannceuntelvtevauaantes 500 SKE EN lscseicscocsietetendcasexcisualseaisanece CALL 
Bacar Bo Race ronmncse hn grnnenenm vss to Yun ete 400 SOUND. UNG wisnccvecidciintvshincievctisveuaeavrcutaveseceues 1645 WV GCKY GAUGE ei cccacccrsasiacacsoscesusonscexeis CALL 
aig Bans hii: EEE eons ae WOREPIGE ET ap sossccssestsxisinesinnsoaiatr 2445 — Bronco Kiddie Ride ......ccccescsesseseeeeees 945 
ag 8 ae aie nn 1 500 ESCO ccciccsicanalaa ended adds Qeavaniich sususnaveenenesess 845 Carousel Kiddie Ride ...............cceeeees 3145 
aos instars acc Naa ape a Lal lle 645 TElMIMNGOUNO PUN sasdsicssiscsiscriscscasacesses 2145 Elephant Kiddie Ride ................e. 1645 
eee ee 1945 WE SUMBOSONS scsciieeictardscaedddeccasscavdaosivne 945 Fav Car Kiddie: RIGe cciicsssssvscsecicesates 1445 
api ie Tie. WME SOD tri Se eernreenan 1200 — Helicopter Kiddie Ride wu... 1445 
= ar Reale pate ere AW ate hc iew 1345 PUSS PIO sivcshoscvacesssssssicritedcensunsaseeseante 1100 Hydraulic Helicopter .............ccccceeees 1945 
Super it aes oer aia aaa aes Goae | RWI ZOMG ea iecsenccestniecrreanrae 2650 Ferris Wheel Kiddie Ride ..........0.0000 1245 
Super Sprint — oe 745 Whirlwind Ssialio sisi eatvailaabiduduacesucdanwieacsede 1245 Thunder Horse Kiddie Ride............. 1445 
ge Oe eine eeep yen SUVASSIC PAEK icivccccsveccsccesiatecisecnsces GALL Trike Kiddie Ride ...............csscccccccsseee 2949 
TRURGEE BIGGS UM Sasscsissvisiivisectaccaswoords 795 ‘adiana Jones CALL 
FRURGEN BIGGS SIG sss cscsécencssscrsvecescoves 1295 et i celica ney - Sitdowns 
WWE Superstars ...cccccccsssscssseseseseeeeeees 345 : pee eat mowers : Ehaust Note US6d ocd alc neceseence, 8500 
GIVKHIC ..ssseseeeeeeeserereeesesssssseeeeeeeeeeeanees Hard Drivin Compact used .............006 3095 
PINBALLS Basketball-Smart-single ........ccsee 1245 Race Drivin Potieet SOO iiicecioxsicsers 3545 
Addams FAMILY wessssessesseseesessesseseeneens 2395 BiG MIQUE cicasceaesscadenssacedscnes cttavenscetss 7330 Stun Runner Used .........ccccccsssssssscsscecs 1425 
Big GUID ssssessseessseeesn essen teesnteeeneeeneeeennes OFS BIG BO ItEG srinscasrncinilletaaiattaonace CALL Hard Drivin del c/p uS€d «...s.ssessseeeeen 4550 
Black Knight 2000.0... sess 945 BOzZ6: Basketball. sissssssncssvscurssvsconsacsas CALL Race Drivin del C/p Used ..........seseesee 5400 
Bride@ Of PINDOt sess TOAD Buddy Beal sssosecoseseseccsscecssecesennseeneses CALL _—_ Star Blade /d used... eseeseesseeseenes 4645 
Bullwinkle (N@W) ......cssseseseseseseseeneees 2495 COSIVIO GEMS isso ciicatveusieavdvareeacerne 3945 Virtua Racing u/r or s/d new ..........66 CALL 
CRECK POU i iescninocsduvsacarsondesanenssoaunends 1345 Cop Capers RETRO PE See eT Re ere 945 SUIZUKE SB TI0G. sicncscasacvcndsunesctansnteectseenes CALL 
Oa ciautivit Aaticaeavenaceacted mdanbeseecouateniags 545 CBC RY CEB sascscerisssstcsnesssczeonoreteccen 5250 Qu ROMO IR csics cassasscedesrsescodscasewecasscnaees CALL 
Creature LAGOON w.seeeseeeresereeeren 2645 CFEME-Big CHOICE <siiviccssccnisseacsesascesees 1245 CALL ABOUT OUR FINANCING 
DINED osessssssseseeteeseeeeteeerssereneeerereeeeen 1245 Crane Double ...........ccccccccccscsssssscceeeee 2445 AND FREE FREIGHT PACKAGE 
DE IS ecciaicateioincatenncekcecswvevabeaveesiense 1300 Crane Jumbo Smart ............ccc.c0c0505, 2845 
Dr. WI wie essseseeesstesstesentesnneeenneesneeennes 1945 Crane Triple BetsOn oo... 3445 WANTED-ALL TYPES OF 
Dungeons & Dragons «sss G45 Crazy CIOWN vacsetinencccccccccccce 2845 | AMUSEMENTRIDES, REDEMPTION 
Earthshaker .......ssssesesessseeesesseeeeneeen 1300 © Card DPA wesessccnsscscccssesvescciaierveess 1745 ANDPARK EQUIPMENT. 
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CHERRY DELUXE 


__l| 


NEW! CHERRY DELUXE 
BONUS POOL KIT 102 pening 


Add New Life fo 8-Line and Poker Games. Why Pay Thousands of Dollars For VLT 
Progressives? With the Bonus Pool Kif Add 
a Bonus Pool to Pay on Your Command. 





Bonus Points are Awarded Directly to Game Being Played. 
Kit Interfaces With Game Board, for 8-Line or Poker 
and is Self-Contained in Each Individual Cabinet. 


Nothing is Added Outside Game Cabinet. 
Unit Maybe Incremented From 1 to 100 and is Dip Switch Settable. 


KIT PRICE IS $375.00 


Kit Includes: Display Module, Controller dinside black box with 
security hardmeter), 19° Plexiglass and Instruction Book 


Installation Time, Approximately 20 Minutes 


Made in U.S.A. by: 
The Service Department 


1484 Linen Drive e Myrtle Beach, SC 29577 


$03-448-1424 


We Also Repair 8-Line and Poker Boards. 
Used Progressive Jackpot Systems Cheap 
(will interface with unlimited games, redemption or 8-Lines, 
ticket dispenser or printer capable 
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LIGHTING SPECIALISTS 


Manufacturers of Chase Channel, 
Halogen Tape Light & Architectural 
Lighting. Direct Importers: Rope Lights, 
Belt Lighting, 24V Tapelight, Bendable 
Neon-Like Products-Solid State & 
Mechanical chasers. Bulbs all kinds. 
Quick Service with dependable 
continuing interest inour Customers. 


ACTION LIGHTING, INC. 
800-248-0076 





NOVELTY 
Space Train (Used 1 Season) 
Seadsepetacensenen 15,000\0BO 
SOX TOSIOE esccd cccticonsduadesdinsent 750 
POWOl IOUS 6 visenediccsrinidsccaaees 750 
ARCADE GAMES 
Steel Talons.................... cee 5 300 
Dla DIAGGS aisahetccterciveeessddaoes 4,300 
Hard Drivin S/d..................0. 4,800 
EWA MAD) TM ixccontedsoneaaivicdinccanens 7,895 
PIAA, AD UM ivnssacsasmoonasonstiasenees 9,200 
CAR GAMES 
Fare: ORV UWP ideccceiiivccsineeied soe 3,195 
PaCS. WIN UH ikssecaiceicds eden 3,695 
NG: TI OO sancitvesiconcacassvectoaeecias 1,495 
CO FR iracteieinicwtnaysanhcuniesnannceds 1,200 
SDE6E BUGGY scciccscccvissscicasdiavecnss 550 
AMERICAN LASER GAMES 
Galager software.................0e08 495 
Mad Dog Il software............... 1295 
PINBALL 
Creature Black Lagoon........ 2,400 
CROCK POU idislicccvcdssdnesteneens 1,250 
FUN IOUS si ccsohicbecctscacticnonass 1,500 
PIO OR oie tuncawacedtinontsanactelenadiiwenas 
We oalugn date occsauite tet deccmtn medias 
POO OG ecscunsczcasecsdaseckecitccaves 
Street Fighter Wasi cecccissssscssseese 
PUSHERS 
JUNOIS: IVC vi caiisiacizactaviiivecitanes 


APO UNS iiss csidsavaciuactentiidetanees 
SGTVIC - Wcictasccswcsditneceasestecnieates 


toto NEW totdtok 
Add $2000 per week to your 
income. A Distributor’s Dream. 
Color Match Tickets. 
Unlimited Potential. 


Free Brochure. 


800-488-3644 


KAAKAAKAAAAAA IKK 





3 ARCADES CLOSING--LATE MODEL GAMES 


NBA JAM, Mortal, Kombat, 





Champ Street Fighter, Rim 
Rockin B.B.A., T-2, 
Lethal Enforcer, 
and many, many more to 





choose from 


CHANGERS 
| BC 1) 0 | 6 IRR ee nD en ne 3,000 
BG11 (ShODDOd) scissccsssedecssececsseasn 850 
REDEMPTION 
VUMGOI ENN WY cisssasiessdendsscccadeoes 3,900 
CIAZV CIOWN adestecvecdeueessnvceneds 3,195 
COSIMO GOING i ovisssncisticntanevacvends 3,500 
FIO FIQINONS: .caxiecsiseesissuteniadenes 4,200 
Bank It (shopped) ..........cccc eee 2,500 
Brom. Quarter Mile wrtickets .......... 900 
DoyleTwin Little Hoop Shot .... 2,900 
Doyle Hoop Shot 
(Midway Program) ............0cc0eee 1,000 
Meltec Knock Downs 
Starting from 1,500 & Up 
Pop-A-Balls (shopped) .............. 2,900 
Pop-A-Slot (shopped) ..............00.. 3,300 
Jr. All American BB ................. 1,800 
POSS OU accrcotavascectasavoescnisw teens 1,900 
Skee Ball ModelH .................. 1,795 


High Tension/Awesome Rat 
(new & used)..1,000 & up 


Closeout 
Martial Champ....starting 945 


Knucklebash 
Cadillacs & Dinosaurs...1095 
Fighters History 









FAX: 410-233-2602 


Plush Bags 


Nylon Bag w/draw string 
50 x 40 $3.95 to 4.95 
I» 7 | $3.00 to 4.05 
24 xX 56 $3.25 to 4.350 

Call 


(803) 494-3355 





BOARDS-JAMMA 
PIQWVS iss citeniaumarardercaneiadtancunsances 200 
PREC IV A vscceceatsavslecnctucdendasstas 200 
Capt. America.....................08. 250 
Champ Wrestler..................... 50 
COMM AN GO sich veiciscevaccteciweacecras 20 
CHG PIG OF isvvcecsdeccaxeviesancntes res 
DIOSET MASSA osisisnccsscewesiicic 200 
PURER. AVQIAE wcguiearcwtutwncesecackiiven: 250 
GOST :&. GODINS wiscvscesiiaivsasaaee 10 
Guerilla Wars................cceeee eee 50 
Heavy Barrell w/joysticks.......... 150 
HON: (MDAC asissssdscvascscocastiorsons 250 
NGI: VOI ienciscskncsccecaicxcesstevexeass 50 
UE MLCT: [ec [-! 50 
PE FIGIUO Vs vassvcisvehassavecusictieb icin 150 
PONY sacivsaeineyasacdassantdcerceuassugawe: 25 
Rim Rockin’ B. Ball........0.0.0... 295 
FIODO* COD. coasciccisgetetitirausocsiunes 150 
DIGG FAIS vicesaadeanudsasoredeatsandcuvsaas 95 
STAD SONG isn Sespisnntdannaacdcesceavenss 195 
SOF. VWAMION wssdccstasendsciveadnvanies 25 
Spinal Breaketr...................0000008 25 
SUECl SMAMS .iscsesscccsccssceestevs 100 
SUDEP HIGN. MMPaClia.icccssssesscs: 400 
WORE. A OFC Cade scusessveveccsendecdceusans 50 
ViG@l ROA ii isineevssscsaces cece cecdcss 29 
PPI sivuisenvendsouaineesctaudesdacddsiences 75 
WON soca cacecadnceceabeseeiienncesroonass 25 
WV VIP sicceres vesoescuthaacetsasnacseeetoriis 150 
Wrestlefest........0.. eee. 250 


Many more boards ranging 
from $5 & up—call for info 


WEINER DISTRIBUTING COMPANY 


409 North Warwick Ave. : Baltimore, Maryland 21223 


phone: (410) 233-2600 800-4-WEINER (800-493-4637) 
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1994 Directory 


If you have not received a notice from Play Meter asking you to 
verify your company and its information... 


YOU MAY BE LEFT OUT! 





This truly important Source Book for our industry will encompass Manu- 
facturers, Distributors, Associations and Support and Supply Services-- 
the latest verified listing for every firm associated with the coin-op 
amusement industry. 


Listings are FREE! The only investment is your effort to assure we have 
the correct information. Please fill out and send to: 

Play Meter Magazine 

P.O. Box 24170 

New Orleans, LA 70184 


Deadline is November 1 (for listing information) 





Company Name 


Address 
City State Zip 
Phone FAX 

O Mfg. O) Dist. O Assn. O S/S Services 


Product Line/Services 
Representing 


People/Titles 


PNW (-Yadty-) eM are Wom cated iameialare malrelalivelaiccce 





For advertising rates and deadlines, 
contact Ron Kogos or Carol Lea 


(504) 488-7003 rax (504) 488-7083 
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REDEMPTION 
TICKETS 


MUNCIE NOVELTY CO. 
PH. 800-428-8640 


orasezy 





GOOD QUALITY—LOW PRICES 


WANTED 
Used Kiddie 





Wea Fat a 
Be arimenen ee 


Y AQAA 6 
mtd Ld pdb SAV SPS 


Prestige 2 Player Cabinet 


Rides 


call Tony 


1-800-349-7433 


PINBALL PRICE NEWS 


Bi-Monthly publication of the 
American Pinball Association. 
FREE TRIAL MEMBERSHIP 


1-800-PINGAME 









5 


EPROMS * 









phone 219-256-1138 
Fax 219-256-1144 





PROGRAMMER 
AVAILABLE 


195 


Complete With 25" Monitor $995. 


Fatal Fury II Cartridge 
Fighter’s History 

Gals Panic Il 

Golden Axe IIT 

Martial Champion 
Mortal Kombat Kit 
NBA Jam 

Neo Geo 1 Slot Kit 

Neo Geo 1 Slot Kit W/Samurai 
Neo Geo 2 Slot Kit 
Punisher 

Samurai Showdown 
Slam Master 

Street Fighter II Kit 
Street Fighter II CE Kit 
Sunset Rider Kit 
Tetris 

Three Count Bout 
Time Killers Kit 
World Rally 

X-Men Kit 















Challenge Us To Meet or Beat Any 
Legitimate Advertised Price! 
Call For Complete Inventory Listings 


1(800)456-7277 


International & Domestic Fax Line: 
(313)542-5452 


175. 
695. 
1595. 
695. 
895. 
1595. 
1995. 
595. 
970. 
795. 
995. 
REP 
1495. 
445. 
695. 
650. 
495. 
100. 
895. 
1595. 
595. 



















QUALITY CRANE COMPONENTS 



































Moke All Types of Crane Kits Crane Mech. 
Cranes--Watch, Candy, $649.95 $299.00 
Jumbo, or Regular. Switch Selectable For Joystick or bude ee 
Two Button Crane. Coin Up, Time of PONE Nor 
° ° Play, Output for Ticket or Baseball oe ue anarts 
Crane Mechanism Will Cabinet Top Rail 


Cards. Has Error Code Display. 






° Spacing is 29 5/8" 
Op erate Wit. h R eh ay Runs on Hi ecg or Metric Rods 
Type Control Boards 
& Sized To Fit Look At These Features 
Any Cab in ef. % Joystick or Two Button Operation 26 Coin/Dollar Setting Options 






* 3Came Types * 7 Time of Play Settings 
* 4 Ticket Dispenser Options * LED Display: 
* Micro Processor GameBoard Number of Cames & Error Codes 








Operators Don't Throw 
Away or Store Your Empty 
or Non Working Cranes Put 
Them To Work 






Call For Details and Pricing To Fit Your 
KIT INCLUDES: Specific Requirements 


Joy Stick, LED Display, Crane Mech, Computer 
Board, Counters, Wire Harnesses, Power O M N | p R O D U CTS 
Supply and Transformer. 
417-485-7505 


Manufactured in the U.S.A. 


















Wholesale Games, INc. 


519 Madison St. Shelbyville, TN 37160 
1-800-526-4723 or 615-684-2209 


Complete manufacturer of 8-Lines & Pokers 


Partial list of used equipment 


Complete line of: VVC oTUTC Mes] Reymmd-lel =Sega Outrun $1595.00 
Boards - Rockola combo $1695.00 
Kits We will not be Capcom Bowling $ 895.00 
Bill Acceptors Tiate(sene) (al 6300 Arachnid Dart $1295.00 
Rivieria Poker w/Mars $1295.00 

and any 


‘ i Top Draw w/Mars $1295.00 
miscellaneous part for Call Brian, Troy, Valley 2D5 $1550.00 


any 8-Line or Poker re) we BY s>) MortalCombat 25"WG $3195.00 
Many other Flippers & Videos 


We need used Valleys, and Rowe CD boxes 
We sell new Rowe Boxes, new Valley and Dynamo 
Distributors for Alvin G.’s Pinball 


Try the new MYSTERY CASTLE 
Try the NEW Redemption Flipper--Punchy the Clown 
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INCOME 


Latest rage in 
vending industry. 
All-cash income of $4,000 weekly possible. 
Save now-—buy direct from manufacturer 
at lowest prices! No $ down if qualified. 
Call Mr. Phillips 
Magnum Vending Corp. 
1-800-437-0352 


Sega VR-Twins 
Like New 


$9,200.00 


Limited Quantity 


Wizard Castle Amusements 


416-674-7400 
Baseball Cards 


also Football, Basketballs 
& Hockey cards & 
Non Sports Cards 










Buy Bulk, Vendor Cases or 
Wax Boxes 


Can Use Cards In Electronic 
Dispensers, Card Dispensers 
or as a Redemption Give-Away 


) & A Cards 


P.O. Box 763 
Levittown, PA 19058-0763 


215-946-6188 


Fax 215-946-7617 


8-LINE/POKER 
BOARDS 
800-966-9873 


PINBALL PRICE NEWS 


Bi-Monthly publication of the 
American Pinball Association. 





FREE TRIAL MEMBERSHIP 


1-800-PINGAME 


PLAY METER 






















Southeast Game Brokers, INC. 
5606 W. Crenshaw St., Tampa, Florida 33634 


800-329-4263 rax 813-888-7452 
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Only 











$10.95 









each 

































You can't afford not to have this has rotecting your top games. 


THIS IS THE ORIGINAL. 
BEWARE OF CHEAP IMITATIONS THAT DON'T WORK!!! 
We invented this hasp out of necessity after becoming frustrated with hasps 
that did not work. $5.00 watches do not work and neither do $5.00 hasps! 
- Simple and Quick to Install, Inexpensive Attractive, And...1T WORKS!!! 
(Same day shipping FOB: Tampa, Florida) 
100% Satisfaction or Your Money Will Be Refunded. 


SHOWSPECIALS 








PINBALLS COMPLETE FACTORY KITS 
Addams Family ...scsesesee $2905 Arablaniaw enc wisi, $30 
Checkpoint cocccccccccecoscooscocsces $1095 Bubbles (board & marquee only) ........... $30 
Fis tGl OS wiasvasavedsvivdcevivnesaaianss $1895 Double Dragon 3 (board only)......$30 
GOLA WEY sidavc cain ieisivisinccstenste $1695 High IMpact...........scesvececssvees $195 
Lethal Weapon 3 .............6 31645 Karate CHAMD ssidcccesscsnsinaces $30 
St. Fighter lll suscvernetsciaasans $2195 Ninja Gaiden ...........ccssccsceseees $75 
Stal Vu ONS iacertaeatscaceaean $1945 Shadow Dancer ............ceeeeee $95 
Terminator Il ....ccc..ccseccceseeees $1945 Trak. & FiGlG: sccisisccecssswererwenpeses $30 
TAIVOUT. sseccsevtrsintavectimieutaebaciis $4445. ViICLOTY ROO sisscicessecsivavsmsacesans $30 
White Waters ...ccccccccccccccecees $9105  Wrestlefest scsicsssivessdsnnssassees $145 


Xevious (Goa0d ONY): sisssiisscassccctinarnisccs $25 


WOOP FIOTOGS sscicdeicicenccsceseascees $75 


Art of Fighting... $65 SUPET SPY vrrssssssessersssssesssersssen $15 
PETS PUY -ccccstcsawicncicantindieaws $35 MISCELLANEOUS 

Mutation Nation «sss $25 — Smart bi. shoot-To-Win B/ball....... $1795 
Ninja Combat......sssssssessssecssees $25 Shot Clock Basketball........... $795 
Ninia: COMMANGO sicscsssessnsnnscas $20 Dynamo Air Hockey ........... $1695 


CRANES 


Grayhound Single Deluxe ................ $695 
Grayhound Single Deluxe w/dba...... 


REDEMPTION 
POp-A- Ball isssiccsasvanctansacesenesis $2595 


GIVE US A TRY. WE HAVE WHAT WE ADVERTISE AND 
CAN SHIP IMMEDIATELY. 


In our 13th year of business proudly serving the coin-operated 
amusement and vending industry 
‘If it takes a coin to play, we have it." 
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CONTROL PANEL 
VANDAL CONTROL 







Choose 
From 
2 Styles 


$1498 


each 






No padlocks 
needed! 
Adjustable & 

expandable to fit 

most games, It holds control panel down 
securely. Unscrews from inside. Neat 
looking. You'll like them. 









NEW! NEW! NEW! NEW! NEW! NEW! 


JURASSIC PARK (DATA EAST) 
PINBALL SECURITY BAR 


A-1 PRODUCTS 
Phone TOLL FREE: 1-800-849-7763 
OR 800-THY-PRODucts 
PHONE OR FAX 1-919-728-5311 


Route 1, Box 654A, Hwy. 101, Beaufort, NC 28516 













Call Stan today and find out if he’s ina 
good mood before you ask the price! 





702-369-5515 


TICKET AVENUE 
SHAMOKIN, PA 
TLE KET €SoO 717-648-6803 


ONE COUPON 


FORALL MERCHANDISE 
REDEMPTION TICKETS CALL 
ODAY 


NATIONAI. TICKET CO., SHAMOKIN, PA 








Shamokin, PA 17872 
717-672-2900 
800-829-0829 
Toll free Fax: 
800-829-0888 





ONE C 


FOR AL 
REDEMPT 








FOR SALE 


Kiddie Ride Route, Major 
Chain Store in Northeast, 45 
Rides, 1 1/2 Years Old Each. 

$160,000 Annual Gross 


FOR SALE 
Used Kiddie Rides 


Any Condition 





Reply: 
Play Meter Magazine Code 9A 
P.O. Box 24970 « New Orleans, LA 70184 


FAX 504-488-7083 


Kiddie Amusements, Inc. 


1-800-647-6460 















M4) American wave ouaury 


MODEL 2000 
AS LOW AS 17.97 
SHOWN WITH 825 HASP 













SERIES H-10 
AS LOW AS 13.17 





SERIES 700 
AS LOW AS 14.54 
SERIES 702 Master Lock 





AS LOW AS 13.34 NO. 1 AS LOW AS $5.69 
; NO. 3AS LOW AS $4.83 
5/4" CAM LOCK 
AS LOW AS $3.01 | bs = eae pode 
é 7/e" CAM LOCK e S OW S $4.13 


AS LOW AS $3.22 


1%" CAM LOCK 
AS LOW AS $3.43 


HASPS 

ee = 825 AS LOW AS 4.95 
Qe gigc: 875 AS LOW AS 3.39 
885 AS LOW AS 3.57 

Ca . Fes ¢ 525 AS LOW AS 4.53 
535 AS LOW AS 4.53 


SECURITY BAR HASPS 


4V2" AS LOW AS $1.27 
12” AS LOW AS $2.45 
16" AS LOW AS $2.55 
24” AS LOW AS $3.25 






















ALL MADE IN U.S.A. 





PATT SUPPLY CORPORATION TOLL FREE 1 (800) 621-4418 
1335 S. MICHIGAN AVE. CHICAGO. IL 60605 ALL PHONES: (312) 939-7616 















VIDEO CONNEGTION 1150 inoustRIAt PL, #110, DIXON CA 95620 
COMPLETE FACTORY KITS 


ALL KITS CONTAIN: Legal PC. Board, Marquee, Overlay, Wire Hamess, Stick, Buttons & Instructions! 





NBA Jam (2-4 Pl., Hottest Game Ever!) ................. Call Silent Dragon (2-3-4 PI., Superb Fighting Action) ......... 275 
Mortal Kombat (2 PI., #1 Hit Kit 0.0.0.0... Reduced ReliefPitcher(2PI., RealisticBaseball Action) .............. 275 
Neo-Geo (2 Slot w/1 Free Cartridge) ............00. Reduced Hammerin'Harty (2PI., Hardhats Working Out) ........... 275 
Neo-Geo (1 Slotw/SamuraiShodown Cartridge) ..... Reduced Tee'dOffGolf(Sports Bar Special) 0... eeeeeeeeees 250 
Street Fighter Il: Champion Edition........ SpecialPrice Desert Assault(2-4PI.,Savethe OilFields) ................. 250 
Time Killers (2 PI., Warriors Battle to the Death) ......... 895  PitFighter(2-3PI., DigitizedLive Action Graphics) ........ 250 
Golden Axell (2 Pl. Excellent Top Eamer) ..............00006 795 -Prehistoriclsle(2PI., JurassicDinosaurTheme) ......... 250 
Shadow Force (2 PI., Plugs straight into SFllorCE) .....795 | RimRockin'Basketball (2-3-4 Pl.,HotSportsAction) ... 225 
Sunset Riders (2-4Pl., Wild Westem Shoot-Out) ....... 695 Neo-Geo WordHerosll (Superb Eamer)................... 195 
Capcomor Coors Bowling (Superb TavemPiece)..595 Rambolll(2PI.,Sly RidesaHarey ThruHell) ............... 195 
Tetris (2 Pl., Top Novelty for U/R or Table) ............ 575 Rampart(2Pl.,MedievalFortress Strategy) .............0. 195 
Raiden (2 Pl., Superb Steady Shoot-em-up) .......... 575  Growl(2-4PI.,IndianaJones Action Adventure) ........... 195 
Aero Fighter (2 Pl., Top Airplane Shoot'um Up) ...495 ArchRivals(2Pl., HotBasketball Action) ................08 195 
Vart Op. Thunder Storm (2 Pl., Capcom Style Raiden). 495 P-47(2PI., World Warll Fighter Plane Action) .............. 175 
Badlands (Drivingw/2 SteeringWheels & Gas Pedals) ....450 WrestleFest(2-3-4Pl.,Outrageous Wrestling) .............. 175 
Knuckle Bash (2 PI., StreetFightin' Action) ................ 395 Superman (2PI.,Man of Steel) ...........ececesssseeeeeees 175 
King of Dragons (2 PI., Top Medieval Fantasy).....395 PunkShot(2-4Pl., Neon Basketball Shooter) .............. 150 
Super Macross (2 Pl., Raiden Style Shooter) ............... 395 PigOut(2Pl.,PorkerFeedingFrenzy) .............c::ceeee. 150 
HighImpact (2 P1., Fabulous Football Action) ............0.. 375 TMNT (2-4P1.,CowabungaRadical Dude!) ................066 150 
Guardians of the Hood (2-3PI., DigitizedLive Action) ...375 | BioshipPaladin(2PI., Space Cruiser Deluxe!) ............. 150 
U.S. Classic Golf (Superb BarorTavem Piece) ........... 350 Double Dragon3(2-3Pl., Questfor Rosetta Stone)...... 125 
Arabian Magic (2-4 PI., Sinbad & the Arabian Princess) ...350 Sky Soldiers (2 Pl., Top Airplane Shoot-em-up) ............ 95 
Super Pool Ill (Top Pool Shark for Tables) ...........eee. 295 ChinaGate(Ming Dynasty Graphics-New Kit) ................. 95 
Smash TV (2 PI., Fast Action Shoot'um Up) ................ 295 WWE(2PI.,Wrestlemania Superstars) ..............ccceeeeeees 05 
Simpsons (2-4 PI., Americas Favorite Cartoon).....295 | Skull&Crossbones (2PI., Pirates onthe HighSeas) ....... 95 
Captain Amenica (2 or 4PI., SuperHero Classic) ........ 295 Combatribes(2-3PI., Top Streetfight) ............ccceeeeeeeees 95 
Strike Force (2 PI., Williams Space Thriller) .............00. 295  Vs.Dr.Manio (forNintendoVs. Sys.-orPC-10) ............0. 95 
AmericanHorseshoes(TopSummerFunl) ...........000 295 NeoGeoBlowout! ArtofFightingorWorldHeroes .... 75 





COMPLETE LOCATION READY GAMES (Shopped Out) 


Merit Pit Boss (4-in-1 Poker, Color Countertop) ..... 
Ms. Pac-Man (Cocktail Table) ..........00. cesses. 
Showdown Amusement Poker (Uprightw/Gun) ....... 
Spy Hunter (w/ Steering Wheel & Shifter) .............. 
Birdie King 3 or Crown's Golf (for Taverns) .......... 
Two Tigers (2 Pl., WWII Dive Bombers) ................ 
Se Habla 


Espanol! 


1-800-44-Hot-Kits ¢ (1-800-444-6854) 
Ph: (916) 678-5189 ¢ Fax: (916) OMy-Tat2 


Mortal Kombat w/25" Monitor............cccccecccseeeeees 
NBA Jam (2 PI., W/25" Monitor) ...........cceeeecceeeeeees 
Street Fighters Il: C. E. w/ 25" Monitor............... 
Tetris (Complete Cocktail Table) ............cccceeecceeeeees 
Galaga (All Time Steady Money Maker) ..............644 
Badlands (w/2 Steering Wheels & Gas Pedals) .... 


FREE WITH ORDER OF ANY TWO KITS: 
Control Panel Button Label Sheet or Neo Geo Cartridge: 
Super Spy, Ninja Combat, Nam 75 , Sengoku or Cyberlips! 


BUY ANY 3 KITS &GET $100 OFF: 
Double Dragon 3, Guardians of the Hood, Silent Dragon, 
WrestleFest, Desert Assault, or WWF _ Superstars. 
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CALL FOR OUR FREE CONVERSION KIT 
NEWSLETTER (OVER 200 KITS LISTED!) 


CALENDAR 


October 7-9 

World Waterpark Association 13th 
Annual Symposium and Trade Show, 
Convention Center, Ft. Lauderdale, 
Fla. Contact Patty Miller, (913) 599- 
0300; FAX (913) 599-0520. 


October 20-22 

SADA ‘93, Spanish Amusement 
Trade Show, Palacio Victoria Eu- 
genia, Recinto Ferial de Montjuic, 
Barcelona, Spain. Tel. (93) 416-1466: 
FAX (93) 415-00-95. 


October 21-23 

Amusement and Music Operators 
Association (AMOA) Expo ‘93, Ana- 
heim, Calif. Contact AMOA, (312) 245- 
1021; FAX (312) 321-6869. 


November 9-11 

Riverboat Gaming Congress and 
Expo, New Orleans Convention 
Center, New Orleans. Contact Gam- 
ing and Wagering Business, (212) 594- 
4120; FAX (212) 714-0514. 


November 9-14 

North American Shuffleboard Cham- 
pionships, Sands Regency Hotel 
Casino, Reno, Nev. Contact The Shuf- 
fleboard Federation, (313) 380-9300. 


November 17-20 

International Association of Amuse- 
ment Parks and Attractions (IAAPA) 
75th Anniversary Convention and 
Trade Show, Los Angeles Convention 
Center, Los Angeles. Contact Susan 
Mosedale, (703) 836-4800; FAX (703) 
836-4801. 


March 8-11 (1994) 

International Pizza Expo, MGM 
Grand Hotel, Las Vegas Convention 
Center, Las Vegas, Nev., sponsored 
by Pizza Today magazine. Contact 
Gerry or Kaye Durnell (812) 949-0909. 


March 17-19 (1994) 

American Coin Machine Expo 
(ACME), Rosemont Convention Cen- 
ter, Rosemont, Ill. Contact W.T. Glas- 
gow Inc., (708) 333-9292. 


April 21-23 (1994) 

National Automatic Merchandising 
Association (NAMA) Western Con- 
vention and Trade Show, Las Vegas 
Convention Center, Las Vegas, Nev. 
Contact NAMA Convention Dept., 
(312) 346-0370. 


September 22-24 (1994) 

Amusement and Music Operators 
Association (AMOA) Expo ‘94, San 
Antonio, Texas. Contact AMOA, (312) 
245-1021; FAX (312) 321-6869. 
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ABA/ParkWay .........ccccccccccccccecceeee 171 
Ace Novelty oo. .cecccccccccccccceee 73 
Acme Premium Sales ..............0....... 99 
Advanced Games & Eng. ................ 49 
ALD Services ooo. eee ecccccccceecceeee 181 
Alternate World Tech. ................... 109 
American Vending Sales ............... 187 
American Changer .................0..00.. 195 
American Sammy ..............ccccccccccccoee 13 
American Laser Games ....... 21, 43-44 
AMUtrOMiCs ooo eee ccc ccccccecsccceeeee 57 
Arachnid o.oo. cccccccccccccccccccescees 97 
Arjay Exports 00.0......c.ccccccccccccccceee 128 
ARMS (div. Bonita Marie)............... 194 
Asahi-Seiko USA ..0......ccccccccccccccceeees 83 
Atari Games o.oo. cece Cover 4 
7M >) 0°) | 475 
Base 2 Technology .............c..c00000.. 190 
Baton LOCK ooo. ee ccccccccccccccsceeeee 204 
Bay-T@K oo. ccc ccccccssecescecscecsscees 94 
R.H. BelaM wooo. cccccccccsccccceeees 217 
Betson Enterprises ........... Cover 2, 53 
Birmingham Vending .................... 185 
Bob's Space Racers ............cccce. 127 
Bonita Marie uo... ecccccccccsceceeeee 98 
Brady Dist. o.oo... ccccccccccccceeeeee 163 
Bromley ou... ccc cccccccccsscecccceee 85-86 
BTR, International ................0.0000.0.. 205 
CAPOUSE] .........cccccccssesccscccenscoosccccennce 135 
Century Vending ...............ccccccce. 229 
Chill Factor ooo... cccccccccceceeeeee 151 
Coastal Amusement ...............cc000000-. 7 
Coin Concepts 20... cccccccccccccceeee 123 
Competitive Products ................... 203 
D&R INdUStries ooo... cccccccccceseees 94 
IR he scccsltcnvedcxs tex sccscssenncsenvccuvectsosenes 120 
Dart World oon. cccccccccccccccccceeeee 137 
Data East USA o.oo. ccc 64-65 
Deltronic Labs ooo... cccccccccccccceces 90 
Diana Marketing Cia ...................... 207 
Dunis Dist. ooo. ccccccccccceceeceee 201 
DYNAM ooo ecccccccscsccccsecccsceeeee 165 
Eagle Co., Ltd. woo... ccccccccccccesee 193 
Eastern Gaming 00.0.0... ccccccccccoeeee 216 
Randy Fromm. ...........cccccccccssssceceese 209 
sci eciscesescissadccessauieucieanvvieceedeniaiacxs 76 
Galaxy INC. ove ceccccccccscccccccccceesecees 453 
NESE sesiaesiscrcsesnrseiastcdissreciecessocunedics 155 
Grand Products .0........cccccccccccccceoceces 42 
CGrayhound Electronics ................... 91 
Creat American Billiards ................. 98 
Creat Lakes Darts ...0..........c.0000... 111 
Greater Southern Dist. .................... 40 
Hamilton Mfg. ooo... ccccccccccccoceee 169 
HECON un oeoceeeccccccccccccccsceccccccccesess 218 
Hoffman & Hoffman ................0........ 4 
Human Entertainment ................. 119 
ee eeirveeestactcseniuectemeestniecebouce ce 29 
IAAPA SHOW o.oo. cccccccccccccccececceeee 145 
NOE etescvatsoctesdenisonsbeecieaiteersicesesteaon: 80-81 
Imagination Leisure .................... 24-25 
Impressment Plus ............................ 38 
Ithaca Peripherals ............................ 77 
DANCE scsnscccinctesccidudtinearnsincadendeteonces 61 
KAN CKO once ccccccccccccccceseceeceececeeces 55 
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Kiddie Rides USA ..0........cccccccccccce ee 95 
KOMAM o.oo. cccccceceeecccscscccceeeee 47 
LA East uno ccccccccceecsecceeeeees 157 
LAZEP=TPON oon. ccecceececeees 39, 65, 227 
Leisure Entertainment ................. 197 
Leisure Expo '94 ooo. ccc 213 
Machine-O-Matic ....00..... ec ecccccccccccceee 5 
Maggi Coniature ............ oc. 101 
YF | i: 7 0 90, 216 
LY] [0] 9) 129 
Mars Electronics .............c..ccccccce 117 
Mayoni Enterprises ......................... 96 
Meltec ooo ccccecscesccccscesecees 133 
Merit Industries .........0...00....... 39,131 
Mr. Ven ounce ccccccccccccccceeceeee 179 
Music Operator Service .................. 26 
Music Ven ooo... cece ccceccccccccceceee 201 
N.E.T. (Natl. Ent. Tech.) ........00......... 26 
NAMCO-AMETICA ......... ee eccccccccscccecceeee 75 
National Ticket ............c.cccccccccccceee 199 
Native Gaming ...............c.ccccccccceeee a fa fe’ 
New England Coin-op.................... 210 
New Orleans Novelty .................... 202 
New Way Sales o.oo... 134 
NSMFAMer ica o.oo... eee ccccccecee 31, 141 
Pachfic VON ooo... eccccccccccccccccceceeeee 28 
Peninsula Vending ........................... 84 
Pentes Designs ....0.......eccccccccceee 151 
Perfect 360 ooo ceccccccccccccceceee 154 
Play-By-Play Toys & Nov. ................ 25 
Playfair Shuffleboard ................... 114 
Plush Appeal ............... ccc eee 191 
a <r rrr 116 
Purple Star uo... ccccccccccccccccecceeee 91 
Quick Silver Dev. ..0..0...... ccc 159 
C.A. ROBINSON 000... cccccccceeeeee 424 
<0, =| oo kr 22 
Rock-Ola (Antique App.) ................. 54 
Roger Williams Mint ........................... 6 
0-1] 6 5 — 72 
Rowe International ........ Cover 3, 19 
SCAN COIN oo. cccccccccesccsccsceceeeceee 116 
sega Enterprises ....0.....0..0.0.0.. 11 
Seidel Amusement .......................... 28 
Shaffer Dist. o.oo... ccccccccccccecceeee 177 
SS =) | rr 170 
Smart Industries ........00..0.0000000000.... 35 
DOI IG ena cioscucssisagcesine gainceceeatticcdaces 35, 69 
Spectra Interactive Sys. ............... 199 
| 319) go 9 I a a 59 
COS ass consinssanisicscicdekecedsenlviwedaseaeacsese 139 
SUE AG A sisces skied cosesavencenczecvvsceuccaccins 17,149 
SUCCESS PIUSH ooo. cccccccccccccececee. 96 
i [| 1 © eaten or eae a enn Te 15 
Tornado Table Soccer .................. 161 
Ultimate Pool Table Movers 138 
Valley Recreation .............0..0000.0.0.... 93 
Van Brook of Lexington ...... 168, 215 
Visions of Reality ...........0..0.0000.0.... 115 
Williams Electronics ....................... 23 
WMS Industries ......0....0.. 89 
World Wide Distributors .............. 136 
XCP, ING. oo. cececcccssssssccscesecereseee, 32 
ZIPPY COND... css cvcivccesseceivccacsuccsavesesvess 16 
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Christopher Caire 
Features Editor 
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THE LAST 


WORD 


Take me away from it all 


We've been hearing a lot lately 
about virtual reality. The newspapers 
are giving it ink; CNN and the Big 
Three networks are devoting air time 
to it. Given the diminishing quality of 
life in America, is it any wonder that 
people wish to escape reality for an 
ersatz environment? Who wouldnt 
want to use technological advance- 
ments to get away from armed rob- 
bers, spineless politicians, and the 
health police’s latest edict on fat 

intake, if only for a lit- 
tle while. 

In a feature story 
this month, some man- 
ufacturers of virtual 
reality systems claim 
that players are wait- 
ing in long lines for the 
chance to dodge space 
mutants, irritated bum- 
ble bees, and the like. 
Whatever floats your 
boat. Personally, if I 
were looking to take a 
break from the rat 
race, my virtual reality 
system of choice would 

“put me: 

e In the body of Jim 
Leyland, manager of my favorite 
baseball team, the Pittsburgh Pirates. 
Once there, I would do something 
that Leyland didnt do in game seven 
of last year’s National League 
Championship Series: yank that bum 
Stan Belinda off the pitcher’s mound 
with two outs in the bottom of the 
ninth inning. In my virtual, make- 
believe environment, Atlanta's Fulton 
County Stadium would turn into the 
Field of Broken Hearts, as knuckle- 
baller Tim Wakefield would strike out 
real-life hero Francisco Cabrera, the 
Pirates would advance to the World 
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Series, and I would be allowed to 
drink the champagne that I iced pre- 
maturely. 

e In the Village Vanguard jazz club, 
circa 1960. My fantasy environment 
would let me sip a Beck’s beer while 
battling the smoke and cramped 
quarters to hear the roaring tenor 
saxophone of John Coltrane, the 
muted trumpet of Miles Davis, and 
the shimmering piano of Bill Evans. 
Since we’re not dealing in reality, I'd 
join them after the late set for a 
corned beef and potato knish at the 
Carnegie Deli. 

e In a Parisian cafe, where I must 
finish my steaming cafe au lait while 
trying to ignore the icy stare of the 
boorish waiter, who feels the stupid 
American is taking too long and tying 
up the valuable table. In my artificial 
environment, he would suddenly 
keel over from his long-overdue 
heart attack, brought on by years of 
eating too much foie gras. 

e Inacar that breaks down in front 
of Cindy Crawford’s house. Before 
letting me speed off in her flaming 
red Maserati, she would say. “My 
husband is out of town until Monday. 
Care for a tour of my...bedroom?” 

e In my late father’s den on a foot- 
ball-filled Sunday afternoon. There 
would be two TVs on at the same 
time, with him cursing the “zebras” 
(referees), the stone-handed wide 
receivers, John Madden. and me. for 
“making” him bet two teams that 
were losing by 35 points. My virtual 
reality environment would let me 
hear him say. one last time. “Dont 
worry son, its (money) only paper. 
You can't take it with you.” 

If only this last one were not make- 
believe. || 
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THE BEST LOOKING CASH BOX 


IN THE WORLD IS MADE IN AMERICA 


THE 1993 LASERSTAR AMERICA* CD JUKEBOX 


— Already considered by many to be the most 

”” attractive jukebox in many years, the LaserStar 
America® performs beautifully... especially in the cash box! 

Built inside and out with-world-famous Rowe/AMI 
reliability, LaserStar America® is the latest model in the 
award-winning LaserStar series. Operators have selected 
again and again the LaserStar as “The Best” and “Most 
Played” jukebox. Reliability, performance, exquisite 
beauty, and a strong cash box, that’s what assures a 
prosperous future for the music operators. Give your 


locations “The Best CD Jukebox”, give your locations 


the “Most Played CD Jukebox”, give them the 
LaserStar America® CD 100-C! 


For information, contact your local music and games 


operator. 


SROWE)\\ 


Rowe International, Inc. 
75 Troy Hills Road Whippany, NJ 07981 U.S.A. 
(201) 887-0400 Fax (201) 887-2851 








Speed, thrills and spills! 


e Unique road rally driving game 
© 12 selectable track challenges 


e Available as a universal kit with steering, shifter and foot pedal controls * 


_ Atari Games Corporation © 67.5 Sycamore Drive © Milpitas, CA 95035 
™ & © 1993 Gaelco, All rights reserved. Licensed to Atari Games Corporation. 





